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FOUNDED  IN  1884  ISSUED  EVERY  SATURDAY 


Labor  Has  573  Publications 
Claiming  8,788,000  Readers 


The  Upper  I 'rust 


IwiTH  BATTERED  TYPEWRITERS, 
union  Linotypes,  rented  presses,  and 
•whopping  deficits,  labor  news  goes  to 
Tpren  in  its  own  newspapers  and  pe¬ 
riodicals,  573  of  them,  and  does  it  well 
enough  to  gamer  a  total  circulation 
of  8,788,000. 

In  these  days  of  the  resurgence  of 
labor,  with  “the  capitalistic  press”  ac¬ 
cused  of  monopolizing  “freedom  of 
the  press,”  the  nation’s  trade  unions, 
leftist  political  parties  and  newspaper- 
trained  Guildsmen  are  covering  the 
labor  front  with  every  modern  device 
from  three-color  printing,  radio,  pho¬ 
tographs,  and  cartoons  to  Hollywood 
news  and  sports  columns. 

Trend  Is  to  Tabloids 
Ihe  two-year-old  Committee  for 
Industrial  Organization  has  turned  the 
trand  of  labor  journalism  to  tabloids. 
The  American  Newspaper  Guild’s 
volunteer  workers  and  paid  experts 
have  dressed  up  union  news  with 
fltuh-left  heads,  breezy  features,  and 
telegraphed  “big  stories.” 

Prominent  as  examples  are  the 
People’s  Press,  tabloid  with  36  re- 
pooal  editions  and  330,000  total  cir- 
ctdation,  the  CIO  News,  the  Steel 
Vorker,  the  Guild  Reporter,  Justice 
of  the  Ladies  Garment  Workers,  the 
Pilot  of  the  CIO’s  National  Maritime 
Union,  and  the  United  Automobile 
l^orfcer.  All  are  tabloid,  well-printed, 
popular,  and  in  the  van  of  the  left- 
nog  labor  march. 

All  of  them  are  weeklies,  as  are 
■oost  labor  papers  (276).  The  list  of 
®onthlies  would  include  179  period- 
Kdi,  chiefly  magazines  published  by 
loola,  internationals,  or  central  labor 
councils.  Usually  these  are  the  dull- 
ff,  quieter  sheets. 

Soling  is  the  tabulation  of  25 
'1‘llies,  either  union,  Marxist,  or  in- 
“iopendent  with  a  radical  and  labor 
sl»nt*  The  major  part  of  these  so- 
®ll*d  leftist  papers  falls  in  the  for- 
^-language  classification.  As  noted 
■«  their  educational  work  among  im- 
’’i'Pants,  as  for  their  progressive 
are  such  journals  as  the  Jewish 
Forward,  the  Freiheit,  the  Uk- 
’«n»an  Daily  News,  La  Voz,  Spanish 
Loyalist  paper,  and  the  Finnish  daily 
tteepoin.  The  outside  -  New  York 
*^ghold  is  in  the  middle  west, 
German  and  Scandinavian 
peoples  settled  during  the 
century, 

Labor  press  services,  which  include 
^Paganda  clip  sheets,  number  21. 
*hree  are  daily,  three  semi-weekly, 

f  .  Pyofts  fiom  a  copyrighted  tabulation  by 
Seligo,  published  in  the  t^eue  ypiksTcit- 


25  Dailies  on  List  and  276  Weeklies  .  .  .  Fed¬ 
erated  Press  Is  Chief  News  and  Picture  Service 
. . .  Papers  Range  from  Conservative  to  Radical 
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two  weekly,  and  thirteen  are  issued 
irregularly. 

The  AFL  and  the  CIO  both  issue 
“news  services,”  the  International 
Labor  News  Service  has  an  American 
Federation  of  Labor  slant  as  a  rule, 
and  the  “Wobbly  News  Service,”  so- 
called  by  the  IWW,  has  the  most  edi¬ 
torializing  in  its  news  stories. 

Federated  Press  Influential 

But  most  respected  and  influential 
is  Federated  Press,  non-profit  to  the 
tune  of  $4,000  of  its  $25,000  annual 
budget.  Its  New  York  one-room  of¬ 
fice,  a  block  from  Union  Square,  is 
directed  by  Marc  Stone,  who  several 
years  directed  the  twice-weekly  pic¬ 
ture  service  of  FP  until  two  months 
ago  he  replaced  veteran  Harold  Coy, 
who  resigned  to  take  over  the  “editor¬ 
ship”  of  the  Federal  Writer’s  Project. 

Newly  hired  as  news  editor  of 
Federated  Press  is  Alexander  Crosby, 
formerly  assistant  state  director  of 
the  Federal  Writer’s  Project  in  New 
Jersey. 

With  a  set-up  comparable  to  that  of 
the  Associated  Press,  FP  is  directed  by 
a  board  containing  AFL,  CIO,  and 
non-partisan  directors.  Complaints  of 
conservative  and  left-wing  unions 
help  keep  FP  in  the  middle  of  the 
labor  road.  FP  has  but  ten  Com¬ 
munist  clients. 

For  the  whole  150  clients  of  its 
mimeographed  news-service.  Feder¬ 
ated  Press  sends  out  daily  dispatches 
from  New  York  and  weekly  from  Chi¬ 
cago,  the  latter  directed  by  Managing 
Editor  E.  J.  Costello.  From  Wash¬ 
ington  Harry  Zon  writes  a  daily  col¬ 
umn,  while  a  Hollywood  column  alter¬ 
nates  star  gossip  and  news  of  the  or¬ 
ganizing  of  actors,  extras  and  writers. 
There  is  a  farm  news  letter  from  St. 
Paul.  Other  news  is  chiefly  handled 
by  about  100  volunteer  correspond¬ 
ents.  Some  foreign  cables,  free, 
come  from  the  Spanish  Information 
Bureau. 

More  on  the  editorializing  side  are 
such  FP  features  as  Redfield’s  biting 
cartoons  “The  Upper  Crust,”  other 
labor  cartoons  by  Jerger,  a  comic 
strip  by  Harold  Magin  (The  John 
Smiths,  a  typical  labor  imion  family). 
In  mat  form,  for  25  and  35  cents  a 
week,  these  go  to  80  papers. 

Labor  Ficturos  in  Mat  Form 

Also  in  stereotype  mats  are  the  labor 
pictures,  16  at  a  time,  mailed  every 
Tuesday  and  Friday.  Photos  are  sup¬ 
plied  by  member  papers  and  Wide 
World  Photos,  Inc.  on  a  contract  basis. 
For  these,  papers  pay  25  cents  apiece, 
or  $5  weekly  for  the  full  service.  In 
as  lively  a  piece  of  promotion  adver¬ 


tising  as  any  capitalistic  feature  ser¬ 
vice,  Federated  Pictures  rims  a  photo 
of  the  convicted  labor  spy.  Chowder- 
head  Cohen,  captioned  “266  Pounds  of 
Stoolpigeon.”  The  headline  says:  “25 
cents  MAKES  CHOWDERHEAD 
COHEN  DO  SOME  HONEST  WORK 
FOR  YOU.” 

The  picture  service  is  restricted  to 
labor  and  progressive  papers,  but  the 
news  service  goes  to  the  New  York 
Post,  the  Philadelphia  Record,  the 
Bridgeport  Herald,  Time  and  News¬ 
week. 

FP  Organized  in  1919 

Next  year  Federated  Press  will  ob¬ 
serve  its  twentieth  birthday.  During 
the  great  steel  strike  of  1919,  claiming 
ordinary  labor  coverage  was  unde¬ 
pendable,  32  labor  editors  founded  FP 
in  Chicago.  Although  somewhat 
smaller  than  originally  planned,  FP 
still  claims  to  supply  news  that  is 
otherwise  “distorted  or  suppressed”  by 
other  services. 

Perhaps  one  reason  labor  papers,  al¬ 
though  still  militant,  have  not  taken 
away  much  business  from  the  “capi¬ 
talistic”  press,  is  the  way  in  which  the 
press  in  general  has  trained  reporters 
to  do  a  better  job  of  labor  reporting. 
A  recent  report  by  the  National  Labor 
Relations  Board  noted  “inadequate  re¬ 
porting  of  labor  disputes”  before  en¬ 
actment  of  the  Wagner  law  of  1935. 
“Many  labor  reporters  have  been  let 
to  probe  benea^  the  exterior  dram¬ 
atics  of  strike  stories  into  conscien¬ 
tious  study  of  the  complicated  social 
dilemma  involved  in  every  labor  dis¬ 
pute,  however  small,”  the  NLRB 
said  of  the  recent  trend. 

Prominent  in  labor  writer’s  rolls 
are  Louis  Stark  of  the  New  York 
Times,  Edward  Levinson  of  the  J, 
David  Stern  newspapers,  Paul  Y.  An¬ 
derson,  Lewis  Andrew  Brophy  who 
handled  the  AP  strike  desk  in  Cleve¬ 
land  during  the  little  steel  strike  last 
year,  Cyrus  Sulzberger  of  the  United 
Press  in  Washington,  Edwin  A.  Lahey 
of  the  Chicago  Daily  News,  and  Wil¬ 
liam  Chapin  for  International  News 
Service. 

De  Caax  Heads  CIO  Newt 

With  such  specialists  as  these,  the 
many  labor- minded  members  of  the 
Newspiapier  Guild  have  been  hard  put 
to  compete.  Ray  Torr,  after  the  New 
York  American  was  combined  with  the 
Journal,  became  publicity  director  for 
the  NMU,  CIO  seaman’s  union.  For 
the  Steel  Workers’  Organizing  Com¬ 
mittee  publicity,  the  CIO  secured  Vin 
Sweeney  from  Scripps-Howard. 

Oxford  graduate  Len  DeCaux,  pub¬ 
licity  director  for  John  L.  Lewis  and 


“What  a  lovely  park  this  would  be  if  the 
city  only  kept  the  unemployed  out." 

"Yes,  why  don't  they  stay  on  the  garbage 
dump  where  they  can  find  something  to 
eatl" 

Ri  dMd  cartoon  for  Federated  Press 

editor  of  the  CIO  News  was  formerly 
Washington  bureau  manager  for  Fed¬ 
erated  Press.  His  assistant,  Henry 
Fleischer,  was  assistant  news  editor  of 
FP  in  New  York.  Frank  L.  Palmer, 
the  editor  of  the  many-editioned 
People’s  Press,  was  also  an  FP  eastern 
bureau  manager. 

Even  in  the  biggest  unions  salaries 
are  not  high.  The  many  volimteer 
workers  must  be  content  with  by-lines 
on  their  stories.  Yet  there  is  an  active 
unit  of  the  ANG  for  labor  papers  and 
current  agitation  for  more  generous 
salaries  is  being  hotly  debated. 
People’s  Press  recently  signed  a  guild 
shop  contract. 

As  meagerly  i>aid  as  any  weekly 
newspapermen  in  the  nation  are  the 
propagandizing  journalists  of  the  Com- 
mimist  Press.  Three  of  the  nation’s 
leftist  dailies,  the  New  York  Daily 
Worker,  the  Midwest  Daily  Record  in 
Chicago,  and  the  San  Francisco  Peo¬ 
ple’s  World,  might  be  said  to  be  cast 
from  the  same  Conununist  mats,  and 
pay  the  same  copy-boy  salaries  to 
copy  readers  and  reporters. 

$75,000  Annaal  Deficit 

The  latter  two  were  first  slapped  in¬ 
to  typeforms  last  spring,  with  initial 
endownyents  from  Communists,  labor 
unions,  and  numerous  bene  Its.  Ad¬ 
ditional  annual  endowments  to  make 
up  their  deficits  will  be  needed  if 
they  are  at  all  like  their  Union  Square 
progenitor,  the  Worker.  Clarence 
Hathaway,  Daily  Worker  editor,  must 
make  up  a  $75,000  deficit  by  securing 
contributions  or  his  45,000  copies  won’t 
go  out  to  subscribers  and  soap-box 
salesmen. 

Jokingly  warning  every  one  who 
enters  the  Daily  Worker’s  littered  edi¬ 
torial  office  are  signs  on  every  tele¬ 
phone:  “This  wire  is  tapped!”  Be¬ 
sides  running  comic  strips  such  as 
“little  Lefty”  and  “The  Upper  Crust,” 
a  well-handled  sport  page,  and  a 
Hearst-style  editorial  page  on  the  last 
page,  the  Worker  covers  national  and 
foreign  news  mainly  through  the 
United  Press,  FP,  and  a  few  regular 
correspondents. 

Since  the  demise  of  the  New  York 
(Continued  on  page  21) 
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minimum  for  hazardous  work,  16 
W  CI^OS  CtnCl  XlOUfS  years  for  other  industrial  employ- 
_  -  ,  ment,  and  14  years  where  it  does  not 

ROCIUlQtiOnS  interfere  with  their  education  or  wel- 

”  fare — likewise  is  an  unsettled  ques- 

Effective  Oct.  24  A„a,ews  ha, 

P»r^Are!  rived  in  Washington  and  has  plunged 

Only  Smaller  Papers  interpretation.  No 

Exempted  from  25c  Hourly  information  has  been  forthcoming  on 
Minimum.  44  Hour  Week  the  status  of  combination  newspaper 

and  job  printing  establishments  or  on 
Washington.  D.  C.,  Aug.  9— Without  newsboys,  but  it  is  believed  that  for- 
waiting  for  appointment  of  an  “Indus-  mal  application  for  rulings,  if  filed  by 
try  committee,”  publishers  engaged  publisher  groups,  might  bring  guiding 
in  interstate  operation  must  begin,  statements. 

Oct.  24.  to  pay  minimum  wages  of  25  i..  t?  iT31 

cents  an  hour,  and  establish  a  basic  HOCilSlGlIl  tOStS  xlUlGS 

work  week  of  44  hours,  paying  time  p  "Qnrirrl  ronHlirt" 
and  one-half  for  overtime  work.  *  O*  OOCIQl  ^OIlQuCl 

While  the  law  provides  for  com-  Executives  and  sub-executives  of 


For  "Social  Conduct" 

Executives  and  sub-executives  of 


mittees  representing,  jointly,  indus-  the  Newark  Ledger  were  advised  last 
try,  labor  and  the  public,  the  effec-  week  in  a  formal  order  by  Philip 
tiveness  of  the  wage  and  hoiur  provi-  Hochstein,  managing  editor,  on  how  to 
sions  is  not  dependent  upon  the  selec-  conduct  themselves  on  the  dance  floor 


tion  of  such  a  group. 

Wage  May  b*  Decreed 


EDITOR  &  PUBUSHER 
CALENDAR 

Aug.  20 — Chicagoland  Music 
Festival,  sponsored  by  Chi¬ 
cago  Tribune  and  co-operating 
newspapers.  Soldiers  Field, 
Chicago. 

Sept.  10-17  —  International 
Typographical  Union,  annual 
convention,  Birmingham,  Ala. 

Sept.  12-13 — Insurance  Ad¬ 
vertising  Conference.  Oyster 
Harbors  Club,  Osterville,  Mass. 

Sept,  12-13  —  N.  Y.  State 
Publishers’  Assn,  fall  conven¬ 
tion,  Sagamore  Hotel,  Bolton 
Landing  on  Lake  George,  N.  Y. 

Sept.  16 — Audit  Bureau  of 
Circulations,  board  of  directors 
meeting.  New  York. 

Sept.  16-17 — Annual  News¬ 
paper  Institute,  editors  short 
course,  Cornell  University, 
Ithaca,  N.  Y, 

with  a  standing  committee  of  the  union 


in  order  to  avoid  suspicion  of  violat- 

ing  the  Wagner  Labor  Act.  with  a  standing  committee  of  the  union 

Hochstein  posted  the  following  for  the  purpose  of  determining  the 


The  new  statute  does  no  spec  -  bulletin  board  of  the  facts  and  placing  them  on  record. 


ly  provide  that  the  industry  represen¬ 
tatives  on  a  committee  shall  be  se- 


Ledger: 


Voice  recordings  will  be  arranged  for 


Investigation  by 
Daily  Frees 
Negro  Convict 

Richmond  News-Leader 
Reporter  Clinches  Cloiin 
ol  Mistaken  Identity 

An  appeal  for  help  addressed  to  the 
Richmond  News-Leader  revealmg  a 
dramatic  story  of  mistaken  identity, 
gained  a  scoop 
for  Julian  House¬ 
man,  News- 
Leader  reporter, 
and  obtained  his 
freedom  for  John 
Henry  Warren, 
39  -  year  -  old 
Negro  who  had 
been  convicted 
of  first  -  degree 
murder  under 
another’s  name. 
Warren  was 
Julian  Houseman  arrested  in  New 


3ice  recoroioRS  wui  oe  arraiigeu  loi  York  Citv  a  vaar 

lS\°y  ty^'^rTtors'ora^linS  “At  a  hearing  of  the  National  L^or  at  the  management’s  expense.”  ag^  August.  Identified  as  Albert 

lecwa  u>  ux  yc  fe  Relations  Board  m  the  case  of  Agnes  _  ^  Finnv  iQ'i?  inr  mnr/i/-. 

pursuit:  for  instance,  the  committee  Pahy,  sister  of  General  Board  Counsel  MORRIS  RECOVERING  W^ren  wfs  eSited  to 

Sk^^^J^lrJisrXe^^'^  o Aer\rSch  o^  Charles  ^y.  a  former  I^ger  cub  George  Morris,  advertising  executive  placed  on  trial  as  Finny  on  May  26, 

nSliSifne  and  printing  as  an  “indus-  reporter,  Carl  Marx  Rigrod,  gave  tes-  of  the  New  York  Daily  News,  who  found  guilty  and  sentenced  to  a  prison 

^In/Thp  fact  ^t  laSr  ^  suffered  internal  injuries  last  week  term  of  40  years, 

try  This,  plus  the  fact  t^t  Mogelever,  our  city  editor,  had  dis-  when  two  New  York  Central  trains  i  to  Doilw 

and  consumer  representatives  wiU  geminated  against  a  reporter.  Maiy  collided  near  Toledo,  is  recovering.  Sent  Letter  to  Dally 


outnumber  spokesmen  for  b^iness,  Nichols,  socially 
may  mean  that  publishers  will  have  , 

very'  little  voice  in  the  operating  group 
to  which  they  are  assigned.  “Rigrod  testifi 


Mr.  Morris  was  operated  on  at  the 


Sent  Letter  to  Dally 

The  News -Leader  received  a  letter 


••Must  be  Soft  Spoken"  St.  Vincent’s  Hospital,  Toledo.  L.  M. 

“Rigrod  testified  that  before  Miss  salesman  of  Standard  Brands,  j  j  Finny  father  of  the 

,  J  _ well  knnwn  in  aHvprt  c  nv  c  rc1p«  Hipfl  viewea  jonn  r  mny,  lainer  01  me 


thereupon  got  in  touch  with  D.  B. 
Pennington,  postmaster  at  Broadnax, 
Va.,  who  formerly  employed  Warren. 


industry  Nichols  had  taken  a  miUtant  stand  in  well  known  in  advertising  circles,  died  w^Ted  Ta^  and  o^ 
committee  will  be  to  study  and  report  the  newspaper  guild,  Mogelever  had  from  injuries  suffered  m  the  wreck.  prisoner  was  his  son.  He 

to  Administrator  Elmer  Andrews  on  talked  to  her  softly,  but  that  after  she  ,p  •  YOTTMr*  thereupon  got  in  touch  with  D.  B. 

the  advisability  of  reusing  the  first-  ksd  become  active  in  the  guild  he  Pennington,  postmaster  at  Broadnax, 

year  minimum,  a  step  that  may  be  talked  to  her  in  a  louder  tone  of  voice.  Thomas  J.  Young,  national  adv^tis-  ^  formerly  employed  Warren, 
taken  at  any  time.  The  law  provides  “Rigrod  also  testified  that  while  mg  manager  of  Philadelphia  Daily  Permington  forwarded  a  list  of  six 
that  a  minimum  wage  of  not  less  than  Mogelever  had  danced  with  Miss  News  tor  me  past  12  y®3rs  has  resigned  questions,  the  answer  to  which  could 
25  cents  an  hour  shall  be  in  effect  Nichols,  such  was  not  the  case  later,  effective  Sept.  1.  No  ^ccessor  has  ^j^jy  jjg  known  to  Warren,  and  the 
during  the  first  year.  It  does  not  de-  Miss  Nichols,  according  to  lUgrod,  be-  been  narned  to  ^  supposed  Finny  answered  all  of  them 

dare  that  the  minimum  shall  be  that  came  dissatisfied  with  her  job  as  the  named  DeLisser-Boyd,  Inc.,  New  ^rk,  correctly.  Pennington  then  visited 
amount,  and  therefore  the  Adminis-  result  of  tWs  and  other  discriminations  ^s  its  na^nal  representatives,  effec-  June  6  and  picked  Warren 

trator  may  decree  a  wage  of  any  obtained  another  job  with  the  immediately.  ^  ^  line-up.  On  Jime  13,  a  mo- 

amount  not  in  excess  of  40  cents  an  i'fcw’  York  American.  CTPR'RFM7  PTMTf'^P  aside  the  verdict  on  new 

hour,  which  is  the  maximum  fixed  by  “To  avoid  suspicion  of  unfair  labor  evidence— most  of  which  had  beei 

the  statute.  practice  in  the  future,  I  hereby  request  Fred  H.  Sterbenz,  author  of  an  edi-  obtained  by  The  News-Leader— vras 


amouni  noi  in  excess  oi  w  cents  an  CTPR'RFM7  f^APTF  FTMT/^P  asiae  me  veroici  on  new 

hour,  which  is  the  maximum  fixed  by  “To  avoid  suspicion  of  unfair  labor  VxADIjE.  evidence— most  of  which  had  beei 

the  statute.  practice  in  the  future,  I  hereby  request  Fred  H.  Sterbenz,  author  of  an  edi-  obtained  by  The  News-Leader— vras 

Publishers  doing  business  in  com-  executives  and  sub-editors  that  torial  page  column  of  comment  on  granted,  and  a  new  trial  ordered  on 
merce  (except  those  of  weekly  or  P^y  ®Iose  attention  to  their  social  foreign  developments,  has  been  ap-  the  strength  of  an  affidavit  signed  by 

semi-weekly  newspapers  of  3,000  or  attitude.  Executives  who  have  been  pointed  cable  editor  of  the  Cleveland  Houseman. 

less  circulation,  the  greater  ^rt  of  speaking  in  a  mild  tone  of  voice  to  Press.  Sterbenz,  who  will  also  write  A  jury  was  waived  on  second  trial 
which  is  in  the  coimty  of  publication),  giri  employes  in  the  past  must  con-  frequent  interpretative  articles,  has  of  the  case  in  Powhatan  Circuit 

must  begin  Oct.  24  to  pay  each  em-  tinue  to  do  in  the  future  regardless  of  recently  returned  from  England.  Court  July  26.  Judge  Garland  Jef- 

ploye  engaged  in  production,  han-  anything  that  happens  in  the  guild.  MAPTTM  TO  PPTTTPIM  ferson  acquitted  Warren,  saying  “I 

dling,  transportation,  or  any  other  Will  Arranae  Voice  Rwcordinas  lU  lltl  UHW  am  not  satisfied  that  the  man  on  trial 


ploye  engaged  in  production,  han-  uiai  Happens  m  uie  guim.  TVyiAPTTM  TO  Pr'TTTPltl  lerson  acquiueu  warren,  saying  i 
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■  idea  as  to  what  their  social  attitude  the  Associated  Press,  left  Aug.  1  for  set  free  was  to  visit  the  News- 
Daliy  Hours  Not  Limited  has  been  are  instructed  to  report  at  a  month  stay  at  his  summer  bungalow  Leader  office.  “I  wanted  to  come  to 


anything  that  happens  in  the  guild. 
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Daily  Hours  Not  Limited 


No  limitation  is  made  on  daily  once  to  me  so  that  I  can  communicate  in  Quossoc,  Maine, 
hours.  Unless  the  Administrator  de-  _ 


cides  there  is  an  implied  power  to 
Lmit  the  number  of  hours  of  employ¬ 
ment  in  any  one  day.  It  seems  ap¬ 
parent  that  the  work  may  be  distrib¬ 
uted  among  the  days  of  the  week  as 
the  occasion  demands. 

The  status  of  a  combined  newspa¬ 
per  and  job  printing  plant  is  one  not 
likely  to  be  settled  imtil  the  Admin¬ 
istrator  rules  on  the  specific  point. 
Publishers  generally  contend  that 
theirs  is  an  intrastate  business,  al¬ 
though  recent  court  and  departmental 
rulings  cite  a  contrary  view.  Job 
printing  plants  ordinarily  are  agreed 
to  be  local  in  nature,  and  if  that  in¬ 
terpretation  is  accepted  by  Adminis¬ 
trator  Andrews,  their  employes  will 
be  beyond  the  reach  of  the  labor 
Standards  law. 

Whether  newsboys  will  be  subject 
to  the  child  labor  section — 18  years 
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the  people  who  got  me  out  of  the 
jam,”  he  said.  “I  needed  assistance, 
and  it  is  to  the  News-Leader  and  my 
attorney,  J.  Byron  Hopkins,  Jr.,  that 
I  owe  my  freedom.” 

Warren  was  represented  at  both 
trials  by  lawyers  of  his  own  race. 

WINS  SCHOLARSHIP 

George  H.  Pipal,  United  Press  night 
bureau  manager  at  Omaha,  has  been 
awarded  the  $1,000  Gilbert  M.  Hitch¬ 
cock  scholarship  to  graduate  school  of 
journalism  of  Columbia  Universi^ 
The  scholarship  was  established  m 
1934  by  Mrs.  Gilbert  M.  Hitchcock,  in 
memory  of  her  husband,  a  U.  S.  Sen¬ 
ator  from  Nebraska  and  publisher  oi 
the  Omaha  World-Herald. 

CENTRAL  STATES  MEET 

Fall  meeting  of  Central  States  Cir¬ 
culation  Managers  Assn.,  will  be  Sept 
20-21,  at  the  Palmer  House,  ChicagO' 
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Press  Co-operation  With  G-Men 
Refutes  “Death  in  Headlines” 

Indictment  of  Newspapers  Called  Neat  Job 
Of  Half  Truths . . .  Miami  Papers  Aided  FBI  Fully, 
Got  Discourteous  Treatment  in  Return 
By  JOHN  D.  PENNEKAMP 

MANAGING  EDITOR,  MIAMI  HERALD 


COLLIER’S  read  a  nasty  indictment 
against  newspapers  and  newspaper¬ 
men  into  the  records  in  its  Aug.  13 
issue.  It  captioned  the  indictment 
Death  in  Headlines.”  Quentin  Rey¬ 
nolds  provided  its  phraseology  and  it 
was  based  upon  the  testimony  of  J. 
Edgar  Hoover,  chief  of  the  Federal 
Bureau  of  Investigation,  a  hero  with 
considerable  foundation  in  fact,  in  the 
eyes  of  newspaper  readers  generally. 

Reynolds  did  a  neat  job  of  present¬ 
ing  half  truths.  Hoover  was  adroit 
in  painting  himself  lily-white  while 
setting  up  an  implied  defense  against 
any  charge  of  human  error.  Collier’s, 
line  with  what  seems  to  be  fixed 
magazine  policy,  gleefxilly  accepted 
the  opportunity  again  to  cuff  the  news¬ 
papers. 

And  the  defendant  newspapers,  vic¬ 
tims  of  the  worst  form  of  self-seeking 
editorializing,  stand  convicted  before 
their  readers  because  the  public  gen¬ 
erally  refuses  to  believe  a  defendant 
innocent  until  he  is  proven  guilty. 

One-Sided  Article 
Defendant  newspapers  and  newspa¬ 
permen  were  accused  throughout  the 
article,  with  nary  an  opportunity  to 
tell  the  other  side,  their  side.  The 
cardinal  principle  of  accurate  report¬ 
ing  was  violated  in  that  no  effort  was 
3iade,  apparently,  to  get  the  whole 
story. 

We,  who  have  lived  through  a  kid¬ 
naping  and  FBI  operations  \mder  such 
an  investigation,  finished  reading  that 
article  with  visions  of  Reynolds  writ¬ 
ing  thirty  to  it  with  tongue  in  cheek; 
Hoover  reading  proof  on  it  with  a 
satisfied  “well,  I  got  the  first  word” 
expression;  and  Collier’s  outdoing  it¬ 
self  with  exploitation  and  display  to 
lie  sure  that  the  newest  barrage 
reaped  as  many  newspaper  readers 
as  it  was  possible  to  interest. 

feynolds,  you  who  have  read  his 
article  will  have  noticed,  names  no 
■'ames.  Why  not?  Fear  of  inability 
to  prove  his  charges?  If  they  were 


charge  of  the  FBI  district  office  in 
Miami,  said  that  the  kidnaping  was  a 
professional  job,  undoubtedly  with 
organized  gang  connections,  and  re¬ 
quiring  the  utmost  of  ability  and  co¬ 
operation  for  solution.  More  of  Rut- 
zen’s  visit  later. 

Writes  Reynolds;  He  (Franklin 
Pierce  McCall)  was  one  of  half  a 
dozen  who  might  have  committed  the 
crime.  Meanwhile  the  whole  adult 
population  of  the  district  was  in  a 
dangerous  mood.  These  residents  of 
the  Everglades  are  stern  individual¬ 
ists  and  their  ideas  of  justice  are 
strong.  The  G-Men  were  afraid  of 
even  hinting  that  they  suspected 
McCall.  They  feared  that  the  popu¬ 
lace,  inflamed  by  the  kidnaping, 
might  take  matters  into  its  own  hands. 

Simple  Clues  Led  to  Arrest 

Rebuttal:  McCall  was  arrested  on 
Wednesday,  June  1,  by  D.  C.  Coleman, 
Dade  county’s  (Miami)  “cracker” 
sheriff,  on  the  simplest  kind  of  story 
book  clues  and  conduct-indicating 
guilt.  Coleman  brought  him  in,  took 
him  to  FBI  headquarters  and  turned 
him  over.  McCall  was  questioned 
there  for  several  hours  and  RE¬ 
LEASED  to  return  to  live  amid  the 
“adult  population”  of  the  district  in 
their  “dangerous  mood.” 

It  was  inconceivable  to  FBI  that  the 
solution  of  this  kidnaping  could  be  so 
simple,  that  a  cracker  sheriff  could 
break  the  case  while  they,  the  FBI 
agents,  still  were  being  photographed 
for  being  on  the  job.  They  didn’t  re¬ 
arrest  McCall  until  Friday,  June  3, 
when  all  their  efforts,  apparently,  to 
find  a  solution  other  than  Sheriff 
Coleman’s  had  proved  futile.  McCall 
was  in  Princeton  from  the  time  of  his 
release  until  his  rearrest. 

Writes  Reynolds:  It  was  late  at  night 
when  the  group  (Hoover  and  his 
agents)  started  for  the  place  where 
he  (McCall)  told  G-Men  to  search. 
He  was  with  them,  of  course.  Mr. 


.  -  —  - o— •  —  — .,  -  Hoover  noticed  that  a  car  was  follow- 

in  such  weak  assurance  they  ing  the  party  and  he  stopped  to  let 
®^d  never  have  been  written.  it  overtake  them.  Mr.  Hoover  asked 

We  accept  no  part  of  his  story  as  them  not  to  follow,  but  they  insisted 
tone,  becaiwe,  when  he  discusses  those  that  they  had  a  right  to  do  so.  Mr. 
which  affect  the  James  Bailey  Hoover  knew  that  they  were  within 
Jr.,  kidnaping,  the  one  with  their  legal  rights  to  be  on  a  public 
'j™ch  we  lived,  he  is  so  far  haywire  highway,  but  this  seemed  to  be  an 
“at  we  must  credit  all  the  other  cited  emergency.  He  knew  that  when  the 


jus^ces  with  the  same  doubt.  His 
adictment  in  its  Cash  discussion  is 
patently  away  from  the  facts  that 
It  leaves  the  remainder  of  the  charges 
tottering. 

Let's  Look  at  the  Record 

Let’s  examine  the  Cash  coimt  in 
toie  indictment. 

Writes  Reynolds;  The  kidnaping  of 
toe  Cash  boy  in  Princeton,  Florida, 
*38  one  of  the  toughest  cases  the  G- 
Men  ever  tackled.  From  the  begin- 


body  was  found  those  reporters  would 
dash  back  to  town,  phone  the  story 
to  their  papers,  and  within  a  few  min¬ 
utes  the  news  would  be  all  over  the 
local  community.  The  FBI  men  didn’t 
want  McCall’s  guilt  to  be  known  until 
they  had  gotten  him  safely  back  to 
Miami  and  placed  behind  bars. 
Frankly,  they  were  afraid  of  local 
violence  toward  their  prisoner. 

Town  Was  Aslaap 

Rebuttal:  In  the  reporters’  car  were 


the  Herald,  and  Ra3rmond  (Red) 
Mills,  INS  sound  photo  operator  in 
Miami.  They  were  attracted  to  the 
Hoover  party  by  the  DISPLAY  of 
manpower-loaded  FBI  automobiles, 
moving  down  the  federal  highway  in 


the  dead  of  night  to  the  point  from 
which  the  march  across  the  field  to 
the  body  began.  This,  as  mentioned, 
was  in  the  dead  of  night  and  Mr. 
Hoover  knew,  or  should  have  known, 
that  the  widely  scattered  residents  of 
the  area,  exhausted  from  days  of 
p>osse  work  and  the  usual  excitement 
incident  to  a  crime  of  this  kind,  were 
indulging  in  long  neglected  sleep. 

Mr.  Hoover  knew,  or  should  have 
known,  that  with  the  isolation  of  the 
area,  scattered  telephones  and  the 
supervision  which  his  office  was  main¬ 
taining  over  all  telephone  conversa¬ 
tions,  it  would  have  been  impossible 
for  a  reporter  to  drive  from  the  scene 
of  the  body  to  a  telephone,  transmit 
the  simplest  essential  details  to  his 
office,  have  these  prepared  for  publi¬ 
cation  and  published,  in  the  same  time 
that  it  would  have  required  him  to 
return  McCall  to  Miami  and  the  safety 
of  a  cell.  Remember,  that  after  pub¬ 
lication,  it  would  have  required  some 
time  for  these  sleeping,  widely  scat¬ 
tered  residents  of  the  Princeton  sec¬ 
tion,  to  have  gathered  had  they  been 
so  inclined,  organized  and  taken  their 
man  from  the  FBI  chief  and  his  heav¬ 
ily  armed  agents  for  a  physical  dem¬ 
onstration  of  their  “dangerous  mood.” 

Newsmen  Didn't  Impede  FBI 

Before  going  further  with  our  re¬ 
buttal  of  this  portion  of  Reynolds’  in¬ 
dictment,  it  should  be  pointed  out 
that  FBI  headquarters,  from  which 
Hoover  operated,  are  on  the  top  floor 
of  the  Biscayne  building  in  Miami, 
25  miles  from  Princeton.  FBI  also 
maintained  a  field  headquarters  in  a 
previously  tmoccupied  store  building 
in  Princeton. 

Newspaper  reporters  concentrated 
their  major  efforts,  in  pursuance  of 
their  policy  not  to  interfere  with  the 
investigation,  upon  the  Miami  office 
after  the  disorganization  of  the  posse, 
Princeton  coverage  being  principally 
protective.  This  is  pointed  out  in  re¬ 
futation,  in  the  Cash  case,  of  Reyn¬ 
olds’  broad  implication  that  news¬ 
papermen  impede  movements  at  the 
scene  of  a  kidnapping  by  their  con¬ 
duct  and  niunbers. 

Newspapermen  assigned  to  Miami 
FBI  headquarters  did  the  best  they 
could  do  to  be  comfortable  in  the 
lobby  of  the  Biscayne  building,  13 
floors  below  FBI  headquarters,  the 
chairs  in  the  Western  Union  office  on 
the  ground  floor  affording  their  only 
respite  from  endless  standing. 

Hoover  Hoqgod  Limolight 

At  one  time  two  newspapermen 
came  into  possession  of  what  was 
believed  to  be  one  of  the  ransom 
notes.  They  took  it  to  FBI  headquar¬ 
ters,  on  the  top  floor.  Before  they 
could  make  their  mission  known  they 
were  told  to  “get  out,”  which  injunc¬ 
tion  was  repeated  each  time  they  en- 
purpose 


nine?  1  1  .  ,  .1  -  •  ..... ..a.  lion  was  lepeaicu  eai:ii  nine 

they  knew  the  job  was  done  by  Steve  Trumbull,  night  city  editor  of  deavored  to  make  their 
*  local  man.  '  —  -  - 

ffobuttal:  TTie  Cash  boy  was  kid- 
to®Ped  on  the  night  of  May  28.  The 
day,  Sunday,  in  the  office  of 
~tois  Hollums,  executive  editor  of  the 
•oihi  Herald,  Arthur  C.  Rutzen,  in 


known,  until  eventually  they  left, 
the  note  still  in  their  possession. 

Let  us  return  now  to  Reynolds’  ac¬ 
count  of  Hoover’s  fears  for  the  safety 
of  his  prisoner  on  the  body  finding 
expedition. 


Fact  is  that  the  FBI  men  left  their 
Miami  headquarters  for  the  25-mile 
drive  to  the  scene  where  the  body 
was  found  under  circumstances  de¬ 
signed  to  arouse  suspicion  of  their 
movements. 

Agents  left  the  Biscayne  building 
carrying  shovels  and  such  groimd 
disturbing  appurtenances,  plus  wrap¬ 
ped  packages  that  obviously  con¬ 
tained  Tommy  gun  drums  and  car¬ 
ried  these  to  a  wide  open  one  story 
public  garage  across  the  street  from 
the  Miami  Herald.  Here  they  were 
loaded  into  automobiles  which  left  by 
the  two  exits  which  the  garage  af¬ 
forded.  Any  newspaperman  not 
alert  enough  to  detect  an  impending 
break  under  such  circumstances 
should  file  an  application  with  Col¬ 
lier’s  or  FBI. 

The  automobiles,  there  were  three 
of  them,  did  not  converge,  apparently 
until  they  had  left  Miami’s  city  limits. 
Once  beyond  these  limits,  the  armed 
parade  was  on. 

Down  here  we  believe  we  know 
why  the  automobiles  moved  sepa¬ 
rately  until  they  got  outside  Miami. 
We  believe  the  answer  lies  in  Mr. 
Hoover’s  determination  not  to  share 
the  spotlight  when  the  body  was 
found.  He  took  no  chances  that  our 
cracker  sheriff  might  hear  of  the  ex¬ 
pedition  and  join  the  party. 

Solution  on  Silver  Platter 
Coleman  merely  had  arrested  the 
kidnaper  and  handed  the  solution  of 
the  case  to  FBI  on  a  silver  platter. 
He  wasn’t  shown  the  courtesy  of  a 
promised  call  when  the  dead  of  night 
break  was  dramatically  scheduled. 
Hoover  must  have  the  credit,  and 
have  it  he  has,  with  the  assistance 
of  Collier’s  and  startlingly  indifferent 
reporting. 

The  Cash  kidnaping  was  solved  be¬ 
cause  McCall  said  to  Coleman  during 
the  organizing  of  the  posse,  of  which 
the  kidnaper  was  a  member,  “It  must 
have  been  a  smart  guy  that  pulled  this 
job.” 

That  remark  sounded  like  a  boast 
to  the  sheriff.  Later  Coleman  learned 
from  the  kidnaped  boy’s  father  that 
McCall  found  the  fourth  ransom  note 
in  the  filling  station  adjoining  the 
Cash  place.  Then  the  sheriff  learned 
another  detail.  The  ransom  note,  which 
McCall  has  said  “must  have  been 
slipped  vmder  the  door,”  was  wadded. 
If  it  had  been  slipped  imder  a  door  it 
would  have  been  folded,  reasoned  the 
sheriff,  so  he  took  McCJall  into  cus¬ 
tody,  foimd  him  giving  contradictory 
answers  to  questions,  and  turned  him 
over  to  the  unbelieving  and  hard-to- 
convince  FBI. 

An  interesting  sidelight  here  is  that 
McCall  actually  had  pushed  the 
wadded  ransom  note  under  the  door, 
but  its  wadded  condition,  combined 
with  the  sheriff’s  other  suspicions,  led 
to  his  undoing. 

Lika  a  Halitotit  Kiit 
Early  in  the  article  Reyonlds  writes: 
“Any  newspaper  publisher  might 
argue  that  the  duty  of  a  paper  is  to 
print  news,  no  matter  what  the  con¬ 
sequences.  In  most  cases  that  is 
true,  but  where  the  life  of  a  p>erson 
is  at  stake  newspapers  should  temper 
their  eagerness  to  collect  news  with 
common  sense  and  expediency.  There 
se^ns  to  be  but  one  question  to  be 
asked  and  that  is  whether  it  is  more 
important  to  have  a  headline  that  it  is 
to  save  the  life  of  an  innocent  child.” 

Tliat  makes  us  feel  just  as  if  we 
had  been  taken  upon  the  lap  of  our 
toothless  old  aunt,  carefully  stroked 
on  our  curly  locks  and  kissed  with  a 
fine  breath  of  halitosis,  without  the 
gift  coin  that  might  have  compensated 
us  somewhat. 

The  Cash  boy,  as  before  stated,  was 
kidnaped  the  night  of  May  28.  Within 
a  few  hours  words  of  the  kidnaping 
(Continued  on  page  23) 
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Press  Can  Claim  Big  Share 
In  Reducing  Auto  Toll 


Safety  Campaigns  Have  Had  Important  Part 
In  Cutting  Highway  Deaths  in  1938  .  .  .  Total 
Expected  to  Be  7,500  Fewer  Than  in  1937 
By  WALTER  E.  SCHNEIDER 


HARD-HITTING  newspaper  traffic 
safety  campaigns  at  last  have  made 
a  sledge-hammer  dent  in  the  nation’s 
appalUng  annual  highway  toll. 

Instead  of  45,000  traffic  fatalities, 
which  might  have  been  the  loss  of 
life  had  the  former  steady  rate  of  in¬ 
crease  continued,  the  end  of  1938  will 
see  the  comparatively  low  total  of 


Paper 

1937 

Deaths 

1938 

Deaths 

Gary  (Ind.)  Post-Tribune . . . 

.  34 

14 

Syracuse  Herald  . 

18 

8 

Tulsa  (Okla.)  ii'orld . 

14 

8 

YounQstozfn  (O.)  Yttidicator . 

.  30 

11 

H'orcester  (Mass.)  Post . 

.  18 

8 

IVashington  Post  . 

.  55 

40 

32,000  highway  fatalities,  it  was  pre¬ 
dicted  this  week  at  the  National  Insti¬ 
tute  for  Traffic  Safety  Training,  meet¬ 
ing  at  the  University  of  Michigan,  Ann 
Arbor.  This  turn  in  the  tide  of  “Sud¬ 
den  Death”  represents  a  decrease  of 

7.500  deaths  from  the  39,700  toll  in 
1937,  an  all-time  high. 

High  p>oint  of  the  comment  at  Ann 
Arbor  on  the  prospective  saving  of 

7.500  American  lives  this  year  was 
that  of  D.  D.  Fennell,  president  of  the 
National  Safety  Council.  “We  are 
saving  many  lives,”  he  said.  “In  the 
first  half  of  1938  there  have  been 
3,670  fewer  deaths  in  traffic  accidents 
than  in  the  same  period  of  1937,  a  re¬ 
duction  of  22%.  The  methods  being 
applied  are  bringing  results. 

Newspapers  Effect  29%  Decrease 
“This  year's  figures  give  us  heart. 
Safety  lies  in  orderliness  of  thinking, 
of  planning  and  of  execution  of  those 
plans.” 

Although  newspapers  were  not  cred¬ 
ited  by  Ann  Arbor  speakers  with  a 
major  share  of  the  laurels  for  the 
winning  battle  against  “Sudden 
Death,”  statistics  obtained  this  week 
from  the  C.I.T.  Safety  Foundation  in 
New  York  by  Editor  &  Publisher  dem¬ 
onstrated  how  important  a  role  the 
press  has  in  diminishing  the  traffic  toll. 

Ih  some  40  cities  which  sent  news¬ 
papermen  to  the  first  C.I.T.  Safety 
Seminar  in  New  York  last  November 
the  gosp)el  of  highway  safety  has  been 
hammered  home  with  a  new  tech¬ 
nique  and  with  marvelous  results.  A 
29%  average  reduction  in  traffic 
deaths  achieved  during  the  first  quar¬ 
ter  of  1938  in  these  cities  was  dupli¬ 
cated  in  the  second  quarter,  it  was 
announced  Aug.  10  by  John  W.  Darr, 
trustee  and  director  of  the  C.I.T. 
Safety  Foundation. 

There  is  every  indication,  he  said, 
that  the  half-year  record  will  be  con¬ 
tinued  in  the  July-December  period  in 
the  cities  represented  at  the  first  and 
second  C.I.T.  seminars  for  newspa¬ 
permen.  Statistics  for  the  second 
seminar,  held  in  June  and  attended  by 
another  group  of  50  newsmen,  will  be 
ready  early  next  fall. 

75%  RedactioR  Ir  CoRtoR,  O. 

In  some  of  the  first  group’s  cities 
the  traffic  toll  plummeted  as  much  as 
75%  from  the  1937  totals  for  the  first 
six  months,  Mr.  Darr  said.  The  cam¬ 
paign  of  the  Canton  (O.)  Repository 
has  reduced  the  number  of  deaths  in 
that  city  from  17  in  the  first  half  of 
1937  to  4  this  year. 

Other  outstanding  reductions  cred¬ 
ited  principally  to  newspapers  by  Mr. 
Darr  were; 


Other  dailies  which  Mr.  Darr  said 
are  carrying  on  effective  campaigns 
against  death  on  the  highway  are: 
Atlanta  Georgian  &  Sunday  American, 
Kansas  City  Star,  Portland  Oregonian, 
Nashville  Banner,  Fort  Wayne,  (Ind.) 
News-Sentinel,  Rochester  Democrat  & 
Chronicle  (second  seminar)  and  the 
Providence  (R.  I.)  Bulletin.  The  latter 
paper  did  not  send  a  representative  to 
either  seminar.  Mr.  Darr  said  the  ef¬ 
fectiveness  of  the  campaigns  cited  was 
gauged  by  “the  volume  of  news,  edi¬ 
torials  and  cartoons  preaching  the 
safety  message  and  by  the  tangible 
results  shown.” 

There  were  a  few  increases  in  cities 
represented  at  the  first  seminar,  Mr. 
Darr  pointed  out,  but  the  majority  of 
these  held  the  number  of  deaths  near 
the  1937  total.  In  Kansas  City  the 
increase  was  from  41  in  1937  to  42,  and 
in  Atlanta  from  25  to  27.  In  the  latter 
city  there  was  not  one  traffic  death 
during  July  but  the  August  record 
has  been  marred  by  the  deaths  of  four 
joyriders.  In  Salt  Lake  City  deaths 
increased  from  15  to  26. 

Compared  with  Sane  4th  Drive 

Newspaper  crusades  for  highway 
safety  have  been  carried  on  for  a 
number  of  years  in  countless  other 
cities  with  varying  results.  With  the 
C.I.T.  becoming  the  spearhead  for  ef¬ 
forts  of  the  press  to  reduce  the  huge 
annual  highway  toll,  the  drive  appears 
to  be  well  on  the  way  to  the  success 
achieved  by  newspapers  and  other 
media  in  effecting  a  “Safe  and  Sane 
Fourth”  throughout  the  nation.  After 
35  years  of  consistent  campaigning 
against  the  use  of  fireworks  the  num¬ 
ber  killed  over  the  last  Independence 
Day  celebration  throughout  the  U.  S. 
was  six,  compared  with  scores  of 
deaths  several  decades  ago. 

More  than  half  of  the  570  other  per¬ 
sons  killed  accidentally  over  the  last 


Fourth  of  July  week-end  were  vic¬ 
tims  of  auto  accidents,  however.  This 
fact  emphasizes  the  necessity  for  con¬ 
tinued  campaigning  to  reduce  the 
highway  toll,  aptly  termed  “the  great 
American  tragedy.” 

Comparing  the  need  for  highway 
sanity  campaigns  to  that  for  a  Safe 
and  Sane  Fourth,  Mr.  Darr  said: 

“The  traffic  problem  is  one  that  is 
with  us  365  days,  not  just  one  day. 

“The  firecracker  was  an  unnecessary 
hazard,  the  automobile  is  a  social  tool 
and  because  of  its  necessity  we  must 
teach  people  to  use  it  in  a  safe  way. 

“The  Safe  and  Sane  Fourth  took  a 
much  shorter  period  to  put  over  be¬ 
cause  the  generation  that  lived 
through  the  period  of  anti-fireworks 
education  represented  relatively  few 
years — those  in  the  age  range  from  6 
to  15  years.  The  dangerous  age  in 
exposure  to  traffic  accidents  is  from 
the  time  a  child  is  able  to  walk  across 
the  street  imtil  he  is  too  old  to  ride  in 
a  vehicle  or  cross  a  highway. 

Newspapers  Do  Best  Job 
“There  is  no  medium  of  publicity 
that  has  tackled  the  highway  safety 
problem  like  the  newspapers  and  no 
one  has  demonstrated  the  ability  to 
do  it  like  the  newspapers.” 

Mr.  Darr  emphasized  that  the  job  of 
reducing  traffic  deaths  “can’t  be  done 
by  publicity  alone.”  Newspaper  cam¬ 
paigns,  he  said,  must  be  backed  up  by 
the  work  of  community  organizations, 
such  as  safety  councils,  the  police  de¬ 
partment,  the  traffic  courts  and  other 
functional  organizations.  In  many  in¬ 
stances  the  support  of  these  groups  is 
engineered  by  ^itors. 

Newspapers  in  cities  where  the  best 
safety  crusades  have  been  executed 
have  “praised  where  praise  is  due, 
blamed  where  blame  is  due,”  pointed 
out  local  hazards,  and  gradually  co¬ 
ordinated  the  work  of  public  and 
semi-public  agencies,  he  said. 

It  was  learned  this  week  that  the 
New  York  Daily  News  has  distributed 
since  Jan.  1  more  than  150,000  of  its 
traffic  safety  booklets,  consisting  of  25 
“Inviting  the  Undertaker”  cartoons  by 
C.  D.  Batchelor.  This  series  by  the 
News’  cartoonist  won  the  C.I.T.  Safety 
Foundation  cartoon  award  in  June. 
The  booklet  has  had  a  steady  counter 
sale  at  2  cents  per  copy.  One  insur¬ 
ance  company  purchased  100,000 
copies  and  there  have  been  several 
orders  for  lots  of  5,000  and  10,000  for 
distribution  among  school  children. 


Lyman  to  Leave 
N.  Y.  Times  for 
Aviation  Post 


Reporter  Who  Got  Scoop 
On  Lindberghs'  “Exile" 
Joining  United  Aircrah 


Lauren  D.  Lyman  who  topped  his 
many  news  gathering  achievements 
with  a  great  scoop  on  the  Lindbergh 
voluntary  exile, 


leaves  the  Nett 
York  Times  Sept 
1  after  19  years' 
service  to  be¬ 
come  assistant  to 
President  DonL 
Brown  of  United 
Aircraft  Corpor¬ 
ation. 

Lyman  became 
a  reporter 
1918  because  he 
was  “too  broke' 
to  complete  ar 
education  at  Yale 
University  which  had  been  inter 
rupted  by  army  service  that  hac 
taken  him  to  France.  He  had  workec 


Lauren  D.  Lyman 
which 


162-PAGE  PAPER 

The  Port  Huron  (Mich.)  Times- 
Herald  published  a  162-page  Blue- 
water  Bridge  edition  recently,  the 
largest  issue  in  the  daily’s  101-year 
history. 


as  coimtry  correspondent  for  news 
papers  in  the  vicinity  of  his  nativ 
Easthampton,  Mass.,  and  that  expe 
rience  landed  him  a  post  war  job  wit! 
Dodge  Reports  in  New  York  Citj 
One  year  later,  the  Times,  explorin: 
the  field  for  an  assistant  real-estati 
editor,  took  him  on,  transferred  hut 
to  the  city  staff  four  months  later,  arc 
with  the  first  trans- Atlantic  flights  ir. 
1927,  gave  him  the  aviation  assigr 
ment. 

Fond  of  Aviation 

“The  Times  educated  me  in  avia¬ 
tion  and  it’s  their  own  fault,”  smilec 
Lyman  as  he  explained  that  his  rea 
son  in  leaving  the  newspaper  wi- 
this:  “I  love  aviation  and  the  oppor 
tunity  offered  me  was  one  1  couldu' 
turn  down,  especially  since  the  con¬ 
nection  is  to  be  with  a  first-class  ou( 
fit.  (That  last  part  is  a  ‘plug’). 

“There  are  two  things  I  neve: 
wanted  to  have  happen,  I  often  tolc 
Mr.  James  (Edwin  L.  James,  Time! 
managing  editor) .  I  didn’t  want  to  h 
fired,  and  I  didn’t  want  ever  to  qui! 
the  Times.  But,  since  one  of  that 
had  to  happen,  I’m  glad  it  was  the 
latter.”  For  the  past  18  months 
Lyman  has  been  attached  to 
Washington  bureau  of  the  Times. 

United  Aircraft  Corporation,  whic: 
is  not  connected  with  United  Au 
Lines,  manufactures  airplane  moton 
at  Hartford  and  Bridgeport,  Coni 
Lyman’s  office  will  be  in  New  York 
City.  Public  relations  work  will  h* 
an  incidental  task,  but  the  full  scope 
of  his  duties  has  not  been  revealed  to 
him  as  yet.  In  substance,  he  ex¬ 
plained,  it  involves  “doing  whateve: 
Mr.  Brown  wants  me  to  do  to  he? 
him.” 

Lyman  would  rather  that  nothi'? 
be  said  about  his  exclusive  story  * 
the  Lindbergh’s  departure  from  U-  - 
to  England. 

“After  all,”  he  argued  seriously,  ■ 
was  just  a  heluva  lucky  break.” 

That  lucky  break,  however,  won  1 ' 
Lyman  the  Pulitzer  reporting 
for  1935. 


TO  BE  ISSUED  7  DAYS 
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Birminpham  Netvs  and  Age- 


Herald  . 
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21 

Columbus  Dispatch  . 
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22 

Dallas  News  . 

.  25 

15 

San  Diego  Union-Tribune... 

.  28 

10 

GEORGE  W.  BRETTS  VISIT  HAWAH 

GeorgR  W.  Br«H,  saUt  managor  of  fha  Katx  Agency,  New  York,  newspaper  repre¬ 
sentative  of  the  Honolulu  Advertiser  and  KGU,  pictured  here  with  Mrs.  ^ett,  upon 
their  arrival  in  Honolulu  aboard  the  S.S.  Lurline.  They  were  greeted  off  port  and 
bedecked  with  leis  by  R.  S.  Thurston,  national  advertising  director  of  the  Advertiser. 


The  Kannapolis  (N.  C.)  Independt' 
which  marked  its  11th  anniversa-'; 
July  28  with  a  40-page  anniveRa?' 
number,  has  annoimced  its  expxani- ' 
from  a  six-  to  a  seven-day  newsp*!*- 
A  new  photographic  and  engraviS 
department  and  several  typesett-- 
machines  have  been  added.  James  I> 
Moore  is  publisher. 
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M  H  1  ferreted  out  by  the  paper.  Our 

How  Small  Town  Dailies  Can  ss;  td'SuT\e‘”Srd'5:s 

*  the  man  who  owned  a  farm  in  all 

^  TkT  A  *  1 A  three  states  and  paid  taxes  to  eleven 

J'lQY  IjOCCII  JMOVrS  to  mil  taxmg  umts  had  an  interesting  story 

But  all  these  stories,  entertaining 

Michigan  Paper  Expands  District  Coverage  reflect  more  than  superficialities.  Yet 

,  ,  the  small  city  paper,  even  more  than 

Without  Additional  Expense  .  .  .  Feature  Field  the  metropolitan  press,  because  it  is 

less  distracted  by  sensational  “spot” 

TTnllTYllt^H  Plnin  PpOTiI©  Dr^rmcitized  news,  has  an  opportumty  to  burrow 

uniinuiea  .  .  .  riain  reopie  l^romauzt^a  underneath  that  surface  layer  to  find 

_  _____  out  what  is  going  on  in  the  real  core 

By  HERBERT  F.  HALE  of  the  community.  Backgroimd  ar- 

CITY  EDITOR,  HILLSDALE  (MICH.)  DAILY  NEWS  tides,  interpreting  local  affairs  in  a 

non-i>artisan  vein,  should  accompany 
_  ,  .  ,  ,  -  ^  j-  •  d  -1  •  the  major  news  of  the  day.  A  pro- 

ment  The  chain  letter  craze  before  prospectors  were  digging  tor  oi  m,  addition  to  the  mu- 


THE  day  is  past  when  metropoli- 


Michigan  Paper  Expands  District  Coverage 
Without  Additional  Expense  .  .  .  Feature  Field 
Unlimited  . . .  Plain  People  Dramatized 
By  HERBERT  F.  HALE 

CITY  EDITOR,  HILLSDALE  (MICH.)  DAILY  NEWS 


tan  dailies  need  thumb  their  noses  and  after  it  reached  Hillsdale  gave  us  the  county  we  managed  to  gather  power  plant  or  to  the  high 

at  their  small  dty  brothers.  World  a  number  of  feature  items.  some  geological  information  on  the  should  be  comprehei^ivelv 

—  news  hcis  be-  Countless  Opportunities  possibilities  of  discovering  oil  in  tne  n.  ai__ 


handled  by  a  story  outlining  it,  the 


®  Th®  question  of  how  the  commu-  nnlv  rfvpntlv  objections  to  it,  the  cost  to  the  tax- 

modity  which  linked  with  the  outside  world  ®  ®  illuc^atdvl^witVi  Innal  ®ud  the  way  the  proposal  fits 

superior  wire  Qffgj.g  almost  countless  opportunities  .  ,  now  taaf'Viino  into  the  entire  community  picture, 

services  and  svn-  t  •  d-  d  du  pictures,  explaming  the  new  teaching  _  ^ 

meted  features  for  »■>  utventtve  reporter  From  the  'a„d  deserfbiug  some  oi  the  Tread  of  Allalr.  Skew. 

have  made  uni-  ^  was  ?e1^^  mfn  »»•  .  N'T 

- ii„  - :i  lug  mat  miisdaie  was  less  man  db  _ - ,,d..-_  ■■ - in-  is  running  a  series  of  articles  to  show 


versally  av^il-  by  gjj.  from  Los  Angeles, 

able.  Neverthe-  ^^an  12  hours  from  New  York, 
less  if  newspa-  than  18  hours  from  Florida. 


Unusual  Personalities  Played  Up 


Sometimes  a  news  staff  is  blessed  nf  nnh!fr 

with  a  reporter  who  has  the  knack 


Herbert  F.  Hale 


the  newsreel,  and  impending  televi¬ 
sion,  they  cannot  afford  to  be  content 


-  f  c  Aftn  d  ^®ss  man  lo  nours  irom  rioriaa.  wiui  a  who  noa  me  n-itat-jt.  countv  Wp  havp  ctnHiprl  at  opmda 

pers  of  5,000  to  g  digging  through  an  atlas  we  ex-  of  dramatizing  ordinary  events.  How  i_ric»tVi  "tVidi  mneViwnn  ..  , 

15,000  circulation  cavated  12  other  Hillsdales  in  the  about  having  him  wander  through  the  causes  beWndT^it  and  Tls 

U.  S.  and  from  an  encyclopedia  we  downtown  section  from  midnight  to  probable  future  We  have’ sm-veved 
competition  with  bered  enough  material  for  a  cork-  6  a.m.  and  describe  what  happened?  fbrSflt  in  the  t^x  svstlm 
mL^A^a^o  good  article  about  thes®  sister  Or  he  might  go  out  on  patrol  duty  '  cenJfaS, 

mSiiSg  televT-  ^  r  ^  T  ^  T’'’  u  controlled  system.  We  are  charting 

brd  to  be  content  Unusual  per^nalities  who  seldom  the  health  of  the  community.  Other 


with  general  news  of  however  high  an  imaginary  trip  make  the  headlines  often  provide  ex-  articles  will  point  to  the  change  in 

a  calibre  Now  Ts  never  before  thiy  f  cellent  feature  copy.  Almost  evep^  agricultural  trends  and  the  evolution 

,  1  •*  u  d  d-  ’d  •  1  from  Hillsdale,  and  another  going  due  town  has  several  men  who  are  the  in  the  maniifaetiirino’  cide  nf  iVip 

must  exploit  whatever  native  material  „„^d  i  ■  dU  -d  -dU  mamuacturing  side  ot  the 

is  distinctly  their  own.  the  community  wfih  community. 


How  to  make  the  most  of  this  local  particular  kind  of  job.  Who 


nharef  ^own  to  other  parts  of  the  they  are  and  what  they  do  are  sure- 

^  Fi?  mutilating  gj^^e.  Some  of  the  distances  the  fire  features.  We  have  dug  up  sev- 
1pm  ^niU,  Hillsdale  Daily  News  traveled  to  eral  authors  and  inventors  in  our 

lem  of  the  Hillsdale  (Mich )  Daily  subscribers  made  a  good  fea-  town  -  including  a  chemist  who 

News.  We  were  aware  that  besides  “ 


As  a  future  project,  we  are  con- 
^*'®“  sidering  what  we  believe  to  be  a 
s®v-  more  significant  idea.  What  is  the 
our  average  man  in  Hillsdale  county 
who  thinking  about?  What  is  his  life 


rrlng'IsmTch^Z^^Urarde^^^^  ^  doubles  his  income  by  writing  p^udo-  story?  What  are  hr;mbVons,  hTs 

__  _  -r  _ _ d:  article.  scientific  serials  for  the  pulps.  A  tat-  nrinpirkips  bic  ctand^rdci 


tertainment  as  any  of  our  competi¬ 
tors,  we  must  see  that  our  readers 


We  try  constantly  to  be  on  the  alert  too  artist  always  has  a  story  to  tell. 


principles,  his  standards?  How  does 
he  spend  his  24  hours?  The  success 


got ’a  thorough,  integrated  picture  of  for  articles  appearing  in  other  ^bli-  Articles  about  such  per^nalities  of  such  magazines  as  Li/e  may  per - 
Hillsdale  county  life  as  no  other  pa-  ®®tions  about  Hillsdale  or  by  Hills-  would  1^  drab  in  a  metropolitan  pa-  haps  be  attributed  in  part  to  their 

^  J_1_  — -dd.  dd.U.1.Pd.  f^r•a  Ki4e  ir»  tno  cmal  i  i  • .  i>  n  ...  .« 


per  could  give  it  to  them. 

StafF  Given  Leeway 


dale  people.  Often  we  are  able  to  per,  but  they^  are  hits^  in  the  small  habit  of  dramatizing  the  ordinary  in¬ 
find  a  local  person  linked  with  the  daily.  By  letting  identical  twins  give  dividual.  Why  shouldn’t  the  small 
national  news  of  the  day.  When  their  biography  one  Saturday,  we  town  paper  do  the  same  thine’ 

_ _  _  T  _T:»_n_AA_  • _ A_J  +U/>  ^  v  ^ 


We  began  with  the  customary  as-  young  Philip  LaFollette  inaugurated  had  the  town  laughing  over  the  Perhaps  we  overemphasize  the 

sumption  that  ^ple  were  as  much  his  third  party  drive  we  ran  an  inter-  week-end.  freaks,  the  headline  chasers,  the  not- 

interested  in  the  ^usual  bits  we  view  with  a  Hillsdale  man  who  had  One  of  our  reporters  had  the  pa-  ables.  Perhaps  newspapers  need  to 

could  dig  up  as  in  the  ordinary  news  been  the  elder  LaFollette’s  campaign  tience  during  his  spare  time  to  thumb  get  back  to  earth,  to  find  out  about 

01  the  community.  To  give  our  news  mana0.>r  Onraainnallv  Iparn  from  .Via  iccuo  nf  “WVin’c  .Vin  miinf  fnlln...  _ _ 


01  the  community,  lo  give  our  news  manager.  Occasionally  we  learn  from  through  the  latest  issue  of  “Who’s  the  quiet  fellow  and  the  quiet  woman 
Stan  as  much  leeway  as  possible  in  ^be  local  theater  manager  the  popu-  Who  in  America”  for  persons  bom  in  who  go  about  their  daily  tasks  with- 
imting  out  these  colorful  items,  we  laj-ity  of  certain  movie  stars  with  Hillsdale  or  at  one  time  or  another  out  stirring  up  a  fuss,  who  are  be- 

paced  ui»n  oim  telegraph  ^itor  the  Hill^ale  audiences  and  compare  it  were  residents  of  it.  He  found  a  sur-  hind  the  things  which  make  life  eas- 

uty  of  handhng  the  county  <^^e-  .^j^b  the  national  ranking.  The  tele-  prisingly  large  number  and  ran  a  se-  ier  for  us,  who  have  a  garden  as  a 
spondence,  publicity  blurbs,  societies,  phone  office  sometimes  may  serve  as  ries  about  them  that  lasted  several  hobby,  who  form  the  bulwark  of 
^d  ^rsonals  that  pavitated  natu-  a  barometer  for  judging  popularity  weeks.  It  is  a  good  idea  to  have  handy  America.  The  Hillsdale  Daily  News 
•  1- A  ,  ^®'^  ''^®  studied  a  radio  programs.  We  learned  that  a  list  of  “home  town  boys  who  have  wants  to  find  out  more  about  them, 

^ble^t  of  exchanges  and  borrowed  during  the  hour  of  a  recent  “fireside  made  good”  for  convenience  in  local-  We  think  that  in  the  future  we  can 

eas  frmy  not  only  from  papers  of  chat”  by  President  Roosevelt,  the  izing  any  wire  stories  that  come  in  do  an  even  greater  service  to  our 

romparable  size,  but  also  from  the  telephone  calls  dropped  off  a  third,  about  them.  community  by  telling  their  story, 

big  city  press,  -^us  by  haghtenmg  indicating  that  a  large  number  of  a.-.ion.rf  Hobbvistt  Used  . 

the  efficiency  and  resourcefulness  of  residents  had  been  near  a  loud  „  J _ .uL  If  ■  tit  i  i 


our  news  staff  we  were  able  to  im-  speaker, 
prove  our  local  news  without  entail-  _  ’ 

ing  added  expense.  * 

Perhaps  our  biggest  fount  of  local  Histor 


Pantionert,  Hobbyists  Used  ■ 

Possibilities  for  other  features  are  AlHOricail  AA^©©klv 
limited  only  by  the  imagination.  We  _  injj 

uncovered  in  one  story  the  peculiar  JJrOpS  1,  AClaS  A]10tn©r 


Raminiscansas  Ara  Popular  uncovered  in  one  story  the  peculiar 

Historical  back  glances,  common  as  ways  people  applying  for  old  age  pen- 


A  change  in  the  non-Hearst  units 


features  is  our  attempt  to  find  local  ^®y  a^®,  alwaj^  appear  to  be  popu-  sions  prove  their  age.  Hobbies  of  ^  ^hich  the  American  Weekly 

angles  to  national  and  international  and  we  cemin  to  keep  the  old-  to^«m  citizens  will  p^ide  a  senes  distributed  was  announced  at  head- 


headlines.  When  floods  were  destroy-  timers  interested  in  the  paper.  Some  that  will  a  year.  The  milk  bottle  quavers  in  New  York  Aug.  10 

ing  Ohio  River  towns,  we  went  to  an  of  the  nmeteenth  centuty  laws  stiH  exchange  is  good  for  at  least  one  fea-  Effective  after  the  issue  of  S 


authonty  who  could  give  us  reasons  ?n  the  citys  stotote  bc^  Mem  odd  ture.  T^e  laundry  o^ers  will  be  distribution  of  the  American  Weekly 
why  Hillsdale  would  never  be  imm-  J^n  the  light  of  this  m<^em  age.  A  glad  to  tell  about  the  thmgs  toey  find  Wichita  (Kan.)  Beacon  will 

dated.  We  discovered  several  “mirror  feature  of  this  type  mi^t  launch  a  left  in  clothes  sent  them.  The  relief  ' 

writers”  in  our  community,  including  campai^  to  co^  toe  city  ordinance  office  will  provide  tips  on  families  Effective  with  the  issue  of  Sept.  11, 
the  president  of  the  local  college,  or  to  abolish  obsolete  laws.  We  dis-  who  have  used  their  mgenuity  to  be-  Portland  Oregonian  will  join  the 
when  “mirror  writere”  were  making  <»vered  that  a  senes  of  articles  on  come  Mlf-supportmg  again.  The  local  newspapers 


national  news.  towns,  giving  tne 

In  extremely  hot  weather  we  de-  their  rise  and  fall,  add 
scribed  some  of  the  cool  spots  in  color  to  our  county  page.  issued.  How  many  miles  the  postmen 

town,  such  as  toe  freezing  room  of  Backgroimd  stories  to  big  local  of  toe  town  travel  each  year  has  the 

the  ice  cream  plant.  Big  aviation  news  of  toe  day  are  ctmimon  in  met-  makings  of  a  good  feature.  Compari- 

news  gave  rise  to  local  stories  when,  ropolitan  papers  and  can  be  done  son  of  food  prices  from  year  to  year 

looking  back  through  our  files  one  equally  well  by  toe  small  city  dailies  will  alwasrs  be  read  by  housewives. 


ghost  towns,”  giving  the  reasons  for  auto  license  bureau  has  story  possi- 


group  of  non  -  Hearst  newspapers 
which  began  distribution  of  toe 


their  rise  and  fall,  added  a  lot  of  bilities  in  the  freak  license  numbers  ^mericar  WmIcIv  on  Jan  1  of  thS 
TVQffo  : _ J  _ American  weexiy  on  Jan.  1  ot  tnis 


RINGWALD  BUYS  PAPER 

The  Alice  (Tex.)  Echo,  adjudged 


we  learned  that  Hillsdale  was  with  a  little  added  effort.  We  roimded  On  Dec.  31  we  run  a  review  of  toe  tois  year  m  toe  iMst  all-^oimd  week- 

the  destination  point  for  toe  first  up  all  toe  available  facts  and  figures  year,  listing  in  brief  all  the  major  ty  m  toe  South  Texas  Press  Ass^ia- 

aerial  elopement  and  toe  starting  pertaining  to  electrification  in  Hills-  local  events  of  the  preceding  12  tions  animal  ciy  contests,  has  been 

point  for  the  first  aerial  newsboy.  We  dale  county  when  a  major  utility  months.  by  Kenneth  Fellowes  to  V.  D. 

took  advantage  of  these  interesting  company  began  an  intense  program  Eve^  commimity  has  its  own  geo-  Ringwald,  former  advertising  manager 


hits  of  Hillsdaliana  at  a  timely  mo-  of  rural  electrification.  When  several  graphical  peculiarities  which  may  be  of  Corpus  Christi  (Tex.)  Caller-Times. 
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Corrigan  Welcome 
Afforded  Makeup 
Men  Field  Day 


Reversed  Type  Headlines 
Gaelic  Type,  Green  Pages, 
Some  of  Innovations 


New  York's  W'elcome  to  the  return¬ 
ing  wrong-way  flier,  Douglas  Corri¬ 
gan,  Aug.  5,  afforded  newspaper  men 
throughout  the  country  an  excellent 
opportunity  to  practice  their  make-up 
ingenuity.  Reversed  type  heads,  a 
headline  set  in  Gaelic  type,  a  story 
complete  with  headline  running  from 
left  to  right  across  the  top  of  the 
page,  and  a  splash  of  green  color  were 
some  of  the  innovations  introduced  in 
make-up  that  day. 

Smacking  of  the  Hebraic — reading 
from  right  to  left — in  large  size  re¬ 
versed  t>T)e  were  the  identical  banner 
headlines  of  the  New  York  Post  and 
the  Los  Angeles  Herald  and  Express. 
Thev  read; 

‘•X.\GIKROC  YAW  GXORW  OT  LIAH.” 

The  coast  F)ai>er,  however,  had  an 
italic  line  under  its  head  stating:  “If 
you  haven’t  guessed,  read  this  the 
way  Corrigan  flew — Backwards!” 

Reverse  Cut  Photographed 
The  Los  Angeles  paper’s  stunt  was 
originated  by  John  B.  T.  Campbell, 
managing  editor,  and  was  accom¬ 
plished  by  pulling  a  proof  of  the  line 
on  coated  stock  with  heavy  ink  and 
having  the  engraver  photograph  and 
reverse  it.  In  the  first  two  editions 
they  tried  it  simply  setting  the  type 
backwards  without  reversing  the  let¬ 
ters,  but  found  it  required  the  services 
of  a  watchman  over  the  form  to  pre¬ 
vent  conscientious  printers  from  cor¬ 
recting  the  error. 

Stanley  MacGovem,  art  director, 
conceived  the  reverse  head  for  the 
Post  and  Walter  Lister,  city  editor, 
wrote  it.  According  to  Lister,  it 
caused  consternation  in  the  circula¬ 
tion  department,  whose  members 
thought  the  editorial  department  had 
been  affected  by  the  heat.  However, 
before  the  end  of  the  day,  apprehen¬ 
sion  had  turned  to  jubilation.  “That 
head  sold  a  lot  of  extra  p>apers  for  us 
that  day,”  Mr.  Lister  said. 

The  Abilene  (Tex.)  Reporter-News, 
morning,  also  had  a  fantastic  first 
page  that  day.  Its  story,  set  18  ems 
wide,  was  printed  the  “wrong  way” — 
from  left  to  right  across  the  top  of 
the  page,  rather  than  from  top  to  bot¬ 
tom.  It  ran  across  the  top  of  the  first 
six  columns.  Inserted  in  the  middle 
of  the  story  was  a  half-column  cut  of 
Corrigan,  rightside  up.  Charles  Ellis, 
telegraph  editor,  prepared  the  dummy. 

Used  Gaelic  Type 

A  six-column  streamer:  “Welcome 
to  you  O’Corrigan,”  immediately  un¬ 
der  which  was  the  Gaelic  translation 
of  that  phrase,  over  an  8-column  half¬ 
page  cut  of  Corrigan,  featured  the 
New  York  Journal- American’s  first 
page  that  day.  Paul  Schoenstein,  city 
editor,  said  the  Gaelic  cut  was  hand 
drawn.  Mr.  Schoenstein  also  pointed 
out  that  the  Joumal-American  pre¬ 
sented  to  Corrigan  when  he  docked  a 
picture  of  himself  taken  200  miles  out 
at  sea.  An  Eastern  Airlines  plane 
flew  out  to  sea  to  meet  the  S.S.  Man¬ 
hattan  and  a  Joumal-American  pho¬ 
tographer  snapped  Corrigan  standing 
on  the  deck.  The  negative  was  flown 
back  to  the  Joumal-American’s  office 
and  the  picture  was  presented  to  Cor¬ 
rigan  as  he  debarked. 

The  Albany  (N.  Y.)  Times-Union 
printed  the  first  and  last  pages  of  its 
first  section  in  green  ink  as  a  tribute 
to  Corrigan  that  day.  An  explana¬ 
tory  note  said:  “  ’Tis  Corrigan  day, 
of  course.” 

It  was  learned  this  week  by  Editor 


Dr.  Carpenter 
To  Carry  on 
Herty's  Work 


Assistant  to  Wood  Pulp 
Expert  to  Complete 
Newsprint  Experiments 


FASHION  CHIEF  SAILS  ON  PRESS  MISSION 

Miss  Thelma  Roberts,  fashion  director  of  Meyer  Both  Advertising  Services,  leaves  on 
the  Normandie  to  cover  the  Paris  openings  in  what  is  anticipated  as  one  of  tho 
biggest  store  and  newspaper  promotional  tie-ups  ever  arranged.  More  than  5,000 
individual  stores  and  newspapers  will  co-operate  in  the  advertising  campaign  for  early 
fall  fashion  promotions  now  being  planned.  A  special  newspaper  supplement  wiM 
carry  the  editorial  copy  which  will  be  rushed  from  Paris,  tying  up  with  advertising  of 
local  merchants.  Left  to  right:  Anne  Comerford,  copy  editor;  Ralf  J.  Shockey,  manager 
New  York  office.  Miss  Roberts,  and  Gilbert  Miller,  fashion  art  director,  Meyer  Both  Co. 


&  Publisher,  that  Corrigan  has  asked 
for  the  names  of  all  reporters  and  pho¬ 
tographers  who  covered  his  feat  and 
receptions.  Corrigan  plans  to  write  a 
personal  letter  thanking  reporters  and 
photogs  for  their  co-operation. 

“My  flight  to  Dublin  was  a  great 
feat  only  because  reporters  made  it 
so,”  Douglas  Corrigan  told  a  gathering 
of  more  than  500  newspapermen  at 
the  National  Press  Club,  Washington, 
Wednesday  night. 


Score  of  News-Bee 
Editors,  Writers 
Find  New  Berths 


Leckrone.  Toledo  M.E.,  to 
Cleveland  Press  .  .  . 
Blade  Purchases  Library 


A  score  or  more  of  the  nearly  300 
newspaper  employes  thrown  out  of 
work  when  the  Toledo  News-Bee 
susp>ended  publication  last  week  have 
found  other  jobs. 

The  Blade  this  week  purchased  the 
News-Bee  library  and  moved  files 
and  equipment  to  the  Blade  morgue. 
Mrs.  Reva  Karcher,  for  several  years 
chief  librarian  at  the  News-Bee,  was 
hired  by  the  Blade  as  an  assistant  to 
Helen  Lee,  Blade  librarian. 


Walter  Leckrone,  managing  editor, 
will  join  the  Cleveland  Press  Sept.  1, 
and  will  do  special  writing.  Mrs. 
Leckrone  is  recuperating  in  a  Toledo 
hospital  from  an  appendectomy,  and 
Mr.  Leckrone  obtained  leave  from  his 
new  post  to  remain  in  Toledo  until 
his  wife  has  recovered.  Charles  Car- 
son,  city  editor,  will  join  NEA  in 
Cleveland,  and  Harry  Mayo, 
copyreader,  goes  to  the  Cincinnati 
Post. 


Joins  Columbus  Citiion 

John  Dunn,  news  editor,  the  Colum¬ 
bus  Citizen  copydesk;  Jim  Welch  of 
the  staff,  the  Columbus  United  Press 
staff,  and  Joe  Gelin,  editorial  writer, 
joined  the  Cleveland  Catholic  Uni¬ 
verse-Bulletin.  Vladimar  Posvar,  fea¬ 
ture  writer,  went  to  the  Pittsburgh 
Press,  and  Bud  Myers,  columnist,  will 
do  publicity  for  Scripps-Howard. 
Fred  Spring,  formerly  of  the  copy- 
desk,  is  with  the  Detroit  Free  Press, 
and  Harry  Hertz,  copyreader,  went 
to  the  Chicago  Herald  &  Examiner. 
Ben  Mendoza,  formerly  of  the  Toledo 
Blade  and  the  News-Bee,  joined  the 
Toledo  Times  staff,  and  Dick  Leahy, 
former  News-Bee  labor  reporter  and 


columnist,  is  writing  publicity  for  the 
Democratic  organization. 

Mark  Murphy,  business  reporter, 
goes  to  the  Akron  Times-Press.  Carl 
P.  Adamshick,  city  hall  reporter  and 
political  writer,  and  Helen  Foote 
Graham,  society  editor,  have  joined 
the  Toledo  Blade,  and  Jack  Senn, 
News-Bee  sports  writer,  has  joined 
the  Toledo  Times  sports  staff. 

Lev  Flournoy,  News-Bee  column¬ 
ist  and  political  writer,  has  gone  to 
Memphis  and  New  Orleans  for  a  visit 
and  may  accept  an  offer  he  received 
in  Memphis.  Carlton  K.  Matson,  edi¬ 
tor,  left  for  several  weeks’  vacation 
before  starting  a  new  assignment  for 
Scripps-Howard,  and  Worth  Cout- 
ney,  business  manager,  is  remaining 
in  Toledo  for  a  time  to  dispose  of 
the  plant  equipment. 

Chalmers  Roberts,  former  News- 
Bee  labor  reporter  and  rewrite  man, 
and  Fritz  Opper,  police  reporter  and 
grandson  of  the  creator  of  the  Happy 
Hooligan  comic  strip,  left  Sunday  on 
the  first  leg  of  a  trip  around  the 
world.  After  visiting  in  the  East  they 
expect  to  head  for  California,  Hawaii 
and  Japan.  They  will  attempt  to  find 
temporary  newspaper  jobs  at  various 
points  and  also  will  try  to  sell  mate¬ 
rial  gathered  on  their  travels  to  pa¬ 
pers  back  home. 

Gibson  It  Sandusky  Ad  Chief 

Joe  Gibson  of  the  News-Bee  dis¬ 
play  advertising  department  joined 
the  Sandusky  (O.)  News  last  week 
as  director  of  advertising.  Otto 
Knecht  joined  the  Blade  circulation 
department,  and  Chet  Engels  went  to 
the  Toledo  Times  display  desk. 

The  Toledo  Blade  late  last  week 
added  one  more  comic  strip,  Raeburn 
van  Buren’s  “Abbie  an’  Slats,”  to  the 
group  which  it  took  over  when  the 
Toledo  News-Bee  suspended  publi¬ 
cation.  The  Blade  also  publishes  now 
the  columns  of  Heywood  Broun, 
Westbrook  Pegler,  Eleanor  Roosevelt, 
Hugh  Johnson,  Raymond  Clapper  and 
Joe  Williams,  all  former  News-Bee 
features.  The  Blade  published  a  full- 
page  advertisement  sketching  the  out¬ 
standing  characteristics  of  43  syndi¬ 
cated  and  local  writers  whose 
material  is  now  carried. 


Savannah,  Aug.  9 — Dr.  Charles  H. 
Carpenter,  chief  assistant  to  the  late 
Dr.  Charles  H.  Herty,  wood  pulp  ex¬ 
pert.  will  carry  on  experiments  out¬ 
lined  by  Dr.  Herty  in  a  five-year 
plan  before  his  death  for  the  Herty 
Foundation  Laboratory.  No  successor 
has  been  named  to  Dr.  Herty  as  di¬ 
rector  of  the  Herty  Foundation. 

The  board  of  trustees,  meeting  with 
Gov.  E.  D.  Rivers  at  Lakeland,  Ga., 
voted  to  leave  fiscal  and  business 
matters  temporarily  in  the  hands  (rf 
James  Fowler,  of  Soperton,  Ga.,  chair¬ 
man  of  the  board,  and  Elliott  W. 
Reed  of  Savannah,  secretary  and 
treasurer  of  the  foundation. 

Mr.  Reed,  on  his  return  to  the  city, 
found  a  letter  at  his  office  from  Ralph 
H.  McKee  of  New  York,  president  of 
McKee  Poplar  Forestation,  Inc.,  and 
professor  of  chemical  engineering  at 
Columbia  University,  expressing  sor¬ 
row  at  Dr.  Herty’s  death  and  the  hope 
that  the  people  of  Savannah  and 
Georgia  would  continue  to  carry  on 
the  work  begun  by  Dr.  Herty.  Mr. 
McKee  is  particularly  intereked  in 
development  of  a  spiecial  hybrid  pop¬ 
lar  tree  which  may  also  be  used  for 
pulp  wood  purposes. 


Wotterson  S.E.P.  Story 
In  Desk  for  17  Years 


Louisville,  Aug.  8 — Seventeen  years 
elapsed  between  the  writing  by  Tom 
Wallace,  editor  of  the  Louisville 
Times,  of  his  reminiscences  of  Henry 
Watterson  and  their  publication  in 
last  week’s  Saturday  Evening  Post 
under  the  title,  “There  Were  Giants 
in  Those  Days.” 

The  lapse  was  easily  explained  by 
Mr.  Wallace.  He  forgot  about  it 
Accidentally  reminded  of  its  existence 
when  recently  cleaned  out  a  desk 
drawer  in  a  change  of  offices,  he  sent 
it  to  Wesley  Winans  Stout,  Post  editor 
and  another  general  in  the  army  of 
Watterson  admirers,  who  said  “the 
article  compels  me  to  buy  it”  despite 
the  fact  “that  ‘Marse  Henry’  has  been 
dead  these  many  years.” 

Mr.  Wallace  worked  as  an  editorial 
writer  under  Watterson  for  15  years. 
The  Post  story,  substantially  the  same 
as  when  first  written,  was  produced 
when  Marse  Henry  died  in  1921.  It 
never  was  used  in  the  Courier-Jour¬ 
nal,  not  fitting  easily  into  the  paper's 
orthodox  obituary  molds,  so  Mr.  Wal¬ 
lace  stuck  it  away  in  a  drawer. 


KAEMPFFERT  SAILS 

Waldemar  Kaempffert,  science  edi¬ 
tor,  New  York  Times,  sailed  Aug.  10 
from  New  York  on  the  White  Star 
Liner  Queen  Mary  for  a  one-month 
vacation  in  England  and  France. 
While  abroad  Kaempffert  will  coyer 
the  convention  of  the  British  Associa¬ 
tion  for  the  Advancement  of  Science, 
at  Cambridge,  England,  Aug.  17,  lot 
his  paper. 


WRITING  INDIAN  SERIES 

Ernest  A.  Hepp,  of  the  German 
News  Bureau,  New  York,  has  re¬ 
turned  to  New  York  after  spending 
five  weeks  in  the  southwest  gathering 
data  on  the  American  Indians  for  a 
group  of  about  40  newspapers  pub¬ 
lished  in  Germany.  His  series  of  ar¬ 
ticles  goes  to  Auslandsbriefe,  the 
foreign  feature  section  of  the 
G.N.B.  reaching  several  million. 


THWARTS  SUICIDE 

When  a  wonvan  telephoned  the  Sa« 
Francisco  Examiner  editorial  depart¬ 
ment  to  give  an  advance  story  of  h« 
proposed  suicide,  the  call  was  traw 
immediately.  A  reporter  was  dis¬ 
patched  to  the  scene,  police  were  ad¬ 
vised  and  Miss  Jan  Hawthorne  &- 
wood  was  saved  from  death  she 
awaited  from  gas  fumes. 


i 


AUGUST 


19  3  8 


Meigs  and  Koehler  o'*  radio  comment  anpa  Appoints 

*  ^  IN  LINE  with  the  recent  change  of  policy  of  newspapers  in  different  parts  * 

OllV^llcVlOrC  country  towards  radio,  publishers  of  the  three  Detroit  dailies, 

llCVV  t  lAA^llolldO  following  a  conference  last  week,  dropped  all  radio  comment  and  publicity  VY  Uy 

columns  from  their  pages,  beginning  Aug.  8.  Henceforth  only  daily  program  j  ^ 

Ul  OniCagO  ir  apors  listings  win  be  published.  Economy  was  given  as  the  sole  reason  for  the  IjaV^  wOmmitt©© 
r  A  ■  change  in  policy.  Some  surprise  was  expressed  that  the  Detroit  News  should 

Former  rlea  s  mencan.  follow  this  policy,  considering  that  it  owns  and  operates  WWJ,  the  first  Heads  of  State  and  Regional 

Latter  Herald  &  Examiner,  radio  station  in  America  to  go  on  the  air  with  a  regular  program  schedule.  nr*  IM 

in  New  Setup  .  .  .  Levi  Quits  Th®  eighteenth  anniversary  of  the  opening  of  this  station  will  be  celebrated  Press  Groups  Named  .  .  . 

Aug.  20.  However,  executives  of  the  newspaper  explained  that  the  radio  Will  Hold  Meeting  Soon 

Chicago,  Aug.  10  Joseph  V.  Con-  station  is  merely  “an  incidental  part  of  the  News  business.”  All  three  radio 
nolly,  general  manner  of  Hears  editors  will  continue  in  editorial  work.  Heretofore  Herschell  Hart  of  the  A  special  committee  to  handle  the 
newspap^s,  ann^nw  to  ay  appoin  -  j^jgws  and  Pat  Dennis  of  the  Times  have  conducted  daily  radio  columns,  wages  and  hour  law,  as  it  affects 
ment  of  Merri  .  ^  Edgar  A.  Guest,  Jr.,  of  the  Free  Press,  writes  a  weekly  gossip  and  comment  newspapers,  has  been  appointed  by 

of  the  Chicago  Evening  American  and  ^he  board  of  directors  of  the  American 

Harry  Koehler  as  publisher  of  the  ,  —  ,  „  , , ,  .  — .  .  .  Newspaper  Publishers  Association, 

Chicago  Herald  &  Examiner.  ^  Sunday  editor  of  the  Herald  &  Ex-  expert  with  O’Daniel  on  his  South  /the  ANPA  announced  Aug.  11. 

toanue  vi,  w  o  ^s  appoin  e  gjjjjjjgj..  gjjj  Fred  Erhard,  formerly  Texas  vacation,  the  Scripps-Howard  The  committee  consists  of  the  ANPA 
publis  er  o  wa  ears  P^®  of  the  Washington  (D.  C.)  Times,  has  group  sent  two  men  to  t’.ie  former  board  of  directors,  the  ANPA  Federal 

t  m  been  appointed  night  editor  of  the  Kansas  residences  of  the  governor-  Laws  Committee,  of  which  W.  F. 

j  ,  ...  >  s  -  Anjei-joan.  elect  with  instructions  to  get  all  in-  Wiley,  publisher  and  editor  of  the 

signed  his  position  as  publisher  of  formation  nossihlo  from  rolativps  old  1=  rt,airman  and 


Former  Heads  American. 
Latter  Herald  &  Examiner, 
in  New  Setup  .  .  .  Levi  Quits 

Chicago,  Aug.  10 — Joseph  V.  Con¬ 
nolly,  general  manager  of  Hearst 
newspapers,  announced  today  appoint¬ 
ment  of  Merrill  C.  Meigs  as  publisher 
of  the  Chicago  Evening  American  and 
Harry  Koehler  as  publisher  of  the 
Chicago  Herald  &  Examiner. 


of  the  country  towards  radio,  publishers  of  the  three  Detroit  dailies, 
following  a  conference  last  week,  dropped  all  radio  comment  and  publicity 
columns  from  their  pages,  beginning  Aug.  8.  Henceforth  only  daily  program 
listings  will  be  published.  Economy  was  given  as  the  sole  reason  for  the 
change  in  policy.  Some  surprise  was  expressed  that  the  Detroit  News  should 
follow  this  policy,  considering  that  it  owns  and  operates  WWJ,  the  first 
radio  station  in  America  to  go  on  the  air  with  a  regular  program  schedule. 
The  eighteenth  anniversary  of  the  opening  of  this  station  will  be  celebrated 
Aug.  20.  However,  executives  of  the  newspaper  explained  that  the  radio 
station  is  merely  “an  incidental  part  of  the  News  business.”  All  three  radio 
editors  will  continue  in  editorial  work.  Heretofore  Herschell  Hart  of  the 
News  and  Pat  Dennis  of  the  Times  have  conducted  daily  radio  columns. 
Edgar  A.  Guest,  Jr.,  of  the  Free  Press,  writes  a  weekly  gossip  and  comment 
column  for  the  Sunday  edition. 


Cochrane  Hearst  Sports  Chief 


formation  possible  from  relatives,  old  Cincinnati  Enquirer,  is  chairman,  and 
Cochrane  American  acquaintances.  of  representatives  of  the  inter-regional 

’  Editorial  Answers  News  associations  and  some  state  organiza- 


sports  editor,  has  been  named  sports  Editorial  Answers  News  associaiions  ana  some  siaie  organiza- 

supervisor  of  all  Hearst  newspapers.  The  Dallas  News  began  promotion  tions,  the  announcement  said.  1^. 
Mr.  Connolly  announced.  “We  plan  work  on  its  exclusive  autobiography.  Wiley  also  will  act  as  representative 
to  make  the  sports  sections  of  the  The  Scripps  group  beat  ballyhoo  of  the  Ohio  Newspaper  Association, 
Hearst  newspapers  an  important  fac-  drums  of  a  “copyrighted  life  story.”  the  announcement  further  stated, 
tor  in  our  expansion  program,”  he  ^  News  headline  Aug.  7  said:  Committee  to  Meet  Soon 

said.  Mr.  Cochrane  will  continue  “O’Daniel  Wants  Autobiography  in  Speaking  by  telephone  from  his 

as  sports  editor  of  the  American  but  News  Only.”  The  Fort  Worth  Press  home  at  Bridgehampton,  Long  Island, 

will  devote  part  of  his  time  to  general  then  published  a  page  1  editorial  Y.,  where  he  is  vacationing,  L.  B. 
supervision  of  all  Hearst  sports  de-  challenging  the  News,  or  any  other  Palmer,  general  manager,  ANPA,  told 

partments.  paper,  to  assume  that  it  has  the  ex-  Editor  &  Publisher  the  committee  will 


?! 


The  Dallas  News  began  promotion  tions,  the  announcement  said.  1^. 


supervision  of  all  Hearst  sports  de 
partments. 


Editor  &  Publisher  the  committee  will 


Widely  known  in  business  and  civic  d^ive  right  to  tell  the  story  of  hold  a  meeting  “late  this  month  or 
circles  in  Chicago  and  throughout  the  ®  Daniel  s  life.  early  in  September  to  give  full  con- 


ImF  j  \  middle  west,  Mr.  Meigs  has  been  an  “A  man  elected,  as  Mr.  O’Daniel  sideration  to  the  wages  and  hours 

I  <  J  I  executive  in  the  Hearst  organization  was,”  continued  the  editorial,  “can  bill.”  The  place  of  meeting  has  not 

‘  \  '  since  1918.  He  succeeded  the  late  scarcely  be  reserved  as  a  private  at-  been  selected  as  yet,  he  said. 

Herman  Black  as  publisher  of  the  traction.  He  belongs  to  the  people.”  ^  special  study  of  the  act  is  being 
•  American  in  1933.  Previously  he  had  The  News  carried  a  reproduction  of  aNPA  counsel  the  ANPA 

Ifl.  \  '  }  publisher  of  the  Herald  &  Ex-  a  hand- written  letter  fro^m  O’Daniel  announcement  said,  after  which  the 

f  Br\  n  an^iner  and  later  vice-president  of  the  which  read:  It  is  indeed  a  pleasure  committee  will  meet  and  consider 

I  PiV  /I  Weekly.  Last  January  he  for  me  to  have  your  paper  publish  necessary  to 

I  W  IV  /  y/.Ji  relinquished  his  post  as  publisher  of  my  autobiography  exclusively.  I  am  niake. 

I  %  yS  the  American  to  become  general  west-  pleased  to  co-operate  with  your  Sam  r,  i  *  e  •  *  * 

! — 1  J.  gj.n  nianager  of  Hearst  magazines.  Acheson  in  the  preparation  of  this  Several  acceptances  of  appointment 

L.ft  to  right:  Merrill  C.  Meigs,  new  pub-  Mr.  Koehler  enters  the  newspaper  series.”  as  regi^al  delegat^  to  the  committee 

liiher,  Chicago  Evening  American,  con-  publishing  field  after  a  long  career  as  The  News  story  charged  that  the  have  been  receive^  ^e  anno^ce- 

9ratulating  H.  A.  Koehler,  newly-appointed  an  advertising  executive.  He  has  Houston  Press  had  sought  to  bargain  ment  ^id,  and  add^  that  word  was 

publisher  of  Chicago  Herald  &  Examiner,  been  manager  of  the  western  office  of  with  the  News  for  the  right  to  pub-  awaited  from  the  Pacific  Northwest 

Mr.  Koehler  was  formerly  Chicago  man-  Hearst  International  Advertising  Ser-  f^h  the  story  in  South  Texas.  and  New  England  Associations. 


the  American  to  become  general  west¬ 
ern  manager  of  Hearst  magazines. 


pleased  to  co-operate  with  your  Sam 
Acheson  in  the  preparation  of  this 


Laft  to  right:  Morrill  C.  Meigs,  new  pub-  Mr.  Koehler  enters  the  newspaper  ser^.  .... 

liiher,  Chicago  Evening  American,  con-  publishing  field  after  a  long  career  as  The  News  story  charged  that  the 
9ratulating  H.  A.  Koehler,  newly-appointed  an  advertising  executive.  He  has  Houston  Press  had  sought  to  bargain 


*9ar  of  Hearst  International  Advertising  vice,  representatives  of  the  Hearst 
Service.  Mr.  Meigs  returns  to  his  old  newspapers.  Prior  to  joining  the  Boone 


post  at  the  American.  organiMtion,  Mr.  Koehler  was  national  biography”  also  came  in  for  comment  lowing  as  having  accepted  appoint- 

the  two  newspapers  and  has  retired  advertising  manager  of  the  American,  by  the  News  and  the  Fort  Worth  ment  to  the  committee: 
from  the  Hearst  organizaUon.  Mr.  Widely  known  in  the  advertising  field.  Press.  E  ^  Chapman  business  manager, 

Uvi  made  no  announcement  as  to  his  he  is  a  native  of  Chicago.  Said  the  News:  “Perhaps  it  should  j^Unt  (Mich  )  Journal,  president  of 

future  plans.  C be  explained  here  that  an  autobio-  Association;  Cranston 

Adt  in  Combination  Guck  as  publisher  of  the  Herald  &  graphy  is  an  account  of  a  persons 

Under  the  new  setup  of  separate  Ex^iner  in  1936  was  formerly  gen-  life  written  either  by  hi^elf  or  die-  Newspaper  Publisher  ’Associa- 

publishing  heads  for  the  two  papers,  manager  of  the  Louisville  Cou-  tated  to  some  other  writer.  tion*  W  N  Hardv  manager  Penn- 

Ihe  A^eri^  .„d  Herald  Ex-  SS  “5“  » ilS;  fcSr,'!  SUu  n”' J^^r’ SXi  Asa.: 


"Autebiography"  Interprntcd 

Interpretation  of  the  word  “auto- 


and  New  England  Associations. 

Dalagotas  Littad 

The  announcement  named  the  fol- 


from  the  Hearst  organization.  Mr.  Widely  known  in  the  adve 
Levi  made  no  announcement  as  to  his  he  is  a  native  of  Chicago, 
future  plans.  Mr.  Levi,  who  succee 

Adt  in  Cembinatian  Guck  as  publisher  of  th 


the  American  and  Herald 


rier-Joumal  and  Times.  He  is  a  past 


aminer  will  again  operate  indepen-  P^resident  of  the  Southern  Newspaper  Dictionary  as  authority  for  the  defini-  pjjpA  appointed 

dently  from  an  advertising  standpoint.  Publishers  Association.  Prior  to  en-  tion  of  ‘autobiography’  as  the  story  of  u  *  w  MdDowell  PNPA  pr^ident 
as  was  thfx  ra.sp  nrinr  to  the  ontional  tering  the  newspaper  field,  he  was  a  one’s  life  written  by  one’s  self.  The  ,  1  __  eu.  ’  _  \  u _ u 


as  was  the  case  prior  to  the  optional  i®riug  me  newspaper  tield,  he  w* 
combination  plan  in  effect  since  last  practicing  attorney  in  Louisville. 
February,  Mr.  Connolly  told  Editor  m  ^  m 

t  Publisher.  William  M.  McNamee  10X08  lrap©rS  OPOr 
continues  as  advertising  director  of 

the  American.  The  Herald  &  Ebc-  RlCTht  tO 

aminer  will  announce  plans  for  a  new 

and  improved  newspaper  in  the  near  .  .  T.  f  x _ 

future.  It  is  believed  the  Herald  &  l^aXll©!  dlOlTy 
Examiner  will  become  a  tabloid. 

Several  changes  have  been  made,  Dallas  News  Gets  Exclu- 
however,  in  executive  personnel  on  give  Autobiography  .  .  .  Life 
the  two  papers.  „  .  «  u  T^  -i- 

Walter  Parker,  who  retired  as  cir-  Story  Ul  S-H  Dailies 
culation  manager  of  the  American  last  Two  of  Texas’  newspiaper  organ- 
anuary,  was  renamed  to  his  old  po-  izations  are  sparring  over  the  right 


ones  me  wimeii  oy  ones  sen.  aiic  -  ,  -j  .  ci.  JJ 

Dallas  News  story  is  being  written  president,  Sharon  (Pa.)  Herald 


by  Sam  Acheson.” 


Also  E.  D.  Corson,  president.  New 


In  connection  with  its  policy  on  the  York  State  Pub  ishers  Association 
O’Daniel  story,  the  News  reprinted  a  fnd  president  Locfcport  (N.  Y  ) 
Cadillac  advertisement  from  Printer’s  ynion-Sun  and  Journal;  William  F. 
Ink,  headed:  “The  Penalty  of  Leader-  Metten  secretary  of  the  Del-Mar- Va 
jjj’i.  Association,  and  busmess  manager  of 

-^is  comment  was  added:  “The  Wilmington  (Del.)  Nems- Journal 
penalty  which  the  News  must  pay  for  ^o.;  Roy  A.  Brown  president.  Call- 
leadership  in  Texas  is  imitation  by  forma  Newspaper  Publishers  .1^- 
others  and  criticism  by  others  who  Elation  and  president,  San  Rafael  In- 
are  not  able  to  do  the  things  the  dependent,  and  editor  and  publisher 
News  can  do.”  Sanger  Herald,  a  weekly. 

"Laf  Readers  Judge”  The  announcement  also  stated  that 

Observed  the  Press,  editorially:  D.  Howard  Moreau,  president  of  New 


sition  today.  Carl  Guelzo,  formerly  to  publish  the  life  story  of  W.  Lee  “We  are  willing  to  assume  that  the  Jersey  Association,  has  ap^inted  Ed- 

Circulation  director  of  both  papers,  O’Daniel,  the  flour  salesman  who  News’  story  will  be  interesting,  when  nianager, 

returns  to  his  old  position  as  circula-  went  hillbilly  and  made  political  his-  it  appears,  for  Mr.  Acheson  is  an  able  (N-  J.)  Hcrala-  ews,  ^ 

ion  manager  of  the  Herald  &  tory  in  the  Texas  July  23  Democratic  writer.  But  the  News  fortuitously  of  mat  group.  In  addition, 

primary.  asserts  that  the  story  of  Mr.  O’Daniel’s  Eugene  MacIOnnon  who  is  chairman 

McHenry  Browne  remains  as  busi-  The  Dallas  Morning  News,  quick  to  life  written  by  C.  L.  Douglas  and  o*.  f"®  special  stanffing  ANPA  com¬ 


ess  manager  of  the  two  papers,  realize  the  possibilities,  obtained  Francis  Miller  for  the  Press  cannot  m  clwrge  of  labor  matters,  also 

Here  has  been  no  change  in  man-  O’Daniel’s  permission  for  an  exclu-  be  a  good  one.  Well,  our  story  starts  signified  acceptance  to  serve. 
®8ing  editors,  with  Albert  Dale  in  sive  autobiography  two  days  after  the  in  the  Press  today  and  the  readers  A.  V.  Miller,  chief  accountant.  New 


charge  of  the  American  news  depart-  election. 


_  will  be  able  to  judge  for  themselves.”  York  Herald  Tribune,  chairman  of  the 

niert  and  John  Dienhart  continuing  The  Scripps-Howard  papers,  the  The  Scripps-Howard  papiers  sup-  ANPA  Social  Security  Committee,  and 

^  Herald  &  Examiner  managing  edi-  F'ort  Worth  Press,  Houston  Press  and  ported  Attorney  General  William  Me-  Howard  W.  Stodghill,  circulation  su- 

El  Paso  Herald-Post,  came  right  back  Craw,  a  Dallas  man,  in  the  governor’s  pervisor  of  the  Hearst  Newspapers, 

Jerome  J.  Karpf,  formerly  of  the  with  extensive  preparations  for  writ-  race.  McCraw  finished  third.  The  chairman  of  the  ANPA  Newspaper 

Sentinel  and  previously  ing  their  own  story.  While  The  News  Dallas  News  didn’t  come  out  for  any  Boy  Committee,  also  have  been  added 

With  the  New  York  American,  becomes  sent  an  ace  reporter  and  shorthand  candidate.  to  the  committee. 


10 


EDITOR  &  PUBLISHER 


,  .  .  .  .  .  ■fldvettbin^  ■fl^encie5  .  .  . 


INDEPENDENT  MOYERS  PLAN  AD  CAMPAIGN 

ROBERT  W.  WILSON,  New  York,  president  of  the  Independent  Movers’  and 
Warehousemen’s  Association,  announced  Aug.  11  that  “within  two  months 
the  association  will  launch  a  nationwide  co-operative  newspaper  advertising 
campaign  “to  persuade  the  public  to  use  the  services  of  the  association.  In 
the  past,  Mr.  Wilson  said,  the  100  members  of  the  association  had  advertised 
individually.  He  said  a  committee  had  been  formed  during  the  IMWA’s  con¬ 
vention  in  Washington  last  week  to  work  out  a  common  insignia  to  identify’ 
IMWA  advertising  copy  and  other  details.  The  advertising  appropriation 
will  be  raised  by  pooling  the  advertising  funds  of  approximately  75%  of  the 
membership,  he  said. 

SEAGRAMS  PLANS  TVYIN  AD  DRIVE  IN  DAILIES 

USING  large  space  in  several  hundred  newspapers,  and  pages  and  spreads 
in  magazines,  Seagram -Distillers  Corporation  will  launch  its  twin  cam¬ 
paigns  next  month  for  Crown  blended  whiskies  and  for  V.O.,  through  Cecil, 
Warwick  &  Ledler,  New  York  agency.  Details  for  both  campaigns  will  be 
announced  later.  Walter  Swertfager  is  advertising  director. 

S.  O.  OF  INDIANA  PUTS  75%  OF  ADS  IN  PAPERS 

DEVOTING  more  than  75%  of  its  budget  to  newspapers  Standard  Oil  of 
Indiana  has  introduced  its  Red  Crown  as  “that  Scotch  gasoline”  in  1,740 
daily  and  weekly  newspapers,  in  13  Middle  West  states.  The  company  also 
used  dealer  point  of  sales  material  and  outdoor  copy.  McCann-Erickson 
places  the  account. 

COFFEE  DRIVE  TO  USE  FULL  PAGE  COPY 

THE  PAN-AMERICAN  COFFEE  BUREAU  advertising  campaign  will  start 
Sept.  25,  with  full  pages  in  a  list  of  newspapers,  magazines  and  trade 
papers.  Six  Latin-American  coffee -producing  countries  are  sponsoring  the 
campaign  in  co-operation  with  the  American  coffee  industry.  Arthur  Kudner, 
Inc.,  is  the  agency. 

TO  LAUNCH  $100,000  CO-OP  HAT  CAMPAIGN 

A  CO-OPERATIVE  CAMPAIGN  to  promote  the  use  of  hats  under  the  spon¬ 
sorship  of  the  Hat  Trade  Publicity  Committee,  an  organization  of  manu¬ 
facturers,  will  be  directed  by  Campbell-Ewald  Company  of  New  York,  Inc. 
It  is  planned  to  raise  a  fund  of  $100,000  by  means  of  production  assessments. 


Business  Improving, 
Agency  Survey  Shows 

Definitely  improved  conditions 
throughout  the  country  are  seen  in 
the  number  of  trading  areas  which 
bettered  their  business  standing  in 
July,  according  to  the  monthly  survey 
of  147  trading  areas  of  the  U.  S.  con¬ 
ducted  by  the  research  division  of 
Brooke,  Smith,  French  &  Dorrance, 
Inc.,  New  York  and  Detroit  national 
advertising  agency,  released  by  the 
agency  Aug.  9. 

"In  the  147  areas  covered  by  our 
survey,"  the  report  states,  "73  climbed 
closer  to  normal  than  they  were  in 
June.  Nine  remained  without  change 
and  65  declined.  Areas  along  the 
Pacific  coast,  and  those  in  the  large 
winter  wheat  bearing  states  of  the 
West,  show  the  greatest  improve¬ 
ments.” 

National  business  is  now  operating 
at  38%  below  normal — a  gain  of  3% 
over  the  June  standings,  the  report 
shows.  One  year  ago,  at  the  end  of 
July,  the  national  business  index 
stood  at  3%  below  normal. 

CHICAGO  PROMOTIONS 

Chicago,  Aug.  8 — Needham,  Louis 
&  Brorby,  Inc.,  Chicago  advertising 
agency,  today  announced  the  follow¬ 
ing  personnel  appointments:  W.  Ray¬ 
mond  Fowler,  Jr.,  copy  writer  with 
the  agency  for  the  past  four  yecU’s, 
as  a  vice-president:  William  P.  Bag- 
er,  a  writer  with  the  agency  for  five 
years,  as  copy  chief,  and  Harry  L. 
Bird,  writer  and  account  executive, 
as  manager  of  the  new  service  office 
opened  by  the  agency  in  Milwaukee. 

DEFER  N.  J.  TEST  CASE 

Hearing  on  the  suit  filed  against 
Packard,  Bamberger  &  Co.,  Hacken¬ 
sack  super-market,  by  Retail  Grocers 
Association  of  New  Jersey,  alleging 
violation  of  the  state’s  fair  trade  act 
(E.  &  P.,  July  30-page  32),  was  ad¬ 
journed  to  Sept.  16  to  give  counsel 
for  both  sides  opportunity  to  agree  on 
stipulated  facts  and  procedure,  it  was 
announced  this  week. 

P.  O.  USES  PAID  SPACE 

Despite  a  lack  of  government  appro¬ 
priations  for  advertising,  Edward  M. 
Lockey,  postmaster  at  Palestine,  Tex., 
recently  ran  10-inch  paid  advertise¬ 
ments  in  the  Palestine  Herald-Press 
to  promote  the  services  offered  by  the 
post  office,  such  as  lock  boxes,  air  mail, 
parcel  insurance,  postal  savings,  etc. 
He  paid  for  the  ads  himself. 

L.  M.  HARRIS  NAMED 

Lance  M.  Harris,  former  divisional 
merchandise  manager  of  Hearns  De¬ 
partment  Store,  New  York,  and  prior 
to  that  sales  promotion  manager  for 
the  New  York  Herald  Tribune  in 
charge  of  local  advertising,  has  been 
appointed  general  manager  of  Hearns- 
Newark  to  succeed  Arthur  Price,  re¬ 
signed. 

ERWIN.  WASEY  NAMED 

Erwin,  Wasey  &  Company  has  been 
appointed  advertising  agent  for  the 
Mineapolis  Star  to  conduct  a  campaign 
promoting  the  Star’s  circulation  and 
advertising  linage  gains,  and  stressing 
the  importance  of  the  Minneapolis 
market. 

CHANGES  ADDRESS 

Alfred  Marshall  and  Associates, 
newspaper  representatives,  are  now 
located  at  Suite  723,  250  Park  Avenue, 
New  York.  They  were  formerly  at 
415  Lexington  Avenue. 


NEW  USTINGS 

New  advertising  accounts  using 
newspapers  among  other  media,  as 
listed  by  Standard  Advertising  Regis¬ 
ter,  are; 

Bake-Rite  Baking  Co.,  Stevens  Point,  Wis., 
Xohr  Advertising  Agency,  Stevens  Point,  Wis. 

Beaumont  Pen  Company,  Martin  Advertising 
Agency,  New  York  City. 

Fuller  Laboratories.  Chicago  III.,  “Ayds  for 
Reducing,”  George  IT.  Hartman  Co.,  Chicago, 
Ill. 

Imperi.al  Liquor  Co.,  Newark,  N.  J.,  “Mount 
Rose  Dry  Gin,”  L'nited  Service  Advertising, 
Newark. 

Maxol  Petroleum  Corp.,  No.  Tonawanda, 
N.  Y.,  “Mapco  Dynamic  Gasoline  &  Maxol 
Compound,”  Radio  .Advertising,  Inc.,  Buffalo, 
N.  Y. 

Milwaukee  Stamping  Co.,  Milwaukee,  Wis., 
“Bathe-Rite  Shower  Cabinets,”  advertising 
placed  direct. 

NEW  APPLE  PRODUCT 

“Apple  bread”  is  a  new  commodity 
available  in  Seattle  where  the  Izzard 
Company,  advertising  agency,  is  pro¬ 
moting  in  newspapers  the  use  of 
apple  flour  for  the  Appella  Corpora¬ 
tion  of  Selah,  Wash.  Tlie  bread  is 
made  exclusively  by  the  Hansen 
Baking  Company,  "nie  most  recent 
recruits  to  apple  by-products  —  all 
promoted  by  the  Izzard  Company — in¬ 
clude  “Apple  Crisps”  (a  dry  puffed 
apple  confection  or  breakfast  cereal) ;; 
Dr.  Schoop  New  Weat  Apple  Juice 
(fresh  apple  juice,  not  cider);  and 
now  the  apple  flour. 

TRADE  MARK  SUIT 

An  action  brought  by  the  Jos. 
Schlitz  Brewing  Company  against  the 
Schmidt  Brewing  Company,  Detroit, 
charging  infringement  of  its  regis¬ 
tered  trade  mark  has  been  settled  out 
of  court  in  favor  of  the  Milwaukee 
concern,  its  officials  announced  recent¬ 
ly.  The  Schmidt  brewery  has  agreed 
to  discontinue  using  the  same  tyiie  of 
trademark;  the  use  of  the  words 
“Famous  Beer”  and  “Established  in 
1873”  on  its  labels,  according  to  offici¬ 
als  of  Schlitz. 


NEW  ADVERTISING  USES 

"Streamlined  Financial  Statements,” 
the  first  of  two  pamphlets  on  new 
uses  for  newspaper  advertising,  has 
been  released  by  Merryle  Stanley 
Rukeyser,  Hearst  economic  writer. 
Calling  attention  to  the  practice  of 
U.  S.  Steel  and  others  of  reporting 
their  operations  to  the  public  in  ad¬ 
vertising,  Mr.  Rukeyser  states:  “Such 
advertising  would  not  be  designed  pri¬ 
marily  to  sell  products,  but  to  reduce 
costs  of  operation  through  eliminat¬ 
ing  maladjustments  and  barriers  re¬ 
sulting  from  false  impressions  con¬ 
cerning  organized  business  in  general 
and  individual  corporations  in  par¬ 
ticular.”  He  emphasized  “photo¬ 
graphing”  the  company’s  activities  in 
terms  of  cost,  including  cost  of  taxes 
and  capital  as  well  as  cost  of  labor 
and  materials.  The  importance  of  this 
procedure  is  that  it  eliminates  the 
possibility  of  distortion  in  a  news 
story,  he  stated. 

CALVERT  DRIVE 

A  heavy  advertising  campaign  for 
August  has  been  announced  by  Cal¬ 
vert  Distillers  Corporation.  News¬ 
papers  in  key  cities  will  be  used  in 
addition  to  two  class  magazines.  This 
is  the  fourth  year  that  Calvert  has 
pushed  whiskey  as  a  summer  drink. 
Each  year,  according  to  officials  of  the 
company,  summer  sales  have  regis¬ 
tered  substantial  gains  over  the  pre¬ 
ceding  year.  Summer  advertising  of 
other  whiskey  manufacturers  has  re¬ 
sulted  from  Calvert’s  success. 

OVERSEAS  HEAD 

Antonio  Rojas  Villalba  became 
head  of  the  overseas  division  of 
the  Gotham  Advertising  Company, 
New  York,  Aug.  1  succeeding  F.  F. 
Lopez,  who  resigned  to  form  his  own 
agency.  Mr.  Rojas  Villalba  has  been 
associated  for  the  past  17  years  with 
several  other  agencies  in  executive 
capacities. 


Nosh-Kel'vinator  Begins 
Job-Making  Drive 

George  W.  Mason,  president  of 
Nash-Kelvinator,  announced  this  week 
the  laimching  by  his  entire  organiza¬ 
tion  of  a  nation-wide  “job-making” 
drive  with  a  goal  for  August  and  Sep¬ 
tember  set  at  the  creation  of  1,730,- 
000  “man-days”  of  work. 

Salesmen  of  all  divisions  of  the 
corporation  have  pledged  themselves 
to  put  forth  the  added  effort  to  make 
the  plan  succeed.  To  demonstrate  to 
the  public  the  effect  of  a  purchase  in 
terms  of  work,  the  company  has  trans¬ 
lated  into  actual  “man-days”  of  work 
the  purchase  of  an  automobile,  a  re¬ 
frigerator  or  any  of  its  products  brings 
about.  For  example,  the  company 
states  that  the  purchase  of  a  car  cre¬ 
ates  from  100  to  150  “man-days”  work, 
a  refrigerator  nine,  an  oil  burner  11. 

The  drive,  which  has  been  launched 
in  all  parts  of  the  country  by  Kelvina- 
tor,  Nash  Motors,  Leonard  Refrigera¬ 
tors  and  Kelvinator  commercial  equip¬ 
ment  salesmen,  is  an  outgrowth  of 
Mr.  Mason’s  National  Salesmen’s 
Crusade,  in  which  thousands  of  com¬ 
panies  all  over  the  country  are  par¬ 
ticipating  with  the  slogan,  "Sales  Mean 
Jobs,”  the  corporation  annoimced. 


Campaigns  and  Accounts 


THE  INSTITUTIONAL  advertising  of 

E.  R.  Squibb  and  Sons  has  been 
placed  with  Batten,  Barton,  Durstine 
&  Osborn,  Inc.,  effective  immediately. 

The  Frank  Presbrey  Company  on 
Aug.  15  will  release  the  first  of  insti¬ 
tutional  four-color  advertisements  in 
national  magazines  for  the  New  York 
Life  Insurance  Company.  The  cam¬ 
paign  is  a  distinct  departure  from 
conventional  institutional  advertising 
in  both  copy  approach  and  unique 
“picture-sequence”  layout  design. 

John  Morrell  &  Co.,  Ottumwa,  la., 
will  launch  an  expanded  dog  food 
advertising  program  in  behalf  of  Red 
Heart’s  three -flavored  dog  food  next 
month,  using  radio  and  approximately 
30  magazines.  Newspaper  advertis¬ 
ing  will  be  confined  to  half-page  color 
ads  in  the  Hearst  Comic  Weekly,  be¬ 
ginning  Sept.  11.  The  account  is 
handled  by  Henri,  Hurst  &  McDonald, 
Inc.,  Chicago. 

Frederick  T.  Towne,  president  of 
Acoligraf  Corporation,  New  York, 
has  appointed  Kimball,  Hubbard  & 
Powel,  Inc.,  effective  immediately. 

The  Willard  Hotel,  Washington, 
D.  C.,  will  conduct  a  national  news¬ 
paper  promotional  campaign  this  fall 
in  key  city  newspapers,  Harry  P. 
Somerville,  vice-president  and  gen¬ 
eral  manager,  has  announced. 

Hirshon-Garfield,  Inc.,  New  York, 
has  been  appointed  advertising  and 
merchandising  counsel  for  the  Rosen¬ 
thal  Manufacturing  Co.,  clothing 
manufacturers.  New  York,  producers 
of  clothes  retailing  at  $50  and  up. 

R.  H.  Webster,  president  of  Annis 
Fur  Company,  has  appointed  Rickerd. 
Mulberger  &  Hicks,  Detroit,  to  direct 
its  advertising  and  merchandising. 
Local  newspapers,  outdoor,  radio, 
direct-mail  will  be  used  to  present  a 
new  copy  theme  and  style  treatment 
of  fur  advertising. 

R.C.A  Victor  has  announced  an  ex¬ 
tensive  advertising  and  promotional 
campaign  for  its  new  line  of  battery 
receivers  designed  for  farm  and  rural 
use. 

Belflex  Corporation,  Toledo,  manu- 
(Continued  on  page  28) 


OR  AUGUST  13.  1938 


n  making  your 
fall  advertising 
plans— don’t  over¬ 
look  the  billion 
doll  ar  Chicago 
market. 


a  good  newspaper 


National  Advertising  Representatives 

Hearst  International  Advertising  Service 
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Shott  “Takc^ 


HUSBAND  AND  WIFE  exchanged 
“love  letters”  in  the  following  two 
classified  advertisements  in  the  Easton 
(Pa.)  Express  recently: 


a  piece  of  copy  he  exclaimed: 
“This  story  is  so  lousy  it’ll  have 
to  be  rewritten  before  I  throw  it 
away!” 


THE  INDIANAPOLIS  NEWS  has  a 
habit  of  picking  up  ad  mats  from 
tlie  morning  Star  when  the  advertiser 
uses  both  papers  on  that  day.  One 
day  a  generous  Star  copy  boy  in¬ 
cluded  with  the  ad  mat  a  Star  Classi- 
field  house  ad  filler  that  had  been 
made  up  directly  under  the  paid  copy. 

The  News  stereotyper  took  the  mat 
as  it  came  in,  and  when  the  News  hit 
the  street  that  evening,  it  carried  a 
free  Star  promotion  ad  reading,  “Use 
Star  Want  Ads  for  Results.”  The 
bull  wasn’t  noticed  until  after  the 
final  had  come  off. 


NO’TICE — I  will  not  be  responsible 
for  any  bills  unless  contracted  by  my¬ 
self.. 

Signed: 


Editor  &  Publisher  will  pay  $2  for  each 
“Short  Take"  accepted  and  published.  Those 
not  used  will  not  be  returned. 


NO'nCE 

Mrs. - wants  the  public  to 

know  that  she  has  paid  her  own  bills 
for  20  years  and  she  can  continue  to 
do  so. 

MRS. - . 


THE  Dubois  (Idaho)  Enterprise  Ban¬ 
ner,  after  23  years,  has  “gone 
modem.” 

H.  R.  Har,  who  recently  purchased 
the  paper,  comments:  “A  much 
needed  improvement  has  been  ef¬ 
fected  here.  It  is  an  improvement 
which  will  aid  greatly  in  giving  sub¬ 
scribers  better  news  coverage.  ,  .  . 
“A  telephone  has  been  installed!” 


CARRIED  DAILY  in  a  box  at  the  top 
of  the  editorial  page  of  the  Utica 
Observer-Dispatch  is  “a  thought  for 
the  day”  feature.  It  is  usually  a  short 
sentence  taken  from  some  noted  writer 
or  orator.  One  used  recently  read 
“WHAT  I  CANNOT  PRAISE  I  SPEAK 
NOT  OF’’ — Goethe. 

On  the  same  page  were  some  strong 
editorials  lambasting  the  national  ad¬ 
ministration. 


DAUGHTER  BORN 

Mr.  and  Mrs.  John  Gregory  Darling. 
Whitefish  Bay,  Milwaukee,  Wis.,  an¬ 
nounce  the  birth  of  a  daughter,  born 
July  31.  Mrs.  Darling,  the  former 
Jane  Meyer,  is  the  daughter  of  John 
L.  Meyer,  Inland  Daily  Press  Associa¬ 
tion  secretary-treasurer,  and  Mrs. 
Meyer  of  Chicago.  Mrs.  Darling  was 
formerly  Inland  central  office  as¬ 
sistant. 


TAMPA  TIMES  SOLD 

D.  B.  McKay  announced  Aug  5  the 
sale  of  the  Tampa  (Fla.)  Daily  Times 
and  Radio  Station  WDAE  to  David  E. 
Smiley  and  Ralph  Nicholson,  who  have 
been  operating  the  properties  for  the 
last  five  years  under  a  lease.  The  sale 
was  made  by  the  Tampa  Publishing 
Co.,  which  1^.  McKay  owns,  to  the 
Tampa  Times  Co.,  owned  by  Mr. 
Smiley  and  Mr.  Nicholson,  in  accord 
with  the  terms  of  an  option  given  in 
1933  simultaneously  with  the  lease. 
The  purchase  includes  all  assets  of 
the  Tampa  Publishing  Co. 


ACCORDING  TO  a  rural  correspond¬ 
ent  of  the  Marshall  (Mich.)  Eve¬ 
ning  Chronicle,  a  phjrsician  of  the 
vicinity  should  be  presenting  a  gro¬ 
tesque  appearance.  The  correspond¬ 
ent  wrote:  “Mrs.  Clarence  Romine 
had  her  right  hand  dressed  by  a  local 
doctor  this  morning  which  she  ran 
through  a  wringer.” 


WHEN  IT  COMES  to  expressing  edi¬ 
torial  disapproval  a  copyreader  on 
the  Edmonton  Journal  must  stand 
near  the  top.  Disgustedly  looking  at 


CALKINS  RECOVERING 

John  T.  Calkins,  general  manager 
of  the  Elmira  (N.  Y.)  Star-Gazette, 
this  week  was  recovering  from  a 
major  operation  which  he  underwent 
July  26  at  St.  Joseph’s  Hospital,  El¬ 
mira.  Mr.  Calkins  was  in  the  hospital 
three  weeks  before  his  operation.  It 
is  not  believed  likely  that  he  will  be 
able  to  leave  the  hospital  imtil  late  in 
August. 


E.  D.  BECKER  MARRIED 

Edward  D.  Becker,  business  man¬ 
ager,  Pittsburgh  Sun-Telegraph  and 
Miss  Mary  C.  Dolan  of  Baltimore 
were  married  in  St.  Anthony’s  R.  C. 
Church,  Baltimore,  July  23.  Follow¬ 
ing  a  reception  at  the  Belvedere  Ho¬ 
tel,  the  couple  left  on  a  trip  to  Ha¬ 
vana.  Attending  the  nuptials  were 
Wilmer  M.  Jacoby,  publisher  of  Snn- 
Telegraph;  Royal  Daniel,  Jr.,  man¬ 
aging  editor;  B.  W.  Bloom,  circulatiw 
manager  and  Mrs.  Bloom;  Morgan 
Howard,  chief  accountant  and  Leon¬ 
ard  Kapner,  manager  of  radio  station 
WCAE  and  Mrs.  Kapner. 


PASTOR  T.  P.  SEIBENMANN  of  the 
Centenary  Methodist  Church,  Dub¬ 
lin,  Ga.,  can  testify  as  to  the  pulling 
power  of  newspaper  advertising.  He 
advertised  “Seats  Free”  in  the  Dub¬ 
lin  Courier-Herald.  Result  was  a 
startling  influx  of  worshipers.  He 
looked  again  at  his  church  notice.  It 
read  “Eats  free.” 


THE  CITY  EDITOR  of  an  Alberta 
paper  let  out  a  howl  of  amazement. 
“Why,  demmit  man,  you  can’t  even 
spell  your  own  name!”  The  blushing 
reporter,  shown  the  copy,  hadn’t  a 
word  to  say.  Writing  a  story  about 
his  father,  he  had  written  “Macdonald” 
instead  of  capping  the  D  in  the  tradi¬ 
tional  family  style. 


CLEMENT  V.  “MIKE”  CURRY,  vet¬ 
eran  Buffalo  (N.  Y.)  Courier-Ex¬ 
press  crime  and  political  reporter,  had 
no  come-back  for  this  one:  A  cub 
reporter  who  read  his  style  book  like 
a  Bible  had  been  assigned  to  help 
Mike  at  police  headquarters.  One  day 
he  was  reading  one  of  Mike’s  stories 
and  asked,  “Aren’t  you  supposed  to 
capitalize  names  of  buildings?” 

“Yes,”  said  Mike.  “I  did,  didn’t  I? 
What  building  is  it?” 

“The  Ramshackle  building,”  replied 
the  young  reporter  triumphantly. 


Circulation 


302,520 


average  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun 
(morning  and  evening  issues) 
during  July,  1938 — which  rep¬ 
resents 


Gain 


ls990 


over  July  a  year  ago 
Sunday  Sun  circulation  in 
July:  210,947 — a  gain  of  878 
over  July,  1937. 


Everything  in  Bailintore 
Revolves  Around 


THE  dmm  SUN 

Morning  Evening  Snnday 


Here  Are  Some  Real  ^HOT*  Facts 
About  The  2  in  1  Major 
UTICA  MARKET 


Increased  Incomes 


Increased  Employment 


Income  Tax  Returns 


Utica 


Oneida  County 


1936 

1937 

Cain 

4966 

5788 

+ 

822 

7495 

8941 

+ 

1446 

1902 

2233 

+ 

301 

New  York  State  Employment  Bureau 
Figures  for  June,  1938  show  Utica 
leads  all  N.  Y.  State  cities  with  a  gain 
of  3% — Putting  Utica  hack  to  nor¬ 
mal  figures. 


Increased  incomes  and  increased  employment  bring  increased  buying  power 
to  the  Utica  market  of  300,000  eager,  active,  shoppers.  This  great  TWO-IN- 
ONE  market  can  be  reached  quickly  every  day  in  the  week  through  Utica’s 
Two  Great  Newspapers. 


The  UTICA  OBSERVER-DISPATCH 


The  UTICA  DAILY  PRESS 
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EVENING  AND  SUNDAY  MORNING 

J.  P.  McKinney  &  son,  National  Rnprasentatlvas 
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EW  ENGLANDERS  are  money'ininded.  They 
are  intelligently  thrifty  .  .  .  which  means  that  they 
have  accumulated  funds  available  for  the  purchase  of 
worthwhile  products. 


pay-as'you'go  policy.  They  hate  debt  but  they  like  to 
spend.  And  Yankee  thrift  and  common  sense  has 
resulted  in  a  sound  economic  system  in  which  industries 
thrive. 

Unshaken  by  recessions,  New  Er^land  has  an  indus' 
trial  payroll  of  approximately  a  BILLION  dollars 
and  its  annual  retail  sales  exceed  $2,700,000,000. 
Assuredly,  New  England  MEANS  BUSINESS.  New 
England  means  business  FOR  YOU  if  you  tap  this 
rich  territory  by  advertising  through  New  England 
newspapers. 


New  England’s  per  capita  public  debt  .  .  .  state  and 
local ...  is  only  $93.18;  while  the  United  States  average 
per  capita  public  debt  is  $1 13.68. 


Thrift,  in  the  New  England  meaning  of  the  word,  is 
never  a  reluctance  to  buy.  It  is  merely  a  reluctance  to 
waste.  The  New  England  states  have  adhered  to  a 


Worcester  Sunday  Telegram  (S) 

RHODE  ISLAND 

Pawtucket  Times  (E) 

Providence  Bulletin  (E) 

Providence  Journal  (M) 

Providence  Journal  (S) 

West  Warwick  Pawtuxet  Valley  Daily  Times 
(E) 

Westerly  Sun  (El&S) 

Woonsocket  Call  (E) 

CONNECTICUT 

Danbmy  News-Times  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Meriden  Record  (M) 

New  Britain  Herald  (E) 

New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  and  Record  (M&E) 

Stamford  Advocate  (E) 

Waterbury  Republican  &  American  (M&E) 
Waterbury  Republican  &  American  (E&S) 


Boston  Record-American  (ME) 

Brockton  Enterprise-Times  (E) 

Fall  River  Herald  News  (E) 

Fitchburg  Sentinel  (E) 

Framingham  News  (E) 

Gloucester  Times  (E) 

Greenfield  Recorder-Gazette  (E) 

Haverhill  Gazette  (E) 

Holyoke  Transcript  (E) 

Lawrence  Elagle-Tribune  (ME) 

Lowell  Courier-Citizen  and  Evening  Leader 
(M&E) 

Lynn  Item  (E) 

New  Bedford  Standard  Times  and  Mercury 
(M&E) 

New  Bedford  Sunday  Standard  Times  (S) 
Nfwburyport  Daily  News  (E) 

North  Adams  Transcript  (E) 

Pittsfield  Eagle  (E) 

Quincy  Patriot  Ledger  (E) 

Salem  News  (E) 

Taipiton  Gazette  (E) 

Waltham  News  Tribune  (E) 

Worcester  Telegram  and  Evening  Gazette 
(M&E) 


Bangor  Daily  News  (M) 

Portland  Press- Herald  Express,  Simd 
Telegram  (M&ES) 

NEW  HAMPSHIRE 
Concord  Monitor-Patriot  (E) 

»‘ene  Sentinel  (E) 

Manchester  Union-Leader  (M&E) 

VERMONT 

®»rre  Times  (E) 

Bennington  Banner  (E) 

Brattleboro  Reformer  (E) 

Bur^gton  Free  Press  (M) 

Johnsbury  Caledonian-Record  (E) 

MASSACHUSETTS 

^verly  Evening  Times  (E) 

•oston  Globe  (M&E) 

“0*ton  Globe  (S) 

*o*ton  Herald-Traveler  (ME) 

«»ton  Post  (M) 

“oaton  Post  (S) 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 


Each  week  an  advertising  classification  will  be  analyied  in 
these  columns.  Since  practically  all  advertising  finally  center* 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 


No.  78.  Furs  oxpensi 

ments  i 

IN  MAY  1937,  one  of  the  most  success-  65  lines  on  two  columns  appeared  happen. 

ful  retail  fur  stores  in  a  city  of  more  with  headlines  such  as:  ^  “Furs  that  time  to 
than  a  million  population  decided  to  wear  and  wear  and  wear.”  Then  fol-  for  stor 
anoly  some  of  the  “preachments”  that  lowed  an  argument  as  to  why  certain  ments. 
have  appeared  in  this  column.  Two  tj^s  of  furs  give  long  wearing  ser-  been  tr 
investigators  were  employed  to  shop  viw.  protebl 

the  more  important  fiu-  stores  in  met-  Below  this  a  lisUng  of  hve  dif-  with  an 
ropolitan  New  York.  New  York  was  ferent  items  in  stock  appear,  briefly 
selected  because  in  this  market  every  described  with  prices.  COP"! 

type  of  fur  garment  known  in  the  On  Wednesdiy  the  same  size  ad  was 
world  is  sold  at  prices  ranging  from  run  with  headlines  such  as:  ‘Fur  Associa 
as  low  as  $35  up  to  $10,000.  prices  explained  On  Fn^y,  copy  , 

The  investigators  spent  about  three  was  run  with  headings  like  Your  Toledo 
weeks  shopping  14  stores  and  the  re-  friends  know  our  quality.  Each  week  j 

suit  of  their  interviews  with  sales-  these  three  themes  appear^  on  Mon- 
men,  showed  that  a  new  type  of  copy  day,  Wednesday  and  Friday.  The 
might  be  used  more  effectively  than  reacUon  to  the  copy  was  slow  but 
the  t>T>ical  copy  that  is  nm  over  the  within  a  few  weeks  women  shoppers 
name  of  most  fur  stores.  appeared  with  their  husbands,  fathers, 

brothers  or  friends  and  the  sales  curve 
Three  Copy  Themes  started  upward. 

OUT  of  this  investigation  came  three 
very  definite  copy  themes,  and  the  Style  and  Models 

thinking  back  of  these  themes  is  worth  ....  ,  „ 

exploring  before  the  themes  them-  VIRTUALLY  ALL  fur  advertismg 
selves  are  discussed.  About  eight  out  appearing  in  daily  newspapers  em- 
of  10  fur  coats  sold  in  any  fur  store  ph^izes  two  things:  bargain  pri^s  or 
are  paid  for  by  some  man-either  a  ftyle  and  distin^ctive  mc^els.  There 
father,  brother,  husband  or  friend,  is  no  argument  but  that  th^  two  ap- 
Assume  that  one  of  these  men  has  an  Peals  are  im^rtant  to  the  average 
income  ef  $3,000  a  year.  Suppose  he  woman,  but  she  can  talk  about  these 
is  the  head  of  the  family.  He  has  two  '^o  copy  themes  to  the  average  man 
chUdren,  he  is  paying  rent  or  install-  and  he  will  contuse  to  shake  his 
ments  covering  the  payments  on  his  sideways.  These  arguments 

home.  He  probably  has  a  car.  He  has  l^^ve  him  cold.  Place  before  him  a 
insurance  premiums  to  pay,  and  we  P'^ce  of  advertising  copy  explaining 
know  that  about  20%  of  his  entire  wearing  service  price  and  quality  and 
income  is  spent  for  food.  He  knows,  ^e  will  read  the  ads  and  eventually 
and  his  wife  knows,  that  she  can  buy  ^e  brought  around  to  a  decision 
a  good  cloth  coat  and  be  reasonably  ^o  at  least  look  at  some  of  the  coats 
comfortable  in  the  coldest  weather  so  scarfs,  capes  or  boleros  that  are  offered 
that  a  fur  coat,  scarf,  cape  or  bolero  store. 

is  to  him  a  luxury  item.  ij-  u  n  •  j  tt  •  o  i 

Assume  now  that  his  wife  decides  High  Priced  Units  Saleable 

that  she  is  going  to  have  a  fur  gar-  A  STUDY  of  virtually  any  daily  news- 
ment.  She  may  limit  her  expenditure  paper  over  a  period  of  weeks, 
to  $50  or  $100  or  she  may  have  her  months  or  an  entire  year  will  con- 
mind  set  on  a  $250  garment.  vince  any  layman  that  more  than  75% 

Take  another  family  where  the  hus-  of  all  the  things  advertised  in  daily 
band’s  income  is  $10,000  a  year.  You  newspapers  are  placed  on  a  bar- 
have  the  same  factors  of  expense  to  gain  basis.  Prices  are  over-em- 
consider  but  they  are  always  higher,  phasized. 

He  has  a  better  car,  a  larger  home,  his  Only  occasionally  will  you  find  con- 
food  bill  is  larger,  his  insurance  structive  arguments,  specific  informa - 
premiums  are  larger,  so  that  the  prob-  tion,  that  will  assist  a  woman — who 
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Four^part  series  by 


Ben 

Lucien 

Burman 


2nd  Reason  Why 

Sunday  Journal  readers  will 
be  an  especially  receptive 

Market  for  Better 
Home  Equipment 

during  the  next  two  months; 

2.  Program  of 

Certified  Homes 


The  author  of  “Missis¬ 
sippi,"  “Steamboat 
'Round  the  Bend”  and 
“Blow  for  a  Landing”  is 
at  his  best  in  writing  this 
hilarious  summer  feature 
for  NEA  newspapers. 

The  stories  breeze 
along  on  a  hurricane  of 
laughs  from  the  time  Bur- 
man  takes  a  sly  poke  at 
the  “four-leaf  clover”  ad¬ 
dict  until  he  winds  up  re¬ 
counting  his  conversations 
with  bulging-eyed  believ¬ 
ers  in  “black  magic.” 


I.ilteral  publirizinK  of  oarh  rertiflpd 
linmp  attrartg  ihousandg  of  vlHitora 
.  .  .  fans  flainp  of  drairp  for  modern 
linmo  equipment! 


PROVIDENCE  JOURNAL 


105.000  Karh  Sunday! 


Superstitious  or  not, 

you’ll  find  magic  in 
the  way  NEA  Service  puts 
the  jinx  on  the  summer 
circulation  slump.  Spright¬ 
ly  hot-weather  features 
and  snappy  art  entrance 
the  readers  Into  watching 
for  the  paper  from  one 
day  to  the  next!  See  for 
yourself.  Write  for  proofs 
of  the  NEA  Service  today! 


In  the  Nebraska-southwestern 
I'lwa  Market  there  are  128  cities 
of  1,000  population  or  more.  Of 
this  urban  group,  The  Omaha 
World-Herald’s  average  cover¬ 
age  is  72.2%. 


Nebraska  earners  can  spend.  They 
live  in  the  White  Spot,  where  sales 
and  nuisance  taxes  do  not  slash 
spendable  income. 


National  Advertising  Representatives 
O’Mara  &  Ormsbee,  Inc. 

A.B.C.  Circulation,  1st  Qnarter,  1938: 
174,246  DsUy 
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Busy  Days  Are  Here  Again 


These  are  busy  days  in  agency  conference  rooms.  Fall  and  winter  adver¬ 
tising  programs  ore  under  way.  Enlightened  business  men  are  alert  to 
new  opportunities.  Now  is  the  time  to  release  brakes  and  to  step  on  the 


The  hopes  for  genuine  recovery  are  based — not  on  rhetoric — but  on  reality. 
Get  your  shore  of  the  new  prosperity.  But  there's  no  time  for  a  stretch  or  a 
yawn.  The  awakening  is  swift.  Don't  miss  your  market.  The  word  pro¬ 
crastination  is  not  included  in  any  profit  formula.  To  hesitate  is  to  lose — 
to  drop  back.  Get  the  jump  on  the  traffic.  Promote  your  newspaper 
vigorously. 


EDITOR  &  PUBLISHER  is  the  ideal  medium  for  your 
newspaper's  sales-story.  EDITOR  &  PUBLISHER  offers 
you  the  most  influential  reader-audience  in  America 
.  .  .  leading  national  advertisers  and  agencies  .  .  . 
publishers  and  executives  whose  opinions  about  news¬ 
papers  are  valued  by  those  who  expend  appropriations. 

In  1937,  three  hundred  and  twenty-eight  newspapers 
used  space  in  EDITOR  &  PUBLISHER;  only  79  used  the 
next  nearest  business  paper.  EDITOR  6c  PUBLISHER 
has  merited  and  won  wide  recognition  of  its  unique 
place  os  the  Newspaper  Advocate  —  the  MAJOR 
medium  for  newspaper  salesmanship. 


EDITOR  &  PUBLISHER 


Times  Building 


Times  Square 


New  York 


/ 


Biiili  td'GiaivtStatiirie 


KEESHIN 
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It  Time  is  the  essence  of  all  things 
material,  the  Automobile  is  the  Fairy 
Godmother  of  the  Quick  Tempo  of 
twentieth  century  American  life. 

For  it  is  more  than  coincidence  that 
the  United  States  operates  a  motor  ve¬ 
hicle  for  every  family  (for  every  four 
persons)  and  enjoys  the  world's  highest 
civilization  (incomparable  material,  so¬ 
cial,  educational  and  recreational  advan¬ 
tages),  whereas  the  rest  of  the  world, 
although  now  buying  nearly  700,000 
American  motor  cars  annually,  in  1937 
possessed  only  one  car  to  48  inhabitants, 
walks  while  we  ride,  and  lives  on  a  scale 
proportionately  lower. 

The  automobile  gives  employment,  di¬ 
rectly  and  indirectly,  to  more  than  six 
millions  of  Americans  at  wages  for  and 
away  above  world  scales.  And  1937 
was  a  record-breaking  year.  Auto  and 
parts  factories  backed  by  $1,369,631,000 
of  the  people's  own  money,  producing 
nearly  five  million  cars  valued  at  almost 
three  billion  dollars  wholesale,  paid 
$806,000,000  in  wages  to  517,000  em¬ 
ployees.  For  1937  automobile  factory 
employment  was  16%  and  payrolls  were 
10%  above  even  those  of  1929.  The 
replacement  of  parts,  tires,  etc.,  produced 
additional  sales  of  $1,400,000,000. 

45,000  car  dealers;  over  50,000  inde¬ 
pendent  repair  shops;  325,000  retail  gaso¬ 
line  outlets;  20,000  hotels,  15,000  tourist 


camps,  200,000  tourist  homes;  the  gov- 
errunent  and  other  road-builders;  the 
operators  of  130,000  buses  and  over 
4,000,000  trucks  gave  employment  to 
over  five  million  and  raw  material  and 
other  requirements  to  another  million. 

Entire  industries  have  been  built  up 
oroimd  America's  automobiles.  20%  oi 
our  steel.  80%  of  our  rubber,  72.7%  d 
of  our  plate  gloss.  67%  of  our  leather, 
90%  of  our  gasoline  are  sold  to  automo¬ 
bile  manufacturers  and  operators.  19°/, 
of  our  patents  since  1900  have  bees 
automotive.  Automobile  research  has 


WA  ilAVOV  VAUAlWOi 

additions  to  the  productive  wealth  d 

aU-  _ _i  _ : _ 


the  United  States  are  of  minor  import 
once  in  comparison  with  the  benefit: 


I'art  of  lOOfi  Acre  Ford  Plant  at  Dearborn,  Mleh. 


Model  of  General  Motors 
Building — 1939  World’s  Fair. 

raw  materials  and  finished  products,  of 
workers  and  of  salesmen? 

And  who  con  estimate  the  value  to 
all  of  us  of  the  quickening  of  our  private 
lives,  of  the  lengthening  of  our  hours  of 
work  and  ploy,  by  the  use  of  the  time¬ 
saving  family  automobile  for  every  con¬ 
ceivable  purpose? 

As  we  travel  over  America's  three 
million  miles  of  highways,  the  best  in 
the  world,  and  watch  the  cars  go  by, 
let  us  think  of  the  untold  story  of  the 
automobile.  Practically  everyone  in  the 
United  States  rides  in  automobiles  and 
reads  a  newspaper.  He  rides  in  on 
automobile,  or  works  with  the  help  of 
a  motor,  because  he  and  everyone  else 
reads  newspapers.  For  to  the  newspa¬ 
per  belongs  the  credit  of  today's  tvide- 
spread  popularity  of  this  amazing  prod¬ 
uct  of  American  genius. 

But  the  man  on  the  street  has  given 
scant  consideration  to  his  and  his  coim- 
try's  indebtedness  to  the  motorization 
of  American  life.  The  Automobile  In¬ 
dustry  will  not  have  come  fully  into  its 
own  until  it  has  done  a  sustained  job 
of  institutional  advertising.  And,  of 
course,  since  to  the  newspapers  belongs 
the  credit  of  selling  the  product  to  the 
American  people,  it  is  to  the  newspapers 
that  automobile  manufacturers  will  turn 
when  they  awoken  to  the  need  of  tell¬ 
ing  the  rest  of  their  story. 


Automobiles  are  an  increasingly  im¬ 
portant  factor  in  the  health  of  the  nation. 
They  deliver  milk  twenty-four  hours 
Iresher,  out-of-season  vegetables  at  low 
prices;  bring  healthful  out-of-door  recre- 
stion  to  the  city  dweller;  put  coimtry 
bmes  within  the  reach  of  city  workers, 
werican  farmers,  with  their  five  million 
cars  and  trucks  cmd  a  million  cmd  a 
garter  tractors,  ccm  handle  so  much 
Qore  acreage  cmd  get  to  market  so  much 
^ter  than  those  of  other  Icmds  that 
heir  lives  are  beginning  to  approach 
hose  of  our  urbcm  population  in  work- 
Qg  hours  cmd  earnings,  happy-living 
conditions,  comforts,  even  luxuries. 

li  the  United  States  has  forged  ahead 
>i  the  rest  of  the  world,  in  the  past 
niarter  century,  in  mcmufactures  cmd 
commerce,  how  much  of  it  must  be 
credited  to  speed  of  transportation  of 


TELL  INDUSTRY’S  STORY  TO  THE 
READERS  OF  OUR  NEWSPAPERS 


Boston  Globe  •  Chicago  Tribune  •  Cinciimati 


Clevelcmd  Press  •  Columbus 


Dispatch  •  Fall  River  Herald  News  •  Gannett 


Newspapers  •  Harrisburg  Patriot  &  News 


Johnstown  Democrat  •  Johnstown  Tribune  • 


Louisville  Courier-Journal  •  Louisville  Times  • 


New  York  Sun  •  Pittsburgh  Press  •  Scrcmton 
Times  •  Washington  Star  •  Westchester 
Newspapers  •  Youngstown  Vindicator 


Photographs  Courtesy  of  Automobile  Manufacturers 
Association,  General  Motors,  Ford  Motor  Company, 
Chrysler  Corporation,  Willys-Overland,  Mack  Truck, 
J.  I.  Case  Company,  United  States  Steel. 
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EDITOR  &  PUBLISHER 


E  D  I 

“NO  NEWS" 

ELKHART,  INDIANA,  has  had  its  sessions  with 
Old  Sol  this  summer,  just  like  Times  Square 
and  other  spots  on  Uncle  Sam  s  map.  There  have 
been  afternoons  when  it  was  unpleasant  even  to 
think  of  closing  the  office  and  going  swimming. 

It  was  unpleasant  to  think,  let  it  go  at  that.  Lots 
of  other  people  felt  that  way,  so  it  isn’t  surprising 
that  the  city  editor  of  the  Elkhart  Truth  walked 
into  the  editor’s  office  one  morning  last  week  and 
said  with  a  city  editor’s  natural  gloom  in  those 
circumstances  that  there  was  “no  news.’’  What  to 
do  for  Page  One? 

The  editor  wasn't  so  gloomy.  (Maybe  his  sanc¬ 
tum  is  air-cooled).  No  news?  Well,  that  was 
news  in  itself.  And  so  he  sat  down  to  his  type¬ 
writer  and  made  a  piece,  even  as  we  are  doing 
now.  He  wrote  about  35,000  families  dwelling  in 
harmony,  policemen  on  baking-hot  beats  with  no 
exciting  work  to  do,  workmen  shuttling  between 
home  and  job,  and  wishing  jobs  were  more  plenti¬ 
ful.  folks  watching  the  baseball  scoreboard,  fish 
peddlers  dealing  out  bait  to  hopeful  anglers, 
mothers  and  wives  fixing  supper  with  a  brake 
on  the  meat  rations,  kids  in  the  swimming  hole, 
the  ice-man  clattering  up  the  street,  etc.  No  news? 

"Ten  thousand  families,  and  not  a  single  murder 
to  sing  its  hymn  of  violence  in  a  screaming  head¬ 
line,”  he  went  on. 

"Thirty-five  thousand  souls  and  not  a  serious 
automobile  accident  to  send  ambulances  roaring 
away  to  the  hospital  with  bleeding  cargoes  of  dead 
and  injured  humanity. 

"Ten  thousand  families  and  not  a  single  sensa¬ 
tional  headline  divorce  suit  to  set  gossips’  tongues 
to  wagging. 

"Just  a  community  of  35,000  good  folks,  going 
about  their  job  of  working  and  living  peacefully, 
quietly,  and  on  the  whole,  we  think,  happily. 

"It’s  a  happy  town  that  has  no  news.” 

And  at  the  risk  of  joining  Tom  Keene  in  a 
heretical  Hades,  we’ll  murmur,  “Amen.” 

1939  MERRY-GO-ROUND 

FROM  A  FRIEND  who  draws  newspaper  pay  for 
keeping  a  watchful  eye  for  news  of  the  auto¬ 
motive  industry  we  learn  that  the  1939  previews  of 
the  major  automobile  manufacturers  will  shortly 
begin.  We  hope  that  last  and  previous  years  ex¬ 
periences  will  not  be  repeated,  with  the  shows 
going  on  in  a  series  covering  two  or  more  weeks. 
Chrysler,  we  understand,  has  seen  the  light  and 
grouped  the  shows  of  all  models  for  next  Friday. 

In  a  group  so  closely  integrated  as  the  auto¬ 
mobile  manufacturers,  it  should  not  be  difficult 
to  arrange  that  all  shows  of  new  models  be  held 
within  a  week  or  ten  days  at  Detroit  and  other 
nearby  motor  plant  cities.  With  the  limited  num¬ 
ber  of  manufacturers  now  making  cars,  it  should 
not  be  too  difficult  to  schedule  a  series  of  shows, 
without  conflict  and  with  consideration  for  the 
convenience  of  the  men  for  whom  they  are  staged. 
The  old  idea  of  skipping  back  and  forth  between 
East  or  West  and  Detroit  over  the  better  part  of 
a  month  is  expense  in  time  and  travel  for  news¬ 
papers  and  uses  money  that  the  manufacturers 
might  more  profitably  employ  for  printed  advertis¬ 
ing. 

In  that  connection,  it  might  also  be  noted  that 
previews  in  recent  years  have  attracted  people 
from  other  advertising  branches  which  have  no 
news  function.  They  come  around,  as  they  do 
on  almost  every  occasion  that  attracts  the  press, 
say  “I  used  to  be  a  newspaperman  myself”  and 
collect  the  assorted  refreshments  and  souvenirs — 
returning  nothing. 

Come  to  think  of  it,  the  previews  themselves  are 
no  longer  news  of  pristine  freshness,  but  a  promo¬ 
tion  device  for  the  securing  of  free  news  space. 
They  probably  had  news  value  once,  occasionally 
front  page  news  value,  but  to  our  prejudiced  mind 
today,  they  ought  to  be  in  paid  advertising,  with 
news  where  an  unbiased  mind  would  find  it.  White 
paper  isn’t  getting  any  cheaper,  automotive  adver¬ 
tising  no  more  robust,  but  the  chase  for  free  pub¬ 
licity  goes  merrUy  on.  If  it  is  to  continue,  the 
least  the  motor  makers  can  do  is  to  put  their  show 
on  a  business  basis,  for  newsmen  only  and  on 
a  schedule  that  will  not  waste  newspap>er  time 
and  travel  expense. 


And  judgment  is  turned  away  backward,  and  jus¬ 
tice  slandeth  afar  off:  for  truth  is  fallen  in  the  street, 
and  equity  cannot  enter. — Isaiah,  LIX;  14. 


CATCHING  THE  TIDE 

ADVERTISING  men  haven’t  been  overworked 

these  past  six  months,  but  we  hear  from  the 
field  that  August’s  dogdays  have  been  marked  by 
unusual  activity.  Increases  in  appropriations, 
large  and  small,  are  scheduled  and  should  be  evi¬ 
dent  before  the  end  of  September.  News  stories 
tell  of  the  recall  of  men  to  automotive  plants  and 
the  drop  of  relief  rolls  in  Detroit.  There  are  au¬ 
thentic  reports,  upon  which  full  details  are  prom¬ 
ised  for  next  week,  that  within  the  next  month  one 
of  the  country’s  major  industries  will  launch  a 
newspaper  campaign  of  a  scope  seldom  seen. 

Three  months  ago  on  this  page.  Editor  &  Pub¬ 
lisher  denounced  the  absurdity  of  waiting  for 
the  November  elections  to  turn  the  tide  of  busi¬ 
ness,  and  in  that  editorial  we  believe  we  caught 
the  spirit  of  the  moment.  Business  men  awoke 
within  a  few  days  to  the  same  absurdity  and 
shook  off  the  “what’s  the  use?”  mood. 

Today,  we  sense  a  feeling  that  the  tide  is  rising 
and  the  big  fish  will  go  to  those  who  catch  it  be¬ 
fore  flood.  An  intelligent  advertising  campaign 
for  a  sound  product  or  service  launched  within 
the  next  few  weeks  will  have  the  advantage  of 
sparse  competition  for  the  public  eye,  and  the  suc¬ 
cess  that  it  ought  to  achieve  slmuld  prove  to 
business  generally  that  the  political  paralysis  of 
the  past  nine  months  lived  in  fancy  and  not  in 
fact. 

POUTICS  AND  UCENSES 

COMPLETE  knowledge  of  political  matters  is  sel¬ 
dom  available  to  those  not  directly  concerned, 
but  the  information  that  is  available  m  the  denial 
of  the  Tulsa  World’s  application  for  a  radio  license 
seems  to  warrant  further  investigation. 

Pending  two  years  or  more,  this  license  appli¬ 
cation  had  the  support  of  Senator  Elmer  Thomas 
of  Oklahoma,  the  World  was  assured,  in  its  course 
before  the  Federal  Communications  Commission. 
A  few  weeks  ago,  the  World  did  not  support  Sen¬ 
ator  Thomas  in  his  campaign  for  renomination, 
and  the  Senator  is  said  since  to  have  claimed  in 
Washington  that  he  had  secured  disapproval  of 
the  application. 

The  World  states  editorially  that  it  is  quite  sat¬ 
isfied.  Its  ideas  on  the  desirability  of  a  radio  sta¬ 
tion  have  changed  since  the  original  application 
and  it  is  now  convinced  that  the  “whole  radio 
set-up  needs  a  thorough  going-over  and  revision, 
that  we  are  of  the  opinion  that  anyone  who  in¬ 
vests  much  money  in  starting  a  new  station  is  in 
for  trouble.” 

Further,  it  suggests  that  the  Senate  Committee 
now  investigating  the  FCC  call  the  Senator  to 
prove  and  explain  how  he  turned  the  trick. 

It  may  be  futile  to  expect  that  so  valuable  a 
privilege  as  operating  a  radio  station  will  ever  be 
free  from  politics.  We  ofierate  most  of  this  coun¬ 
try’s  public  activities  with  political  considerations 
to  the  fore.  Radio  is  something  different  from  any 
of  the  previous  favors  bestowable  by  political 
power,  however,  and  its  easy  susceptibility  to 
abuse  in  selfish  interests  and  against  the  public 
cannot  be  ignored. 

About  one-third  of  today’s  licensed  stations  are 
owned  by  or  affiliated  with  newspapers.  The 
potent,  if  indirect,  peril  to  press  freedom  imder 
political  manipulation  of  radio  licenses  cannot  be 
overstressed  in  that  connection.  If  Senator 
Thomas  was  indeed  able  to  make  his  revenge  pre¬ 
vail  over  considerations  that  had  kept  the  appli¬ 
cation  alive  for  two  years,  then  there  is  a  smell  of 
unwholesomeness  in  the  radio  atmosphere,  as 
many  have  said  recently.  The  way  to  cure  that 
is  to  air  it. 


I  A  L 

THE  PRESS  AND  THE  FBI 

NO  PUBLIC  official  has  had  a  consistently  better 
press  than  has  been  given  to  J.  Edgar  Hoover, 
the  non-political  director  of  the  Federal  Bureau 
of  Investigation.  Newspaper  editors  and  execu¬ 
tives  generally  like  him,  look  upon  him  as  a  main¬ 
stay  of  the  national  defense  against  crime.  He  has 
done,  prima  facie,  an  excellent  job  with  his  re¬ 
sources  and  he  has  been  the  perfect  showman  in 
getting  credit  for  the  whole  performance.  Un¬ 
doubtedly,  he  stands  for  a  force  in  our  civilization 
that  should  have  newspaper  sympathy. 

No  one  knows  that  better  than  J.  Edgar  Hoover, 
but  in  the  combined  zeal  for  success  and  the  com¬ 
plete,  100%  recognition  of  his  part  in  it,  he  some¬ 
times  forgets  that  it  is  the  function  of  newspapers 
in  our  society  to  print  news.  Until  his  lines  are 
laid  in  a  criminal  case,  he  wants  the  press  and 
the  public  to  watch  through  a  fog,  confident  in 
the  ability  of  the  G-men  to  catch  the  so-and-sos, 
and  then  observe  the  triumphal  entrance  of  the 
Right  Victorious. 

If  Mr.  Hoover  could  gaurantee  100%  perform¬ 
ance  and  public  protection  under  those  conditions, 
his  idea  might  work,  but  he  can’t.  He’s  a  human 
being,  working  with  human  instruments  and  com¬ 
batting  enemies  of  society  in  a  public,  and  not  a 
private,  war.  With  reason,  he  has  been  suspicious 
both  of  the  integrity  and  ability  of  local  police 
forces,  and  a  good  many  newspaper  men  who  have 
worked  wiffi  the  G-men  believe  that  the  clamp- 
down  on  publicity  until  the  job  is  done  has  the 
purpose  of  preventing  leaks  and  preventing  the 
local  coppers  from  stealing  the  play. 

That  is  the  self-evident  suspicion  that  must  arise 
after  reading  Quentin  Reynolds’  interview  with 
Mr.  Hoover  in  the  current  Collier’s,  and  then  the 
rebuttal  by  John  D.  Pennekamp  of  the  Miomi 
Herald  in  this  issue.  The  Miami  press  co-operated 
loyally  with  the  G-Men;  too  loyally,  we  might  say, 
from  the  standpoint  of  a  newspaper’s  strict  duty. 
They  held  up  a  kidnapping  story  for  two  days 
while  the  G-Men  scurried  around  and  finally  ar¬ 
rested  a  culprit  whose  guilt  they  had  scouted  when 
the  coimty  sheriff  had  him  in  custody.  His  threat 
to  charge  with  guilt  of  a  child’s  death  the  two 
newspapers  and  Ccimera  people  who  followed  his 
final  cavalcade  to  the  finding  of  the  Cash  boy’s 
body  was  superdramatic. 

Mr.  Hoover  has  been  accused  of  such  doings  in 
other  cities.  New  York  police  and  firemen  don’t 
care  much  for  his  methods,  after  having  to  work 
under  a  barrage  of  Federal  bullets  aimed  at  a 
criminal  who  had  been  treed  by  the  New  York 
force  in  an  apartment  to  which  he  later  set  fire. 
Single-mindedly,  Mr.  Hoover  set  out  to  get  his 
man,  regardless  of  the  fire  peril  to  other  occu¬ 
pants  of  the  house  or  of  the  danger  his  bullets 
made  for  other  public  servants  doing  their  duty. 

It’s  fine  in  theory  to  have  a  police  officer  zealous 
for  his  office  to  the  exclusion  of  all  other  consid¬ 
erations,  but  in  this  life,  other  considerations  do 
enter.  Among  them,  we  might  mention  an  idea 
we  have  long  held  that  lack  of  publicity  in  a  kid¬ 
napping  case  neither  helps  the  victim  nor  the 
apprehension  of  the  criminal.  Theoretically,  it 
might,  but  in  actual  practice,  the  kidnapped  chil¬ 
dren  are  generally  killed  and  the  kidnappers 
caught,  whether  or  not  there  is  publicity.  And, 
in  the  twilight  zone,  it  might  be  remembered  that 
the  public  deserves  warning  not  only  that  a  kid- 
napjier  is  among  them,  but  the  fullest  possible  in¬ 
formation  as  to  his  victims,  the  locale  of  his  opera¬ 
tions,  and  his  methods.  That  is  a  newspaper’s  job, 
and  Mr.  Hoover  is  not  exactly  graceful  in  criticiz¬ 
ing  newspapers  for  attempting  to  do  it  after  the 
unprecedented  assistance  and  praise  his  efforts 
have  received  from  the  press. 

KNOWLEDGE  AND  WISDOM 

Knowledge  and  wisdom,  far  from  being  one. 
Have  oft-times  no  connexion.  Knowledge 
dwells 

In  heads  replete  with  thoughts  of  other  men; 
Wisdom  in  minds  attentive  to  their  own.  .  .  . 
Knowledge  is  proud  that  he  has  learned  so 
much; 

Wisdom  is  humble  that  he  knows  no  more. 

William  Cowpeb 
in  “The  Task.” 
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PERSONAL 

mention _ 

WILLIAM  F.  WILEY,  publisher  and 
general  manager  of  Cincinnati  En¬ 
quirer,  and  Mrs.  Wiley  sailed  Aug.  6 
'*  on  the  North 

German  Lloyd 
liner  Bremen  for 
a  tour  abroad. 

Frank  J.  Burd, 
president,  Van¬ 
couver  (B.  C.) 
Daily  Province, 
was  recently  se¬ 
lected  as  the 
“good  citizen”  of 
Vancouver  for 
1938  and  pre¬ 
sented  a  medal 
William  F.  Wiley  Po®*  2,  Na- 

tive  Sons  of 
British  Columbia.  Mr.  Burd  is  a 
former  director  of  the  Canadian  Press 
and  a  past  president  of  the  B.  C. 
Press  Association. 

J.  N.  Heiskell,  publisher  and  editor. 
Little  Rock  (Ark.)  Gazette,  and  K.  A. 
Engel,  publisher,  Arkansas  Democrat, 
are  members  of  a  City  Planning  Com¬ 
mission  committee  appointed  to  su¬ 
pervise  improvements  and  additions 
to  Adams  Field,  municipal  airport. 

John  D.  Ewing,  publisher,  Shreve¬ 
port  (La.)  Times  and  SNPA  presi¬ 
dent,  has  named  Harry  M.  Ayers, 
publisher,  Anniston  (Ala.)  Star,  as 
chairman  of  Editorial  Affairs  Com¬ 
mittee. 

Norman  R.  Hamilton,  publisher, 
Portsmouth  (Va.)  Star,  was  defeated 
ir.  the  Democratic  primary  Aug.  2  in 
his  fight  for  re-election  to  the  Na¬ 
tional  House  of  Representatives.  He 
had  served  one  term. 

A.  G.  Keeney,  executive  editor,  and 
John  L.  Pool,  circulation  manager, 
Spartanburg  (S.  C.)  Herald  and 

Journal,  have  returned  from  a  brief 
vacation  trip  to  Florida. 

John  B.  Chappie,  editor,  Ashland 
(Wis.)  Daily  Press,  has  formally 
launched  his  third  bid  for  a  seat  in 
the  U.  S.  Senate.  He  was  defeated  for 
this  same  post  in  1932  and  1934. 

Frank  R.  Ahlgren,  executive  edi¬ 
tor,  Memphis  (Tenn.)  Commercial 
Appeal,  will  speak  Aug.  16  at  the 
commencement  of  State  Teachers 
College,  Hattiesburg,  Miss. 

James  F.  Crook,  editor,  Spartan¬ 
burg  (S.  C.)  Herald,  and  Pierre  H. 
Fike,  editor,  Spartanburg  Journal, 
addressed  the  Spartanburg  chapter  of 
Zara  Grotto,  Masonic  organization,  at 
its  recent  12th  anniversary  dinner. 

Harry  B.  Haines,  publisher,  Pater¬ 
son  (N.  J.)  Evening  News,  spoke  at 
a  luncheon  Aug.  5  at  the  Swiss  Chalet 
near  Paterson,  N.  J.,  marking  the 
t»ssing  of  the  Hudson  River  trolley 
line  which  for  35  years  served  15 
communities  between  Paterson  and 
Wgewater,  N.  J.,  and  the  substitu¬ 
tion  of  busses.  Also  attending  the 
i»nquet  were  Robert  Williams,  pub¬ 
lisher,  Paterson  Morning  Call,  and 
John  Borg,  publisher,  Hackensack 
Bergen  Evening  Record,  and  repre¬ 
sentatives  of  other  newspapers  in  that 
area,  which  had  conducted  editorial 
campaigns  for  the  use  of  busses. 

Willard  E.  Bowman,  executive  edi¬ 
tor,  Newark  (N.  J.)  Star-Eagle,  is 
recovering  from  a  tonsil  operation 
and  is  expected  to  resume  his  duties 
shortly. 

Santford  Martin,  editor,  Winston- 
Salem  (N.  C.)  Journal  and  Sentinel, 
and  member  of  the  state  department 
of  conservation  and  development, 
^oke  on  the  state’s  $250,000  adver¬ 
tising  program  at  a  recent  meeting  of 
the  Winston-Salem  Kiwanis  club. 

Lester  M.  Rogers,  editor  and  pub¬ 
lisher,  Camden  (Mich.)  Advance,  a 


weekly,  took  his  first  vacation  away 
from  his  office  over  press  day  in  29 
years  this  week,  when  he  went  on  a 
10- day  tour  of  northern  Michigan. 

Mrs.  Ogden  Reid,  vice-president  of 
New  York  Herald  Tribune  and  wife 
of  Ogden  Reid,  editor  and  publisher, 
lost  a  diamond  and  crystal  brooch 
valued  at  $2,000  when  her  hat  blew 
from  her  head  into  the  East  River 
Aug.  3  while  she  was  aboard  the 
yacht  Sybil  near  Hell  Gate.  The 
brooch,  being  sought  by  waterfront 
police,  contained  92  small  diamonds. 

In  The  Business  Office 

FRANK  S.  NEWELL,  vice-president 
and  circulation  director,  Toledo 
Blade,  and  foj-mer  president,  Inter- 
_  national  Circula¬ 
tion  Managers 
Association,  last 
week  was  elect¬ 
ed  a  trustee  of 
the  Toledo 
Chamber  of 
Commerce. 

Milton  R.  Mill¬ 
er,  general  man¬ 
ager,  Batavia 
(N.  Y.)  Daily 
News,  and  sec¬ 
retary  of  Gris- 
Frank  S.  Newell  wold  &  McWain, 
Inc.,  the  pub¬ 
lishers,  has  been  elected  treasurer  of 
the  company,  to  succeed  the  late  Ger- 
rit  S.  Griswold.  Mr.  Miller  on  Aug.  1 
observed  the  35th  anniversary  of  his 
association  with  the  News.  Edmund 
R.  Gamble,  who  has  been  with  the 
News  15  years,  succeeds  Mr.  Miller 
as  advertising  manager. 

Frederick  Lewis,  vice-president  of 
Norfolk  (Va.)  Virginian-Pilot  and 
Ledger  -  Dispatch,  accompanied  by 
Mrs.  Lewis  and  members  of  the  fam¬ 
ily  have  returned  to  Norfolk  after  a 
trip  to  Sweden  and  other  countries 
of  Europ)e. 

Charles  E.  Godfrey,  advertising 
manager,  Spartanburg  (S.  C.)  Her¬ 
ald-Journal,  has  been  named  to  the 
Spartanburg  Retail  Merchants  Bu¬ 
reau  advertising  committee. 

Charles  H.  Bassett,  accountant  of 
the  Detroit  Free  Press,  celebrated  his 
50th  year  with  the  p)aper  Aug.  5.  He 
was  presented  with  a  bouquet  of  50 
roses  by  his  colleagues.  Joining  the 
paper  at  the  age  of  20,  Bassett  is  ex¬ 
ceeded  in  length  of  service  by  only 
two  other  members  of  the  organiza¬ 
tion:  E.  A.  Meiser,  secretary  of  the 
company,  who  joined  the  organiza¬ 
tion  51  years  ago,  and  William  H. 
Pettibone,  general  manager,  who 
joined  the  Free  Press  four  months 
prior  to  Bassett. 

Frank  L.  York,  treasurer  and  busi¬ 
ness  manager  of  the  Record  Newspa- 
pjers  of  Troy,  N.  Y.,  has  been  elected 
a  director  of  the  Troy  Trust  Co. 

Taylor  Blalock,  street  sales  man¬ 
ager,  Spartanburg  (S.  C.)  Herald  and 
Journal,  and  Mrs.  Blalock  are  parents 
of  a  daughter  bom  Aug.  3. 

Rex  Beilis,  circulation  manager, 
Salisbury  (N.  C.)  Post,  assisted  by 
:  Lee  Trexler,  city  circulation  manager, 
and  Fred  Flynn,  county  circulation 
manager,  chapjeroned  the  recent  an¬ 
nual  carrier  Summer  picnic  at  Mir- 
.  ror  Lake,  near  Salisbury. 

1  Earl  M.  Dempsey,  manager  classi- 
i  fied  advertising,  Boston  Herald  and 
Traveler,  and  Mrs.  Dempsey  returned 
last  week  on  the  Normandie  after  a 
visit  in  England  and  the  continent, 
t  Ellis  Loveless,  assistant  business 
,  manager,  Norfolk  (Va.)  Virginian- 
Pilot  and  Ledger-Dispatch,  has  re- 
[  turned  from  the  West  Coast  where  he 
attended  the  convention  of  Lions  In¬ 
ternational. 

I  William  Ellyson,  advertising  man¬ 


FOLKS  WORTH 
KNOWING _ I 

LAWRENCE  MARTIN,  who  several  j 
weeks  ago  was  named  managing  j 
editor  of  the  Denver  Post,  succeeding 
Edward  C.  Day, 
after  having 
been  news  editor 
for  14  years,  be¬ 
gan  newspaper 
work  in  his  na¬ 
tive  Pittsburgh 
on  the  Gazette  in 
1907. 

After  two 
years  as  a  re¬ 
porter  he  left 
Pittsburgh  and 
joined  the 
Lawrence  Martin  Cleveland  Plain 
Dealer  and  later 
the  Press.  Subsequently  he  became 
editor  of  the  Akron  Press  and  was 
legislative  correspondent  in  Colum¬ 
bus  for  the  Scripps  Ohio  group. 

In  1907  he  joined  the  United  Press 
in  Washington  and  was  head  of  staff 
there  during  the  debate  on  League  of 
National  Covenant  and  Versailles 
Treaty.  It  was  for  that  service  that 
he  accompanied  President  Harding  to 
Alaska  and,  he  says,  he  still  remem¬ 
bers  the  silence  through  which  the 
funeral  train  moved  from  San  Fran¬ 
cisco  to  Washington.  He  also  accom¬ 
panied  Lloyd  George  on  his  American 
tour.  He  joined  the  Denver  Post  as 
news  editor  in  1924. 

Mr.  Martin  said  his  main  hobby  is 
telling  students  at  the  College  of  Jour¬ 
nalism,  University  of  Colorado,  that 
the  newspap)er  business  needs  better 
cr^lftsmen.  He  added  that  his  prin¬ 
cipal  assets  are  his  two  grandchildren. 


j  is  catching  on 
here  in  grand 

I  style” 


— C.  F.  JTeimer,  managing 
editor.  The  Columbus 
Citizen 


ager,  Richmond  (Va.)  News-Leader, 
has  been  named  chairman  of  the  gen¬ 
eral  solicitation  division  of  the  1938 
Richmond  Community  Fund. 

Farley  A.  Manning  has  been  pro¬ 
moted  from  advertising  manager  to 
business  manager  of  Athol  (Mass.) 
Daily  News. 

Chester  L.  MacTammany,  comp¬ 
troller  of  Pittsburgh  Press,  has  re¬ 
turned  to  his  desk  after  an  absence 
of  several  months  during  which  he 
underwent  a  double  mastoid  op>er- 
ation. 

Franklin  H.  Shoals,  formerly  with 
Boston  Herald  and  Traveler  national 
advertising  staff  and  more  recently 
with  the  candy  division  of  Beech-Nut 
Packing  Company,  has  joined  the 
Washington  (D.  C.)  Herald  and  Times 
national  advertising  staff. 

H.  H.  Newcombe,  advertising  man¬ 
ager,  Calgary  Herald,  was  elected 
president  of  Western  Daily  Advertis¬ 
ing  Managers’  Assn.,  at  its  recent 
annual  convention.  A.  H.  Middleton, 
of  Vancouver  Sun,  was  named  vice- 
president,  and  T.  R.  Osborne,  of  Medi¬ 
cine  Hat  News,  secretary- treasurer. 

In  The  Editorial  Rooms 


C.  A.  VER  BECK,  managing  editor. 
Fort  Smith  (Ark.)  Southwest 
American  and  Times  Record,  pre¬ 
sided  as  moderator  of  the  Arkansas 
Synod  of  the  Presbyterian  Church  at 
its  recent  meeting  at  Little  Rock  to 
adjust  a  debt  of  $181,500. 

William  Dwight,  managing  editor, 
Holyoke  (Mass.)  Transcript  -  Tele¬ 
gram,  has  filed  papjers  for  the  Repub¬ 
lican  nomination  for  Councillor  from 
the  Eighth  District. 

Maxwell  B.  Cody,  assistant  editor¬ 
ial  writer,  Regina  (Sask.)  Leader- 
(Continued  on  next  page) 


^^Nancy 

is  going  great 
guns,  doing  a 
real  job  for  us” 


— Charles  Schneider,  pro¬ 
motion  editor.  The  Cleve¬ 
land  Press 

Three  things  are  significant 
about  these  two  tributes  to  Ernie 
Bushniiller's  comic  strip. 

One  thing  is  their  enthusiasm. 
.Another  is  that  they  come  from 
representative  newspapers. 

.And  the  third  is  this:  that  both 
those  newspapers  started  NANCY 
only  this  summer. 

All  of  which  shows  that  the  strip 
starring  laugh-winning,  love-win¬ 
ning  NANCY  not  only  scores 
decisively,  but  starts  scoring  right 
away. 

A  look  at  the  strip  itself  will  tell 
you  why.  We  will  he  glad  to  send 
samples. 

FEATURE 
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Post,  has  purchased  the  Mocksville 
(N.  C.)  Enterprise,  a  weekly,  and  as¬ 
sumed  charge  Aug.  1. 

Christy  McDevitt,  former  reporter, 


Post,  will  be  principal  speaker  at  the  Vancourcr  Sun,  is  now  promoting 
reunion  of  the  Cody  Family  Associa-  tourist  traffic  in  Vancouver’s  China- 


tion  of  America  in  Hanford,  Cal., 
Oct.  8-9. 

Russell  Reeves,  assistant  news  edi¬ 
tor,  Cleveland  Plain  Dealer,  and  Nor¬ 
man  Shaw,  city  editor,  Cleveland 


Press,  will  teach  courses  in  feature 


town. 

R.  K.  T.  Larson,  telegraph  editor, 
Norfolk  Virginian-Pilot,  is  back  after 
an  attack  of  mumps. 

Leon  Bloomfield,  city  hall  reporter, 
Haverhill  (Mass.)  Gazette,  recently 


writing  at  Cleveland  College  of  West-  received  a  mimicipal  position  from 


ern  Reserve  University,  when  the  fall 
term  opens  Sept.  19. 

Bernard  Ballantine,  sports  editor, 
Mount  Clcjnens  (Mich.)  Daily  Lead¬ 
er,  has  been  elected  secretary  of 
Monogram  Club,  Mount  Clemens, 
Mich.,  organization  of  former  high 
school  athletes. 

Ward  B.  Fleming,  Homell  (N.  Y.) 


the  Haverhill  City  Council  which  he 
neither  sought  nor  desired.  Bloom¬ 
field  was  named  one  of  the  three  ap¬ 
pointees  to  a  commission  which  ren¬ 
ders  boimdary  -  line  decisions  and 
settle  similar  disputes. 

Miss  Vivian  McGahee,  who  joined 
the  Hollywood  (Fla.)  Herald  on 
March  17,  has  been  ntuned  editor  of 


Knoxville  Small 
House  Bureau 
Ads  Boost  Linage 


Local  Papers  "Cashing  in 
Handsomely"  on  Promotion 
Of  Low-Cost  Residences 


Evening  Tribune's  sports  editor  and  the  paper. 

police  reporter,  is  manager  of  the  Ray  E.  Lee,  a  former  managing  edi- 
Hornell  police  and  firemen’s  baseball  tor  of  Austin  (Tex.)  American,  has 


team. 

Oliver  C.  McQuage,  for  the  past  six 
years  city  editor  of  Salisbury  (N.  C.) 


Na- 
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phone,  fteEr<;tcjd  5722. 


London  Office;  c/o  The  Canton  Ma^riue,  Grand  Build¬ 
ing,  Trafalgar  Sq.,  W.  C.  2.  Allan  Delafons,  Manager; 
Telephone,  l^tehall  6861. 


Paris,  France  Office:  76  rue  des  Petite  CEompt.  Manager; 
Sydney  R.  Clarke,  telephone  Opera  66-27.  Correspond¬ 
ent;  Bernhard  lUgner,  25  Rue  Renneguin,  Telephone 
EtoUe  07-70. 


Gorrespon 

Onka  Mainichi,  Osaka,  Japan  and  James  Shen,  the 
Centre  Nesrs  Agency,  Hung  Wu  Road,  Nanking,  China. 
Display  advertising  rates  effective  December  1,  1937: 
85c  per  agate  line  or  series  of  insertions  as  follows: 
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been  named  state  director  of 
tional  Emergency  Council. 

W.  H.  Curtiss,  Jr.,  golf  columnist, 
and  John  R.  Osborne,  advertising 
manager,  are  representing  the  Com¬ 
ing  (N.  Y.)  Evening  Leader  in  the 
annual  Corning  Country  Club  golf 
tournament  which  opened  this  week. 

Phil  Talbot,  Chicago  Daily  News 
reporter,  served  as  aide  to  Major 
Gen.  Roy  D.  Keehn,  former  Chicago 
Herald  &  Examiner  publisher,  com¬ 
mander  of  the  Illinois  National  Guard, 
during  the  recent  encampment  of  the 
state  militia  at  Rockford. 

Fred  James,  Rockford  (Ill.)  Morn¬ 
ing  Star  photographer,  and  Mrs. 
James  are  the  parents  of  a  son,  Terry 
Curtis,  bom  Aug.  1. 

Henry  G.  Frampton,  for  several 
years  telegraph  editor  of  Miami  Daily 
News,  has  resigned  to  devote  his  full 
time  to  the  Tropical  Biological  Sup¬ 
ply  Co.,  which  he  heads.  He  is  suc¬ 
ceeded  by  Francis  P.  Malone,  who 
will  continue  to  serve  as  news  com¬ 
mentator  for  radio  station  WIOD, 
Miami  Daily  News  affiliate. 

Warren  A.  McNeill,  of  the  AP  New 
York  office,  has  been  named  chief  of 
the  Nashville,  Tenn.,  bureau,  succeed¬ 
ing  Wayne  T.  Cottingham,  who  comes 
to  New  York  to  be  assigned  for  fur¬ 
ther  duty. 

Edward  G.  Russell,  Batavia,  N.  Y., 
formerly  a  reporter  for  the  old 
Rochester  Journal,  has  become  state 
and  telegraph  editor  of  the  new 
Rochester  Evening  News.  James  Hig- 
by,  formerly  of  the  Buffalo,  N.  Y., 
Associated  Press  bureau,  has  become 
a  reporter-desk  man  for  the  News. 

Thomas  W.  Hagan,  federal  court 
reporter,  Miami  (Fla.)  Daily  News 
for  several  years,  has  joined  the  copy 
desk. 


SnXIMAN  EVANSES  SAIL 

Silliman  Evans,  publisher  of  the  Nashville 
Tennessean,  and  Mrs.  Evans  and  their  son, 
Silliman,  Jr.,  shown  aboard  the  liner  Man- 


Washincton,  D.  C.,  Aug.  10  — All 
newspapers  of  Knoxville,  Tenn.,  are 
“cashing  in  handsomely”  on  the  ac¬ 
tivities  of  the  Knoxville  Small  House 
Bureau  which  began  operations  Aug. 
1,  with  the  co-operation  of  both  the 
Journal  and  News-Sentinel,  as  well 
as  local  architects,  building  materials 
dealers,  lending  institutions,  and 
community  service  organizations,  the 
Federal  Housing  Administration  has 
foimd. 

While  no  exact  figures  are  to  be 
had  as  yet.  Small  House  Bureau  pages 
and  sections  are  said  to  be  showing 


York,  Aug.  10,  before  they  substantial  increases  in  linage.  Many 
sailed  for  a  trip  to  Europe.  Mr.  Even*  elso  ads,  according  to  the  Small 

IS  president  ot  the  Newspaper  Printing 
Corporation  of  Nashville,  in  whose  plant 


the  Nashville  Banner  is  also  published,  and 
is  board  chairman  of  the  Maryland  Casual¬ 
ty  Company. 


Hale,  Fulton,  Mo.,  July  30  at  St. 
Louis. 

John  Noble,  Oakland  (Cal.)  Trib¬ 
une  reporter,  to  Jearme  (Tarabin, 
Aug.  7. 

N.  H.  Pumpian,  media  director  and 
account  executive  at  Henri,  Hurst  & 
McDonald,  Inc.,  Chicago  agency,  to 
Miss  Dee  Weston  of  Spencer,  Ind., 
in  Chicago,  Aug.  4. 


Special  Editions 


House  Bureau  officials,  have  gone 
into  the  newspapers  voluntarily.  This 
is  due  to  the  fact  that  most  of  the 
advertisers  are  active  as  members  of 
the  Bureau. 

Full  Pag*  Spreads 

The  Knoxville  Small  House  Bureau, 
closely  patterned  after  a  Memphis 
group  which  has  been  operating  for 
almost  a  year,  functions  as  a  clearing 
house  for  the  co-operative  efforts  of 
local  architects,  builders,  contractors 
and  others  identified  with  the  build¬ 
ing  industry.  As  a  keynote  of  the 
program,  the  local  press  has  devoted 
space  to  small  home  building  and 
financing;  the  campaign  having  been 
opened  on  Sunday,  July  31,  with  full 
page  spreads  devoted  exclusively  to 
small  homes  in  both  the  Journal  and 
the  News-Sentinel. 

Plans  and  elevations  of  small 
homes,  designed  by  local  architects 
and  suitable  to  the  Knoxville  area, 
are  given  space  and  captions  explain 
the  details  and  costs  pertaining  to 


WICHITA  BEACON,  July  31,  Anni¬ 
versary  edition,  114  pages,  includ¬ 
ing  18-page  American  Weekly. 

Wichita  Eagle,  July  31,  Anniversary 
edition,  94  pages. 

Lewiston  (Me.)  Journal,  Aug.  6, 

Annual  Midsummer  State  of  Maine  these  homes.  One  story  carried  the 
Edition,  44  pages,  tabloid  size.  official  announcement  of  the  Bureau, 

Richmond  (Va.)  News  Leader,  Aug.  giving  its  aims.  It  stated  “the  home 
3,  4-page  School  and  College  section,  in  which  the  Bureau  is  interested  has 
Norwich  (N.  Y.)  Sun,  Aug.  8,  ®  from  $2,500  to  $5,500 

County  Fair  Edition,  32  pages,  4  ^  the  past  this  hoi^  has  been 

sections  built  in  most  instances  without  benent 

Merrill  (N.  Y.)  Daily  Herald,  Aug.  architectural  planning  and  super- 
5,  Fair  Section,  22  pages,  3  sections,  vision. 

a  Many  Plant  Published 

S.  F.  PORT  EDITIONS  complete  portfolio  of  small  house 

o  *  plans,  designed  by  Knoxville  archi- 

San  Francisco  news^pere  p^  available  at  the  Small  House 

sented  special  editions  totel  ing  200  ^hich  a  home  owner 

pages  con^emoratmg  the  75th  anm-  ^3  ^  dwelling  suitable  to  his 

vei^ry  of  the  Port  of  San  Francisco,  diese  homes  have 

21?;  already  been  pnblUhnd  in  Uie  le«l 


The  cnfile  ealuma  fortyHwo  line  rate  msker  card  at  a  cost 
of  $22,  per  week  earns  as  low  a  rate  on  a  52  time  basis  as 


Francisco  Call-Bul-  newsoaoers  with  full  descrinUon  as 
Russell  T.  Hht,  fom^y  of  Detroit  etin,  44  pages,  including  16-page  tab-  home  floor  plan,  and 

Free  Press  staff,  has  been  appointed  loid  inser^  with  color  cover;  San  financing  costs.  AU  plans  have  been 


any  other  schedule  namely,  $182  per  page;  $103  half  page;  director  of  promotion  and  publicity  Francisco  Chronicle,  50  pages,  includ-  it,-  mJA  anH  aro  eli- 

$57  ouarter  nage.  ‘Quarter,  eiiriith  and  sixteenth  pages  r _ ..i _ a/r _ 1..  d:ui_  t _ ina  approveu  Dy  me  rrm.  ana  are  e 


$57  quarter  page.  ‘Quarter,  ei^th  and  sixteenth  pages 
must  be  on  a  definite  copy  schedule. _ 


Claatified  rates:  85e  per  agate  line  one  time;  70e  per  agate 
line  four  times. 


tor  the  Moody  Bible  Institute  of  ing  two  special  sectio^  with  blue  financing  under  terms  of  the 


Situations  wanted:  50c  per  agate  line  one  time;  40c  per 
agate  line  three  times  (count  six  words  to  the  line). 
Sufatcription  rates;  By  mail  payable  in  advance  United 
States  and  Island  Possessions,  $4  per  year;  Canada,  $4.50; 
Foreign,  $5.  _ 


Club  rates:  The  club  rates  are  applicable  to  all  sub¬ 
scriptions  in  any  one  organisation— whether  paid  for  by 
the  company  or  individuals.  Three  subsenptions  to 
separate  addresses  for  one  year  each  or  one  subscription 
for  three  yean,  $10;  five  subscriptions  to  different  ad¬ 
dresses  for  one  yesr  each  or  one  subscription  for  five  yean, 
$15;  ten  subscriptions  one  year  eacb  or  one  for  ten  yean, 
$25.  Member  Associated  Bi 


Chicago 

Ralph  Minton,  promotion  editor, 
Buffalo  Times,  has  rejoined  the  Phila¬ 
delphia  Evening  Ledger  as  circulation 
promotion  manager.  He  left  Hiila- 
delphia  more  than  a  year  ago  to  go 
to  Buffalo. 


and  gold  covers;  San  Francisco  Ex¬ 
aminer,  54  pages,  including  20-page 
section  with  red,  blue,  yellow  and 
black  cover,  and  the  San  Francisco 
News  ran  its  special  July  6,  consisting 
of  52  pages  in  five  sections,  two  of 
which  had  color  covers  and  one  of 
which  was  rotogravure. 


insured  mortgage  system. 

Builders  and  materials  men  partici¬ 
pating  run  special  advertising  in  con¬ 
nection  with  the  building  pages  giv¬ 
ing  details  of  the  Small  House  Bureau 
program. 


Wedding  Bells 


PICTURE  EDITORIAL 


ROME  EXPELS  WRITER 

Latest  victim  of  Italy’s  “Race  Purity 


Suaoea  Papers. 


Cherter  Member  of  the  Audit  Bureeu  of  Circulations 
with  an  average  certified  net  paid  “A.B.C."  as  follows: 


Six  NfoDthi  1 

Ended 

Net 

Paid 

Tot^  Dis* 
tributioD 

Dec.  31. 

1937 . 

11,738 

12,779 

1936 . 

10,855 

12,064 

1935 . 

10,178 

11,206 

1934 . 

9,651 

10,607 

1933 . 

8,625 

9,819 

1932 . 

9,337 

10,488 

1931 . 

10,116 

11,120 

1930 . 

10,403 

11,417 

1929 . 

10,180 

11,564 

1928 . 

8J)67 

10,019 

KARL  M.  KAHN,  chief  editorial 

Picture  editorial””using  only  Secretary  Achille  Starace,  is  the  Roma 
Janet  Collins  at  Chnton,  la.,  recently,  cantion:  “But  Onlv  God  Can  correspondent  of  the  Jewish  Tele- 

Joseph  Seabrook  Oliver,  of  Charles¬ 


ton  (S.  C.)  Evening  Post  and  News 
&  Courier  advertising  staff,  to  Miss 
Louise  Elliott  Frampton  of  Charles¬ 
ton,  July  26  at  Charleston. 

Carlysle  V.  Thomas,  assistant  to  the 
advertising  director  of  St.  Louis 
Globe-Democrat,  to  Miss  Kathleen 


Akron  (O.)  Times-Press,  Scripps-  Drive,”  started  recently  by  Culture 
Howard  evening  daily,  Aug.  8  pub-  Minister  Dino  Alfieri  and  Fascist  Party 


the  caption:  “But  Only  God  Can  correspondent 
Make  A  Tree,”  to  get  a  message  graphic  Agency,  Dr.  Edward  Klein- 
across  to  its  readers.  The  picture  erer,  a  Pole.  No  reason  for  the  action 
showed  a  huge  tree  with  its  trunk  was  given,  save  “general  attitude." 
obscured  by  a  half-dozen  billboards  Kleinerer  was  notified  by  Dino  Al- 
advertising  political  candidates.  It  fieri’s  spokesman  to  leave  Italy  within 
appeared  to  be  another  step  in  the  eight  days.  He  left  for  London  July 
campaign  to  educate  the  public  30.  His  successor  is  Boris  Smolar, 
against  defacing  the  countryside.  chief  European  correspondent  for  JTA 
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Labor  Press  Has 
573  Publications 

continued  from  page  3 

Call  the  Socialist  Party  has  been  with¬ 
out  its  own  daily  paper,  although  the 
weekly  Socialist  Call  espouses  parlia¬ 
mentary  leftism  under  the  editorship 
of  Gerry  Allard. 

Next  to  New  York  City,  where  there 
are  123  labor  publications  alone,  the 
mid-west  is  the  center  of  progressive 
and  union  journalism  in  the  United 
States.  The  Milwaukee  Leader  one  of 
the  most  noted  of  daily  left  wing  pa¬ 
pers,  was  reorganized  last  April  and 
announced  itself  as  “aggressive  lib¬ 
eral,  and  independent.”  The  Prog¬ 
ressive,  organ  of  the  LaFollettes,  is 
prominent  among  weeklies. 

Witconsin  Hot  "Kenosha  Labor" 

In  Wisconsin  is  published  The  Ken¬ 
osha  Labor,  which  bulks  large  in  size 
with  a  paid  circulation  of  10,038.  This 
eight  column,  eight  page  paper  is  about 
as  well-rounded  as  any  worker  and 
farmer  paper  in  the  country.  Three 
or  four  cuts  commonly  are  placed  on 
the  front  page  by  Editor  Paul  Porter, 
along  with  flush-left  headlines  and  an 
inside  column  “Far  Afield,”  by  Na¬ 
thaniel  Weyl.  Women’s  news,  sports, 
movies,  book  reviews,  humor  and  sev¬ 
eral  columns  are  included  in  the  well 
made  up  issues.  Representative 
Thomas  R.  Amlie  writes  “What’s 
Happening  in  Congress,”  from  Wash¬ 
ington  when  that  city  is  legislatively 
active.  “Kenosha  Labor  on  the  Air,” 
with  station  WRJN  is  one  of  the 
strongest  of  the  few  labor  stations. 
Others  are  WEVD  in  New  York  and 
WCFL. 

The  Minnesota  Leader  in  St.  Paul 
and  The  Labor  World,  in  Duluth,  and 
Labor  of  Washington,  D.  C.,  form  a 
trio  of  well-known  papers  of  differ¬ 
ent  types. 

Oklahoma  Guardian  Preminont 

Often  called  the  “best-reading  of 
U.  S.  labor  papers”  is  the  Oklahoma 
Guardian,  edited  in  Oklahoma  City  by 
Socialist  Oscar  Ameringer.  Weekly, 
full  newspaper  size,  the  Guardian 
claims  41,322  subscribers.  A  page 
three  banner  heading  is  “Building 
Collectivist  America  Week  by  Week.” 
Under  this  comes  labor  progress,  co¬ 
operative  movement  news,  civil  lib¬ 
erties,  etc. 

The  list  of  labor  papers  runs  the 
gamut  of  IWW,  Communist,  and  semi¬ 
conservative  journals.  Hoary  com¬ 
pared  to  the  fledgling  CIO  News  with 
its  column  by  Heywood  Broim,  is  The 
American  Federationist,  with  its  col¬ 
umn  by  William  Green.  The  Federa¬ 
tionist  is  nearly  45  years  old. 

Other  AFL  papers,  in  the  main  the 
organs  of  international  unions  and 
local  labor  coimcils,  tend  to  conserv¬ 


atism  in  dress,  makeup  and  editorial 
policy,  as  their  parent  bodies  do. 
Sinclair  Publishes  "Epic  News" 

As  varied  as  trade  union  policy  is 
the  geographical  spread  of  lalxjr’s 
Fourth  Estate.  There  is  not  a  state  in 
the  Union  that  does  not  have  at  least 
one,  from  the  Industrial  Unionist  in 
Boston  to  the  California  Progressive 
with  its  three-color  front  page  and 
masthead  depicting  the  Third  Party 
Bull  chasing  the  familiar  figures  of 
the  GOP  elephant  and  the  Democratic 
donkey  off  the  page.  In  Los  Angeles 
Upton  Sinclair  still  publishes  the  tab¬ 
loid  Epic  News,  probably  alone  in  left- 
wing  papers  without  a  union  label 
(official  explanation  is  that  Linotyp¬ 
ing  is  union,  printing  is  union,  but  the 
makeup  is  done  “co-operatively  by 
our  staff  at  headquarters”  to  save  ex¬ 
pense)  . 

Northward  the  New  Commonwealth 
in  Toronto,  the  radical  Federationist 
in  Vancouver,  and  the  Alaska  Labor 
Dispatch  in  Juneau  brave  the  compar¬ 
ative  chill  of  governmental  animosity. 

Despite  ill-paid  workers,  the  com¬ 
petition  of  labor  news  in  “capitalistic” 
dailies,  and  the  difficulties  of  securing 
advertising,  the  labor  press  has  ex¬ 
panded  strongly,  gaining  154  mem¬ 
bers  since  President  Roosevelt  took 
office.  Yet  the  mortality  rate  is  not 
unduly  high,  for  92  of  the  570  papers 
were  founded  before  1900.  Although 
most  labor  papers  urge  labor  peace, 
CIO  and  AFL  papers  seem  hardly  in 
danger  of  consolidation. 

COKE  CAMPAIGN 

The  Seaboard  Division  of  Koppers 
Coke  Company,  through  its  agency, 
Charles  Dallas  Reach  Company,  New¬ 
ark,  will  start  a  campaign  in  New 
Jersey  newspapers  Sept.  15.  Six  dai¬ 
lies  will  receive  a  total  of  about  5,000 
lines  during  the  13-week  campaign. 

PUBLICITY  SERVICE 

FOR 

ADVERTISING  AGENCIES 

Old  rotabllHlipd,  hard  hittinK,  wpll  con- 
iipctpd  staff  of  rreativp  pxprrts  at  your 
sprvlce  for  quick,  effective  action  when 
you  need  it. 

• 

Slnicle  aasianmentM  (anywhere),  sustained 
service,  sub-contracts  with  assured  re¬ 
sults  and  agency  profit. 

* 

Broad  and  current  experience  with  In¬ 
dustrials.  textiles  and  fashion  items,  re¬ 
sorts,  transportation,  personalities,  etc. 

* 

Newspapers,  trade  and  'other  periodicals, 
radio,  newsreels,  posters,  etc.,  local,  na¬ 
tional,  international. 

* 

In  the  eyes  of  your  clients  our  organiza¬ 
tion  is  lOl'R  publicity  department  and 
one  that  will  leave  a  good  reflection. 

* 

Nominal  costs.  For  information,  proof 
of  service  on  other  accounts  write 

BOX  4192, 

EDITOR  AND  PUBLISHER. 


JAEGER  ELECTED 

Mountainair,  N.  M.,  Aug.  9 — Vin¬ 
cent  Jaeger,  publisher,  Gallup  Inde¬ 
pendent,  was  elected  president  of  the 
New  Mexico  Press  Association  at  the 
association’s  siunmer  meeting  held 
here  Aug.  5  and  6.  Throwing  a  chal¬ 
lenge  to  his  fellow  publishers,  the 
retiring  president,  Richard  Hindley, 
publisher,  Clovis  News-Journal,  said 
radio  and  other  advertising  mediums 
are  “not  squawking  about  hard  times,” 
rather  are  they  making  a  greater  drive 
for  business.  “We  could  take  a  les¬ 
son  from  them,”  he  said.  Carlsbad  was 
selected  for  the  winter  meeting  and 
J.  C.  McConvery,  Santa  Fe,  who  re¬ 
tired  from  active  membership,  was 
made  honorary  president  for  life. 

'T.P.A."  BACK  AT  DESK 

Franklin  P.  Adams,  “F.P.A.”,  con¬ 
ductor  of  “The  Conning  Tower”  in 
the  New  York  Post,  returned  to  his 
desk  Aug.  9  after  an  absence  of  a 
month  during  which  he  underwent  an 
operation  at  Manhattan  General  Hos¬ 
pital,  New  York,  for  removal  of  a 
kidney  stone.  His  column,  discon¬ 
tinued  during  his  absence,  was  re¬ 
sumed  that  day. 


Tex.  Editor  Hits  "Sole 
Of  Editorial  Support" 

Legislative  investigation  into  “polit¬ 
ical  racketeering”  by  an  “increasing 
number”  of  Texas  so-called  news¬ 
papers,  including  “sale  of  editorial 
support,”  was  urged  by  Paul  C.  Yates, 
editor,  in  his  weekly  newspaper,  the 
El  Campo  Citizen,  last  week. 

Yates,  who  made  the  proposal  in  a 
page-one  editorial,  spoke  from  the 
dual  viewpoint  of  newspapier  editor- 
publisher  and  political  aide.  During 
the  recent  Texas  primary  campaign 
he  took  time  off  to  act  as  publicity 
manager  for  Lieut.  Gov.  Walter  Woodul 
of  Houston,  candidate  for  attorney 
general.  Yates,  a  former  Houston 
Post  city  editor,  once  covered  the 
United  States  Senate  for  the  INS. 

“The  editor  of  the  Citizen  is  in  posi¬ 
tion  to  give  some  pertinent  factual  in¬ 
formation  regarding  the  opieration  of 
these  newspaper  racketeers,”  Yates 
said  in  a  signed  editorial.  “We  appeal 
to  other  newspaper  men  who  hold 
their  profession  in  high  regard  to  unite 
in  an  effort  to  drive  the  newspaper 
racketeers  out  of  business  by  expos¬ 
ing  their  methods  and  practices.” 


THE  BEST  TELEPHONE  SERVICE 
IN  THE  WORLD  AT  THE 


POSSIBLE  COST 


The  constant  effort  of  the  Bell  System  is  to 
give  you  more  and  better  service  and  at  the 
same  time  keep  rates  low.  That  is  easy  to 
say.  It  is  not  easy  to  do. 

Two  things  make  it  possible.  A  well- 
trained  army  of  men  and  women,  and  the 
best  of  tools  and  apparatus  for  their  use. 
These  are  the  basis  of  your  Bell 
System  service;  two  reasons  why 
you  get  the  best  telephone  service 
in  the  world. 


HAVE  REQUESTED 
OFFSET  SIMPUFIED 

Get  Your  Copy  Today 
No  Cost — No  Obligation 

Webendorfer-Wills  Co.,  Inc. 

**Building  Praise*  for  Ovor  Thirty  Yeorg** 

Mount  Vornon,  N.  Y.,  U.  S.  A. 


1/  you  need 
circulation 
men  — 

Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  poets  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address :  Secretary  -  Treas¬ 
urer,  The  Peoria  Star, 
Peoria,  IllineU. 
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Eastman,  Agfa  Have 
New  Mini  Emulsions 


By  JACK  PRICE 

THE  Eastman  Kodak  Company  and 

the  Agfa  Ansco  Corporation  have 
just  announced  that  they  have  pre¬ 
pared  new  emulsions  in  the  miniatime 
sizes  and  that  they  are  now  ready  for 
the  market.  Both  manufacttirers  are 
extolling  the  fine  grain  featime  of 
their  new  coatings. 

We  have  heard  so  much  about  fine 
grain  developers  introduwd  by  vari¬ 
ous  corporations  and  individual  man¬ 
ufacturers  that  we  are  gratified  to 
learn  of  emulsions  which  will  elimi¬ 
nate  the  confusing  formulas  for  pro¬ 
cessing.  The  film  manufacturers  have 
always  maintained  that  if  their  films 
were  properly  exposed  and  developed, 
grain  trouble  would  be  negligible. 
Now  with  the  new  emulsions,  there 
should  be  very  little  complaining  on 
this  score. 

The  three  new  types  of  films  pre¬ 
pared  by  Eastman  Kodak  Company 
are  the  Plus  X,  Panatomic  X  and  the 
Super  XX.  The  ratings  according  to 
the  manufacturer  are  as  follows.  The 
Plus  X  as  recorded  by  Weston  meters 
is  40  in  daylight  and  24  with  Tungs¬ 
ten.  The  Panatomic  X  is  rated  as  24 
in  daylight  and  16  by  Timgsten.  The 
Super  XX  is  given  the  exceptional 
speed  of  80  in  daylight  and  50  with 
Tungsten. 

The  D-76  developer  is  recommended 
as  the  formula  for  best  results.  The 
solution  temperature  of  65  degrees  is 
advised  and  the  timing  is  given  as 
15  minutes  for  the  Panatomic  X,  18 
minutes  for  the  Plus  X  and  25  min¬ 
utes  for  the  Super  XX. 

Greater  Exposure  Latitudes 

Other  features  claimed  for  these 
new  emulsions  are  greater  exposure 
latitudes  and  better  balance  in  color 
sensitivity.  Each  coating  has  an  anti¬ 
halation  backing  in  addition  to  a 
higher  sensitivity  to  green  and  red. 
It  is  claimed  that  the  new  coating 
formulas  are  prepared  with  a  view  to 
reducing  the  chalkiness  in  facial  re¬ 
productions.  This  fault  has  been  a 
common  one  and  if  the  new  emulsions 
eliminate  or  even  reduce  to  a  negli¬ 
gible  amoimt  the  contrast  formerly 
obtained,  they  will  have  accomplished 
a  long  desired  effect. 

The  two  new  emulsions  introduced 
by  Agfa  are  the  Isopan  New  Type  and 
the  Triple  S  Pan.  The  Isopan  new 
type  replaces  the  older  coating  and 
has  twice  the  speed  of  the  former 
emxilsion.  It  is  also  claimed  that  the 
grain  has  been  refined  to  permit  proc¬ 
essing  by  the  standard  formula  rec¬ 
ommended  by  the  manufacturer.  This 
emulsion  is  reported  to  be  sunilar  to 
the  prize  winning  movie  film  known 
as  Supreme  and  the  Superpan  Su¬ 
preme. 

A  feature  of  this  new  film  which 
may  attract  attention  is  the  claim  that 
it  may  be  used  as  a  medium  for  three 
color  separation  work.  It  also  is  re¬ 
ported  that  this  new  emulsion  has  a 
greater  latitude  and  color  balance. 
Another  factor  claimed  of  the  film  is 
that  it  will  be  less  contrary  in  its  use 
with  flash  bulbs. 

The  other  new'  Agfa  emulsion  is  the 
Triple  S  Pan.  This  coating  is  not  ^ 
speedy  as  the  Super  Pan  Press  but  is 
made  to  provide  a  greater  latitude  m 
the  range  of  different  photographic 
requirements.  We  have  been  informed 
that  this  emulsion  although  fast 
enough  for  average  press  work  is 
more  adaptable  for  illustration  and 
commercial  work.  Its  low  coarse  grain 
formation  makes  it  desirable  for  en¬ 
larging  and  processing.  Again  it  has 
been  demonstrated  by  the  manufac¬ 


turer  that  no  trick  formula  is  neces¬ 
sary  for  the  development. 

Consult  Pros  on  Developers 
LAST  WEEK  this  column  definitely 
stated  that  before  purchasing  cam¬ 
eras  for  general  news  work,  the  pros¬ 
pective  photographer  should  consult 
the  professional.  This  week  we  de¬ 
sire  to  impress  the  necessity  of  seek¬ 
ing  advice  from  the  same  professional 
in  regards  the  use  of  correct  develop¬ 
ers  and  formulas  for  processing  films. 
Much  has  been  written  and  stated 
about  some  alleged  fine  grain  develop¬ 
ers.  It  has  been  proven  by  the  film 
manufacturers  that  when  their  prod¬ 
ucts  are  handled  in  the  manner  pre¬ 
scribed  by  them  it  will  not  be  neces¬ 
sary  for  buying  strange  solutions  just 
because  one  or  two  individuals  rec¬ 
ommend  it. 

It  is  evident  that  both  the  Eastman 
Kodak  Company  and  the  Agfa  Ansco 
film  manufacturers  must  have  had  in 
mind  this  vital  problem.  The  fact 
that  they  stress  the  fine  grain  quality 
of  their  new  emulsions  proves  that 
they  wish  to  guard  against  the  in- 
disciminate  use  of  formulas  which 
are  not  prepared  according  to  the 
sp>ecifications  required  by  the  emul¬ 
sion  makers. 

Summer  Films 

WE  HAVE  been  asked  if  panchroma¬ 
tic  film  is  a  better  summer  film 
than  ortho  emulsions.  The  answer 
depends  upon  the  type  of  work  de¬ 
manded  of  the  photographer.  Nat¬ 
urally  in  the  summer  the  average 
person  to  be  photographed  will  have 
attained  a  coat  of  tan  or  possibility 
a  bright  red  sunburn.  If  ortho  films 
were  used,  the  subject  pictured  will 
look  quite  black  in  the  finished  print. 
The  panchromatic  emulsion  because 
of  its  red  sensitivity  produces  a  com¬ 
parable  color  for  publication.  Hence 
if  the  photographer  covers  general 
routine  news  assignments  we  would 
advocate  the  use  of  panchromatic 
films  in  the  summer. 

Bulbs  on  Beach  O.K. 

“THAT  CHAP  cannot  be  a  real  news¬ 
paper  cameraman,  he  uses  flash¬ 
bulbs  in  bright  sunlight.”  The  writer 
heard  this  comment  recently  on  a 
beach  outside  of  New  York  City. 
Turning  to  see  the  object  of  this  re¬ 
mark  we  noticed  a  camerciman  shoot¬ 
ing  a  girl  posed  in  bathing  suit  and 
large  beach  hat.  The  photographer 
was  quite  correct  in  using  a  flash- 


FLASH  SHOTS! 

.  .  .  2  New  G-E  Mazda 
Photoflash  Lamps  ...  for 
synchronized  flash  shots 

G-E  Mazda  Photoflash  lamp  No.  7 

New,  smaller  bulb— new,  _  ^  , 
longer  flash  —  as  much|Q> 
total  light  as  No.  10  .  . .  list 

G-E  Mazda  Photoflash  lamp  No.  15 

Same  size  as  No.  10  — 
longer  flash  and  about  |q^ 
tit  more  total  light  .  .  .  list 

Both  have  new  quick -break 
filament  that  saves  battery  and 
makes  for  surer  operation  of 
flash  synchronizers. 

GENERAL  @  ELECTRIC 
MAZDA  PHOTO  LAMPS 


bulb.  If  he  had  not  done  so  he  would 
have  encountered  diffictilty  with  the 
deep  shadows  covering  the  face.  The 
bulb  in  instances  like  this  provides 
the  means  of  securing  excellent  re¬ 
sults.  It  lights  up  the  deep  shadows 
and  if  the  exp>osure  is  prop>erly  timed 
the  negative  will  be  not  overexposed. 
Under  ordinary  circtimstances  where 
a  porson  wearing  a  hat  is  to  be  pic¬ 
tured  this  procedure  may  be  consid¬ 
ered  good  technique. 

Professional  Jealousy  Abroad 
WE  HAVE  ALWAYS  known  that 
there  is  a  little  professional  jealousy 
between  the  newspaper  photographer 
in  a  metropolitan  area  and  the  cam¬ 
eraman  working  in  the  hinterland. 
We  have  read  of  exploits  achieved  by 
the  great  and  small  but  basically 
there  has  never  been  a  really  va^ 
amount  of  difference  in  opinion  as  to 
the  subject  matter.  We  cite  this  be¬ 
cause  of  an  article  which  was  pub¬ 
lished  in  a  newspapor  trade  journal 
in  London,  England. 

A  correspondent  covering  the  ar¬ 
rival  of  King  George  in  France  com¬ 
plained  of  his  inability  to  secure  good 
news  pictures  of  the  event.  It  ap- 
poars  that  permission  was  not  granted 
to  take  intimate  pictures  of  the  King 
and  Queen,  so  a  French  newspiapier 
had  their  cameraman  make  a  series 
of  shots  showing  the  beds  in  which 
the  royal  party  were  to  sleep  and  of 
the  servants  who  were  to  wait  upon 
their  Majesties.  These  pictures,  pub¬ 
lished  in  the  Paris  Soir,  annoyed  the 
English  correspondent  who  had  this 
to  say.  “One  striking  proof  of  how 
much  superior  to  French  illustrated 
journalism  ours  is  was  the  printing 
by  the  Paris  Soir  of  two  whole  p>ages 
of  the  servants  in  attendance  on  the 
King  and  Queen  at  the  Quai  d’Orsay.” 

Humorous  chap,  that  writer.  We 
wonder  how  he  would  have  liked  the 
large  spreads  of  pictures  showing  the 
recent  Warde  suicide  leap.  Incident¬ 
ally  we  hear  from  various  sources 
that  the  story  was  overdone.  Many 
criticisms  were  directed  to  the  cam¬ 
eraman  just  as  the  English  writer 
takes  a  sly  dig  at  the  French  photo¬ 
graphers,  but  honestly,  why  should 
the  photographers  be  ridiculed  for 
carrying  out  orders? 

Exposure  Meters 
THE  Wabash  Photo  Lamp  Company 
has  prepared  exposure  meters  for 
use  in  connection  with  all  typ)es  of 
its  flash  bulbs  and  standard  make 
films.  It  is  now  marketing  another 
baby  lamp  which  is  even  smaller  than 
the  typ>e  recently  introduced.  The 
new  guides  which  may  be  had  up>on 
request  also  include  the  exposure 
table  for  photo-flood  lamp>s.  These 
schedules,  we  have  been  notified,  have 


Camera  Knights 


EXCLUSIVE  SHOTS  of  the  train 
wreck  at  Miles  City,  Mont.,  June 
19,  in  which  50  persons  were  killed, 
are  among  the 
latest  achieve¬ 
ments  of  Bob 
Glander,  Asso¬ 
ciated  Press  stall 
photographer, 
who  works  out 
of  the  AP  bureau 
at  Minneapxilis. 

Glander,  one 
of  the  youngest 
photographers  on 
the  AP  staff,  is 
23  years  old.  He 
has  been  with 
the  AP  since 
May  1,  1936,  starting  in  the  Atlanta, 
Ga.,  bureau. 

Glander  was  born  in  Chicago  and 
attended  elementary  schools  and  the 
University  of  Dayton,  at  Dayton,  0. 
He  became  interested  in  photography 
in  school,  making  pictures  for  class 
yearbooks,  with  a  21'^x3V^  Graflex. 
He  migrated  to  Miami,  Fla.,  doing 
race  track  and  society  free  lance. 

“The  Clevenger  murder  case  in 
Asheville,  N.  C.,  was  probably  my 
most  interesting  assignment,”  he  said. 
“It  had  all  the  elements  of  a  pjerfect 
murder  mystery — young  co-ed  slain 
in  her  hotel  room  and  susp)ects  grilled 
imtil  the  murderer  was  caught.  I 
lived  the  story  day  by  day,  shooting 
the  works  and  attempting  to  solve  the 
story  along  with  the  others.  I  was  the 
first  on  the  case  and  the  last  to  leave 
first  on  the  case  and  the  last  to  leave.” 

Glander  confesses  an  ambition  “to 
write  readable  stuff.” 


been  prepared  in  coop>eration  with  the 
various  film  manufacturers. 

Models  Becoming  Popular 

THE  CARL  ZEISS  firm  has  informed 

us  that  there  is  a  tremendous  trend 
toward  the  use  of  its  Ikomat  and 
Sup)er  Ikonta  models.  Because  of 
the  larger  size  films  and  their  com¬ 
pactness,  these  models  are  rapidly 
becoming  popular  with  camera-re- 
pxirters.  The  firm  rep>orts  that  a  new 
camera  is  in  the  works  and  that  it  will 
soon  be  ready  for  the  market. 

PHOTO  EXHIBITS 

In  order  to  keep  staff  and  clients 
informed  on  the  work  of  the  leading 
commercial  art  and  photographic 
studios  of  New  York,  Chicago,  Los 
Angeles  and  Detroit,  the  Campbell- 
Ewald  company,  advertising  agency, 
has  instituted  weekly  exhibitions  of 
one  or  more  studios  at  the  agency 
office  in  Detroit. 


niR  EXPRESS 

eliminates  costly 
PRESS  TIE-UP.  •• 


ling  press  aceidenl  g 
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in  equipment,  accessories 
and  supplies  that  the 
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15  Wesf  47th  St.,  New  York  City 


dressed  in  hunting  garb,  was  irritated. 
Neither  newsman  carried  a  camera.  I 
When  Trumbull  told  Hoover  that  ; 
newspapermen,  100  per  cent  co-opera-  i 
tive  with  FBI  throughout,  and  news¬ 
papers  generally,  just  then  editorially 
'  ’  ■  _  ’^T’s  exhausted  finances 

which  and  urging  an  additional  appropria- 
^djoin-  tion,  were  not  at  all  appreciative  of 
Reynolds  the  generous  doses  of  indignity  and 
kicking  around  from  FBI,  which  had 
been  their  lot,  Mr.  Hoover’s  ire 
The  moimted. 

the  “If  I  find  this  boy’s  body;  if  he  has 
the  been  killed,”  forcefully  asserted  Mr. 
iday  Hoover,  growing  dramatic  and  shrill, 
“I’m  going  to  blame  premature  pub- 
visit  bcation  by  your  newspaper  for  one 
jjg  of  the  worst  tragedies  in  the  country.” 
Of  course  his  threat  never  came  to 
Dov’s  ^  welcomed  issue,  the  kidnapper  ad- 
^  mitting  that  the  child  was  dead  with¬ 
in  a  few  minutes  after  the  snatch  and 
more  than  48  hours  before  FBI  gave 
The  Herald  did  not  have  Mr.  Rey-  the  Herald  the  go  ahead  signal, 
nolds’  cute  dissertation  on  journalistic  There’s  a  particularly  glaring  incon- 
ethics  before  it,  but  Editor  Hollums  sistency  in  Reynolds’  story  that 
promptly  pledged  complete  co-opera-  shouldn’t  pass  imnoticed. 
tion,  asking  nothing  in  return.  That  In  setting  the  stage  for  the  scene 
pledge  became  the  guide  for  the  con-  between  Hoover  and  his  men  and 
duct  of  the  Herald’s  staff  throughout  Trumbull  and  Mills,  he  writes:  “The 
the  handling  of  the  case.  We  know  FBI  didn’t  want  McCall’s  guilt  to  be 
of  no  conduct  on  the  part  of  any  known  until  they  got  him  safely  back 
rewspaperman  here  that  was  not  in  to  Miami.” 

keeping  with  an  intelligent  apprecia-  Yet  he  quotes  Clyde  Tolson, 
tion  of  the  serious  problem  at  hand.  Hoover's  first  assistant,  viewing  the 
By  Sunday  night,  24  hours  after  the  body  with  Hoover  and  McCall  a  few 
kidnaping,  the  Herald  had  its  story  minutes  later  as  saying:  “I’d  give  a 
completely  organized,  and,  Mr.  Rey-  year’s  pay  to  catch  the  man  who  did 
nolds  to  the  contrary  notwithstanding,  that.” 
not  one  reporter  had  done  one  thing  ■ 

to  interfere  with  the  investigation.  DIDN'T  BOLT  BRYAN 
not  one  photographer  had  moved  to  a 


Press  Co-operation 
Refutes  J.  E.  Hoover 

continued  from  page  5 

had  spread  throughout  Princeton,  the  deploring  FBI’ 
farm  and  grove  community  in 
he  lived,  and  throughout 
ing  communities,  which 
seemed  pleased,  although  he  know: 
better,  to  jumble  under  the  i 
description  of  “Everglades.” 

Miami  Herald’s  correspondent 
Redlands,  correct  designation 
area,  reported  the  kidnaping  1 


Taken  by  Harold  M.  Lambert  tvifh  a 
Graflex-  made,  Prize  -  Winning  Camera 


Jump  Circulation  Hurdles 
with  5P£€13 


~  -  Negley  D.  Cochran,  former  owner 

position  that  might  even  remotely  have  of  Toledo  Bee  and  first  editor  of  the 
been  a  tip  off.  The  story  was  devel-  Toledo  News-Bee  under  Scripps-Mc- 
eped  and  the  photographs  assembled  Rag  ownership,  this  week  pointed  out 
from  sources  25  miles  removed  from  an  error  in  Editor  &  Publisher's  re- 
the  kidnaping  scene.  No  impulse  ex-  port  of  the  suspension  of  the  News- 
isted  to  run  that  story  until  FBI  gave  Bee  last  week.  The  story  said:  “The 
the  word.  And  this  in  spite  of  count-  Toledo  Bee,  a  Democratic  paper,  went 
less  telephone  calls  from  all  sections  into  receivership  in  1896  after  its 
of  South  Florida  asking  why  we  didn’t  editor,  Negley  D.  Cochran,  had  bolted 
print  something  about  the  kidnaping  William  Jennings  Bryan  and  his  free 
that  everybody  was  talking  about,  silver  campaign.”  Mr.  Cochran  states 
What  is  here  said  as  to  co-operation  he  was  on  another  Todelo  daily  at 
by  the  Herald  is  true  with  equal  that  time.  The  editor  of  the  Bee  who 
force  of  all  papers  in  Miami.  bolted  Bryan  was  Elmer  White.  The 

The  Herald  published  its  first  edition  bolt  antagonized  so  many  readers  the 
telling  of  the  kidnaping,  with  the  into  receivership, 

sanction  of  FBI,  at  midnight  on  Mon-  ^r.  Cochran  bought  the  Bee  at  a  re¬ 
day,  more  than  48  hours  after  the  kid-  ceiver’s  sale  in  1897  and  operated  it 
naping.  And  then  it  revised  its  cir-  ^"^1  1903  when  it  was  sold  to  Scripps- 
culation  schedule  to  keep  its  edition  McRae  and  merged  with  the  News, 
out  of  the  kidnap  area  for  several  ad-  present  tiirie  Mr.  Cochran  is 

ditional  hours  located  at  the  Scripps-Howard  New 

Mr.  Reynolds  makes  a  show  of  “off  ^ork  headquarters  in  an  advisory 
die  record”  confidences  that  enable  7-  ^ 

co-operative  effort  between  FBI  and  ‘RP^'OTk/TP  A  rtflTTV 

newspapers.  Stuff  and  nonsense.  In  1  A  U ALL  I 

I  Miami  FBI  treatment  of  newspaper-  The  Goose  Creek  (Tex.)  News-Trib- 


New.spaiier.s  .  .  .  large  and  small  .  .  .  have  fmind  dramatic,  on-the- 
spot  Speed  (iraphic  jiictures  most  effective  in  increasing  circulation 
even  in  the  face  of  stiff  competition,  .\eeordingly,  most  papers 
depend  upon  Speed  Grajihic  American-made  Cameras  for  the  kind 
of  story-telling  pictures  readers  pay  real  money  to  see. 

Speed  Graphic  Cameras  have  become  the  universal  favorites  of 
publishers  ami  jihotographers  alike  because  they  have  the  ability 
to  make  story-telling,  paper-selling  pictures  anywhere,  any  time, 
night  or  day.  Their  great  versatility  enables  them  to  make  extreme 
close-ups,  .split-second  action  shots,  pictures  at  night  and  fine 
])ictorial  ami  scenic  studies  with  equal  facility.  For  more  .  .  .  aiul 
better  .  .  .  new>  jiietures,  “go  Speed  Graphic.” 


SPEED  GRAPHIC 


Features 

No  other  camera  offers  the 
recognized  Graflex  focal 
jilane  shutter  in  combina- 
'  tion  with:  interchangeable 
speed,  telephoto  and  wide 
!  angle  lenses;  between-the- 
lens  shutter;  photoflash  syn¬ 
chronization;  eye-level  view 
finders;  accessory  coupled 
range  finders;  ground  glass 
focusing  and  long  bellows 
i  draw  for  one-to-one  copying. 
I  When  equipped  with  coupled  range 
'  finder  and  photofla.sh  synchronizer, 
llie  Speed  Graphic  is  equal  to  every 
picture  opportunity.  Four  sizes: 

,  4*4  X  3*A,  3t4  X  4*4,  4x5  and 


no  moment  in  solving  this  kidnapping 
snd  not  material  to  the  investigation, 
obtained  the  “no  comment”  response 
*ben  any  response  was  given.  Fre¬ 
quently  the  alert  agents  foimd  more 
discourteous  methods  of  responding. 
^  On  one  occasion  when  a  “yes”  or 
no  answer  stood  between  a  poten- 
ijnl  monumental  libel  suit  involving 
•be  two  Miami  newspapiers,  the  press 
n^sociations  and  at  least  one  newspa- 
POT  in  New  York  and  another  in  Chi- 
nngo,  the  answer  was  refused. 

■  positively  enobles  Hoover 

^  bis  report  of  his  conversation  with 
I  numbull  and  Mills  upon  the  occasion 
i®‘^®***  coming  upon  his  armed  pa- 
l^de  to  the  scene  where  the  body  was 
pjund.  You  get  the  impression  that  a 
,?*oat  man  had  to  manhandle  a  couple 
ncwspajjer  hacks  of  the  motion  pic- 
i‘Ure  ty]^. 

s  Actually,  Mr.  Hoover, 
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1,100  Carriers 
Hold  Jubilee 
At  Rockford 


Other  Newspapers  Offer 
Vacation  Trips  and 
Outings  to  Boys 


By  GEORGE  A.  BRANDENBURG 

If  we  were  asked  to  provide  a  text 
for  this  week’s  review  of  circulation 
news,  we  would  suggest:  ‘  Blessed  be 
the  carrier  boy,  for  he  is  the  salt  of 
the  earth." 

Fresh  from  our  vacation,  we  were 
invited  to  attend  the  fourth  annual 
carrier’s  jubilee,  staged  by  the  Rock¬ 
ford  (Ill.)  Morning  Star  and  Register- 
Republic  Aug.  4.  It  is  only  when  one 
comes  in  close  contact  with  more  than 
1,100  live-wire  youngsters,  assembled 
under  one  roof,  that  full  appreciation 
of  their  service  to  newspapers  is  read¬ 
ily  comprehended.  Likewise,  one  can 
better  appreciate  what  newspapers 
are  doing  to  develop  carrier-salesmen 
into  successful  business  men  of  the 
future. 

Such  were  the  thoughts  that  flashed 
through  our  mind  as  we  viewed  the 
vast  assemblage  of  Rockford  newspa¬ 
per  carrier-salesmen  from  14  coun¬ 
ties  of  northern  Illinois  and  southern 
Wisconsin;  heard  their  cheers;  caught 
their  enthusiasm;  and  watched  them 
parade  through  the  downtown  district 
to  the  martial  music  of  four  bands 
and  drum  corps.  Following  the  parade 
and  luncheon,  served  by  their  hosts, 
the  boys  enjoyed  an  afternoon  at  the 
local  carnival  grounds. 

Roy  Keehn  Spoakor 

Speakers  who  addressed  the  gather¬ 
ing  included  John  C.  Stafford,  circu¬ 
lation  manager;  E.  K.  Todd,  business 
manager;  Barney  Thompson,  editor- 
in-chief;  and  Maj.  Gen.  Roy  D.  Keehn, 
former  publisher  of  the  Chicago  Her¬ 
ald  &  Examiner  and  commander  of 
the  Illinois  National  Guard,  encamped 
at  Rockford  that  week. 

The  parade  provided  oppportunity 
for  the  boys  to  demonstrate  their  abil¬ 
ity  in  depicting  various  comic  strip 
characters  and  to  dramatize  by  floats 
and  slogans  the  value  of  the  news¬ 
papers  to  readers  and  advertisers. 
Prizes  were  awarded  to  carriers  for 
the  best  floats,  comic  costumes  and 
sales  slogans. 


Green  Bay  (Wi$.) 
Pres(-Gazette's  new 
type  of  city  delivery 
truck,  designed  to 
assure  greater  speed 
in  distribution  of 
papers  and  greater 
safety  to  carrier  boys. 
SufRcient  headroom 
in  the  front  section 
permits  the  driver  to 
stand  erect  as  he 
hands  papers  to  boys 
on  the  curb. 


News  conducted  a  summer  subscrip¬ 
tion  contest  for  carriers,  offering  100 
prize  vacation  trips  to  Camp  Car- 
rionda.  Twenty-five  boys  having  the 
most  orders  during  July  won  a  week’s 
vacation  at  Carrionda.  In  addition, 
cash  prizes  were  offered  in  the  con¬ 
test. 

The  Camden  (N.  J.)  Evening  Cou¬ 
rier  and  Morning  Post  recently  com¬ 
pleted  a  successful  summer  promotion 
for  carriers  in  which  25  boys  won  a 
three-day  trip  to  New  York  City.  F. 
J.  Kinsella,  assistant  business  man¬ 
ager,  reports  a  tremendous  amoimt  of 
good  will  was  gained,  not  alone  with 
the  boys  and  their  relatives,  but  from 
many  of  the  readers,  whose  subscrip¬ 
tions  made  the  trip  possible.  The  boys 
mailed  cards  to  such  subscribers,  tell¬ 
ing  them  they  were  enjoying  the  trip 
through  their  kindness  in  agreeing  to 
become  regular  readers  of  the  Courier- 
Post  newspapers.  .  .  .  Chattanooga 
(Tenn.)  Times  offered  a  combination 
picnic  and  camping  trip  to  its  carriers. 
Eighty-two  boys  qualified  for  the 
sixth  annual  picnic,  with  the  two  high 
boys  in  each  city  district  winning  a 
three-day  camp  outing  in  addition. 


steel  shelf  located  in  the  right  hand 
doorway  on  which  the  papers  are 
counted  after  the  truck  puUs  up  to 
the  curb  at  a  substation.  With  this 
method  it  is  unnecessary  for  the  boys 
to  step  into  the  street  or  behind  the 
truck,  making  for  greater  safety.  In 
addition  it  saves  considerable  time  in 
distributing  papers,  and  keeps  the 
driver  under  cover  at  all  times.  The 
more  conveniently  placed  load  and 
type  of  doors  also  facilitates  delivery 
to  newsstands. 


Per  Inch  Revenue 


Unimportant  in 
Classified  Ads 


G.  N.  Benjamin.  Richmond 
Times-Dispatch,  Lists  2  Fac¬ 
tors  for  Successful  Promotion 


On  Selecting  Substitutes 
WHILE  still  on  the  subject  of  sum¬ 
mer  outings  and  vacations,  we  are 
reminded  of  the  pertinent  remarks  in 
the  Hartford  (Conn.)  Courant’s  car¬ 
rier  paper  on  importance  of  selecting 
competent  substitutes.  So  often,  it  is 
pointed  out,  a  careless  choice  of  a 
substitute  causes  considerable  trouble, 
including  loss  of  subscribers  and  faulty 
collections.  The  article  suggests  that 
regular  carriers,  going  on  vacation,  in¬ 
troduce  their  “subs”  to  their  super¬ 
visor  and  be  guided  by  his  opinion  of 
their  selection.  The  supervisor,  in 
turn,  is  assigned  to  train  the  suteti- 
tute  as  a  reliable  pinch  hitter  for  the 
regular  carrier. 


Urging  that  intelligent  planning  can 
make  classified  advertising  pay  the 
newspaper  publisher  and  quoting  opin¬ 
ions  on  the  value  of  classified  by  na¬ 
tionally-known  editors  and  publishers, 
G.  Norman  Benjamin,  classified  adver¬ 
tising  manager,  Richmond  (Va.) 
Times-Dispatch,  told  the  SOth  annual 
convention  of  the  Virginia  Press  As¬ 
sociation  recently,  there  are  two 
fundamental  factors  necessary  to  make 
a  successful  classified  department. 

He  listed  them  as  follows:  (1)  Rates 
based  on  accurate  production  costs; 
(2)  Efficient  classified  management 
and  personnel.  He  said  it  was  a  mis¬ 
take  for  publishers  to  watch  closely 
the  revenue  per  inch  produced  by 
classified. 


net  revenue.  It  is  the  gross  revenue 
less  expense.  I  would  rather  carry  two 
pages  at  $1  per  inch  than  one  page  at 
$2  per  inch,”  he  added. 

Discussing  “a  well-known  southern 
newspaper”  which  increased  its  1937 
classified  linage  13%  over  1929  and 
which  in  four  of  the  eight  years  since 
1929  has  enjoyed  a  gross  revenue 
greater  than  its  1929  revenue,  Mr. 
Benjamin  said  its  publisher  selected 
a  competent  classified  man  and  gave 
him  every  assistance  to  make  the  de¬ 
partment  a  revenue  maker. 

“They  established  costs  and  made 
the  rates  so  that  a  reasonable  profit 
would  be  secured  from  each  line  sold. 
They  examined  the  record  of  each 
person  in  the  classified  department 
and  strengthened  the  weak  spots. 
They  increased  the  readers  of  the 
classified  section  with  proven  promo¬ 
tion  methods,”  he  pointed  out. 

Manufacturing  Cost  Less 

The  manufacturing  cost  of  classified 
is  less  than  the  per  column  cost  of 
news  or  display,  Mr.  Benjamin  said. 
Citing  Times-Dispatch  procedure  he 
pointed  out  “we  know  when  we  s^ 
a  2-line  ad  for  one  time  at  18c  per 
line  the  cost  of  selling  and  publishing 
that  ad  is  42.9%.  We  know  also  that 
if  we  sell  a  2-line  ad  for  7  times  at 
1014c  per  line  (a  reduction  of  42%  in 
cost  per  line  per  day  to  the  adver¬ 
tiser)  the  cost  of  selling  and  publish¬ 
ing  the  7-day  ad  is  only  46%. 

“We  know  the  net  income  produced 
by  a  column  of  2-line  1-time  ads  is 
$16.19  and  the  net  income  produced  by 
a  column  of  2-line  ads  sold  for  7  times 
is  $62.36.  On  the  same  rate  schedule 
a  column  of  3-line  1-time  ads  produces 
a  net  income  of  $27.59  and  a  column 
of  3-line  ads  sold  for  7  days  produces 
a  net  income  of  $103.84.  The  larger 
the  ad  the  greater  the  net  income  if 
the  base  rate  remains  the  same.” 


Trips  Good  Summer  Stimulant 
AS  A  MEANS  of  stimulating  produc¬ 
tion  during  the  sununer  months,  the 
Stockton  (Cal.)  Daily  Record  recent¬ 
ly  conducted  a  Stockton-to-Holly- 
wood  trip  contest  between  May  2  and 
July  23.  Carrier-salesmen  were 
awarded  the  trip  for  25  new  subscrip¬ 
tions,  or  an  increase  of  10%  in  their 
subscribers.  Seventy  out  of  a  possible 
250  carriers  made  the  trip.  During 
the  contest,  a  60-foot  map  of  the  route, 
showing  25  towns  and  cities  between 
Stockton  and  Hollywood,  was  dis¬ 
played  in  the  Record  window.  Wires 
supported  cards  bearing  the  name  of 
each  carrier.  These  Ccirds  moved  up 
from  station  to  station  as  the  carrier 
progressed.  A  “Hollywood  or  Bust” 
publication  was  issued  weekly  during 
the  contest. 


New  Truck  Speeds  Delivery 

TO  ASSURE  delivery  with  greater 

speed  and  with  greater  safety  to  its 
carrier  boys,  the  Green  Bay  (Wis.) 
Press-Gazette  is  gradually  changing 
the  design  of  its  fleet  of  city  delivery 
trucks.  One  was  placed  in  experi¬ 
mental  operation  recently  and  has 
proven  so  successful  that  another  has 
been  ordered  and  a  third  may  follow. 

The  new  truck  has  a  short  high 
body,  with  sufficient  headroom  for 
the  driver  to  stand  erect  in  the  cab. 
A  cab  such  as  this  places  two-thirds 
of  the  load  within  the  reach  of  the 
driver.  Shifting  one  row  of  the  racks 
which  hold  the  newspapers  makes  the 
balance  of  the  load  accessible. 

The  truck  includes  a  collapsible 


Per  Inch  Revenne  Unimporiant 

“I  am  not  concerned  with  that  figure 
as  a  basis  of  comparison,  Mr.  Ben¬ 
jamin  said.  “The  mere  fact  that  you 
are  losing  or  gaining  in  revenue  per 
inch  does  not  mean  a  thing.  If  your 
classified  department  is  successful  in 
more  7-time  orders  your  revenue  per 
inch  will  decrease — but — your  net 
income  will  increase. 

“Net  income  is  the  base  for  the 
newspaper’s  profit  and  is  what  makes 
classified  pay  the  publisher.  It  is  not 
revenue  per  inch  that  determines  the 
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is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 
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Six-Day  Catalina  Trip 

Another  West  Coast  paper  staged  a 
six-day  vacation  outing  to  Catalina 
Island.  Eighty-five  San  Francisco 
Chronicle  carrier  boys  made  ihe  trip, 
supervised  by  H.  D.  Tennant,  circu¬ 
lation  manager.  All  exp>enses  were 
pjaid  by  the  Chronicle  and  the  trip 
was  opjen  to  every  carrier  who  quali¬ 
fied  under  the  rules,  which  required 
18  new  three-month  daily  and  Sun¬ 
day  subscriptions.  .  .  .  San  Francisco 
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The  solution  is  easy  when  em¬ 
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torial  or  advertising  men  call  on 
The  Personnel  Bureau  for  as¬ 
sistance. 
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The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 
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In  calculating  actual  costs  consider¬ 
ation  must  be  given  to  the  number  of 
lines  in  the  ad  and  the  number  of 
times  ordered,  Mr.  Benjamin  said. 
He  pointed  out  the  cost  of  selling  a 
7  -time  ad  is  very  little  more  than  the 
cost  of  selling  a  one-time  ad,  but  the 
gross  to  the  newspap>er  is  four  oi 
five  times  greater. 
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United  Features 
Announces  New 
Photo  Column 

N.  Y.  World-Telegram 
Writer  Will  Prepare 
Weekly  Feature 
By  MARLEN  E.  PEW.  JR. 

A  glance  at  newspaper  feature  ma- 
;erial  in  almost  any  part  of  the  coun¬ 
try  is  sufficient  to  prove  that  it  fol- 

^ _  lows  rather 

closely  upon  va- 
rious  national 
enthusiasms. 
M  Probably  the 

B  most  pungent 

examples  are 
Billy  De  Beck’s 
“Barney  Goo- 

Teen,”  which  are 
barely  sticking 
to  newsprint  as 
Mario  Scacheri  the  result  of  the 
wild  gesticula¬ 
tions  of  their  swing-crazed  characters. 
Consequently,  it  was  not  surprising 
when  United  Feature  Syndicate  this 
week  announced  a  new  feature  to  be 
released  soon,  which  is  designed  to 
appeal  to  a  large  portion  of  the  citi¬ 
zenry  now  interested  in  photography. 
The  column  will  be  a  Saturday  fea¬ 
ture  prepared  by  Mario  Scacheri,  who 
has  been  doing  similar  work  for  the 
.Veic  York  World-Telegram  for  al¬ 
most  a  year.  Scacheri  this  week  was 
informed  that  his  book,  “The  Fun  of 
Photography,”  had  been  sold  out  and 
that  another  edition  would  be  printed. 
The  title  of  the  column  will  be  the 
same  as  his  book. 


Timely  Feature 

The  timeliness  of  such  a  feature  is 
explained  by  United  Feature  Syndi¬ 
cate  when  it  reports  that  today  in  the 
U.  S.  there  are  17,000,000  active  photo¬ 
graphers,  or  a  little  more  than  one 
out  of  every  eight  people. 

1^0  Scacheri  is  one  of  that  group 
'»hich  actually  began  taking  pictures 
for  fun.  He  finally  put  this  hobby  on 
a  paying  basis  so  that  he  could  get 
better  equipment.  Then  he  turned 
professional.  For  a  while  he  did  free¬ 
lance  work,  after  which  he  was  given 
a  position  with  Underwood  &  Un¬ 
derwood.  He  has  written  and  il¬ 
lustrated  two  books  other  than  “The 
fun  of  Photography.” 

Furniture  and  Patterns 
august  merchandising  events 
Were  the  occasion  for  four  special 
articles  this  week  by  Marian  Young, 
rolumnist  and  staff  correspondent  for 
Service.  August  furniture  sales 
brought  two  illustrated  news  features 
an  both  modem  and  traditional  de- 
^■gns-  Two  more  illustrated  articles 
an  the  New  York  Home  Page  reported 
|be  styles  and  types  of  furs  to  be 
found  in  the  August  fur  sales. 
Publication  of  the  new  fall  and 
^ter  edition  of  the  Nea  Pattern 
was  announced  this  week.  The 
a  32-page  volume,  ties  in  with 
semce’s  daily  feature  “Today’s 
^ttem”  which  appears  on  the  Nea 
dome  Page  from  New  York. 

Service 

•  A.  DUNCAN,  cartoonist,  reported 
bis  week  that  he  has  formed  a  fea- 
une  syndicate  known  as  Jad’s  Service 
'^ith  offices  in  Cleveland.  It  was 
orrned  to  handle  “Strangely  Enough,” 
two-column  oddity  cartoon  to  be 
oleased  twice  a  week. 

^®s®ball  Series 

BRAUCHER,  sports  editor  of 


Central  Press,  has  written  a  series 
of  three  stories,  illustrated,  analyzing 
the  pennant  race  of  the  Pittsburgh 
Pirates. 

Best  Sellers 

AN  UNUSUAL  NUMBER  of  “best 

sellers”  from  this  year’s  book  lists 
have  been  syndicated  this  summer. 
Ralph  H.  Graves  reports  that  his 
agency  has  sold  the  rights  of  “Action 
at  Aquila,”  by  Hervey  Allen;  “Im¬ 
perial  City,”  by  Elmer  Rice;  “Miss 
Buncle  Married”  and  “Miss  Dean’s 
Dilemma,”  by  D.  E.  Stevenson.  The 
Ledger  Syndicate  is  distributing  “The 
Rains  Came,”  by  Louis  Bromfield. 
Two  other  top-liners  “The  Citadel,” 
by  A.  R.  Cronin,  and  “The  Mortal 
Storm,”  by  Phyllis  Bottome — have  had 
long  runs.  The  principal  market  for 
the  novels  has  been  Philadelphia, 
where  all  the  full-sized  newspapers 
have  recently  acquired  republication 
rights  of  “best  sellers,”  Mr.  Graves 
states. 

Personals 

DR.  WILLIAM  T.  ELLIS,  who  has 

been  in  syndicate  work  since  1897 
with  his  Ellis  Service,  stopped  off  in 
New  York  this  week  on  his  way  to 
the  Southern  Presbyterian  Confer¬ 
ence  in  North  Carolina,  to  report  that 
his  new  feature  “Religion  Day  by 
Day”  is  going  well. 

Milton  Caniff,  creator  of  “Terry  and 
the  Pirates”  for  the  Chicago  Tribune- 
New  York  News  Syndicate,  this  week 
received  an  unusual  letter.  It  was  un¬ 
addressed.  A  Mexican  artist  instead 
of  using  either  name  or  address  drew 
in  one  of  the  characters  in  the  strip 
and  dropped  it  into  a  mail  box. 

Lee  Falk,  creator  of  “Mandrake” 
and  “The  Phantom,”  for  King  Fea¬ 
tures,  is  on  vacation  in  Europe. 

Raymond  Clapper,  United  Featihie 
Syndicate,  returned  this  week  from  a 
three-week  vacation.  George  Carlin, 
general  manager  of  the  syndicate,  be¬ 
gan  his  vacation  this  week. 

Webster  K.  Nolan,  San  Francisco 
manager  for  King  Features,  is  spend¬ 
ing  his  vacation  as  a  naval  base  re¬ 
serve  lieutenant  aboard  the  U.  S.  S. 
Tennessee. 


Chappie  Advertises 
For  Political  Funds 

In  a  page-deep  three-column  adver¬ 
tisement  in  the  Ashland  (Wis.)  Daily 
Press,  of  which  he  is  managing  editor, 
John  B.  Chappie  appealed  to  his 
“home  town  folks”  to  lend  him  money 
so  that  he  might  pay  off  an  indebted¬ 
ness  contracted  during  past  unsuc¬ 
cessful  campaigns  for  U.  S.  Senator 
and  also  that  he  might  return  to  the 
stump  for  the  forthcoming  election. 

In  the  advertisement  he  stated  that 
he  has  “taken  a  pledge  that  I  will 
not  make  one  speech  away  from  home 
in  this  campaign  until  I  have  taken 
care  of  the  remainder  of  the  bills 
contracted  in  previous  campaigns.” 
He  listed  his  bills  as  amounting  to 
$1,701.16. 

Will  Borrow  from  Public 

He  pointed  out  that  there  were 
three  courses  open  to  him.  The  first, 
he  said,  was  to  ask  for  campaign  con¬ 
tributions  from  certain  interests  who 
would  expect  something  in  return  in 
the  way  of  special  legislative  favor. 
The  second  way  was  to  ask  for  con¬ 
tributions.  However,  he  said  he  would 
not  employ  either  of  these  methods. 
The  third  way,  he  said,  was  to  ask 
supporters  to  lend  him  at  6%  interest 
any  spare  funds  they  might  have.  He 
added  he  would  not  borrow  more  than 
$100  from  any  individual.  He  asked 
for  $2,500,  which  he  stated,  would  be 
sufficient  to  meet  his  bills  and  at  the 
same  time  provide  him  with  funds  to 
conduct  his  campaign. 

Mr.  Chappie  made  it  plain  that  the 
loan  was  in  no  way  to  be  confused 
with  the  pap>er  as  it  represented 
strictly  his  own  personal  obligation. 

He  also  stated  that  a  loan  made  by 
anyone  would  be  a  “good  business 
risk  but  I  do  not  urge  anyone  who 
cannot  afford  it  to  risk  it.”  He  said 


that  he  had  been  with  the  Daily  Press 
for  16  years  as  reporter  and  editor. 

■ 

Drive  Opens  to  Link 
Child  Labor  Laws 

Washington,  Aug.  8  —  A  drive  to 
link  state  and  federal  child  labor  law.s 
in  an  absolute  prohibition  against  em¬ 
ployment  of  children  under  14  years 
of  age  in  other  than  duties  in  the 
home  is  getting  under  way  with  U.  S. 
Department  of  Labor  sponsorship.  By 
setting  up  dual  jurisdiction  and  en¬ 
forcement,  the  intrastate  aspect  of 
newsboy  service  which  now  is  relied 
upon  to  place  carriers  beyond  the 
reach  of  federal  statutes,  would  be 
eliminated. 

The  Children’s  Bureau  of  the  De¬ 
partment  of  Labor  has  announced 
that  model  laws  are  being  drafted  for 
submission  to  all  state  legislatures. 
The  findings  of  the  administrator  of 
the  labor  standards  act  would  be  in¬ 
corporated  in  the  model  law  offered 
for  enactment;  therefore,  his  decision 
as  to  the  statute’s  applicability  to  car¬ 
riers  takes  on  increasng  importance. 
In  the  absence  of  state  statutes  carry¬ 
ing  the  administrator’s  decision  into 
the  field  of  intrastate  commerce,  his 
findings  would  affect  only  newsboys 
serving  an  interstate  clientele — if  such 
a  route  exists.  The  entire  pursuit 
would  be  blanketed  in  under  a  sys¬ 
tem  of  complementary  state  laws. 

■ 

TO  PROMOTE  COSMETIC 

Briggs  &  Varley  have  been  appointed 
by  Mastin  Products,  Inc.,  to  prepare 
advertising  for  “Eye-Lifts,”  a  new 
cosmetic  product.  Marketing  tests  are 
now  being  made  in  a  number  of  mid¬ 
dle  size  cities,  and  the  product  will  be 
ready  for  general  marketing  within 
the  next  30  days. 


COAST  CO-OWNERSHIP 

Transfer  of  the  late  Mrs.  Mildred 
Francis  Benjamin’s  estate  holdings  in 
the  Napa  (Cal.)  Register  and  forma¬ 
tion  of  the  co-ownership  of  George 
H.  Francis  and  Theodore  Marois  was 
announced  this  week.  Under  the 
transaction  Raymond  Benjamin  and 
his  daughter,  Mrs.  Barbara  Benjamin 
McDonald,  acquired  ownership  in  the 
building  occupied  by  the  Register. 
Mr.  Francis  remains  as  publisher  and 
editor  with  Mr.  Marois  general  man¬ 
ager. 
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ONE  WAR  at  a  time  is  probably 
enough.  But  Vincent  Sheean  is  con¬ 
cerned  with  two  of  them.  One  b  the 
current  Spanish  Civil  War  which  he 
is  reporting  for  the  American  press. 
The  other  is  an  ancient  war,  or,  more 
particularly,  a  crucial  engagement  of 
an  ancient  war,  which  he  has  put  be¬ 
tween  the  boards  of  a  book,  “A  Day 
of  Battle.”  (Doubleday  Doran,  $2.50.) 

For  sheer  story  telling  alone  this  is 
an  outstanding  piece  of  work.  It 
gives  in  studied  detail  the  events  of 
May  11,  1745,  when  the  battle  of 
Fontenoy  was  fought  between  the 
French,  under  the  command  of  the 
brilliant  Marechal  Maurice  de  Saxe, 
and  the  English  under  the  Duke  of 
Cumberland.  The  plans  of  battle 
and  the  descriptions  of  the  troop 
movements  are  completely  fascinating 
and  will  doubtless  prove  of  interest 
even  to  those  who,  like  your  reviewer, 
know  nothing  and  care  little  about 
military  tactics. 

There  is  no  monotony  in  the  story, 
for  the  charges  and  coimtercharges  of 
the  troops  are  interspersed  with 
flashes  to  previous  and  contemporary 
events  that  tie  into  the  battle.  The 
characters  are  warm  and  living. 
Famous  and  obscure,  they  parade  be¬ 
fore  the  reader;  the  Irish  and  Scotch 
officers  (who  were  fighting  mainly 
for  the  cause  of  Bonnie  Prince  Char¬ 
lie)  Louis  XV,  Voltaire,  the  Due  de 
Richelieu,  and  an  appealing  young 
aide-de-camp,  Mezieres.  whose  mysti¬ 
cal  experience  during  the  fight  is  told 
with  a  great  deal  of  charm.  Two  of 
the  portraits  are  truly  unforgettable — 
that  of  the  Marechal  and  that  of 
Jeanette  Poisson,  destined  to  become 
Madame  la  Marquise  de  Pompadour. 
In  short,  this  is  an  historical  novel 
written  as  it  should  be,  trenchantly, 
vividly  and  with  a  fine  eye  for  detail. 
And  it  is  not  one  of  your  overstuffed 
tomes,  either;  it  runs  304  pages. — C.G.T. 

■ 

PRACTICAL  RADIO  ADVERTISING 
(Prentice-Hall,  $5)  is  an  important 
addition  to  the  growing  list  of  books 
Oft  broadcasting  as  a  medium.  It  is 
by  Dr.  S.  Hettinger,  University  of 
Pennsylvania  professor  of  marketing 
and  radio  consultant,  and  Walter  Neff, 
former  sales  manager  of  WOR.  A 
solid,  well  organized,  exhaustive  trea¬ 
tise  for  practical  purposes,  the  book  is 
specially  useful  because  it  names 
names — and  indexes  them  too.  The 
limitations  of  broadcasting  are  well 
stated,  and  the  book  is  by  no  means 
a  selling  talk.  Several  good  appen¬ 
dixes — and  a  notably  valuable  chart 
of  sponsorships  by  classes  of  goods 
advertised:  on  national  nets,  toilet 
goods  lead  with  19.1%  of  total  time 
cost;  second,  foods,  18.8%;  and  poor 
third,  fourth  and  fifth— drugs,  8.4%; 
tobacco  7.9%,  and  auto  accessories, 
7.9%.— R.  W. 

■ 

CURTIS  D.  MACDOUGALL  believes 
strongly  that  “changing  social  con¬ 
ditions  are  causing  news  gathering 
and  disseminating  agencies  to  change 
their  methods  of  reporting  and  inter¬ 
preting  the  news.”  For  that  reason 
he  has  called  his  newly  published 
book,  “Interpretative  Reporting” 
(Macmillan,  $3.60). 

This  work,  which  is  an  outgrowth 
of  the  author’s  earlier  “Reporting  for 
Beginners,”  published  in  1932,  is  a 
most  thorough  journalism  textbook 
and  will  doubtless  be  of  interest  to  all 
professors  of  that  subject.  According 
to  the  author  about  25%  of  the  mate¬ 
rial  in  the  previous  volume  has  been 
incorporated  into  the  newer  one.  The 
book  is  almost  700  pages  long  and  in¬ 
cludes  chapters  on  “The  Newsgather- 


er’s  Social  Role,”  “Winning  Reader 
Confidence,”  “What  Sells  Newspapers.” 
One  section  of  the  book  takes  up  in 
detail  the  manner  in  which  different 
types  of  material  should  be  handled. 
Personals,  interviews,  crime  news,  the 
weather,  sports,  features  and  review¬ 
ing  are  discussed  at  length  with  ex¬ 
amples  from  newspapers  all  over  the 
country.  Among  the  appendices  is 
found  an  impressive  bibliography  and 
facsimiles  of  the  front  pages  of  ten 
big  city  newspapers. 

The  author,  who  is  editor  of  the 
“National  Almanac  and  Year  Book,” 
is  also  lecturer  in  journalism  at 
Northwestern  University.  He  was 
formerly  editor  of  the  Evanston  (Ill.) 
News-Index. — C.G.T. 

■ 

In  the  Periodicals 

FOREIGN'  CORRESPONDENT.S  Vincent 
Shean  and  John  Gunther  ire  both  repre¬ 
sented  ill  August  Harper's.  The  former  con¬ 
tributed  a  story,  “Jerusalem  the  Golden;**  the 
latter,  an  article  “Dutch  Treat.’* 

“The  Cemetery  of  Europe,**  in  August 
■Itlantic  Monthly,  was  written  by  M.  W.  Fodor, 
who,  beside  being  correspondent  in  Central 
Europe  for  Manchester  Guardian,  is  a  contrib¬ 
utor  to  various  American  papers.  The  article 
is  about  Vienna  where  the  author  had  his  head¬ 
quarters  before  the  Anschluss,  at  which  time 
he  moveil  to  Prague, 

The  lead  article  in  August  13th  Saturday 
r.zening  Post  was  written  by  Robert  D.  Lusk, 
editor  and  publisher  of  the  Huron  (S.  D.) 
Pzening  Huronite.  It  is  title<l  “The  Life  and 
Death  of  470  Acres.*’  Also  in  the  Post  is 
“Schuschnigg’s  ‘Terrible  Two  Hours,’  **  by 
I'rederic  Somlern,  Jr.,  who  writes  the  “Euro¬ 
pean  WTiirligig’*  column  for  McClure  Syndi¬ 
cate. 

Joseph  Medill  Patterson,  publisher  of  the 
York  Daily  News,  is  the  subject  of  a  series 
of  three  articles  being  written  for  the  New 
Yorker  by  Jack  Alexander.  The  first,  appear¬ 
ing  in  the  Aug.  6  issue,  discus.ses  rather 
thoroughly  the  “whims,  caprices,  phobias  and 
other  psychological  quirks**  of  the  distin¬ 
guished  publisher. 

Many  interesting  anecdotes  about  Walter 
Winchell  are  recounted  by  J.  P.  McEvoy  in 
“He  Snoops  to  Conquer’*  in  the  Aug.  9  Satur- 
day  Ei'cniug  Post.  Among  other  things,  Mc¬ 
Evoy  tells  of  the  columnist’s  insistence  to  his 
*»wn  right  to  privacy  and  declares  Winchell 
has  “resurrected  personal  journalism.’’ 

■ 

Texas  Papers  Aid 
Good  Roads  Drive 

Lowry  Martin,  publisher  of  the  Cor¬ 
sicana  (Texas)  Sun,  has  been  elected 
president  of  the  Texas  Good  Roads 
Association.  Under  his  leadership  the 
association  is  imder taking  a  broad  ed¬ 
ucational  campaign  in  co-operation 
with  the  press  of  Texas  to  advertise 
Texas’  recreational,  scenic  and  his¬ 
torical  opportunities,  to  promote  street 
and  highway  safety  and  to  direct  at¬ 
tention  to  the  unsightliness  of  unreg¬ 
ulated  and  indiscriminate  outdoor  ad¬ 
vertising  along  the  highways. 

The  first  of  the  series  of  newspaper 
advertisements  had  the  theme  of 
“See  Texas  First.”  Fifty  daily  news¬ 
papers  were  furnished  with  a  full 
page  layout  in  mat  form.  The  dailies 
and  a  selected  group  of  250  weekly 
newspapers  were  supplied  with  a  full 
page  of  smaller  one  column  mats. 

“The  press  of  Texas  again  is  demon¬ 
strating  that  it  is  the  most  potent  sin¬ 
gle  influence  for  the  development  of 
Texas  and  that,  in  the  main,  the  edi¬ 
tors  and  publi^ers  of  Texas  newspa¬ 
pers  are  far  sighted  citizens  who  are 
more  than  willing  to  give  freely  of 
their  time  and  white  space  to  fostering 
a  movement  calculated  to  advance  the 
best  interests  of  their  state,”  Mr.  Mar¬ 
tin  stated. 

The  copy  was  prepared  by  the  Payne 
I  Advertising  Agency  of  San  Antonio 
and  the  mats  were  distributed  by  the 
Texas  Press  Association  under  the  di- 
•  rection  of  Sam  P.  Harben,  secretary. 


Jake  Houston,  CSar- 
lotte  (N.  C.)  Obser¬ 
ver  cameraman,  tak¬ 
ing  pictures  of  own 
abdominal  operation. 


Using  overhead  mirrors  and  a  can¬ 
did  camera,  Jake  Houston,  Charlotte 
(N.  C.)  Observer  cameraman,  recently 
endeavored  to  take  pictures  of  an  op¬ 
eration  on  his  own  abdomen.  How¬ 
ever,  a  spinal  anesthesia,  which  para¬ 
lyzes  the  body  from  the  shoulders 
down,  prevented  Houston  from  taking 

Realtors  to  Try  Skill 
At  Writing  Ad  Copy 

A  special  contest,  sponsored  by  the 
Association  of  Newspaper  Clcissified 
Advertising  Managers,  in  which  real¬ 
tors  of  New  York  State  will  match 
skill  in  writing  newspaper  classified 
real  estate  advertising,  will  feature 
“the  come-back  convention”  of  the 
Real  Estate  Association  of  New  York 
at  Syracuse,  Sept.  15-17,  Frank  S. 
O'Hara,  association  president,  an¬ 
nounced  Aug.  6.  A.  T.  Powderly, 
classified  advertising  manager,  Roches¬ 
ter  (N.  Y.)  Democrat  and  Chronicle, 
former  president  of  the  association, 
will  supervise  the  judging  and  present 
the  awards. 

Purpose  of  the  competition  is  to  em¬ 
phasize  the  value  of  “good  copy”  and 
to  stimulate  intelligent  thought  on  the 
question  of  classified  real  estate  ad¬ 
vertising,  Mr.  O’Hara  said.  Any  real 
estate  board  member  is  eligible  to  ex¬ 
hibit  advertisements. 

“The  classified  advertising  page  is 
an  effective  medium  for  securing  pros¬ 
pects  and  selling  property,”  Mr. 
O’Hara  said.  “Ads  could  be  made 
much  more  productive  if  the  adver¬ 
tiser  would  give  more  intelligent 
thought  to  the  preparation  of  copy.” 

CNPA  GOLEN  JUBILEE 

Golden  anniversary  of  the  Califor¬ 
nia  Newspaper  Publishers  Association 
is  commemorated  in  the  August  edi¬ 
tion  of  the  California  Publisher,  asso¬ 
ciation  organ.  With  a  blue  and  gold 
color  cover,  the  60-page  edition  con¬ 
tains  a  14-page  section  giving  the 
CNPA  history.  The  organization  was 
first  known  as  the  Elditorial  Associa¬ 
tion  of  Southern  California.  ITie 
present  name  was  not  taken  until 
1927. _ 
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more  than  the  preliminary  shots.  Bugs 
Barringer,  also  of  the  Observer  staf 
was  on  hand  and  made  a  comple'j 
camera  study  of  the  operation  fer 
Houston’s  scrap  book. 

Last  year  Barringer  fainted  whie 
making  pictures  of  an  operation  on  j 
circus  lion. 

APS  HONORARY  MEMBO 

Henry  Archibald  Taylor,  preside:: 
of  the  British  Institute  of  Jouinalis:, 
and  prominent  English  syndicate  ma. 
has  been  made  an  honorary  memk 
of  the  American  Press  Society.  K 
Taylor,  chairman  of  Newspaper  Fea¬ 
tures,  Ltd.,  which  he  founded  17  yea.-; 
ago,  was  the  first  syndicate  man  to  !>• 
come  president  of  British  Institute.  Y.- 
is  also  author  of  a  bill  now  before  v-. 
House  of  Commons  which,  if  passe, 
will  require  registration  of  all  new:- 
papermen  in  England  and  put  them  : 
a  similar  status  with  doctors. 

GODWIN  MARRIED 

Washington,  D.  C.,  Aug.  8— Ea! 
Godwin,  57,  president  of  the  Wh:J 
House  Correspondents’  Associatic: 
and  Miss  Elizabeth  Cromelin,  43,  em¬ 
ployed  by  the  United  States  HousL" 
Administration,  were  married  Aug.i 
at  Falls  Church,  Va.  Godwin,  J 
former  city  editor  of  the  Wasliingti 
Star,  now  on  the  staff  of  the  Wai- 
ington  Times,  once  headed  a  public.? 
firm  and  had  Miss  Cromelin  as  b 
assistant. 

WILLIAM  SHILLABER 

The  funeral  of  William  Shillate 
70,  former  treasurer  and  part  owtc 
of  the  old  New  York  Globe,  who  dis! 
Tuesday,  was  held  Aug.  11  at  o 
Chapel  of  the  Lake  Placid  Cl- 
Lake  Placid,  N.  Y.  A  native  of 
sea.  Mass.,  and  a  former  lawyer  a 
business  man,  Mr.  Shillaber  retin 
from  his  law  practice  in  1923,  the  ye* 
that  the  Globe  was  purchased  •" 
Frank  A.  Munsey. 
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.  Newsmen  Promote 
Dawn-to-Dusk 
Golf  Marathon 

New  Record  lor  Press 
'  Coverage  Set  by  1-Man 
Match  Lasting  15  Hrs. 

Chicago,  Aug.  8 — With  the  entire 
nation  as  his  gallery  through  the  me¬ 
dium  of  the  press  and  radio,  J.  Smith 
Ferebee,  young  LaSalle  Street  broker, 
not  only  captured  the  imagination  of 
the  American  public  last  Friday  in 
his  dawn-to-dusk  golf  marathon,  but 

inadvertently  set  a  new  record  for 
newspaper  coverage  of  a  one-man  golf 
-  match  by  playing  144  holes  in  15 
i;  hours  to  win  a  bet  with  his  partner, 
involving  title  to  a  Virginia  planta- 
^  tion  and  $2,500  in  cash. 

Behind  the  published  story  of  the 
venture,  which  rated  front-page  dis- 
,  play  in  many  newspapers  throughout 
j  the  country  and  kept  local  newspap>er 
and  wire  service  writers  busy  with 
.  play-by-play  reports  and  new  leads 
tj  —not  to  mention  photographers  who 
^  were  on  hand  at  5  a.  m.  and  stayed 
with  Ferebee  through  sun  and  rain 
until  the  last  putt  was  in  the  cup  at 
8:12  p.  m. — is  the  story  of  how  it  all 
came  about.  As  might  be  suspected, 
two  newspapermen  were  involved. 
Lorenzen,  Cochrane  Started  It 
The  bet  that  resulted  in  the  mara¬ 
thon  was  originally  made  by  Ferebee 
with  Fred  Tuerk,  another  LaSalle 
Street  broker,  when  the  former  casu¬ 
ally  remarked  he  could  play  eight  18 
hole  games  in  one  day.  Tuerk  bet 
him  $25  he  couldn’t  and  Ferebee 
raised  him.  Then  came  the  plantation 
stake.  At  this  stage,  Gen.  A.  F.  Lo¬ 
renzen,  of  Lorenzen  &  Thompson, 
publishers’  representatives,  learned  of 
the  impending  golf  marathon  and  told 
his  friend,  Ed  Cochrane,  sports  editor 
of  the  Chicago  Evening  American. 
Cochrane  immediately  sensed  the 
news  value  of  such  a  stimt.  He  and 
General  Lorenzen  quietly  passed  the 
word  along  on  LaSalle  Street.  The 
wtiger  seized  the  imagination  of  brok¬ 
ers,  who  stirred  themselves  from  their 
summer  lethargy  and  began  to  place 
bets.  When  suiHcient  side  bets  had 
been  placed  by  Ferebee  to  make  the 
venture  worthwhile  he  told  Cochrane 
the  “match”  was  on.  Cochrane  broke 
the  first  story  of  the  proposed  mara¬ 
thon.  Part  of  the  bet  was  that  Fere- 
hee  had  to  make  a  score  of  95  or  less 
on  each  18  holes.  It  was  more  than 
in  endurance  contest. 

So  when  Ferebee  arrived  at  Olym¬ 
pia  Fields  Thursday  evening  for  a 
good  night’s  rest  before  the  gruelling 
marathon  the  following  day,  he  was 
met  by  reporters  and  cameramen, 
along  with  a  bevy  of  agents,  seeking 
his  endorsement  of  various  products. 

Newspaper  editors  and  wire  service 
‘  •hiefs  here  generally  agreed  Ferebee’s 
^■i-press-agented  exploit  had  claimed 
TIteater  widespread  interest  than  any 
^lorting  event  in  many  years.  Local 
•ewspaper  offices  were  swamped  with 
Weprfione  requests  for  information  on 
Ferebee’s  progress.  All  of  the  papers 
had  to  add  extra  operators  to  their 
switchboards  to  handle  the  calls. 
Hundreds  called  again  and  again. 
They  began  calling  at  8  a.  m.  and  did 
not  stop  until  8: 35  p.  m.,  half  an  hour 
after  Ferebee  finished 

Who's  Who  of  Press  Gallery 
For  the  Chicago  Daily  News,  James 
^  Kearns  filed  10,000  words  on  Fri- 
oay,  more  copy  than  he  wrote  on  the 
totional  open  golf  tournament.  Harry 
&wyer  took  pictures  for  the  Daily 
News.  Mr.  Cochrane  and  Jimmy  Cor- 
poran  handled  rewrite  for  the  Amer- 
*®an,  with  Milt  Woodward  doing  the 
^'*nning  story  at  Olympia  Fields.  A1 


Struck  and  Joe  Zack  were  American 
photographers  on  the  story.  The 
American  used  4,000  words  and  page 
and  a  half  of  pictures  both  Friday  and 
Saturday.  The  Herald  &  Examiner 
was  represented  by  Ashton  Hunt,  re¬ 
porter,  and  Fred  Proctor,  golf  editor, 
with  Jack  Lenbeck  and  Paul  Burgess, 
handling  photographs.  The  Chicago 
Times  had  Carl  Larson  and  Herb 
Graffis,  the  latter  golf  editor,  on  the 
story  along  with  Tom  Howard,  A1 
Mosse  and  Billy  McCorkle  as  camera¬ 
men.  The  Tribune  assigned  Charles 
Leavelle,  reiiorter,  and  Charles  Bart¬ 
lett,  golf  editor,  to  write  the  story 
and  used  three  photographers.  Bill 
Bennett,  John  Steger  and  Frank  Mas¬ 
ters. 

Press  Service  Coverage 

The  Associated  Press  had  Earl 
Hilligan,  reporter,  and  Paul  Cannon, 
photographer,  on  the  story.  Steve 
Snider,  United  Press  midwest  sports 
editor,  covered  for  UP,  with  Boyd 
Lewis  directing  operations  from  the 
bureau  office.  International  News 
Service  relied  on  the  American  for 
coverage.  AP  and  other  news  picture 
services  transmitted  several  wire  pho¬ 
tos  of  Ferebee.  Acme  was  represented 
by  Tom  Shafer  and  Wide  World  by 
Grant  Larson.  International  News 
Photos  used  Hearst  newspaper  pic¬ 
tures. 

P.  S. — Incidentally,  Gen.  Lorenzen 
was  one  of  those  who  bet  against 
Ferebee! 

Aside  from  appearing  on  the  Ripley 
radio  program  Monday  evening,  Fere¬ 
bee’s  only  commercial  exploitation  of 
his  golfing  feat  has  been  endorsement 
of  Fox  De  Luxe  Beer,  which  he  drank 
during  the  course  of  his  144  holes  of 
golf.  The  Peter  Fox  Brewing  Co., 
Chicago,  followed  though  this  week 
with  display  advertising  copy  in  all 
Chicago  newspapers,  featuring  a  pic¬ 
ture  of  Ferebee  drinking  Fox  beer. 
Schwimmer  &  Scott,  Chicago  agency 
handling  the  Fox  account,  told  Editor 
&  Publisher  similar  ads  will  appear  in 
15  daily  newspapers  within  the  500- 
mile  radius  of  Chicago.  It  is  also 
likely,  the  agency  stated,  that  Ferebee 
will  appear  on  the  Fox  radio  program. 
■ 

Metcalfe  Called  in 
Nazi  Probe 

James  Metcalfe,  Chicago  Times  re¬ 
porter  and  former  G  man,  who  joined 
the  Deutscher  Volksbund  in  Chicago 
in  order  to  gain  information  for  the 
Nazi  expose  published  in  the  Times 
last  year,  has  been  subpenaed  as  a 
witness  by  the  Dies  congressional 
committee,  investigating  un-American 
activities.  The  committee  recently  im¬ 
pounded  Times’  records  used  in  the 
first  expose  of  the  Bvmd  last  Sep¬ 
tember.  Metcalfe,  his  brother,  John, 
and  William  A.  Mueller  worked  to¬ 
gether  on  the  Times  series,  which  was 
recently  cited  by  the  National  Head¬ 
liners  Club  as  the  outstanding  news 
reporting  feat  of  1937. 

■ 

Peru  Dailies  Raise 
Circulation  Prices 

The  trend  of  increased  circula¬ 
tion  rates  has  spread  to  Lima,  Peru, 
according  to  a  New  York  Times  dis¬ 
patch.  Three  papers,  the  Comcrcto, 
the  Prensa,  and  the  Cronica,  have  an¬ 
nounced  a  price  increase  from  five 
to  ten  centavos  because  of  the  rise 
in  cost  of  newsprint.  The  Universal 
is  the  only  daily  not  raising  its  price. 

The  price  of  newsprint  c.i.f.  at  the 
ptort  of  Callao  is  302  soles  pier  ton 
compared  to  158  soles  per  ton  two 
years  ago.  The  Times  di^tch  stated 
this  is  felt  even  further  in  Peru  be¬ 
cause  of  the  decline  in  the  value  of 
the  sole  in  comparison  with  the  dollar. 


Trouble  With  Coroner 
Over;  Editor  Slated 

Emporia,  Kan.,  Aug.  10 — William 
Allen  White’s  Emporia  Gazette,  after 
several  years  of  difficulties  with 
coimty  coroners, 
believes  it  has 
solved  the  prob¬ 
lem.  Election  of 
one  of  its  staff, 
Ted  McDaniel, 
sports  editor,  is 
assured  and  the 
daily  expects  no 
more  trouble 
with  the  coro¬ 
ner’s  office. 

Lyon  county 
doctors  have  re¬ 
fused  flatly  to 
run  for  the  of¬ 
fice,  because  the  fees  allowed  by  the 
county  commission  are  too  low.  The 
last  doctor  elected  soon  afterward  re¬ 
signed  and  the  governor  appointed  a 
man  who  had  no  office  and  no  tele¬ 
phone  and  refused  to  install  one. 
When  a  death  occurred  which  re¬ 
quired  a  coroner,  frequently  the  coro¬ 
ner  could  not  be  found.  When  the 
coroner  did  function,  he  often  could 
not  be  found  when  reporters  sought 
his  verdicts. 

At  the  August  primary,  no  one  filed 
for  coroner  on  either  ticket  and  it  be¬ 
came  apparent  that  it  would  be  up  to 
the  governor  to  make  another  ap¬ 
pointment.  Then  the  Gazette  got 
busy. 

1-Day  Campaign  Nets  500  Votes 

McDaniel  was  selected  for  the  job 
by  Frank  C.  Clough,  managing  editor. 
A  few  days  before  the  primary,  Clough 
inserted  a  two-column,  2V2-inch  po¬ 
litical  advertisement  in  the  Gazette, 
asking  the  voters  of  both  parties  to 
write  McDaniel’s  name  on  the  ballot. 
Nothing  more  was  done  until  primary 
day,  when  Clough  sent  another  re¬ 
porter,  William  Humphrey,  with  500 
campaign  cards  to  the  voting  precinct 
with  the  largest  vote  and  in  which 
Humphrey  knew  the  greatest  num¬ 
ber  of  people.  Humphrey  was  in¬ 
structed  to  pass  out  the  cards  and  ex¬ 
plain  the  situation  to  everyone  he 
knew. 

When  the  results  came  in,  Mc¬ 
Daniel  received  more  than  500  votes 
on  the  Republican  ticket.  Only  312 
were  necessary.  He  lacked  only  a 
few  votes  of  getting  on  the  Demo¬ 
cratic  ticket,  too.  His  name  will  be  on 
the  ballot  in  the  November  election 
and  he  will  have  no  opposition,  which 
means  election  and  the  Gazette  will 
get  all  of  the  news  all  of  the  time 
when  the  coroner’s  office  is  con¬ 
cerned. 

“I’m  going  to  fill  the  office  to  the 
best  of  my  ability,  granting  favors  to 
no  one,”  said  McDaniel  after  the  pri- 
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mary.  Then,  apparently  remembering 
that  he  was  nominated  by  only  one 
party,  he  added:  “But  Tm  partial  to 
dead  Democrats.” 

■ 

Offers  Used  Cars  For 
Hoy,  Pigs,  Etc.,  in  Ad 

Bonduel  Motors,  a  Ford  dealer  in 
Bonduel,  Wis.,  finding  that  lack  of 
ready  cash  among  farmers  and  towns¬ 
folk  has  slowed  up  the  sale  of  used 
cars,  instituted  “Swap  Sales”,  and  in 
lieu  of  the  usual  cash  down  payments 
fowl,  livestock  and  farm  produce  are 
being  accepted,  although  the  balance 
of  the  cost  is  p2ud  in  cash. 

In  a  display  ad  carried  in  the 
Shawano  (Wis.)  Leader,  recently, 
Bonduel  Motors  offered  such  bargains 
as  a  1929  Ford  coupe  for  a  down  pay¬ 
ment  of  35  frying  chickens  and  $3.00 
a  week;  a  1929  Chev.  Pickup  for  15 
cords  of  wood  down  payment  and 
$3.00  a  week,  and  a  1929  Plymouth  for 
5  small  pigs  down  pajrment  and  $2.45 
a  week.  'ITie  number  of  payments  to 
complete  the  purchase  was  not  men¬ 
tioned  in  any  case.  Two  tons  of  hay, 
“good  milk  cow”  and  “one  sow  with 
pig”  were  other  down  payment  re¬ 
quirements. 

■ 

ITAUAN  PRESS  TOUR 

One  of  the  most  extensive  press 
tours  to  be  offered  the  corps  of  foreign 
press  correspondents  in  Rome  by  the 
Italian  Government  was  held  recently 
when  more  than  40  foreign  newspaper¬ 
men  were  taken  on  a  de  luxe  trip  to 
Naples,  then  back  up  to  Milan, 
Verona,  Venice  and  Triest.  Object  of 
the  tour  was  to  make  foreign  corre¬ 
spondents  acquainted  with  Italy’s 
nationwide  movement  of  5-and-lO- 
cent  opera  for  the  masses. 


The  Space  Salesmen 
Noticed— 

that  their  best  sales  stunt  was 
to  hold  up  the  two  papers  side 
by  side — ^theirs  and  the  com¬ 
petitor’s.  It  put  any  stubborn 
prospect  on  the  defensive  when 
he  saw  the  obvious  difference. 

They  were  cautioned  not  to 
mention  the  change  to  Certi¬ 
fied  Mats,  lest  the  rival  get  too 
direct  and  early  a  tip-off. 

For  daptnJtbU  ttanotyping,  rtfy  on 
Certified  Mats,  nnJo  in  tho  U.  S.  A. 


CERTIFIED  DRY  MAI  CDRPORATION 

9  Rockefeller  Plaza,  Dept  P 
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Among  Advertising  Folk 


•  cented  by  the  questions  being  of  a 

The  ADVERTISING  SURVEY 

a^moc  fA  clonf 


W.  RAYMOND  FOWLER,  Jr.,  has 


By  warren  L.  BASSETT 


games.  We  try  to  slant  questions  for 
a  comic  answer.  Both  the  street  car 
company  and  the  two  companies  of- 


been  named  a  vice-president  of  j  •  .lu  j  j  t  fering  the  ice  cream  and  cigarettp 

„.ic  Tno  Mr  TWO  CHICAGO  advertising  agency  the  copy  appeared  was  prepared  for  campaign  h  the 


Louis,  Needham  &  Brorby,  Inc.  Mr. 
Fowler  has  been  in  the  agency’s 
creative  department  for  the  past  four 


offices  are  glaring  with  baleful  hos-  TWA  by  the  agency.  p  .  ,  ^j-Jow  cards  and  fmiu' 

tility  at  each  other  this  week  as  a  re-  Clincher  statement  prominently  motor  coach  cards”  ^ 

suit  of  a  similar  slogan  carried  in  displayed  in  the  ad  is  that  made  to  indicafivA  nf  fViA  niiAsiinne  j 


years.  William  P.  Bager  has  been  oi  a  similar  slogan  carr.ea  u.  a.  «  ^  indicative  of  the  questions  asked 

annnintcd  nnnv  chief  and  Harrv  L.  advertisements  placed  the  same  day  the  Bureau  by  J.  Clffiord  Roberts,  tWe  recent! v  nut  to  Ren  tUrnu. 


appointed  copy  chief,  and  Harry  L. 
Bird,  account  executive,  has  been 
placed  in  charge  of  the  agency’s  new 
office  in  Milwaukee. 

A.  B.  Elworthy,  formerly  vice- 


/^ertisemenis  piacea  me  same  aay  me  uuieau  uj.  «.  xvv^ueii.s,  thece  recentiv  nut  tr>  Ren  Rerni. 

aic  New  York  Herald  Tribune  for  advertising  manager  of  TWA.  which  Bernie*^  5ie  world’s 

“Sllro  W^fnehe.  deep  by  three  “"We  chose  newspapers  to  carry  this  “rLf™.!",.!"'*,.!'™  ^1“ 


columns  wide  J.  Walter  Thompson  campaign  exclusively  because  it  is  • 

’  ’  t  T.T  ,  ,  r  the  only  medium  where  you  can  ef-  ® 


urb  can  you  best  view  Cincinnati  at 


’c  b  t  F  k’  agency  placed  an  ad  Wednesday  fea-  the  only  medium  where  you  can  et-  , 

^sident  of  Forbes  magazine  has  Mainliner  sleepers  to  fectively  localize  your  copy  in  every 

b^n  named  manager_  of  the  Chicago  Angeles.  Boxed  in  the  advertise-  niarket  where  you  seek  business, 


The  merchandise  prizes  are  donated 


office  of  Look  magazine. 

C.  S.  Van  Scoyoc,  advertising  man-  York,  Good  Morning  California. 


Los  Angeles.  Boxed  in  the  advertise-  niarKei  wnere  you  seeK  ousiness. 
ment  was  this  line:  “Good  Night  New  O^r  campaign,  the  largest  of  its  kind 


ager,  Canada  Cement  Co.,  Montreal,  q^,’  another  page  of  the  same  day’s  country,  but  copy  varies  from  sec 


ever  run  by  an  airline,  covers  the 

country,  but  copy  yaries  from  sec-  CHIQ 


has  been  named  president  of  the  Herald  Tribune  Ruthrauff  &  Ryan  ^mn  to  section  with  a  different  ap- 

_ 1..  r _ 3  _ t. _ 1  A  -  ...  *^.-.1 


newly  formed  Technical  Adyertisers  gj^  adyertisement  for  American  e^h  section. 


As^ciation  of  Montreal.  A.  P.  Darcel,  Airlines,  10*^  inches  on  four  columns.  Only  the  extreme  flexibility  of 


Accounts 

continued  from  page  10 


assistant  publicity  manager,  Ingersoll- 
Rand  Co.,  Ltd.,  is  secretary. 

L.  C.  Goad  has  been  appointed  gen- 


headli„,il:  “Good  Night  New  York!  facturar,  of  Belfle*  Gewees,  „.o«J 


vw  ,  .  ,7  ™  ’  ioh  Dossible”  laciurers  oi  uelflex  crLniERS,  special 

Good  ^^orning  Cdliiomis.  Th©  *1^1.  ii«  3f*cp^sorv  for  th©  Ford  csr  has  an 

‘•riEEEEEt  TMiErm  MoEkE  V^rlg”  EkE.c  ,>1  EukEorl V  The  Bureau  pointed  out  that  a  new  accessory  tor  the  f  ord  car  has  ap- 


L.  C.  Goad  has  been  appointed  gen-  “Good  Night  New  York”  was  cleyerly  “  —  p^y^yed  the  Gotham  Adyertising  d, 

eral  manager  of  A.  C.  Spark  Plug  outlined  in  white  letters  on  a  black  ^yP®  mce  was  used  in  the  IWA  pro-  h  6  , 

diyision  of  General  Motors  Corp.,  pennant,  the  “Good  Morning  Califor-  motion  ad,  Lydian,  cut  for  American  New  York. 

“•  --  -  ^  &  T\rrv^  A  newspaper  campaign  Will  be  used 


Flint,  Mich.,  succeeding  F.  S.  Kim-  nia”  was  in  black  letters  on  a  white  founders 


merling,  who  is  taking  a  leaye  of  pennant  with  a  bird  sitting  on  the 


absence  because  of  ill  health.  Goad  {>ennant  warbling  sunshine  melodies.  ,  q..  -ir  i  ^  a  ’  ■rt- 

ha.s  been  Beneral  manager  of  manu-  We.  ,..,1  ii,..  ^on  Sikes,  Eastern  manager,  said: 


Asked  about  present  deyelopments  by  Dee-Jay  Mfg.  Co.,  Detroit,  featur- 
in  the  Bureau’s  expansion  driye,  Al-  ing  Dee-Jay  Replacement  Cruxes. 


has  been  general  manager  of  manu¬ 
facturing  of  the  company  since  1933 


We  put  our  Chicago  sleuth  on  the  ^e  malHkT  good  pro|;;^^ 


Whipple  &  Black  Ady.  Co.,  Detroit 
has  the  account.  Louis  H.  Frohman 


Prior  to  joining  the  A.  C.  Spark  Plug  discoyered  that  American  Airlines 
diyision  he  was  with  the  Delco  Remy  claims  its  ad  was  prepared  three  weeks 


trail  of  this  adyertising  oddity  and  wiluV^  X  Tho;^n:  di^ecl^^  of  raccrunt  exXutiye 


the  Bureau  is  on  yacation. 


Co.,  at  Anderson  and  Muncie,  Ind.  ago. 

Howard  W.  Newton  has  joined  the  United,  howeyer,  declares  it  first 
copy  department  of  J.  M.  Mathes,  Inc.,  used  this  slogan  a  year  ago  last  July 
New  York.  Mr.  Newton,  who  has  announcing  ffie  first  sleeper  line,  and 


"Summer  Santa' 


United,  howeyer,  declares  it  first 

used  this  slogan  a  year  ago  last  July  ^  NOVEL  summer  promotion  cam 


paign  which  not  only  sells  extra 
copies  of  the  Cincinnati  Post  but 


had  12  years  of  experience  in  the  that  the  current  copy  is  but  a  re-  copies  ot  tne  Cincinnati  t'ost  but 

agency  field,  was  formerly  with  yision  of  the  former  copy,  incorpiorat-  which  benefits  two  adyertisers  is  be- 

Young  &  Rubicam  and  also  Lennen  &  ing  a  slogan  which  is  original  with 

Mitchell.  them.  This  information  on  United 


T.  P.  Draper,  for  the  past  year  in  came  from  Harold  Crary  in  charge  of 
the  sales  promotion  department  of  traffic. 


Kelly,  Nason  &  Winsten,  Inc.,  has 
joined  the  staff  of  Lennen  &  Mitchell, 
Inc.,  which  has  acquired  the  Jacob 


We  leaye  the  matter  there. 


Ad  Bureau  Promotion  Copy 


Ruppert  brewery  account.  He  was  DESPITE  the  summer  heat,  the  Bu- 


formerly  with  J.  Sterling  Getchell 
and  Calkins  &  Holden. 


reau  of  Adyertising,  American 
Newspaper  Publishers’  Association, 


Jerry  Zeller,  formerly  of  Frigidaire  continues  to  do  an  impressiye  job  of 
Corporation,  has  joined  the  staff  of 
Hugo  Wagenseil  &  Associates,  Dayton 


agency.  Mr.  Zeller  will  be  in  charge  ,» 
of  consumer  sales  promotion,  sales 
conyentions  and  radio  talent. 

Theodore  F.  McManus,  of  the  De¬ 
troit  agency  of  McManus,  John  & 
Adams,  Inc.,  has  been  appointed  pub¬ 
lic  relations  counsel  for  the  Catholic 
Uniyersity  of  America,  Washing¬ 
ton,  D.  C. 

W.  S.  Brown,  adyertising  manager 
of  Canada  Dry  Ginger  Ale,  Inc.,  has 
been  elected  to  the  Jury  of  Awards 
for  the  ninth  annual  exhibition  of 
outdoor  adyertising  art,  which  will  be 
held  in  Chicago  Noy.  10-19  in  the 
Galleries  of  Marshall  Field  &  Co. 

Mrs.  Florence  Bruce,  former  part¬ 
ner  of  Bruce  &  Paine  Agency,  has 
joined  the  Wright  Personnel  ^ryice 
Agency,  and  will  specialize  in  radio, 
adyertising,  publicity  and  editorial 
placements. 


.E' 


ing  conducted  by  that  Scripps-How- 
ard  daily. 

Started  in  co-operation  with  the 


Blackett-Sample-Hummert  is  plac¬ 
ing  copy  in  newspapers,  magazines 
and  radio  time  for  Procter  &  Gamble 
in  a  contest  for  Oxydol. 

California  Packing  Corporation  will 
start  a  campaign  for  Del  Monte 
Pineapple  Juice,  using  page  and  half¬ 
page  space  in  six  national  magazines 
starting  Aug.  26.  McCann-Erickson 
is  the  agency. 

A  newspaper  campaign  for  Cowam 
Shoes,  Inc.,  will  start  in  the  fall,  di¬ 
rected  by  Albert  S.  Aronson,  general 
manager,  and  Simon  Insellbuch,  ad¬ 
yertising  manager,  featuring  a  radical 
departure  in  comfort  shoes.  The 
Samuel  G.  Kriyit  Co.,  Inc.,  has  the 
account.  Robert  S.  Buckbinder  and 
Charles  B.  Strauss  are  agency  account 
executiyes. 

Sherman  K.  Ellis,  Chicago  agency 
Ls  now  placing  the  account  of  Me 
Laughlin  Manor  House  Coffee,  Chi 
cago. 

Guenther-Bradford,  Chicago  agency 
is  placing  a  test  schedule  in  news 
papers  for  Udga,  Inc.,  makers  of  Udca 
Stomach  Tablets. 

Morris  B.  Sachs,  Chicago  credit 
clothing  firm,  has  appointed  Wade 
Adyertising  Agency,  Chicago. 

The  Cream  of  Wheat  Corporation 


Cincinnati  Street  Railway  Company,  Minneapolis,  has  placed  its  advertis 
the  idea  brings  a  “Summer  Santa”  to  ing  with  Batten,  Barton,  Durstine  i 
the  city,  and  to  the  street  car  riders.  Osborn  Inc 
Frank  Koester^romotion  editor  of  Transcontinental  &  Western  An, 
ffie  Post,  describes  the  stunt  as  fol-  York,  has  placed  instito 

at’-  11  tional  adyertising  with  J.  Stirling 

The  S™er  Santa  is  really  an  Getchell,  Inc.,  New  York.  , 


attractiye  girl  costumed  in  a  feminine 
adaptation  of  the  regulation  Santa 


Snider  Packing  Corporation,  Roch- 


promoting  newspapers  as  an  adyer-  Claus  outfit,  who  boards  Cincinnati  ester,  N.  Y.,  has  placed  its  advertis- 

_ _  J-  .  ’  .  _  _  -  ; _ _  /-ii _ i__  ^17  TJT _ A.  Tnr 


tising  medium 


street  cars  during  the  ‘Hot  Weather  *ng  with  Charles  W.  Hoyt  Co.,  Inc, 


Recently  two  pieces  of  promotion.  Special’  street  car  rides.  The  ‘Hot  New  York. 


BBDO  TEST  CAMPAIGN  ®  newspaper  page  and  a  folder,  were  Weather  Special’  is  an  offer  of  the  Piel  Brothers,  Inc.,  beer,  has 


In  the  July  23  issue  it  was  erron¬ 
eously  stated  that  the  Chicago  office 
of  Batten,  Barton,  Durstine  and  Os- 


sent  out.  Prepared  by  George  Ben-  car  company,  making  it  possible  for  advertising  in  newspapers  from  MaiM 


neyan  of  the  Bureau  staff,  the  news-  car  riders  to’  cool  off  on  street  cars  to  Florida  and  as  far  west  as  Detroit, 


paper  page  told  the  story  of  Trans-  by  being  able  to  ride  the  cars  any  through  Kenyon  &  Eckhardt,  Inc, 


continental  &  Western  Air  current 


born  is  handling  the  advertising  of  national  campaign  being  placed  by 
Drano  and  Windex.  The  BBDO  office  J.  Stirling  Getchell,  Inc.,  the  folder 


time  between  7  p.m.  and  2  a.m.,  as 
long  as  they  wish,  for  one  fare. 


New  York. 

Jacob  Ruppert,  Brewers,  beer 


,  u  “  '  ‘Summer  Santa’  selects  one  of  ale.  New  York,  will  place  its  adver- 

is  conducting  a  test  campaign  for  the  the  story  of  the  Aluminum  Company  several  car  lines  each  evening  and  tising  after  Sept.  1  with  Lennen  « 
two  products  of  the  Drackett  Products  of  America  $400,000  campaign  in  asks  the  passengers  questions  of  a  Mitchell,  Inc.,  New  York. 

Company,  Cincinnati,  in  mass  media,  newspapers.  lieht  and  non-factious  kind  For  the  _ ■ 

The  production  and  placement  of  mag-  Chief  point  emphasized  in  the  S  answe^!  s^e  awar^t^^^  REJOINS  FIRM 


The  production  and  placement  of  mag- 


light  and  non-factious  kind.  For  the  TjrT/^TMC  CTT3KA 
best  answers,  she  awards  the  riders  HtJUlNS  1  uiBa 


aune  advertising  on  Drano  remains  newspaper  page  is  the  flexibility  of  their  choice  of  a  carton  of  Kool  Cig-  After  an  absence  of  a  year,  Nornu® 


with  the  Ralph  H.  Jones  Company,  newspapers.  A  different  series  of  ads  arettes  or  a  One-DoUar  gift  order  for  Vickery  has  rejoined  Donovan- 
_ 1  nr: _ i _ _  nr _ *.  j:ir _ t  i _ ii; _ _  ,  -i  _  .  _  “  .  _ _  .  .  Ji. 


and  Windex  with  Stockton,  West,  with  different  headlines,  copy,  and  il 


Burkhart,  Inc.,  both  of  Cincinnati. 


lustrations  to  fit  each  section  in  which 


French  Bauer  ice-cream. 

“The  novelty  of  the  contest  is  ac- 


Armstrong,  Philadelphia,  as  art  di¬ 
rector. 
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Chicago  News 
Adds  Job  Clinic 
For  College  Grads 

Weekly  Editorial  Feature. 
Conceived  by  J.  P.  Lally, 
Helps  Many  Find  Jobs 

Have  you  ever  heard  a  college 
£:Uuate  say,  “I  can’t  get  a  job?” 
Certainly  you  have.  And  so  did 
John  P.  Lally,  education  editor  of 
jte  Chicago  Daily  News,  hear  the  in- 
easing  chorus  of  lament.  He  de- 
Jed  to  get  down  to  the  bottom  of 
nditioiis  to  determine  what  is 
Tong  with  college  men  or  possibly 
;th  employers,  and  what,  if  any- 
-.mg,  can  be  done  about  it. 

Asked  Leaders  to  Help 
Following  a  survey  of  the  problem 
Mr.  Lally  hit  upon  the  idea  of  pub- 
,;hing  a  weekly  job  clinic  in  which 
laders  in  the  mercantile,  industrial, 
educational  and  professional  fields 
uld  state  how  they  started  up  the 
r.dder  of  success  and  would  be  asked 
"Why  is  it  so  hard  for  college  gradu¬ 
ates  in  engineering,  the  professions 
in  other  fields  of  special  training, 
obtain  a  job?” 

His  symposium,  appearing  Satur- 
uys,  was  introduced  June  25  and 
as  since  developed  into  the  domin- 
twg  part  of  the  regular  Saturday 
Daily  News  feature  symposium  page 
01;  educatiun  and  religion.  Its  suc¬ 
cess  is  attested  by  letters  to  the 
Sews  in  which  grateful  college  men 
thank  Mr.  Lally  for  helping  them 
find  employment. 

“To  my  knowledge  no  other  news¬ 
paper  has  contrived,  in  the  method 
we  have  used,  to  help  relieve  the 
unanployment  situation,  but  we 
would  be  happy  to  devote  even  more 
than  the  three  columns  of  space  we 
have  been  using  for  this  feature 
every  Saturday,  if  that  would  add  a 
proportionate  amount  of  success  to 
this  effort,”  Mr.  Lally  told  Editor  & 
PUBUSHER. 

In  his  first  sym  -osium  Mr.  Lally 
interviewed  D.  F.  K^lly,  retired 
tnerchant  leader  of  State  St.,  who  has 
since  died;  C.  L.  Rice,  vice-president 
and  works  manager.  Western  Electric 
Dr.  Samuel  Stevens,  Northwestern 
Lniversity  psychologist  and  E.  Q. 
pohnson.  famed  as  U.  S.  prosecutor  of 
AI  Capone. 


are  anxious  to  be  given  a  chance  to 
show  their  worth.” 

As  stated  in  the  previous  week’s 
advertisement,  the  News  July  16  pub¬ 
lished  16  letters  from  college  gradu¬ 
ates,  with  headings  describing  the 
professions  of  the  writers.  In  addi¬ 
tion,  it  ran  another  two-column  box, 
announcing:  “Mr.  Employer:  These 
letters  are  for  you,”  and  additional 
letters  were  solicited. 

Business  Firms  Respond 
Business  firms  responded  enthu.si- 
astically  and  many  of  the  letter-writ¬ 
ers  were  employed.  So  as  not  to  in¬ 
terfere  with  the  paid  classified  situ¬ 
ations  wanted  department,  paid  clas¬ 
sified  ads  of  college  men,  running  on 
Saturdays,  are  repeated  in  bold  type 
in  a  box  on  the  feature  page,  headed: 
“And  Mr.  Employer,  here  are  several 
other  job-seekers  who  placed  their 
requests  in  the  want-ad  columns  of 
the  Daily  News.” 

Now  the  feature  is  functioning 
smoothly;  applications  are  being  pub¬ 
lished,  and  employers,  in  rapidly  in¬ 
creasing  numbers  are  interviewing 
and  employing  college  men.  Each 
week  the  names  of  firms  who  have 
summoned  some  of  the  young  men 
for  jobs  are  listed,  bold-face,  on  the 
education  page. 

■ 

Ads  in  Newspapers 
Increased  Apple  Soles 

Continuing  their  efforts  to  solve  their 
own  marketing  problems,  rather  than 
call  in  goverrunental  control,  apple 
growers  of  Virginia,  West  Virginia, 
Maryland  and  Pennsylvania  are 
launching  plans  for  their  third  season’s 
work  in  increasing  apple  sales  through 
advertising  and  general  sales  promo¬ 
tion  methods.  The  work  is  being  done 
through  Appaladiian  Apples,  Inc., 
mutual  association  of  700  leading  ap¬ 
ple  growers  of  the  four-State  belt. 
A.  W.  Ayer  &  Son,  Philadelphia,  han¬ 
dles  the  account. 

Results  of  last  season’s  work  are 
referred  to  as  outstanding  by  the  as¬ 
sociation’s  president,  C.  Burcell  Mc- 
Cue,  of  Greenwood,  Va.  The  complete 
program  of  newspaper  advertising  and 
publicity,  and  grocer-organization, 
with  regional  radio  usage,  was  staged 
in  14  of  the  largest  cities  of  the  South 
and  Central  East.  In  addition,  par¬ 
tial  campaigns,  with  organizations  of 
the  grocers  to  use  apple  display  ma¬ 
terials,  and  stage  special  apple  dis¬ 
plays  and  sales,  was  used  in  10  other 
cities  from  Boston  to  Florida.  Over 
2,600,000  pieces  of  apple  advertising 
were  placed  in  42,000  grocery  stores. 


entry  into  the  business  world  ... 

0-  eadi  was  made  the  hard  way,  at  the  report  indicates. 

'be  bottom  of  the  ladder  for  negli-  Advertising  totaling 
pble  wages,  and  the  road  to  success 
each  instance  was  marked  by 

f  ain,  hard  work,  application  and  de- 
ermination,  with  a  set  goal  ever  in 
•nind,  Mr.  Lally  foimd — and  published. 

"Exalted  Opinion" 

All  interviewed  agreed  that  the 
leverage  college  man  has  an  exalted 
rPinion  of  himself,  and  suggested  the 
step  for  a  college  man  was  to 

pWe  himself.  He  must  be  ready  - >  — o -  • 

take  any  position  in  your  chosen  five  14-inch  ads. 
iwe  of  work,  no  matter  how  menial.”  The  following  sales  results  are 
first  job  is  but  a  site  to  build  among  those  listed  in  the  annual  re- 
olaced  ®  habit  of  paying  your  port:  Philadelphia — American  Stores, 

"Spend  less  than  you  earn.”  increase  of  4,424  bushels  over  same 
"Detroit.  Monday  following  appearance  ^wo  weeks  of  1936;  Philadelphia— A 
the  first  feature  scores  of  letters 


Weeklies  Urged 
To  Concentrate 
On  Local  Ads 

Wisconsin  U.  Study  Finds 
Greater  Revenue  Is  Likely 
From  This  Field 

The  local  field  is  the  one  upon  which 
the  weekly  country  newspaper  pub¬ 
lisher  should  concentrate,  and  if  he 
works  it  for  all  it  is  worth  he  will  show 
a  more  substantial  advertising  return 
than  his  competitor  who  thinks  other¬ 
wise,  is  the  conclusion  drawn  in  a 
survey  of  advertising  in  U.  S.  and  Ca¬ 
nadian  country  weeklies,  entitled 
“Revenue  Sources  of  Country  Weekly 
Newspapiers,”  by  William  K.  Howison 
and  W.  A.  Sumner,  recently  released 
by  the  Department  of  Agricultural 
Journalism,  College  of  Agriculture, 
University  of  Wisconsin. 

The  study,  opened  in  the  fall  of 
1935,  was  among  100  weekly  newspa¬ 
pers  throughout  the  U.  S.  and  Canada, 
of  which  60  were  representative  Wis¬ 
consin  newspapers  and  40  were  lead¬ 
ing  U.  S.  and  Canadian  papers.  Re¬ 
turns  to  questionnaires  sent  out  were 
tabulated  and  the  analysis  of  results 
was  begun  in  the  spring  of  1936. 

Changing  Methods  Discussed 

Changing  methods  of  advertising, 
changing  methods  of  consumer  buy¬ 
ing,  changing  methods  of  publishing, 
as  they  affect  the  weekly  publisher, 
are  discussed  in  the  survey,  and  find¬ 
ings  are  presented  which  show  that 
the  weekly  newspaper  is  still  an  im¬ 
portant  adjunct  in  advertising.  The 
survey  points  out  “there  are,  of 
course,  local  conditions  which  make 
it  impossible  to  look  for  much  income 
from  the  local  field.  But,  in  the  main, 
the  local  field  is  the  one  upon  which 
the  local  publisher  should  expend  his 
effort.” 

The  survey  also  finds  that  adver¬ 
tising  accounts  for  more  than  half  of 
the  revenue  of  weeklies.  Commercial 
printing  and  circulation  account  for 
the  remainder.  In  the  study  Wiscon¬ 
sin  papers  were  found  to  be  slightly 
lower  in  advertising  revenue  than 
were  out-of-state  papers.  Commer¬ 
cial  printing  revenue  and  circulation 
revenue  on  these  papers  were  higher 
than  out-of-state  papers. 

Local  display,  foreign  display,  legal 
and  classified  advertising  are  the  most 
important  sources  of  weekly  adver¬ 


tising  revenue,  the  survey  finds.  Local 
display,  classified  and  legal  advertis¬ 
ing  account  for  more  than  75%  of  the 
advertising  revenue  for  both  Wiscon¬ 
sin  and  out-of-state  papers.  “Almost 
without  exception  these  sources  of  in¬ 
come  may  be  traced  to  local  contacts,” 
the  survey  comments. 

“More  than  that,”  the  survey  con¬ 
tinues,  “much  of  the  foreign  adver¬ 
tising  in  weekly  newspapers  comes 
directly  as  the  result  of  effort  through 
local  dealers.  To  a  certain  extent, 
then,  foreign  advertising  may  be  said 
to  be  local  in  so  far  as  handling  it  as  a 
solicitation  problem  is  concerned.  It  is 
probably  safe  to  say  that  not  more 
than  12*2%  to  15%  of  all  advertising 
revenue  comes  from  purely  foreign 
sdurces.” 

Thursday  is  the  most  popular  pub¬ 
lication  day  for  both  Wisconsin  and 
out-of-state  papers,  the  survey  finds, 
and  Friday  is  a  rather  poor  second 
with  a  scattering  of  papers  published 
on  Tuesday  and  Wednesday  with 
Wednesday  a  little  more  popular. 

■ 

Charles  Emde  Named 
APA  Vice-President 

Charles  Emde,  advertising  director 
since  January,  1937,  of  American  Press 
Association,  representative  of  country 
and  surburban  newspapers,  has  been 
appointed  vice-president  in  charge  of 
sales  of  that  organization. 

Coincident  with  the  announcement 
of  Mr.  Emde’s  promotion,  the  board 
of  directors  of  APA  announced  that 
William  K.  Dorman  has  been  made 
treasurer  and  business  manager. 
However,  the  company  stated  that  Mr. 
Dorman  will  continue  to  serve  in  his 
former  capacity  as  manager  of  John 
H.  Perry  Associates. 

Prior  to  his  connection  with  the 
American  Press  Association  Mr.  Emde 
was  in  the  national  advertising  de¬ 
partment  of  the  New  York  Times  for 
10  years.  Before  joining  the  Times 
he  was  assistant  to  the  sales  manager 
of  DeForest  Radio  Company.  Mr. 
Dorman  took  over  the  management 
of  John  H.  Perry  Associates  in  Octo¬ 
ber,  1936,  after  long  service  with 
Perry  papers  in  Pennsylvania  and 
Florida. 

MAI.  FLEMING  V.P. 

Detroit,  Aug.  11  —  Major  Edmond 
C.  Fleming  has  been  appointed  vice- 
president  of  the  advertising  firm  of 
Grace  and  Bement,  Inc.,  according  to 
an  announcement  today ._  _ 


$12,905  was 
placed  in  25  dailies  of  14  cities.  ’The 
cost,  states  the  annual  report,  was 
“about  one  tenth  cent  per  copy,  which 
is  certainly  a  most  economical  method 
of  reaching  potential  customers.” 

The  Appalachian  campaign  covered 
two  weeks.  Although  the  amoimt  of 
copy  placed  varied  slightly  with  the 
particular  community,  Ayer  used  as  a 
basis  a  1,000-line  newspaper  adver¬ 
tisement,  together  with  five  20-inch 


''om  job-hunting  college  men,  now 
leer  and  ^  f^ke  any  kind  of  work,  were 
adver-  Lally.  These  letters 

mnen  t  following 

urday,  July  2,  another  symposium 
^^ied,  to  which  was  appended 
.,0-column  box,  reading:  “Mr. 
LjP  oyer,  this  is  what  I  can  do.  On 
onovan-  dll  Saturday,  July  9,  we 

art  di-  tlW**'*^  letters  received  from 
graduates,  who  have  been 


I  ®  to  find  employment,  but  who  vious  two  weeks. 


and  P.  Stores,  increase  of  27%;  Pitts¬ 
burgh — ^Kroger  Grocery  and  Baking 
Co.,  increase  of  20%;  over  same  weeks 
in  1936,  increase  of  40%  over  two 
weeks  preceding  campaign;  Cincin¬ 
nati — Kroger  Grocery  and  Baking  Co., 
increase  of  40%;  Cincinnati — Albers 
Super  Markets,  increase  of  244%; 
Washington — Sanitary  Grocery  Stores, 
increase  of  297%  over  same  weeks 
1936;  Memphis — Kroger  Grocery  and 
Baking  Co.,  increase  of  55%  over  pre- 


CLINE 

HIGH  SPEED  PASTERS 

AND 

AUTOMATIC  TENSIONS 

ARE  USED  ON 

Color  Rotogravure  Presses 
High  Speed  Newspaper  Presses 

TO  MAINTAIN  COLOR  REGISTER 

Cline  Electric  Mfg.  Co. 

MAIN  OFFICE:  211  W.  WACKER  DRIVE.  CHICAGO 


WESTERN  ornce 

Crocker  FirRt  Nat'l  Bk.  Bla^ 
San  Francisco,  Cali 

EASTERN  OFFICE 
^20  East  42nd  Street 
New  York  Citv 


30 


EDITOR  &  PUBLISHER 


NEWSPAPER  PROMOTION 
REVIEW 


©faituarp 


HARRY  A.  CASEY  has  joined  the 
Philadelphia  Inquirer  as  promotion 
manager. 


lication,  taking  a  follow-up  theme 
and  doing  it  four  different  ways  for 
these  same  four  publications. 


FRANK  J.  NORLA.NDER,  64,  credit 
manager,  Milwaukee  News-Sentinel, 
died  at  a  Milwaukee  hospital  Aug.  6 
after  a  four-week  illness  of  pneu¬ 
monia.  He  had  been  credit  mcmager 
of  the  papers  since  1923  going  to  Mil-  the  Brooklyn  Daily  Eagle  died  Aug. 
waukee  from  Chicago.  During  his  as-  3  at  his  home  in  Brooklyn.  He  con- 


News  during  his  youth  as  a  chalk 
plate  artist  and  later  on  the  Boston 
Post  with  Norman  Ritchie.  He  could 
also  write  a  good  story  on  any  event 
He  covered  the  Harvard-Yale  boat 
races  for  the  Globe  for  20  years. 

Frederick  Boyd  Stevenson,  79,  who 
retired  in  1930  after  27  years  with 


"Hell's  Bells"  Campaign 
USING  punch  headlines  and  down-to- 
earth  copy,  written  in  the  lan¬ 
guage  of  the  space  salesman,  with 
sprightly  line  drawings  for  illustra¬ 
tion,  the  Chicago  Evening  American 


\  h 


•MIU'S  SlUSmSKfS 

YOUR  MARKET" 


Johnstown  Brochure 

“JOHNSTOWN,  the  Friendly  City”  is 
the  title  of  a  well-prepared  brochure 
sent  us  by  the  Chamber  of  Commerce 
of  that  pleasant  and  busy  town  in 
Pennsylvania.  Well  done  it  is  typo¬ 
graphically,  with  a  profusion  of  pic¬ 
tures  and  enough  statistics — but  there 
isn’t  a  single  word  about  the  excellent 
newspapers  which  serve  the  city. 
Why? 


Year  Book  on  South 

THE  Manufacturers  Record, 


Balti¬ 
more,  has  issued  its  1938  Year  Book 
on  the  South.  Its  statistics  are  com¬ 
plete,  and  from  past  experience  with 
them,  we  should  say  reliable. 


Joins  NNPA 

WILUAM  J.  DUCHAINE,  promotion 
manager  of  the  Escanaba  (Mich.) 
Daily  Press,  has  joined  the  National 
Newspaper  Promotion  Association,  it 
was  announced  this  week. 


and  Chicago  Herald  &  Examiner  this 
week  launched  what  is  generally 
termed  by  their  promotion  depart¬ 
ment  as  the  “Hell’s  Bells”  series  of 
advertising  promotion  advertise¬ 
ments. 

Four  ads,  each  different  in  head¬ 
line  treatment  and  illustration,  as 
well  as  copy,  although  having  pretty 
much  the  same  copy  theme,  will  nm 
in  four  advertising  journals  within 
the  week.  Aimed  at  selling  the  Chi¬ 
cago  market,  follow-up  ads  of  this 
series  will  go  off  on  another  tan¬ 
gent. 

It  is  possible  the  Chicago  Hearst  pa¬ 
pers  will  follow  through  with  an  in¬ 
dividualized  treatment  for  each  pub- 


Green  Paper  for  Corrigan 

ALBANY’S  many  sons  of  Ireland  read 
of  New  York’s  welcome  to  Douglas 
(Fancy  My  Surprise)  Corrigan  in  the 
Times-Union  of  Aug.  5,  with  page  1 
and  16  in  solid  green.  Barry  Urdang, 
promotion  manager,  tells  us  that  the 
idea  clicked  well  with  readers  and 
advertisers.  Letter  press  is  clear  and 
legible  in  the  Irish  emerald  hue,  but 
the  four-column  half-tone  of  the 
smiling  aviator  showed  muddy  high¬ 
lights  seldom  encountered  these  days 
with  news  ink. 


Air-Cooled  Theatres 
MOVIE-LISTINGS  in  the  Chicago 
American  last  week  had  the  support 
of  a  full-page  house  ad  opposite,  put¬ 
ting  the  weight  on  the  comfort  af¬ 
forded  by  air-cooled  theatres  after 
a  hot  day  at  home,  shopping,  or  in  an 
office. 


1 6c  I  Group  Plan 
Draws  Many  Letters 

Many  letters  of  commendation  and 
of  inquiry  concerning  the  “I  &  I  Group 
Plan”  already  have  been  received 
from  press  groups  in  16  states,  Canada 
and  Holland,  a  joint  announcement 
by  the  Iowa  Daily  Press  Association 
and  the  Daily  Newspaper  League  of 
Illinois,  sponsors  of  the  plan,  states. 

The  plan,  which  had  its  inception 
with  Clare  Marshall,  president  of  the 
IDPA,  and  John  Potter,  former  presi¬ 
dent  of  the  DNLI,  simplifies  and 
standardizes  advertising  practices 
among  the  74  daily  newspapers  which 
comprise  their  groups.  It  was  formu¬ 
lated  to  bring  about  newspaper  ad¬ 
vertising  agency  co-operation  and 
covers  all  phases  of  merchandising 
co-operation,  consumer  surveys,  re¬ 
tail  trade  reports,  and  frequency  dis- 
coimts. 

The  committee  which  has  largely 
fostered  the  development  of  the  plan 
consists  of  E.  P.  Adler,  president  of 
the  Lee  Syndicate,  John  W.  Potter,  co¬ 
publisher  and  editor,  Rock  Island 
(Ill.)  Argus,  E.  K.  Dodd,  business 
manager,  Rockford  (Ill.)  Register- 
Republic  and  president  of  the  DNLI, 
and  Mr.  Marshall  of  the  Cedar  Rapids 
(la.)  Gazette. 


JOINS  LEE  ANDERSON 

Lee  Anderson  Advertising  Company, 
Detroit,  this  week  announced  the  ad¬ 
dition  to  its  staff  of  Haldeman  Finnie, 
for  the  past  four  years  manager  of 
the  Refrigeration  Division  of  the  Na¬ 
tional  Electrical  Manufacturers  Asso¬ 
ciation.  Previously  he  was  vice-pres¬ 
ident  and  general  manager  of  the 
Timken  Oil  Burner  (Company  and  as¬ 
sistant  secretary  of  the  Timken- 
Detroit  Company.  In  addition  to  his 
general  experience  in  business  man¬ 
agement  and  sales  direction,  Finnie 
has  specialized  in  retail  and  specialty 
goods  merchandising,  manufacturer- 
dealer  relations  and  market  research. 
He  assumed  his  new  duties  Aug.  1. 


sociation  with  the  newspapers  he  had 
assisted  and  advised  employes  in 
formation  of  their  credit  union. 

Mrs.  Amy  Pape  Atkins,  librarian, 
Waterbury  (Ckmn.)  American  and 
Republican,  died  July  30,  in  a  Liver¬ 
pool  hospital  while  on  a  vacation  trip 
to  England,  her  native  coimtry.  Mrs. 
Atkins  was  a  sister  of  William  J.  Pape, 
publisher  of  the  American  and  Re¬ 
publican,  and  mother  of  Miss  Julie  P. 
Atkins,  of  the  American’s  editorial 
staff. 

Herbert  Baylor  Hanger,  70,  who 
joined  the  Newport  News  (Va.)  Daily 
News  and  Times-Herald  advertising 
staff  in  1921,  died  Aug.  1  in  a  New¬ 
port  News  hospital  after  a  long  ill¬ 
ness. 

Bernard  Talimer,  former  treasurer 
of  Philadelphia  Public  Ledger  and 
brother-in-law  of  the  late  Adolph  S. 
Ochs,  died  Aug.  5  in  the  Hotel  Tray- 
more,  Atlantic  City,  where  he  had 
been  living  for  the  past  month.  Be¬ 
fore  becoming  a  newspaper  official, 
Mr.  Talimer  was  in  the  real  estate 
business.  His  widow  is  the  former 
Miss  Matilda  Ochs,  a  sister  of  Adolph 
S.  Ochs. 

W.  D.  Taunton,  81,  for  57  years  a 
Nova  Scotia  newspaperman  died  Aug. 
5  in  Nova  Scotia.  In  later  years  he 
was  best  known  as  the  writer  of 
“Secret  History  of  the  Week”  in  the 
Halifax  Herald  under  the  pen  name 
“I.C.R.” 

Mrs.  Mary  Bradford  Langley,  72, 
widow  of  Frank  E.  Langley,  pub¬ 
lisher  of  Barre  (Vt.)  Times,  died  Aug. 
5  at  her  home  there.  Three  children, 
James  M.  Langley,  owner  and  pub¬ 
lisher  of  Concord  (N.  H.)  Monitor; 
Esther,  wife  of  William  Newell  of 
the  Monitor,  and  Marcia  of  Hartford, 
Conn.,  survive. 

James  J.  O’Neill,  59,  of  New  York 
Daily  News  circulation  department, 
a  former  Hoboken,  N.  J.,  newspaijer 
distributor,  died  Aug.  3,  at  his  home 
in  Jersey  City. 

Leonard  Small,  64,  photographer 
for  the  Boston  Globe  for  the  past  40 
years,  died  at  his  home  in  Somerville, 
Mass.,  Aug.  5.  Small  was  also  a 
trained  newspaper  sketch  artist,  hav¬ 
ing  worked  on  the  Lowell  (Mass.) 


ducted  the  “Top  of  the  News”  col¬ 
umn  and  when  he  retired  was  Sun¬ 
day  editor.  He  began  his  career  as 
political  editor  of  Cleveland  Herald 
before  he  was  21.  Before  going  to 
New  York  in  1900  he  was  city  edi¬ 
tor  of  Chicago  Daily  News  and  Sun¬ 
day  editor  of  Chicago  Tribune.  On 
Sept.  10,  1896,  Cleveland  selected  him 
to  write  an  epic  poem  on  the  Battle 
of  Lake  Erie.  He  read  the  poem  as 
part  of  the  centennial  observation  of 
the  city  on  “Perry’s  Victory  Day.” 

E.  W.  Moore,  84,  retired  Michigan 
newspaper  publisher,  died  Aug.  7  in 
Benton  Harbor,  Mich.  Bom  in  Ro¬ 
chester,  N.  Y.,  he  went  to  Michigan 
in  1883  as  owner  of  the  Battle  Creek 
Journal.  In  1907  he  acquired  the 
Benton  Harbor  News-Palladium  and 
the  St.  Joseph  Herald  Press.  He  sold 
the  former  20  years  ago  and  the  lat¬ 
ter  10  years  ago. 

Robert  A.  Goshorn,  71,  one  of  Pitts¬ 
burgh’s  oldest  newspaper  reporters, 
died  Aug.  7  in  Pittsburgh.  For  more 
than  25  years,  Goshorn  had  been  a 
staff  member  of  the  old  Pittsburgh 
Post  and  its  successor,  the  Post-Ga¬ 
zette.  At  various  times  he  had  been 
a  roving  printer,  war  correspondent, 
medical  student  and  a  reporter  on 
some  of  the  biggest  stories  in  Pitts 
burgh’s  history.  Goshorn  gave  up  his 
studies  in  medicine  to  go  to  Cuba  for 
the  Pittsburgh  Dispatch  as  a  corre¬ 
spondent  in  the  Spanish-American 
War.  One  of  his  exploits  was  to  join 
with  a  group  of  correspondents  there 
in  commandeering  a  government  boat 
to  take  them  to  the  mainland  to  send 
their  stories. 
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CRASH  KILLS  9  NEWSMEN 


Nine  Hvmgarian  newspapermen,  a 
pilot  and  co-pilot  and  a  mechanic, 
were  killed,  their  bodies  burned  be¬ 
yond  recognition,  in  a  crash  of  a 
three-motored  Hungarian  passenger 
plane  near  Debrecen,  Hungary,  Aug. 
10.  The  newspapermen  had  been  in¬ 
vited  by  the  Hungarian  Government 
to  accompany  41  planes  to  the  Inter¬ 
national  St.  Stephen’s  Air  Meet.  Tbe 
crash  occurred,  airport  officials  said, 
after  the  plane  took  off  in  stormy 
weather  for  a  return  flight  to  Buda¬ 
pest. 


Equipment  and  Supplies 


CARTER  OFF  THE  AIR 


Philadelphia,  Aug.  11 — Boake  Car¬ 
ter,  radio  commentator  for  General 
Foods,  Inc.,  will  go  off  air  Aug.  26, 
the  day  his  contract  with  General 
Foods  expires.  Carter  told  Editor  & 
Publisher  today  that  he  intends  to 
take  four  or  five  weeks’  vacation 
aboard  his  yacht,  and  that  he  may  re¬ 
turn  to  the  air  in  October.  He  denied 
reports  that  pressure  from  Federal 
government  caused  General  Foods  not 
to  renew  his  contract.  Carter  has 
criticized  the  New  Deal  on  the  radio 
and  in  his  Ledger  Syndicate  column. 


MONARCH  n 

makes  the  finest 


MATS 


Write  for  8-page  bulletin  which  il¬ 
lustrates  Hoe’s  Special  Six  Features. 


R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.Y. 


STEREO 


qua 


EQUIPMENT 


Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


THE  GOSS  PRINTING  PRESS  CO 
PILSEN  STATION,  CHICAGO,  lU 
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WHAT  OUR 

headers  say 


particularly  interested  in  that,  why 
enlarge  on  this  intriguing  subject? 

A.  G.  Stamm, 
Pasadena,  Calif. 


T  Consolidated  Uses 

The  Seamy  Side  of  other  Media 

Small  Town  Papers  To  Editor  &  Publisher:  The  story 

.  „  T  ,  .  .  of  Consolidated  Edison’s  advertising, 

To  Editor  &  Publisher:  I  have  just  describes  ac- 

read  wth  grea  in  res  a  er  .  gjjd  I  think  informatively  the 

Schneiders  ar  ice  m  ,  policies  and  practices  of  our  current 

jsue  entitl^,  ig  *  Y.  ®  „  promotional  campaigns.  However,  the 

Ambitions  Center  on  Owning  a  Pa^r  statement  in  the  sub-head  that  “Con- 

®  >  solidated  Edison  Company  Uses  Only 

r  vrould  be  a  lot  of  fun  to  run  a  coun-  u_  to  some 

,  ftat  Aey  o«,dd  ’ 

ut  »me  o  eir  pe  i  eas.  Newspapers  certainly  represent  the 


some  of  their  pet  ideas,  unham- 


by  front  office  policies.  To  backbone  of  our  advertising  efforts 
ihers^e  sense  o  powe  ,  o  g  depend  upon  their  advertis- 

a  big  frog  m  a  ^a  pu  e  is  w  columns  very  largely  in  furthering 

app^  to  em  in  running  a  coun  ry  appliances  and  the  use  of 


*e«kly  or  daily. 


our  service.  In  addition,  we  also  use 


1  have  f  rtiany  supplementary  types  of  media 

large  city  daily  _  and  the  publisher  of  tLt  Vn  nut  with 


,arge  cuy  uauy  cuu 

a  country  weekly.  True,  I  met  with  _  ,,  ,  .  f  . 

,  ,r  •  1-  Ju  c  1  j  u..*  monthly  bills  to  our  customers,  post- 

mdifferent  success  m  both  fields,  but  •'  .  ,  •  j  j- 

I  ,  ,  ,  X  _ ers  on  company  trucks,  wmdow  dis- 

|at  least  feel  I  can  compare  the  two.  plays,  etc. 

Mutt  Be  Butinctt  Man  jn  short,  we  believe  in  using  every 


In  my  opinion,  to  be  a  successful  legitimate  and  effective  form  of  ad- 
small  town  publi^er  today  a  man  vertising  that  will  help  to  promote  our 
must  first  of  all  be  a  good  busmess  business  and  make  our  use  of  news¬ 
man,  and  I  question  whether  the  paper  space  increasingly  valuable, 
majority  of  city  newsmen  haw  had  Henry  Obermeyer, 

the  training  or  ei^nence  for  that.  Assistant  vice-president  in  charge 

As  a  class  they  have  the  earmarks  of  advertising. 


majority  of  city  newsmen  haw  had  Henry  Obermeyer, 

the  training  or  ei^nence  for  that.  Assistant  vice-president  in  charge 

As  a  class  they  have  the  earmarks  of  f  aHv^rtieino 

the  artistic  type — more  like  actors 

than  business  men — impractical  to  say  ELECTED  TO  4-A 
theleast  That  protebly  explains  why  ^ 

the  Guild  seems  to  have  such  a  feeble  to  membership  in  the 

^aption  of  the  problems  of  pub-  American  AssociaUon  of  Advertising 

Agencies. 

The  city  reporter  who  imagines  he 
has  the  opportunity  of  carrying  out 

his  pet  ideas  in  a  small  town,  is  just  A  Q*Q*TI 'I L*  I  \ 

having  a  vision,  for  a  paper  in  such  a  V^J.iX&OOJiA  AlTi 

community  is  hemmed  in  by  the  power  jt  i  ■  l>*PTC!T1VT^^ 

of  public  opinion  to  a  far  greater  ex-  *\.LJ  V  JUiA  1  lolJM  VJT 

tent  than  in  the  city.  _ _ 

He  has  to  pass  up  or  tone  down  ^  ^ 

many  a  good  news  story  (I  should 

qualify  by  adding  there  are  few  such)  SITUATIONS  (Cash  with  Order) 

or  otherwise  he  will  have  a  goodly  I  Time  —  .50  per  line 

portion  of  the  community  on  his  neck.  3  Times  —  .40  per  line 

I  remember  once  having  a  “hot”  ALL  OTHER  CLASSIFICATIONS 
story  about  the  son  of  a  prominent  (Cash  with  Order) 

citizen  who  had  stolen  his  wife’s  wed-  •  Time  —  .85  per  line 

(ling  presents,  selling  them  in  the  big  .  ^  Tirnes  —  .70  per  line 


_ Nawtpgpurs  For  SoU _ 

$1,260  will  buy  one-fourth  interest  in  small 
Florida  daily,  only  daily  in  prosperous 
East  Coast,  “Gold  Coast”  county.  Job 
for  ambitious  investor  also  available 
either  editorial  or  business  end.  Un¬ 
paralleled  opportunity  to  break  into  news¬ 
paper  business  on  your  own  and  become 
independent  as  well  as  powerful  in¬ 
fluence  in  resort  and  business  community 
of  perfect  climate.  Expansion  policy  of 
this  long  established  daily  is  eagerly 
awaited  in  county’s  live  towns  and  should 
under  aggressive  management  bring  pleas¬ 
ing  results.  Don’t  answer  unless  you 
have  cash  and  are  eager  to  go  to  town. 
Box  4220,  Editor  &  Publisher. 

Evening  dally  county  seat  In  east.  Nice 
community,  A-1  plant,  well-established 
business  over  $50,000  annually.  Business 
interests  elsewhere  necessitate  sale.  No 
debts.  Price  $20,000,  half  cash  plus  pur¬ 
chase  of  newsprint  and  stock  on  hand. 
Submit  evidence  you  have  the  cash.  Box 
4197,  Editor  &  Publisher, 

Tired  publisher  on  shady  side  life  wants 
relief  from  daily  responsibility.  Will 
sell  working  interest  and  contract  to  buy 
one  of  the  best  small  dailies  in  South¬ 
west.  Applicant  must  stand  rigid  test 
as  to  ability  and  character.  Tell  all 
details  in  first  letter  to  Box  4205,  Editor 
&  Publisher. 


Nawipapar  Brokers 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feighner  Agency,  Nashville,  Mich. 

NEWSPAPER  PROPERTIES 
Bought,  sold,  merged,  appraised. 
NEWSPAPER  APPRAISAL  CORP’N. 
Timgs  Bldg.,  Times  Square,  New  York 

Circulation  Promotion 

For  good  newspapers  this  27 -year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
TTIE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 

More  money  for  newspaper  and  magazines 
from  mail  subscriptions.  Certified  Circu¬ 
lation  Co.,  P.  O.  Box  1974,  Knoxville, 
Tenn. 


city  and  landing  in  jail  there  for  **nding 


passing  a  lot  of  bum  checks.  j  V"'"’  ^'1’' 

.  .  -  .  .  .  address  to  be  counted  as  three  words. 

Saved  Porant*  from  Humiliation  Ads  charged  to  established  accounts  will 
Could  I  rim  that  story?  Not  much,  be  billed  for  the  counted  number  of  lines. 
A  dozen  or  more  subscribers  and  ad-  FORMS  CLOSE  THURS.  NOON 
vertisers  came  to  me  and  urged,  even  Minimum  space,  three  lines.  The  Editor 
coRunanded  me,  not  to  run  that  story  A  Publisher  reserves  the  right  to  classify, 
iiecause  his  parents  were  such  fine,  oc  reject  any  copy. 
fcspect^  citizens.  Really  there  was  Butinete  Opportunity 

»nKthing  fine  about  these  people’s  —  -  - - - 

*lcaire  to  save  the  parents  from,  the  D*alre  to  interest  experienced  publishing 


Butinetf  Opportunity 


pain  and  humiliation  of  having  their 
son’s  escapades  aired  in  the  paper  but 
I  could  not  have  afforded  to  run  that 
even  if  I  had  not  felt  the  way 
“*y  did.  This  is  only  one  of  many 
I  could  cite — of  news  stories 
you  cannot  run  in  a  small  town  be- 
of  public  opinion. 

A  country  editor  must  have  certain 
Wnlifications  many  city  newsmen 
I*®-  He  must  be  able  to  wax  enthus- 
^•fic  about  banalities  and  trivialities. 
^  Must  be  a  regular  hoimd  for  men- 
J®ing  names  of  nobodies — the  more 
»e  better. 

He  must  enjoy  and  have  the  ability 
*  expand  nothing  into  a  column 
l^teup.  Service  clubs,  lodges, 
**“^68 — especially  the  ladies’  aid — 
be  given  due  mention.  And  woe 
bffie  editor  who  gives  one  woman’s 
Jso  or  one  wedding  a  bigger  writeup 
®an  another, 

H  he  takes  sides  in  politics,  he  is 
in  for  it — if  for  nothing  else, 
loss  of  a  nice  order  of  job  printing. 

Imoidd  really  have  dwelt  more  on 
r*  business  angle  of  nmning  a  small 
own  paper  but  as  news  men  are  not 


or  advertizing  man,  now  un-employed 
or  desiring  to  make  change,  in  position 
to  do  all  financing  consisting  defraying 
traveling  expenses,  I,  or  2,  if  more  ad¬ 
vantageous,  in  closing  for  revival  national 
publication  showing  profit  when  discon¬ 
tinued  due  to  questionable  direction,  as 
can  be  substantiated;  to  be  appointed 
business  head  with  equal  holdings  as  ad¬ 
vertiser.  If  not  in  $10,000  class  up  do 
not  answer.  Many  prominent  publish¬ 
ing,  printing  houses  interested.  Financ¬ 
ing  will  be  inside  $300  and  two  weeks’ 
time  maximum.  Can  furnish  A-No.  1 
New  York,  Chicago  references.  Principal 
can  be  seen  by  appointment  Pittsburgh 
sector  or  New  York  conference  with  rep¬ 
resentative.  Box  4206,  Editor  &  pub¬ 
lisher. 


y  When  You  Buy  or  Sell  a 
I  NEWSPAPER  PROPERTY 
I  Enlist  the  Aid  of  Our 
I  Brokerage  Service 

J  NEWSPAPER  APPRAISAL 

I  CORPORATION 

I  L.  Parker  Ukeljr,  Pres, 

j  1707  Times  Bldg.,  New  York 


Help  Wonted 

Advertising  Salesman — Prominent  N.  C. 
Evening  Daily  highly  competitive  field 
offers  opportunity  seasoned  capable  sales¬ 
man  with  flair  for  good  layout,  excellent 
personality,  high  standard  conduct. 
.Salary  $40.  Write  Editor  &  Publisher 
Box  4200,  full  details  experience,  sam¬ 
ples  of  work. 

Wanted — Young  man  with  diversified  news¬ 
paper  experience  including  editorial,  ad¬ 
vertising  and  circulation  for  position  as 
Promotion  Manager  on  outstanding  New 
York  State  evening  daily.  Box  4211, 
Editor  &  Publisher. 

Situations  Wonted 
Adverdsiag 

Advertising  Manager,  32,  seeks  change. 
Wide  experience;  aggressive;  ideas. 
Box  4195,  Editor  &  Publisher. 

Advertising  Manager — 19  years  proven 
record  N.  Y.  C.  papers.  Presently  em¬ 
ployed.  1  years  as  publisher  subur¬ 
ban  paper.  Married;  age  36.  Best 
references.  Box  4218,  Editor  &  Pub¬ 
lisher. 

Situations  Wonted 

Crcnladon 

Circulation  Manager — Several  years  ex¬ 
perience  in  all  phases  of  work.  Expert 
in  carrier  organization  and  promotion. 
Efficient  and  economical  methods.  Good 
record  and  references.  Box  4198, 
Editor  &  Publisher. 

Circulation  Manager  large  daily  available 
for  three  weeks  to  re-organize  circula¬ 
tion  department  of  small  daily.  Has 
done  this  work  on  two  other  occasions. 
Box  4208,  Editor  &  Publisher. 

Circulation  Manager  large  paper  or  Business 
Manager  small  city.  Has  record  of  doub¬ 
ling  circulation.  Saved  Publisher  $75.- 
000  in  ’38.  College  graduate,  married; 
age  33.  Box  4214,  Editor  &  Publisher. 

Situatiens  Wonted 
Editorial 

College  graduate,  24,  training  and  five 
months  experience,  general  reporting, 
photography.  Want  permanent  position, 
interested  in  future  not  salary.  Go 
anywhere,  perfer  midwest.  Box  4210, 
Editor  &  Publisher. 


Situations  Wanted 

Editorial  (Cont’d.) 

Editorial  Writer — Thoroughly  capable,  pro¬ 
gressive.  Posted  both  U.  S.  and  world 
affairs.  Available  through  merger.  Can 
show  work  recently  done.  Fine  refer- 
ences.  Box  4212,  Editor  &  Publisher. 

Special  coverage — for  copy  with  um  mpb, 
particularly  human  interest;  utility  in¬ 
side  or  outside  except  sports;  editor 
small  daily  at  20,  nine  years  with  present 
employer;  married,  white,  thirty.  Box 
4204,  Editor  &  Publisher. 

Situations  Wanted 
General  &  Administrative 

Business  Manlier  small  dally  now  employed 
seeks  position  as  publisher’s  assistant, 
busine8.s  or  advertising  manager.  Good 
record  of  achievement.  Not  a  “job 
'hunter”.  If  interested  in  a  capable, 
sober  man  with  good  reasons  for  de¬ 
siring  a  change,  meet  me  face  to  face. 
Box  4204,  Editor  &  Publisher. _ 

Manager  desires  connection  good  newspa¬ 
per.  Successful  unusual  profit  making 
record  substantiated  by  numerous  res¬ 
ponsible  references.  Thoroughly  compet¬ 
ent  all  departments.  Modem  promotion 
and  sales  methods.  Economical  produc¬ 
tion.  Experience  covers  newspapers 
$300,000  to  $2,500,000  volume.  Widely 
known  in  publishing  and  advertising 
circles.  Address  Box  4215,  Editor  & 
Publisher. _ 

Newspaper  Executive  with  18  years’  ex¬ 
perience  in  all  departments  desires  con¬ 
nection  in  any  capacity,  with  newspaper 
or  magazine  that  is  seeking  a  man  with 
proven  record  of  accomplishments. 
Learned  "editorial  side”  under  Tom 
Robertson,  Jack  Lait,  W.  E.  Sturdevant, 
J.  V.  Connolly;  sold  and  directed  classi¬ 
fied  and  handled  classified  promotion 
under  R.  E.  Seiler,  Harri.son  McDonald, 
J.  L.  Irvine  and  Charles  Home ;  gathered 
circulation  experience  under  guidance 
of  T.  J.  Dowling,  Harold  Fenton  and  M. 
McBride;  sold,  directed  and  promoted 
display  and  national  advertising  under 
E.  A.  Moore,  Harold  Fletcher.  Stuart 
Schuyler,  Joe  Boyle,  and  Harold  Hall. 
Age  39,  single,  Irish-American,  college 
graduate,  willing  to  locate  anywhere. 
Salary  secondary  to  opportunity.  Box 
4194,  Editor  &  Publisher. 

Situations  Wanted 

Mechanical 

Composing  Boom  Foreman  —  15  years’  ex¬ 
perience.  Now  employed;  desires  change. 
Thoroughly  understands  all  phases,  cost 
and  production.  Interview.  Union. 
South  preferred.  Box  4199,  Editor  & 
Publisher. 


&  Machinery  For  Sole 


For  Sale:  One  teletypesetting  unit,  includ¬ 
ing  perforator  and  typesetter,  less  than 
two  years  old.  Perfect  condition.  Low 
price  for  cash.  Athol  Daily  News,  Athol. 
Mass. 

For  Sale  —  24-inch  Robertson  wet  plate 
holder-— $40.00. 

3  gal.  Silvaloy  Evaporating  Di8h-^$10.00 
The  Minneapolis  Star,  Minneapolis,  Minn. 

For  sale  cheap:  Three  Series  Foundry 
Type,  all  In  good  condition;  Century 
Light  Italic,  18  to  72  Point;  Chelten¬ 
ham  Bold  Extended,  18  to  60  Point; 
Cheltenham  Light  Italic,  24  to  48  Point: 
Proofs  and  Fent  Weights  on  request. 
Republic  Publishing  Company,  Yakima, 
Washington. 

Linotype  Mate — One  font  14A20,  one  font 
24A21  caps  run  in  lower  case.  42A  one 
and  28 A  one,  IDA  12,  all  fonts  sold  $10 
to  $25  as  is.  Independent,  Richmond, 
California. _ _ 

Plant,  2  linotypes,  Goss  comet  flat  bed, 
job  presses,  all  accessories  $6,000.  Goss 
separately  $2,500.  Italian-American, 
125  Mulberry  St.,  Newark,  N.  X _ _ 

Boyle  Jig  Saw  and  Drill,  A.  C.  motor; 
Wesel  Jig  Saw  and  Drill.  A.  C.  motor; 
Fields  Rotary  Shaver-Planer,  A.  C. 
motor  and  Wayfield  ball  bearing,  bed 
14  X  24;  Wesel  full  page  Rougher,  A.  C. 
motor;  Duplex  dry  mat  roller,  A.  C. 
motor;  Ostrander-Seymour  radial  ami 
router;  Lloyd  hand  power  flat  shaver, 
13  X  36  bed;  Shaw  hand  mat  roller, 
13  X  26 ;  Shaw  power  mat  roller,  13  x 
26.  A.  C.  motor.  All  items  rebuilt. 
George  O.  Heffelman,  406  W.  Pico,  Los 
Angles. _ 

Wells  Cross  Buie  Blachine,  practically  un¬ 
used,  $195.  News,  Port  Angeles,  Wash- 
ington. _ _ 

WESBL  Self-Inking  Galley  Proof  Press; 
Wesel  “Daniels”  Rotary  Type  High 
Planer;  Curved  Electric  Scorcher;  Os¬ 
trander  Seymour  Dry  Mat  Roller;  No. 
2  Poco  Proof  Press;  28  Stereo.  Tabloid 
page  size  Chases.  Thos,  W.  Hall  Co., 
Stamford,  Conn. 


Editorial  Writer,  dramatics,  books.  Yale  photo-ERgroving  Equipment  For  Solo 

degree.  Six  years  city  room,  desk, _ _ _ _ — - - -  “ 

features.  Four  years  college  teaching.  Photo-engraving  Equipment  ana  Metals 
Good  record  magazine  publications.  T.  8ULLEBARGER  CO. 

Steady,  dependable,  hard  worker.  Box  John  St.  538  S.  Clark  St. 

4168,  Editor  A  Publisher.  York,  N.  Y.  Chicago,  Ill. 
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SHOP  TALK  AT  THIRTY 


IN  PLUCKING  "a  little  round  ker¬ 
nel”  from  Westbrook  Pegler’s 
August  2  column,  anent  the  Connecti¬ 
cut  Nutmeg's  union 

We  Correct  relationships,  we 
_  were  unintentionally 

ome  ^  unfair  to  Heywood 
Misinformation  Broun,  an  editor- 
proprietor  of  the 
Nutmeg,  and  president  of  the 
American  Newspaper  Guild.  Pegler 
chuckled  that  the  Nutmeg  had  em¬ 
ployed  a  non-guild  member  on  its 
editorial  staff  and  remarked  that  “Mr. 
Broun,  the  employer,  is  operating  a 
lat.  scab,  and  fink  shop  in  the  terms 
of  Mr.  Broun,  the  president  of  a 
CIO  union.” 

If  true,  it  was  news  and  interest¬ 
ing,  but  Mr.  Broun  says  it  isn't  true, 
for  these  reasons: 

1.  The  paper  has  been  printed  from 
its  beginning  in  the  plant  of  the 
Stamiord  Advocate,  under  union 
cc-nditions. 

2.  The  staff  consists  of  two  mem¬ 
bers,  aside  from  the  writing  proprie¬ 
tors.  These  two  paid  members  are 
Heywood  Broun,  Jr.,  who,  though 
still  in  college,  has  been  a  guild  mem¬ 
ber,  his  father  says,  for  three  years, 
and  Harold  Yudain.  whose  applica¬ 
tion  for  guild  membership  has  been 
submitted.  Mr.  Yudain  has  been  em¬ 
ployed  on  a  weekly  in  Connecticut, 
a  ^op  which  the  guild  has  not  at¬ 
tempted  to  organize.  Mr.  Broun,  Jr., 
is  a  vacation  employe. 

We  are  glad  to  present  this  infor¬ 
mation,  in  fairness  to  Mr.  Broun  as 
a  newspaperman  and  as  a  union  lead¬ 
er,  and  regret  the  inconvenience 
caused  him  by  last  week’s  jocularity. 


By  ARTHUR  ROBB 

ing  ship  that  carried  George  B.  Dealey 
from  England  to  America  in  1870  was 
crossed  this  week  in  less  than  four 
days  by  a  steamer  that  can  become  a 
transport  or  an  auxiliary  cruiser  with¬ 
in  a  few  hours.  The  wastes  of  the 
earth  are  daily  traversed  between 
points  of  our  alleged  civilization  by 
giant  planes — ^built  with  the  idea  that, 
in  emergency,  they  can  mount  ma¬ 
chine  guns  and  bomb  racks.  The  mys¬ 
teries  of  the  atomic  structure  of  na¬ 
ture  are  being  explored  with  minute¬ 
ness  that  dazzles  the  imagination — 
with  the  notion  in  the  back  of  some 
scientific  brains  that  new  forces  of 
destruction  can  be  impounded  for 
war.  Molecules  have  been  marched 
and  countermarched  into  dyes,  per¬ 
fumes,  plastics,  foods,  and  fertilizers 
— but  the  culmination  is  a  war  gas 
so  deadly  that  a  drop  of  it  on  the 
clothing  can  kill. 

Heralds  and  legates  have  been  ex¬ 
changed  between  nations  since  the 
dawn  of  civilization,  but  the  crowning 
discovery  of  20th  century  diplomacy 
to  date  is  that  wars  are  where  you 
find  them.  The  old  paraphernalia 'of 
pourparlers,  white  pajjers,  rupture  of 
diplomatic  relationships  is  washed 
out.  In  international  relationships  of 
today,  if  you  don’t  like  the  guy 
around  the  corner  you  wait  a  favor¬ 
able  minute,  lure  him  out  of  his 
house  by  writing  on  his  walls  or  as¬ 
saulting  his  daughter,  stab  him  when 
he  isn’t  looking  and  when  he  turns 
in  astonishment,  cripple  him  by  a 
kick  in  the  belly.  But  unless  you  are 
awfully  lucky,  you  find  yourself 
quickly  surrounded  by  his  husky 
family  and  the  ruffians  of  the  neigh¬ 
borhood —  and  your  undeclared  war 


LAST  WEEK  the  Saturday  Evening 
Post,  with  one  of  those  prescient  or 
lucky  breaks  that  makes  its  headlines 
frequently  coincide 
War  With  with  the  daily  news 
Th«  Press  weeks  after  they 

are  written),  told  its 
Barred  readers  that  the 
‘‘new  world  war” 
was  with  us.  It  was  over  a  piece  by 
Demaree  Bess,  Far  Eastern  news¬ 
paper  correspondent,  who  says  that 
the  Russians  have  been  fighting  Japan 
in  Asia  and  the  Fascist  combine  in 
Europe  since  1936,  though  nominally 
at  peace  with  all  participants  in  the 
struggles. 

Concurrently  the  news  headlines 
told  of  battles  along  the  Siberian 
frontier  involving  heavy  troop  con¬ 
centrations  on  both  sides  of  the  bor¬ 
der.  These  battles,  which  may  be 
comparable  to  some  of  the  smaller 
clashes  in  Spain  and  far  outclass  any 
of  the  Ethiopian  battles,  are  being  re¬ 
ported  from  Tokyo  and  Moscow,  and 
at  this  writing,  so  far  as  we  know,  no 
newspaperman  of  any  nation  has  been 
permitted  near  the  headquarters  of 
the  combat  units.  Machine  guns, 
shells  and  bombs  hurled  across  the 
frontiers  are  being  supplemented  by 
a  barrage  of  handouts  designed  both 
for  home  and  foreign  consumption. 
Their  truth  cannot  be  assayed,  and 
the  only  certain  thing  about  them  is 
that  they  are  intended  to  create  an 
atmosphere  behind  which  their  di¬ 
plomacy  and  their  troops  can  march 
without  regard  to  the  comfort  of  the 
rest  of  us. 

It’s  easy  to  become  discouraged 
over  the  prospect.  Here  we  are  more 
than  a  third  through  the  20th  cen¬ 
tury  of  the  Christian  era.  The  past 
hundred  years  has  seen  us  annihilate 
time  and  distance.  The  ocean  that 
was  spanned  in  six  weeks  by  the  sail- 


HISTORIANS  of  2040  will  probably 
look  back  on  our  performance  as 
not  a  succession  of  wars,  but  as  a 
continuous  process 
''Hmidred  covering  most  of  the 

Year*'  years.  There 

„  have  been  few  twelve- 

months  since  1836 
when  a  good-sized 
scrap  hasn’t  been  going  on  in  some 
corner  of  civilization.  Look  ’em  over. 

The  Carli.sts  in  Snain.  Austrians  in 
Itslv.  France,  England,  Russia  and 
Turkev  in  the  Crimea,  the  American 
Civil  War.  Prussia  over  Austria.  Rus¬ 
sia  over  Turkey,  Prussia  over  France, 
England  in  a  succession  of  emnire- 
builders  in  India,  Afghanistan,  Egypt, 
South,  East,  and  West  Africa.  .Tapan 
walloping  China,  the  United  States 
girdling  the  globe  by  a  walkover  with 
Spain,  a  recurrent  series  in  the  Bal¬ 
kans,  Italy  winning  acres  of  desert 
from  Turkey,  the  1914-1918  phase  in 
which  everybody  took  cards.  Fiume, 
the  Riffs,  Syria.  Palestine,  White  vs. 
Red  Russians,  China  in  endless  tur¬ 
moil  punctuated  bv  occasional  parties 
with  Japan,  the  Rhineland  episodes, 
Ethiopia,  Anschluss  in  Austria,  anni¬ 
versary  in  Spain,  a  ring  of  steel 
around  Czechoslovakia — and  the  stage 
all  set,  if  you  believe  the  experts,  for 
another  round-robin  affair  in  which 
the  tactics  of  Donnybrook  Fair,  Attila 
the  Hun,  Genghis  Khan,  and  Chica¬ 
go’s  Valentine  murders  are  to  be 
combined,  retaining  the  best  features 
of  each. 

Maybe  we  can  do  it  again;  probably 
not,  without  condemning  a  large  sec¬ 
tion  of  the  world’s  present  popula¬ 
tion  to  death  or  worse.  Wars  ..Were 
good  sport  and  maybe  necessary 
bloodletting  when  they  occupied  a 
limited  group  of  professionals  for 


whom  no  other  occupation  could  be 
found  in  the  day’s  economics.  Their 
weapons  didn’t  often  destroy  the 
community  wealth,  expressed  then 
in  terms  of  land.  They  didn’t  dam¬ 
age  the  physical  structure  of  the 
castles  and  cathedrals,  and  a  few 
burned  huts  could  be  rebuilt  over¬ 
night.  They  drained  gold  from  trade, 
but  they  didn’t  lock  the  nation  into 
a  gigantic  arsenal.  And  the  thousands 
who  were  slain  in  the  battles  of 
Caesar,  Alexander,  the  Plantagenets 
and  Gustavus  Adolphus  could  be 
better  spared  by  the  fertile  peasants 
of  long  ago  than  by  the  reluctant  sires 
of  today’s  urban  capitalism. 

*  *  * 

WAR  WOULD  SEEM  to  be  a  con- 
commitant  of  the  capitalist  sys¬ 
tem,  according  to  the  record,  but  it 
doesn’t  need  the  skill 
No  Lesson  ^  magician  or  the 

From  mathematics  of  Ein- 

stein  to  determine 
The  Past  world  capitalism 

has  come  close  to 
suicide  by  its  past  century  of  almost 
continuous  fighting.  The  long  up¬ 
ward  struggle  of  the  Caucasian  races 
for  life,  liberty  and  the  right  to  pur¬ 
sue  happiness  is  again  near  a  deadly 
standstill.  The  dictators  who  have 
stamped  on  the  ambitions  of  mil¬ 
lions  wave  the  sword  again,  blind  to 
the  historic  truth  that  dictators  are 
transitory,  human  striving  for  the 
blessings  of  liberty  eternal,  and  that 
dictatorship  has  always  perished  on 
the  sword  it  has  drawn. 

Yet,  here  we  are  in  1938,  the  United 
States,  the  British  Empire,  and  France, 
calmly  contemplating  war  as  the  only 
possible  adjustment  of  international 
difficulties.  Between  the  three  can 
be  found  the  bulk  of  the  world’s 
wealth,  a  near-monopoly  on  the 
world’s  scientific  knowledge,  a  vast 
majority  of  the  world’s  population 
which  professes  to  follow  the  teach¬ 
ings  of  Christ,  the  Prince  of  Peace, 
an  appreciation  through  more  than  a 
century’s  experience  of  the  blessings 
of  democratic  liberty.  And  we  calm¬ 
ly  look  upon  the  prospect  of  war, 
maybe  next  week  and  maybe  not 
until  1940  when  we  can  have  in  order 
the  same  trappings  that  led  us  into 
war  before  and  not  only  solved  none 
of  the  old  problems,  but  created  a 
horde  of  new  ones.  We  contemplate 
ii,  knowing  that  it  will  come  upion  us 
like  a  thunderbolt  or  an  earthquake, 
ignoring  the  mechanism  we  have 
built  through  centuries  in  the  hope 
of  guaranteeing  peace  and  with  con¬ 
tempt  for  the  democratic  institutions 
which  are  supposed  to  foster  peace. 

«  *  * 

MAYBE  WE’RE  getting  too  steamed 
up  over  this  thing.  We  don’t  know, 
but  we  were  old  enough  to  watch 
Uncle  Sam  get  him- 
Laugh  Them  self  lugged  into  the 
Out  of  war,  and  to  ap- 

M  •  preciate,  in  retro- 

ur  ives?  spect  anyway,  how 

the  job  was  done. 
We  had  no  such  notions  in  1917  and 
observed  none  in  any  of  the  neigh¬ 
bors  for  whose  opinion  we  cared. 
We  were  quite  certain  in  1917  that  if 
Germany  licked  the  Allies,  we  were 
next  on  the  list  and  due  to  watch  all 
we  held  dear  swept  into  the  ocean 
by  a  lunatic  with  waxed  mustaches 
and  a  bad  arm. 

That  lunatic  has  lived  in  total 
desuetude  for  nearly  20  years  now, 
and  another  lunatic  with  a  different 
set  of  mustaches,  one  with  a  hairless 
lip  and  a  battleship  chin,  and  an 


Laugh  Them 
Out  of 
Our  Lives? 


I 


I 


assortment  of  fanatical  gents  who  sa 
“Scuse,  pUz”  while  they  gouge  yo 
eyes  are  among  the  latest  mena 
Maybe  we  take  them  too  seriously 
the  world  did  the  Kaiser  25  ye 
ago.  Looking  back  on  it,  Kaiser  Wil 
helm  was  “kein  boeser  Mensch”  as  b 
once  said  of  himself — just  a  d 
fool  who  should  have  been  unders~„. 
and  given  the  runaround  by  peopl 
wise  enough  to  govern  other  nation' 

Cops  handle  the  same  kind  of  peo 
pie  every  day  without  raising 
nightstick  or  drawing  a  gun.  Th 
are  an  old  story  to  newspapermen 
their  home  towns,  exhibiting  vario_ 
forms  of  egomania  without  gettin 
the  chance  to  do  real  damage  o 
winding  up  in  an  asylum.  But  in 
stead  of  looking  at  the  evidence  th 
Kaiser  gave  us  freely — strike  wi 
the  mailed  fist,  rattling  the  swo 
standing  forth  in  shining  aimor— a 
proof  of  his  infantile  mind,  we  too 
him  as  a  dangerous  bully,  and  imi 
tated  him! 

When  Willie  mentioned  the  “mail 
first”  and  built  a  battleship,  Britai 
laid  down  two.  France  talked  “atta 
que,  toujours  I’attaque.”  And  Eng 
land’s  two-for-one  battleships  hugg 
their  harbors  while  the  unmention 
submarines  sank  ships  that  could  n 
be  reproduced  for  10  years,  whi 
France’s  “attaque”  burned  up  h 
next  generation  of  men,  two  genera 
tions  of  wealth,  and  left  Uncle 
holding  the  bag  for  more  debts 
the  world  can  work  off  in  a  cen 
of  warless  production. 

We  seem  to  be  leading  up  to  the 
idea  that  the  war  menace  should  be 
debunked  by  some  old-fashioned  re 
porting.  Despite  the  ubiquitous  cen 
sor,  it  can  be  done,  and  the  cost  of 
it  to  the  newspapers  of  America  won’t 
equal  the  expense  of  a  month’s  cable 
charges  if  the  blow-off  comes.  It 
won’t  equal  the  cost  of  one  artillery 
barrage  or  a  day’s  infantry  fighting, 
without  regard  to  human  death  and 
suffering. 

If  our  people  and  our  rulers  and 
diplomats  have  the  inside  informatiMi 
that  good  reporters  can  get  bdiind 
the  stuffed  shirt  front  and  the  propa¬ 
ganda  screens  of  potential  enemies, 
there  probably  won’t  be  a  world  war 
in  the  near  future.  We’ve  got  t^ 
people  with  the  brains  and  the  skill 
to  do  it  and  we  can  save  a  lot  of 
bother  by  letting  them  win  the  war 
in  line  of  civil  duty  rather  than  m 
brass  hats  in  the  Division  of  PuUk 
Information  after  hostilities  start 

That  would  give  all  of  us  a  prospect 
of  fishing  and  golf  for  the  next  few 
years,  and  a  chance  at  some  money 
with  which  to  enjoy  them.  And  ri^t 
now,  war  or  no  war,  broke  or  not, 
we  intend  to  spend  part  of  the  next 
24  hours  chasing  a  tuna.  Who  know 
the  tuna  tribe  may  regard  us  as  we’ve 
just  looked  upon  the  Kaiser — some¬ 
one  to  be  rendered  harmless,  or  as  a 
last  resort,  abolished?  If  history  B 
any  guide,  however,  we  are  no  rniwe 
a  peril  to  the  tuna  than  the  Kaistf 
should  have  been  to  Europe.  1h*y 
have  our  measure. 

P.  S.  From  the  tuna  front,  25  miles 
off  Sandy  Hook — Several  young  tuna 
and  bonita,  ignorant  of  history,  flip- 
flopped  their  last  in  the  tanks  of  our 
boat.  We  hear,  too,  that  the  Sibei^ 
war  has  been  called  off,  or  postponed 
Adist  omen. 


AMATEUR  DAY 

The  Birmingham  News  recently  iD* 
vited  the  Birmin^am  Camera  Club 
composed  of  125  members  to  come  up 
and  shoot  the  works  from  composing 
room  to  pressroom.  The  snapshooteB 
did  just  that  and  for  once  the  stafi 
photographers  were  photographed.  A 
$5  prize  was  awarded  for  the  best 
ture  which  turned  out  to  be  an  action 
picture  in  a  typical  movie-like  seen* 
of  Vincent  Townsend,  city  editor. 
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New  Library  of  Congress  Building,  Washington,  D.  C.,  in 


which  twelve  new  Streamlined  Intertypes  will  be  installed 


Twelve  Illore  Intertypes  for  the 
U.  S.  Government  Printing  Office 


Twelve  modern  Streamlined  Intertypes  with  seventy  fonts 
of  matrices  have  just  been  ordered  by  the  Government 
Printing  Office  for  the  new  Library  of  Congress  Building  in 
Washington,  D.  C.  This  is  the  third  time  in  the  last  three 
years  that  the  world's  largest  printing  establishment  has 
chosen  modern  Intertype  machines. 

The  order  includes  four  eight-magazine  mixer  machines  and  eight 
six-magazine  non-mixers;  and,  like  all  other  Intertypes  purchased  by 
the  Government  Printing  Office,  all  twelve  of  these  machines  will  be 
equipped  with  Intertype  Automatic  Quadding  and  Centering  Device. 

The  most  modern  equipment  available  is  being  purchased  for  the 
new  Library  of  Congress  Printing  Department,  in  which  Intertypes 
will  be  used  exclusively.  With  this  installation,  twenty-three  Inter¬ 
types  will  be  in  operation  by  the  Government  Printing  Office. 

Twenty-two  other  government  printing  offices  in  all  parts  of  the  world 
now  use  Intertypes.  Write  Intertype  Corporation,  360  Furman  Street, 
Brooklyn,  New  York,  for  details  about  the  new  Streamlined  Intertypes 


CAItC  MiOlUM  AND  CAIKO  BOLD 


Step  Ahead  and  Stay  Ahead  with  IIITGRTYPC 
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Proved  by  Experience . . . . 


Full  information  regarding 
features  of  the  Ludlow  sys¬ 
tem  which  are  responsible 
for  its  whole-hearted  en¬ 
dorsement  by  users  will  be 
gladly  sent  you  on  request. 


The  Ludlow  is  in  successful  practical 
use  in  thousands  of  composing  rooms 
all  over  the  world. 

These  plants  are  constantly  evidenc¬ 
ing  their  satisfaction  with  actual  results 
on  their  job  and  display  composition, 
by  supplementing  their  Ludlow  equip¬ 
ment  with  additional  fonts  and  ma¬ 
chines,  which  are  being  continually 
modernized  and  improved. 

And  the  number  of  Ludlow-equipped 
composing  rooms  is  constantly  increas¬ 
ing,  making  possible  the  active  sus¬ 
tained  program  of  type  design  and 
matrix  production,  which  makes  the 
newest  typefaces  available  when  they 
are  needed.  This  volume  of  business 
also  justifies  the  active  research  which 
results  in  continuous  modernization 
and  improvement  of  the  equipment. 

The  widespread  satisfaction  with  the 
Ludlow  as  a  tool  for  producing  that 
wide  and  varied  range  of  composition 
which  can  best  be  set  by  hand,  is  due 
in  large  part  to  the  simplicity  of  oper¬ 
ation  and  mechanism  which  always 
has  been,  and  will  continue  to  be,  a 
cardinal  feature  of  the  Ludlow.  Its  mak¬ 
ers  have  steadfastly  rejected  dozens  of 


proposals  for  making  the  Ludlow  a  com¬ 
plicated  piece  of  machinery  requiring 
constant  attention  to  maintain  it  in  suc¬ 
cessful  operation. 

They  have  steadfastly  kept  the  Lud¬ 
low  the  simple  tool  for  the  hand  com¬ 
positor,  developed  for  most  efficiently 
meeting  the  practical  requirements  of 
job  and  display  composition. 

Whether  it  be  in  the  far-off  moun¬ 
tains  of  the  Philippine  Islands,  or  in 
the  composing  room  of  New  York’s  fast¬ 
est-moving  newspaper,  the  Ludlow  per¬ 
forms  successfully  day  after  day  under 
the  most  widely  varied  demands  and 
conditions. 

When  you  install  Ludlow  equipment 
for  job  and  display  composition,  you 
are  taking  no  chances  either  on  the 
machine  or  on  the  adequacy  of  the 
matrix  resources— in  typefaces  modern 
and  traditional,  roman,  italic  or  script. 
Five  popular  scripts,  for  example,  are 
now  available  for  Ludlow  slug-cast 
composition. 

So  we  repeat,  you  can  depend  upon 
the  Ludlow  for  meeting  the  require¬ 
ments,  both  present  and  prospective,  of 
job  and  display  composition. 


LUDLOW  TYPOGRAPH  COMPANY 


2032  Clybourn  Avenue 
Chicago  +  +  Illincis 


Set  in  members  oi  the  Ludlow  Katnak  family 
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La  Crosse  Tribune  In  New  Plant 


Lee  Syndicate  Daily's  Home  Is  Air  Conditioned  Through- 
5tal  Cost  Was  $285,000  —  New  Goss  Press  Installed 


of  rooms  for  the  managing  editor,  soci¬ 
ety  editor,  teletype  quarters,  large 
news  room  and  reference  library. 
Walls  are  of 
glazed  gray 
wainscoating  and 
smooth  stipple 
painted  plaster 
in  sun  tan  flesh 
above.  The  ceil¬ 
ing  is  of  cork. 

The  advertis¬ 
ing  department 
has  at  its  dis¬ 
posal  conference 
and  layout 
rooms,  the  latter 
having  steel  fil¬ 
ing  cases  and 
strip  reflector  for  lighting  purposes. 

Off  one  ■wall  of  the  business  office 
are  book  and  file  vaults  and  a  general 
supply  room. 

Beyond  the  office  section  is  the  pro- 
com- 


rHE  LA  CROSSE  (Wis.)  Tribune 
and  Leader-Press  late  last  month 
[ormally  opened  its  new  completely 
air  -  conditioned 

modern  and  effi- 
cient  design,  fea- 

■  with  new  equip- 
ment  for  all  de- 
partments.  Cost 
I  of  the  plant  was 

I  approxim  a  t  e  1  y 

$1^,000,  and  new 
equipment  cost- 
iog  $100,000  was 
^ ^ -  installed. 

E.  P.  Adlor  Executives  of 

all  Lee  Newspa¬ 
per  Syndicate  papers,  of  which  the 
Tribune  is  a  member,  were  guests  of 
Publisher  Frank  H.  Burgess  at  the 
opening  July  22.  They,  with  other 
publishers,  were  invited  to  inspect  the 


Frank  H.  Burgess 


Exterior  view  showing  main  entrance  to  new  Tribune  and  Leader-Press  plant. 


duction  department  containing  a 
posing  room  66  x  48  feet,  stereotype 
department  and  press  room  which  are 
combined  in  one  area  96  x  24  feet,  sep¬ 
arated  by  glass  block  partitions  and 
double  doors.  A  glass  enclosed  office 
for  proofreaders  is  between  the  ad¬ 
vertising  make-up  and  news  machine 
sections  of  the  compKJsing  room. 

Space  for  paper  distribution  is  in 
mail  and  carrier  route  rooms,  so  ar¬ 
ranged  as  to  eliminate  the  necessity 
of  a  conveyor  system  from  the  press. 
Mail  goes  directly  into  an  enclosed 
trucking  area. 

Separate  locker  rooms  provided  on 
the  mezzanine  for  shop  and  office  em¬ 
ployes  contain  toilet  space,  showers 
and  lunchroom  facilities.  On  the 
same  floor  is  a  large  conference  room 
for  staff  department  heads. 

Trucks  Unload  In  Basamont 
By  means  of  a  ramp,  trucks  can 
drive  into  the  basement  trucking  area 
to  tmload  paper,  ink  drums  and  other 
stock  material.  TTie  basement  also  in¬ 
cludes  space  for  installation  of  a  pho¬ 
to-engraving  plant;  steel-equipped 
storage  rooms  for  files;  mechanical 
room  containing  hot  water  tank, 
pumps,  compressors  and  air  condition¬ 
ing  apparatus. 

New  equipment  in  the  building  in¬ 
cludes: 

Goss  sextuple  press  with  color  unit, 
pair  of  folders  and  automatic  tension. 
Bowser  ink  feeder,  and  new  Cutler- 
Hammer  electrical  equipment. 

Kemp  Immersion  metal  pot  with  au¬ 
tomatic  control. 

Richards  combination  curve  and 
straight  router;  water  cooled  pig  cast¬ 
ers,  and  Goss  flat  caster. 

Model  30  (Bluestreak)  Mergenthaler 
Linotype  for  use  principally  for  ad¬ 
vertising  typesetting. 

Rouse  vertical  rotary  miterer. 

Elrod  stripcasting  machine. 
Additional  cases  and  series  of  mod¬ 
ern  Tempo  type,  overhead  makeup 
rule  cases,  magazine  racks,  sort  cases, 
chases,  turtles,  and  chairs  and  tables 
A  view  of  the  Tribune  &  Leader-Press  composing  room,  showing  typesetting  battery,  for  operators.  A  Sp>eed  Graphic  cam- 
,  ,  ■  ,  _  era  was  added  to  the  photography  de- 

brown,  buff  and  Indian  red.  Business,  Adjacent  to  the  business  office  is  partment. 

editorial  and  mezzanine  floors  are  of  that  of  the  publisher  which  is  done  in  The  architectural  and  engineering 
asphalt  tile,  some  in  brown  and  black,  natural  walnut,  matched  veneer  pan-  work  was  in  charge  of  Kruse  &  Par- 
""  ----  -  -  -  Davenport,  la.,  who  have  de¬ 

signed  a  considerable  number  of 
newspaper  plants  in  the  middle  west 
area.  Boyum,  Schubert  &  Sorensen 


Gloss  Block  Interior  Walls 

The  building  is  of  one  story,  94  by 
173  feet,  with  mezzanine  and  full  base¬ 
ment.  Reinforced  concrete  and  struc¬ 
tural  steel,  with  glass  block  for  in¬ 
terior  walls  as  well  as  exterior,  in 
architectural  style  of  the  modern 
trend,  compose  the  outside  construc¬ 
tion. 

The  glass  block  provides  a  maximum 
efficiency  in  natural  light  for  the  main 
and  mezzanine  floors.  Each  block  is  a 
foot  square  and  four  inches  thick,  in¬ 
cluding  a  semi-vacuum  space  to  per¬ 
mit  high  humidity  in  winter  without 
condensation  of  frost  forming  on  the 
inside  surface.  The  blcx:ks  provide 
excellent  illumiryation  for  working 
without  electric  lights  under  normal 
conditions. 

Fixtures  and  distribution  of  lighting 
were  given  special  consideration  in 
construction  with  the  result  that  a 
uniform  intensity  prevails  over  all 
work  areas.  In  all  offices  indirect 
lighting  eliminates  the  use  of  desk 
lamps. 

The  building  air  is  controlled  for 
quantity,  quality  and  temperature,  in 
^1  seasons.  Under  all  conditions  air 
is  filtered  for  purity. 

Steel  Parts  Have  JHuminum  Finish 
Ornamental  and  structural  steel 
parts  exposed  to  the  exterior  are  alum- 
mum  with  masonry  ornamentation  in 
pre-cast  concrete. 

Ooors  and  vestibule  at  the  main 
entrance  are  in  aluminum  finish  and 
lead  to  a  public  lobby,  counter  and 
general  office  in  which  are  the  business 
uianagcr. 


View  shows  modernistic  design  and  arrangement  of  business  office. 


-o--.  advertising  manager  and 
business  office  employes. 

Walls  are  in  stipple  rose  stone  shade 
with  ceilings  in  bone  white  for  the 
•^nter  and  graded  to  platinum  gray 
ut  the  walls.  Cornices  and  decorative 
plaster  are  eliminated  in  modern  man¬ 
ner.  Woodwork  here  is  in  American 

Walnut  veneer,  imbbed  finished,  and  production  department  has  a  wood 
Icimmed  with  horizontal  aluminum  block  floor  in  herring-bone  design. 

bands.  The  lobby  and  publisher’s  Business  office  furniture  is  steel  in  ^ _ ^  _  ^ 

®mce  floors  are  of  rubber  tile  in  mar-  gun  metal  gray  with  aluminum  hard-  Just  off  the  publisher’s  office  is  the  of  La  Crosse  were  associated  arclTi- 
“lized  bands  of  black  and  gold,  dark  ware  and  black  leather  upholstery.  editorial  department  which  consists  tects,  with  Carl  Schubert  in  charge  of 
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U.  S.  Color  Printing 
Ahead  of  Britain's 

J.  Anderson,  British  Works  Man¬ 
ager,  Says  Demand  for  It  There  Is 
Small;  Lauds  N.  Y.  News  Plant 

Color  printing  in  the  U.  S.  is  much 
more  advanced  and  developed  than  in 
Great  Britain,  but  other  printing  and 
mechanical  methods  used  in  the  two 
countries  are  at  about  equal  stages, 
J.  Anderson,  Works  Manager,  West¬ 
minster  Provincial  Newspapers,  Ltd., 
Birmingham,  England,  said  in  an  in¬ 
terview  with  Editor  &  Publisher  re¬ 
cently. 

Here  on  a  vacation  and  on  his  first 
trip  to  this  country,  Mr.  Anderson 
said  there  isn’t  the  demand  for  color 
press  or  gravure  printing  in  England 
that  there  is  in  Ae  U.  S.  and  gave 
that  as  the  reason  for  the  low  estate 
of  the  art  in  that  country. 

Radio  vs.  Newspapers 
Amplifying  the  statement,  he  thought 
that  radio  broadcasting,  as  practiced 
in  the  U.  S.,  has  made  serious  inroads 
on  American  newspaper  advertising 
linage  and  for  that  reason  it  has  forced 
American  publishers  to  dress  up  their 
advertisements  in  color. 

“Radio  broadcasting  in  Great  Britain 
is  controlled  by  the  government,”  Mr. 
Anderson  said.  “There  is  very  little 


commerial  matter  sent  over  the  air 
and,  as  it  always  has  been,  the  Eng¬ 
lish  consumer  necessarily  has  to  read 
the  daily  newspaper  for  his  shopping 
product.  You  see,  there  is  no  need 
for  us  to  dress  up  our  paper  with  elab¬ 
orate  color  advertisements.” 

Mr.  Anderson,  whose  title  is  likened 
to  that  of  mechanical  superintendent 
in  U.  S.  newspapers,  directs  the  me¬ 
chanical  operations  of  350  workers  on 
the  Birmingham  Gazette,  Evening  Des¬ 
patch,  Sports  Argus  and  Sunday  Mer¬ 
cury. 

Liked  N.  Y.  News  Riant 

Visiting  various  newspaper  plants 
in  New  York  Mr.  Anderson  found  the 
New  York  Daily  News  composing  room 
“the  finest  equipped  in  the  world.” 

“Their  type-setting  battery  is  amaz¬ 
ing  and  most  excellent,”  he  said.  “I 
was  impressed  with  the  small  quan¬ 
tity  of  movable  type  used  there.  They 
have  typesetters  for  all  sizes  of  type, 
it  seemed  to  me.” 

Commenting  on  the  American  style 
of  split  pages,  Mr.  Anderson  pointed 
out  that  English  practice  in  this  field 
is  concentrated  on  inset  pages.  Com¬ 
paring  U.  S.  and  British  newspaper 
make-up  styles,  he  said  English  pa¬ 
pers  carry  a  lead  story  on  every  p>age, 
topped  with  a  strecimer  headline. 

“Our  aim  is  to  attract  the  reader’s 
attention,  and  it  seems  the  best  way 
to  do  that  is  to  hit  the  reader  be¬ 
tween  the  eyes  with  large,  bold  type,” 
he  said. 


Preferred  page-one  position  in  Eng- 
liA  newspapers,  he  said,  is  in  the 
center  of  the  page  and  not  the  first 
right  hand  column,  as  practiced  here. 

Thumbing  an  edition  of  a  New  York 
daily,  Mr.  Anderson  took  Lisue  with 
the  paper’s  advertising  layouts,  espe¬ 
cially  one  page  which  featured  stepped 
ads,  running  up  the  page  f vom  left  to 
right. 

He  said  that  his  impression  was 
that  the  news  on  the  page  was 
built  aroimd  the  advertisement  and 
was  not  given  proper  treatment. 

He  was  pleasantly  surprised  at  the 
number  of  newsstands  in  New  York. 
“You’re  better  organized  here  that 
way  than  we  are,”  he  said.  “Every¬ 
where  I  went  I  could  get  a  paper.” 

Before  sailing  for  Eingland  July  30 
from  Quebec  Mr.  Anderson  visited 
newspaper  plants  in  Chicago,  Montreal 
and  Quebec. 

Illinois  Meeting 

Composing  Room  Group  Will 

Convene  in  Chicago,  Sept.  17-19 

Annual  meeting  of  the  Illinois  Daily 
Newspaper  Composing  Room  Execu¬ 
tives  Association  will  be  held  in  Chi¬ 
cago  Sept.  17,  18  and  19.  Headquar¬ 
ters  will  be  the  LaSalle  Hotel. 

The  executive  board  of  the  associa¬ 
tion  at  a  meeting  early  this  spring 
voted  to  invite  heads  of  stereotype  and 
press  rooms  to  join  in  the  meeting.  It 


is  the  hope  of  the  board  that  the  asso¬ 
ciation  will  be  reorganized  in  Chicago 
into  a  permanent  Mechanical  Associa¬ 
tion  of  the  Daily  Newspapers  of  the 
state  instead  of  confining  the  associa¬ 
tion  to  composing  room  heads. 

The  officers  of  the  association  are: 
Lee  Moore,  Champaign  News-Gazette 
who  succeeds  John  Cope  who  died 
Nov.  29,  without  having  presided  over 
a  meeting.  Mr.  Moore  was  elected 
vice-president  last  year.  Earl  E.  An¬ 
derson,  Rockford  Consolidated  News¬ 
papers,  Inc.,  secretary-treasurer;  N. 
O.  W.  Joluison,  Moline  Dispatch; 
Verne  Williams,  Springfield  State 
Register,  and  Herschel  Baldwin,  Peoria 
Star  are  the  directors. 

Harry  Pottle  of  the  Western  News¬ 
paper  Union  of  Chicago  is  acting  as 
chairman  of  the  Chicago  committee. 

Plan  Well  Received 

The  plan  for  the  solution  of  the  out¬ 
moded-typesetting-machinery  prob¬ 
lem  worked  out  by  Joseph  T.  Mackey, 
president  of  the  Mergenthaler  Lino¬ 
type  Company,  is  being  enthusiastic¬ 
ally  received  in  the  printing  and  pub¬ 
lishing  industry,  it  is  stated  in  the 
latest  issue  of  The  Linotype  News. 

“Already,”  the  paper  states,  “print¬ 
ers  and  publishers  in  all  sections  of 
the  country  have  written  in  commend¬ 
ing  the  purpose  of  the  plan  and  the 
practical  way  in  which  it  approaches 
a  serious  problem.  Many  inquiries 
have  been  received.” 


the  supervision  of  construction.  The 
air-conditioning  design  was  developed 
by  the  Beling  Engineering  Company 
of  Moline,  Ill.  The  general  construc¬ 
tion  contract  was  executed  by  Theo. 
J.  Molzahn  &  Sons  of  La  Crosse.  Dis¬ 
cussing  the  plant  Architect  W.  O. 
Kruse  said: 

"Many  unusual  features  have  been 
incorjxirated  in  the  new  plant.  The 
direct  functional  simplicity  obtained 
by  use  of  plain  concrete  wall  sur¬ 
faces  and  glass  blocks  for  the  ex¬ 
terior  and  the  extensive  use  of  smooth 
brick  of  light  color  with  glass  blocks 
for  greater  portion  of  interior  walls, 
the  use  of  insulating  materials  for  all 
ceilings  and  resilient  sound  absorb¬ 
ing  materials  for  floors  would  in 


themselves  mark  the  structure  as  an 
outstanding  example  of  modern  in¬ 
dustrial  architecture. 

“But  the  most  important  feature  is 
perhaps  the  complete  automatically 
controlled  air  con^tioning  equipment 
in  a  newspaper  plant.  During  the 
entire  year  all  air  in  the  building  is 
completely  controlled  for  quantity, 
quality  and  temperature.  This  pro¬ 
vides  automatically  controlled  heat¬ 
ing,  humidifying  and  ventilating  for 
winter  use  and  cooling,  dehumidify- 
ing  and  ventilating  for  summer  use. 
Under  all  conditions  air  will  be 
filtered  for  purity  and  properly  con¬ 
ditioned  throughout  the  year  with¬ 
out  recourse  to  window  ventilation. 
Where  windows  ordinarily  would  be 


used  for  light  and  ventilation  glass 
blocks  are  utilized  and  the  building 
becomes  sealed  up  tight. 

“The  12  inch  square  glass  blocks 
are  4  inches  thick,  not  solid,  but  of 
two  walls  about  *2  in.  thick,  with 
a  semi-vacuum  space  between.  This 
construction  permits  high  humidity 
in  winter  without  condensation  and 
frost  forming  on  the  inside  surfaces. 
All  drafts  from  open  windows  and 
infiltration  of  dust  and  insects  is 
eliminated,  "nie  diffusion  of  light 
rays  eliminates  the  necessity  of  using 
awnings  or  shades  and  the  insulating 
qualities  of  glass  blocks  conserves 
heat  in  winter  and  keeps  out  the 
heat  in  summer.” 


E.  P.  Adler  of  the  Davenport  (la.) 
Democrat  &  Leader  and  Times,  is 
president  of  the  Tribune  Co.,  Wm.  T. 
Burgess,  son  of  the  publisher,  is  busi¬ 
ness  manager;  R.  L.  Bangsberg  is  man¬ 
aging  editor;  and  E.  H.  Hoffman,  city 
editor. 

The  Tribune  was  purchased  by  the 
Lee  Syndicate  in  1907  and  ten  years 
later  bought  the  interests  of  the  Lead¬ 
er-Press,  consolidating  the  two  news¬ 
papers  into  one  afternoon  publica¬ 
tion. 

Mr.  Adler  is  president  of  the  syndi¬ 
cate;  Frank  D.  Throop  of  the  Lincoln 
(Neb.)  Star  is  vice-president. 

Lee  Loomis,  Mason  City  (la.) 
Globe-Gazette,  is  secretary  of  the 
organization. 
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First  floor  plan  of  new  La  Crosse  Tribune  &  Leader-Press  plant,  showing  location  of  offices  and  equipment. 
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How  One  Paper  Cut  Composing  Costs 

Production  Records  Kept  and  Drops  Investigated  —  Merit 
System  Installed,  Vacations  with  Pay  Given — Uses  Night  Force 

By  J.  B.  BRESLIN 

M«ehanical  Superintendent,  Bethlehem  tPa.)  Globe-Times 


I  CONSIDER  it  a  privilege  to  inform 
mechanical  men  everywhere 
through  the  medivim  of  Editor  &  Pub¬ 
lisher  how  the 
Bethlehem 
Globe  -Times , 
evening  paper, 
has  reduced 
operating  costs 
in  the  composing 
room.  At  all 
times  we  try  to 
devise  new  ways 
of  cutting  down 
on  time,  labor, 
waste  of  mater¬ 
ial  and  all  other 
J.  B.  Breslin  which  in¬ 

crease  produc- 
hon  costs  and  yet  maintain  the  effi¬ 
ciency  of  the  department  and  of  the 
newspaper  as  well.  We  have  tried 
the  following  methods  and  have  found 
hem  to  be  satisfactory.  All  of  them 
are  workable  in  any  newspaper  and 
It  has  been  proved  that  these  methods 
have  each  and  every  one  increased 
the  efficiency  of  the  department  in 
one  way  or  another,  and  we  have 
found  them  likewise  to  be  of  mutual 
oenefit  to  the  employes  themselves. 

Employs  Merit  System 
Foremost  is  the  merit  system  in 
which  we  take  a  great  deal  of  pride. 
This  system  has  been  put  into  prac¬ 
tice  and  has  been  most  successful. 
The  department  operates  under  a 
policy  of  good  wages  and  steady  hours 
for  regular  employes.  We  are  also 
proud  of  the  fact  that  we  stick  to  the 
policy  of  not  la3ring  off  men  even  in 
distress  periods.  A  week’s  vacation 
is  granted  to  all  employes  who  have 
oeen  with  the  company  one  year  or 
more,  with  full  pay.  In  a  department 
of  approximately  35  employes  it  is  ab¬ 
solutely  necessary  to  devise  short 
cuts. 

First:  The  operator’s  production  is 
measured  in  columns.  This  is  done 
d^y  and  a  daily  record  of  the  in¬ 
dividual  production  is  kept.  At  the 
end  of  the  month  this  record  is  segre¬ 
gated  and  a  daily  average  arrived  at 
for  each  operator.  This  is  done  just 
as  soon  after  the  end  of  the  current 
month  as  the  time  of  the  clerk  will 
permit. 

^reduction  Drops  Investigated 

If  the  monthly  average  of  an  oper¬ 
ator  drops  during  the  month,  the  cause 
for  this  decrease  is  immediately  in- 
'’estigated,  however,  in  a  spirit  of 
instructive  criticism.  A  continued 
decrease  would  eventually  have  a  bad 
effect  on  both  the  employe  himself 
and  the  newspaper.  Efforts  are  made 
at  once  to  step  up  this  daily  average 
for  the  next  month  and  because  the 
neport  is  available  early  in  the  month, 
Jhe  operator  has  a  chance  to  increase 
nis  average  early  in  the  month  and 
intinue  throughout  the  month, 
TOreby,  making  a  better  showing. 
This  type  of  criticism  is  beneficial 
fith  to  the  employe  and  the  employer 
alike.  Reasons  for  these  decreases 
^  varied,  but  with  a  little  tact  on 
foe  part  of  the  superintendent  in  talk- 
“>8  to  the  employe,  the  drop  auto- 
•natically  becomes  an  increase.  The 
^Ploye  realizes  that  his  work  is 
^ing  noticed  and  this  tends  to  make 
“I®  feel  that  he  is  not  just  a  machine 


but  an  individual  who  has  an  impor¬ 
tant  part  in  the  work  of  the  depart¬ 
ment.  Sometimes  the  reasons  are 
phsrsical  and  steps  are  likewise  taken 
to  correct  this. 

Best  Men  Get  Highest  Bate 

Each  opierator  takes  two  proofs  of 
his  production,  thereby  giving  a  fur¬ 
ther  check  on  production  collectively 
and  individually.  The  operator  who 
does  the  best  and  most  work  naturally 
merits  the  highest  rate.  This  policy 
has  a  tendency  to  make  the  individual 
more  contented  with  his  work  which 
results  in  better  work  for  the  em¬ 
ployer  as  well  as  a  saving  in  time  for 
the  company  as  figured  in  dollars  and 
cents.  It  also  provides  the  editor  with 
a  complete  record  of  the  exact  amount 
of  copy  set  each  day. 

Apprentices:  We  point  with  pride 
to  the  fact  that  we  train  our  own  ap¬ 
prentices,  taking  them  in  the  raw  and 
developing  them  right  along  our  own 
lines.  In  most  cases  this  has  been 
worthwhile  as  most  of  the  early  ap¬ 
prentices  are  still  with  the  company 
and  turn  out  splendid  work.  This 
school  of  training  is  in  most  instances 
found  among  the  lost  arts  in  the 
newspajjer. 

Individual  Time  Saving:  Eacn  opei  - 
■'tor  takes  five  minutes  time  to  clean 
his  machine.  This  gives  the  man 
some  self-pride  in  the  cleanliness  of 
the  department  in  general  and  saves 
unnecessary  time  spent  by  the  ma¬ 
chinist  in  taking  care  of  13  machines, 
which  is  his  particular  duty. 

Fneumatie  Tube  Saves  Time 

Pneumatic  Tube  System:  A  pneu¬ 
matic  tube  system  has  been  installed 
between  the  composing  and  editorial 
rooms.  This  saves  considerable  time 
since  one  department  is  located  on  the 
second  floor  of  the  building  and  the 
other  is  on  the  third  floor.  This  sys¬ 
tem  speeds  up  the  delivery  of  copy 
and  the  time  formerly  used  by  the 
mesenger  can  be  used  doing  other 
work  in  the  department.  By  mes¬ 
senger  it  previously  took  from  10  to 


12  minutes  for  copy  to  be  received 
from  the  editorial  department  and  re¬ 
turned  to  the  composing  room.  Now 
approximately  four  seconds  time  is 
consumed  in  one  delivery. 

Ad  Men:  The  ad  men  have  no  other 
duties  besides  setting  up.  They  are 
given  a  lay-out  and  the  rest  is  up  to 
them.  Each  ad  man  also  takes  one 
additional  proof  to  show  production 
and  this  also  enables  the  foreman  to 
detect  any  leakage  in  time  consumed. 

Night  Force:  A  night  force  has 
been  put  on.  This  has  worked  suc¬ 
cessfully  for  more  than  a  year  and 
the  advantages  of  having  this  force 
on  are  numerous.  This  force  at  the 
present  time  numbers  only  five  men. 
A  combination  man  is  in  charge  and 
this  in  itself  saves  considerable  time. 
All  news  type  which  is  available  is 
set  at  night.  All  ads  in  the  office  dui-- 
ing  the  time  the  night  force  works, 
are  set  up.  This  means  that  we  can 
liegin  to  fill  forms  at  an  early  hour. 
We  go  to  press  at  2:30  p.m.  and  ex¬ 
cept  on  very  rare  occasions,  all  forms 
except  five  are  down  by  2:00  p.m. 

Electric  Current  Saved 

Money  Saving  Methods:  Pigs  are 
cast  at  night  to  keep  the  electric  de¬ 
mand  low.  A  bell  rings  when  the 
demand  is  high  and  all  unnecessary 
current  is  shut  off.  This  saves  quite 
a  nice  slice  on  the  cost  of  power. 
Linotype  dross  is  kept  separate  and 
adjusting  metal  is  purchased  when 
ne^ed.  No  material  is  wasted. 

Lighting:  Curtis  indirect  lighting 
units  have  been  installed  and  are 
highly  satisfactory.  Previously  we 
consumed  anywhere  from  3,200  to 
3,600  KW  whereas  since  the  installa¬ 
tion  of  two  ten-foot  Curtis  Units  we 
use  approximately  1,600  KW.  These 
units  give  more  and  better  light  which 
ultimately  results  in  better  produc¬ 
tion  on  the  part  of  the  men,  as  it  is 
less  tiring  and  also  saves  $225  a  month 
on  the  electric  bill. 

Bonus,  Etc.:  The  superintendent  is 
on  a  salary  but  is  held  responsible 


for  expenses  in  his  department.  He 
is  expense  conscious  and  makes  every 
effort  to  cut  down  any  unnecessary 
expense  or  any  expense  that  can  be 
eliminated  without  impairing  the  wel¬ 
fare  of  the  men  and  the  efficiency  of 
the  paper.  He  is  always  on  the  alert 
for  any  leakages  because  he  is  fur¬ 
nished  with  a  monthly  report  of  ex¬ 
penses  showing  a  comparison  with  the 
previous  month  as  well  as  the  same 
current  month  of  the  past  year.  This 
is  also  done  as  soon  after  the  close 
of  the  preceding  month’s  business  as 
time  will  permit.  This  report  is  then 
thoroughly  analyzed. 

High  Charges  Questioned 

Any  unusual  high  charges  are  ques¬ 
tioned  and  an  effort  is  made  at  all 
times  to  save  as  much  during  the 
month  as  is  possible  without  a  handi¬ 
cap  to  the  department.  On  the  other 
hand,  unusually  low  charges  are  also 
detcjcted  and  often  questioned.  Oc¬ 
casionally  the  superintendent  goes  on 
the  mat  because  of  some  charges 
which  may  not  seem  justified.  This 
can  also  be  corrected  before  the  error 
goes  too  far.  All  overtime  in  the  de¬ 
partment  has  been  eliminated  with 
no  ill  results.  A  bonus  is  given  to  the 
superintendent  and  the  men  for  good 
results,  but  if  this  were  not  the  case, 
the  same  efforts  would  be  made  to 
increase  the  efficiency  of  the  depart¬ 
ment. 

In  order  to  accomplish  all  the  fore¬ 
going  it  is  however,  necessary  to  have 
the  full  co-operation  of  the  publisher, 
the  advertising  department,  the  edi¬ 
torial  department,  the  press  room  and 
even  the  office  clerks.  This  co-opera¬ 
tion  is  given  by  the  employes  of  the 
Globe-Times,  but  it  is  so  essential  in 
the  effort  to  reduce  costs,  and  with¬ 
out  it  little  could  be  accomplished. 
But  the  biggest  asset  of  all  is  the  co¬ 
operation  given  the  superintendent  by 
the  composing  room  employes  them¬ 
selves.  They  find  that  by  playing 
ball  and  being  square  with  the  super¬ 
intendent  and  the  company,  they  are 
benefited  too,  because  both  the  com¬ 
pany  and  the  superintendent  will  be 
fair  and  square  with  them,  and  every¬ 
one  is  better  satisfied.  Therefore,  in 
general,  we  have  a  contented,  happy 
family  of  employes  at  the  Bethlehem 
Globe-Times,  in  spite  of  the  fact  that 
we  operate  a  non-union  shop. 

H.  L.  Horn  to  Missouri 

Harry  L.  Horn  has  been  appointed 
to  represent  Intertype  Corporation  in 
Mi.ssouri.  He  previously  covered  Iowa 
in  the  same  capacity,  and  before  that 
he  worked  as  machinist-operator 
throughout  the  west  for  28  years.  He 
was  born  in  Missouri  and  made  his 
home  there  for  many  years,  and  is 
well  known  throughout  the  printing 
circles  in  that  state.  He  will  continue 
to  make  Intertyp)e’s  Chicago  branch 
his  headquarters. 

New  Proof  Press 

Vandercook  &  Sons,  Chicago,  has 
announced  the  new  No.  14  Vandercook 
Proof  Press,  equipped  with  grippers, 
capable  of  printing  forms  or  halftones 
up  to  16%  by  24  Vi  inches. 


New  Goss  Units  in  Charleston 

Mrs.  W.  E.  Chilton,  wife  of  former  U.  S.  Senator  Chilton  and  mother  of  W.  E.  Chilton, 
Jr.,  editor.  Charleston  (W.  Va.)  Gazette,  shown,  July  10,  pressing  the  button  which 
started  the  Gazette's  Goss  press  to  which  were  added  two  new  16-page  units.  The 
press  now  has  a  96-page  capacity,  the  largest  in  the  state.  One  of  the  new  units  has 
reversible  cylinders,  which  make  possible  the  printing  of  two  colors  and  black.  A  32- 
page  press  was  installed  in  1918,  and  was  enlarged  to  64-page  capacity  in  1932. 
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How  Shonondodh  (Ps.)  Horsid  Cut  $750|000  Proyrom 

Column  Widihi  at  Minimum  Cost  A-  News 

.  .  r  A  II  weaken-  Coast  Daily  Adding  New  Scott 

Achieved  Newsprint  Saving  of  |750  Annually  ing  after  a  month  of  usage.  Remodelina 

DC  J*  .  fJOQ  cn  Th®  plate  cylinder  rings  on  the  four  „  " 

By  opending  W->nly  ^ oZo.OU  cylinders  on  the  two  lower  decks  pre-  Adjoining  Building 

ly  KARL  A.  HOFFMAN  sented  a  more  difficult  problem.  The^  expansion  program  whereby  the 

Businesi  MonoqT.  Shenondooh  were  shrunk  and  riveted  to  the  ^os  Angeles  Daily  and  Evening  Nercz 

Evening  Herald^  i”,?*  is  adding  a  new  Walter  Scott  press  and 

be  readily  detached  and  replac^  with-  17,650  square  feet  of  space  to  its 

THE  Shenandoah  (Pa.)  Evening  Her-  This  same  machine  shop  advised  preS^'SpJnr^dvLd  present  facilities  is  under  way. 

aid  (circulation  6,881),  reduced  col-  it  could  cast  the  larger  Diec».  of  to  Sii^  Aese  u  ®  ^ 

umn  widths  from  12^^  to  12  picas,  and  three  and  four-column  sizes  of  base  r  ST  on  ffie  cylTnderr  b^^^  of  the  convemon 

reduced  left,  right  and  centre  margins,  for  $1.10  each,  plus  a  pattern  charge  ^a  ®  er  ^>f  l^sS  IL  Hv^^  additional  two  story  building 

These  changes  permitted  a  reduction  of  $3.10  for  each  size.  Because  of  the  fu"!eg^  thft  Si\^  which  came  under  ffie  newspapers 

in  the  width  of  newsprint  rolls  from  possibility  of  so  considerable  a  saving  JSved  anrdisJiJded  tlit  neirin^  if  year  and  the  instruction 

^1.  in  and  181..  in.  to  34  in.  and  17  in.,  in  the  cost  of  new  base,  it  was  de-  removed  and  discard^,  t^t  new  rings  ^  snialler  unit  linking  the  present 


$750,000  Program 
By  L.  A.  News 

Coast  Daily  Adding  New  Scott 
Press  and  Remodeling 
Adjoining  Building 
An  expansion  program  whereby  the 


some  17,650  square  feet  of  space  to  its 
present  facilities  is  under  way. 

At  a  total  cost  of  close  to  $750,000 


in  the  width  of  newsprint  rolls  from  possibility  ot  so  considerable  a  savmg 
36^4  in.  and  I8I4  in.  to  34  in.  and  17  in.,  in  the  cost  of  new  base,  it  was  de- 


a' saving  of  .068%  and  .054%  on  these  cided  to  give  the  machine  shop  an  op-  gurf^fj^ri^cllinder^i  wint^! 
respective  sizes.  This  newsprint  sav-  portunity  to  supply  this  material.  The  pleted  improvements  will  give  the  pa- 

•  ^  -11  _ i  _ cV..n.x  o<.r><ic(r.rr>o/i  ♦r.  doatino  siuiK  and  lappeQ,  anu  new  rings  ngi-g  frontaee  on  Main  Street,  runnmo 


ing  will  amount  to  approximately  shop,  not  being  accustomed  to  dealing 
$750  per  year.  These  changes  were  in  picas,  all  measurements  for  the  new 

effected  at  a  total  cost  of  $328.50.  base,  length,  width  and  height,  were  Turned  Down  on 

No  Comments  Received  translated  for  them  into  thousandths  As  this  nrocedure  1 

,  •  ,  j  *•  „  j _ of  an  inch.  A  tolerance  of  plus  or 

Not  a  smgle  adverUser  or  reader 


Turned  Down  on  Cylinders 


pers  frontage  on  Main  Street,  running 
back  to  the  alley  where  the  property 
joins  the  present  structure  at  Los 


As  this  procedure  entailed  the  re-  Angeles  Street  and  Pico  Boulevard, 
moval  of  the  four  cylinders  (each  ^.e  entire  plant  being  in  an  L  shape 


Not  a  smgle  adveru^r  or  reaaer  ^  permitted  in  length  weighing  765  pounds),  it  was  decided  with  only  the  building  at  Pico  and 

offered  ^y  objecUon  to  the  reduced  dimensions,  but  only  plus  aftCT  a  consultetion  with  the  regional  Main  not  utilized  by  the  publishing 

size,  in  ac  o  minus  .002  in.  was  allowed  in  the  machine  shop,  that  the  old  rings  could  concern. 


ST^nTli^torS  dei^rhSL^IlvS  be  turned  dc^wn  on  the  cylindws  with-  Press  Awaiting  Installation 

the  reduction  in  column  widths  in-  Produced  has  proven  entirely  satis-  out  danger  of  loosemng.  This  was  The  lower  floor  of  the  new  addition 
=c  =11  and  adver-  ^aetory  after  more  than  a  month  of  done,  with  complete  success  and  satis-  will  house  the  new  heavy  duty  Scott 

service.  The  cost  of  the  80  pieces  was  faction  as  regards  correcting  uneven  Extra  High  Speed  straight  unit  octuple 

$88  plus  pattern  charges  of  $9.30,  a  margins.  press.  The  present  press  is  located  on 

total  of  $97,30.  By  having  this  work  problem  of  removing  the  plate  the  ground  level  in  the  old  building, 


the  reduction  in  column  widths  in¬ 
asmuch  as  all  news  service  and  adver¬ 
tising  mats  and  plates  are  supplied  in 


widths  based  on  12-Dica  columns.  The  ^  pattern  charges  of  $9.30,  a  margins.  press.  The  present  press  is  located  on 

closing  up  of  this  excess  white  space  $97,30.  By  havii^  this  work  .phe  problem  of  removing  the  plate  the  ground  level  in  the  old  building, 

in  ads  and  features  improved  the  ap-  ®  regional  shop  at  a  total  c^t  cylinders  at  the  rate  of  one  each  day,  with  the  stereotype  department  be- 

nearance  of  the  paper.  $127.50,  a  savmg  of  rnore  than  $200  loading  them  on  a  truck  for  a  14-  tween  them.  A  carrier  system  will 

quotod  pricB  of  all  new  base,  n^jig  ^un  to  the  machine  shop,  having  handle  plates  between  this  department 
i-K®  =Knv»  t-hanatx:  Vw  itMni7pH  Casting  box  tail  piece  the  cutting  done,  getting  back  to  the  and  the  new  press.  The  press  was 

,  ^  ^  the  press  company  advised  would  be  office  and  replacing  the  cylinder  in  shipped  recently  and  is  awaiting  in- 

as  o  ows.  needed  was  subsequently  found  to  be  time  to  make  the  press  run,  caused  stallation  when  the  pit  and  other  al¬ 


so  pieces  of  new  base  at  ?i.io...  $88.00  an  unnecessary  expense,  as  the  old  considerable  worry  in  this  shop.  terations  in  tne  building  are  com- 

down  ®  tail  piece  is  perfectly  adaptable  to  the  The  job  was  eventually  accomplished  will  be  in  operation  in  Sep- 

NVwo=5un""‘box  taii  piVce;:;::;;:  S-  narrower  mats.  by  removing  a  cylinder  immediately  Member. 

14  fiiiinir-in  pieces  for  chases  at  $2.50  35.00  Fressmen  Made  Adjustments  after  each  day’s  press  nm.  The  cylin-  ,  equi^ent  being  added 

12  new  liners  for  LinotiTHs  at  $1.25  15.00  The  new  filling-in  pieces  for  chases  der  was  loaded  on  a  truck  before  by  the  I^ily  and  Evening  News,  ac- 

TOTAL  cost  of  requirerl  equipment ..  $189.50  and  Linotype  liners  were  required  for  breakfast  the  next  morning  and  de-  to  Kobert  general 

-  .  .  obvious  reasons.  The  slight  adjust-  livered  to  the  machine  shop  at  the  f  ®  ^  Linot^,  a 

•  An  unnecessary  expense  as  old  tail  piece  ments  necessary  on  the  press  Were  beginning  of  the  shop’s  working  day.  ,  s.m.  Intertype,  a  House 

was  later  found  to  pive  satisfactory  service.  ncvcaoaiy  uii  me  t/icaa  6  &  r  •«>  j  band  saw  12  chases  eicht  turtles  and 

made  by  the  pressman  without  diffi-  This  work  was  given  preferential  ceases,  eigni  lurues  ana 

After  the  above  mentioned  material  culty.  Prior  to  the  reduction  of  page  treatment,  and  after  the  shop  machin-  ®  otam  Autotormer. 

was  placed  in  use  it  was  found  the  left  widths  all  five  collecting  pins  in  the  ist  became  familiar  with  the  job,  each  .1  -  .  11  • 

and  right-hand  margins  were  too  nar-  press  folding  cylinder  were  in  use.  day’s  lathe  work  was  completed  in  MnAlynA  lnc|a||aljAn| 


terations  in  the  building  are  com- 


Fressmen  Made  Adjustments 


The  job  was  eventually  accomplished  It  will  be  in  operation  in  Sep- 

by  removing  a  cylinder  immediately  t®*^h®r. 

after  each  day’s  press  run.  The  cylin-  ^  ^Aer  new  equi^ent  being  added 


and  right-hand  margins  were  too  nar-  press  folding  cylinder  were  in  use.  day’s  lathe  work  was  completed  in  LinOlYDC  111518113110115 
row  as  compared  with  the  “gutter”  It  was  first  thought  necessary  to  drill  from  three  to  four  hours.  . 

in  the  centre  of  the  double  sheets.  To  new  pin  holes  and  re-locate  the  pins  Comn/e4«rf  In  Paur  Oaw<  recei^ly  have  been  in¬ 
correct  this  margin  variation  it  was  so  that  all  would  engage  the  narrower  ^  t  ^  stalled  by  the  Rochester  (N.  Y.) 

necessary  to  reduce  the  width  of  the  paper.  After  a  successful  trial  run  Three  men  from  the  newspaper  were  Evening  News;  Reading  (Pa.)  Eagle 

centre  plate  rings  on  each  of  the  six  with  only  four  pins  in  their  original  to  remove  and  replace  the  (six  Blue  Streak  Master  Model  31s); 

cylinders  on  the  24-page  press.  positions  in  operation,  the  idea  of  re-  ^yb^^ders  <>«  the  press  After  the  first  Andei^on  Printing  Co.,  Sacramento. 

P/of.  Rings  Machined  Down  location  was  abandoned.  The  fifth  pin  day,  this  crew  was  able  to  remove  a  Cal.;  Glasgow  (Ky.)  T’imes;  Jefferson 

These  evlinder  plate  rings  were  ma-  bas  been  removed  and  four  pins  now  fW~  Cornpany,  Ensley,  Ala.;  Ttm« 

1  nese  cy  under  piaie  rings  were  ma  _ ,  % _  „  place  it  in  40  minutes.  Under  this  Record  and  Southwest  American.  ¥on 


ay’s  lathe  work  was  completed  in  (.inOtYDC  10513113110115 
rom  three  to  four  hours.  *  * 

Linotypes  recently  have  been  in- 
Completed  In  Four  Days  stalled  by  the  Rochester  (N.  Y.) 

Three  men  from  the  newspaper  were  Evening  News;  Reading  (Pa.)  Eagle 


location  was  abandoned.  The  fifth  pin  jbis  crew  was  able  to  remove  a  Cal.;  Glasgow  (Ky.)  Times;  Jefferson 

has  been  removed  and  four  nins  now  cylinder  in  less  than  an  hour,  and  re-  Printing  Company,  Ensley,  Ala.;  Times 


J  J  r  •  cyiiiiuer  iii  less  ui«iii  an  iiuur,  aiiu  r 

These  cylinder  plate  rings  were  ma-  place  it  in  40  minutes.  Under  tl 

chined  down  at  a  total  cost  of  $49  to  ,  ,  „  ^  °  ®  ^  schedule  the  machining  down  of  the 

which  must  be  added  lalwr  costs  of  °  rings  was  accomplished  in  fo 

$50,  truck  hire  $25,  and  miscellaneous  .  avoiHoH  ®  ®  °  P*"  posi-  consecutive  days  without  delaying 

expenses  of  approximately  $15,  a  total  _  single  edition.  The  same  amount 


place  it  in  40  minutes.  Under  this  Record  and  Southwest  American,  Fort 
schedule  the  machining  down  of  these  Smith,  Ark.;  Cook  (Neb.)  VVeekli; 
four  rings  was  accomplished  in  four  Courier;  Chattanooga  (Term.)  Free 
consecutive  days  without  delaying  a  Press;  Bulletin  and  Union,  Walla 


expenses  of  approximately  ;>lo,  a  total  single  edition.  The  same  amount  of  Walla,  Wash.;  Colonial  Press  Inc. 

of  $139.  Adding  the  aforementioned  The  most  exciting  p^t  of  the  rnetal  was  turned  off  the  lower  rings  Clinton,  Mass.;  Glen  Cove  (N.  Y.) 

new  equipment  cost  of  $189.50,  the  cost  change-over  developied  when  it  was  gg  ^ag  taken  from  the  top  deck.  The  Record;  Probert  Typesetting  Company, 

of  the  change-over  totalled  $328.50.  evident  that  if  the  type  i»ge  was  to  machine  shop  charge  for  all  this  work  Dayton,  O.;  Avalanche  and  Journal 
This  expense  will  be  recovered  by  the  have  even  margins  on  b(^  sides  and  ^^g  549^  to  this  figure  was  added  Lubbock,  Tex.;  George  H.  Moore  Sac- 

resulting  saving  of  newsprint  by  the  m  the  centre,  it  woiud  be  necessary  truck  rental  of  $25,  labor  expense  of  ramento.  Cal.;  Malvern  (Ark.)  Daily 

end  of  1938.  to  reduce  the  width  of  the  plate  hold-  $50,  and  miscellaneous  expenses  of  $15  Record;  Dartmouth  Printing  Cotn- 

A  more  detailed  explanation  of  the  H  1°^  breakfasts,  rental  of  tackle,  car-  pany,  Inc.,  Hanover,  N.  H.  (two): 

above  equipment  and  expense  items  press  cylinders.  telegrams,  etc.,  a  total  press  ex-  Lotus  Printer,  Inglesi'de,  Ill.;  Western 

follows;  kings  Made  Smaller  pense  of  $139.  No  trouble  of  any  Typesetting  Company,  Kansas  City, 

A  regular  trade  supply  house  quoted  The  rings  on  the  two  top  deck  bind  has  developed  since  the  job  was  Mo.;  Providence  Sporting  News,  Prov- 

cylinders  were  split  in  half  and  were  co’i'plsted  a  month  ago.  idence,  R.  I.;  Benson  Typesetting  Com- 


a  price  of  approximately  $330  to  re¬ 
place  all  old  steel  base  for  new  mate- 


screwed  into  the  cylinders,  and  thus 


rial  to  fit  12-pica  columns.  After  ad-  were  easily  removable.  These  were  un- 
vertising  in  vain  for  second-hand  screwed,  one  pair  at  a  time,  taken  to 
(12-pica)  base  in  two,  three  and  four  a  regional  machine  shop,  screwed  into 
column  widths,  this  newspaper  acted  a  specially  cast  cylinder  block  and  Vs 
on  a  suggestion  tendered  at  the  last  in.  turned  off  on  each  side.  As  the 


New  Elrod  Equipment 

Elrod  casters  have  been  installed  re¬ 
cently  by  the  Hagerstown  (Md.)  Her-r 
ald-Mail;  Reno  (Nev.)  State  Journal; 


idence,  R.  I.;  Benson  Typesetting  Com¬ 
pany,  Toronto;  Nippu  Jiji,  Honolulu. 
Hawaii. 


Gas  Heaters 


Gas  fired  unit  heaters  in  three  sizes 
ranging  from  70,000  BTU  to  210.000 


Pennsylvania  Newspaper  Publishers’  original  rings  were  only  an  inch  wide  Sweetwater  (Tex.)  Reporter;  Shamo-  have  been  introduced  by  Carrier 

Association  Mechanical  Conference,  at  the  top  with  45  degree  tapers  each  kin  (Pa.)  News-Dispatch;  Meridian  Corporation,  Syracuse,  N.  Y.  The 
that  the  old  base  be  machined  down.  1/4  in.  deep  to  hold  the  edges  of  the  (Miss.)  Star;  and  by  the  Goose  Creek  units  allow  the  elimination  of 

It  was  found  all  the  old  size  two-col-  plates,  the  reduction  of  Vh  in.  on  each  (Tex.)  Daily  Sun.  steam  boiler,  resulting  in  a  money 


New  Show  Room 


It  was  found  all  the  old  size  two-col-  plates,  the  reduction  of  Vh  in.  on  each  (Tex.)  Daily  Sun.  steam  boiler,  resulting  in  a  money 

umn  base  and  the  three  and  five  pica  side  reduced  the  ring’s  top  width  to  ^nd  space  saving.  Another  feature  is 

widths  of  the  three  and  four-column  Ui  in.  and  the  “foot”  of  the  taper  to  y  H  that  the  gas  fired  unit  heater  permi's 

base  could  be  machined  down  on  both  only  I4  in.  The  machining  cut  deeply  nCW  jnOW  KOOITI  individual  tenants  in  stores  or 

ends  without  serious  weakening  even  past  the  diameter  of  the  %-in.  screw  buildings  to  control  the  temperature 

though  it  was  necessary  to  cut  the  holes,  and  some  difficulty  was  encoun-  A  spacious  new  showroom  for  the  and  gas  consumption.  In  connection 
supporting  end  rim  from  each  piece,  tered  in  trimming  the  screw  heads  to  display  of  the  entire  line  of  Lino-  with  this  development.  Carrier  is  mar- 
This  work  was  done  by  a  regional  fit  neatly  into  the  cut.  The  newly  graph  typesetting  machines,  has  been  keting  a  gas  fired  duct  heater  for  use 
machine  shop  at  a  cost  of  $30.20  (151  turned  down  rings  were  rather  deli-  just  opened  by  Linograph  Corporation  with  central  fan  air  conditioning  sys- 


pieces  at  20  cents  each) . 


cate  looking  affairs,  and  it  was  with  in  their  factory  at  Davenport,  Iowa,  terns  where  ducts  are  used. 
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Improvement  Program  Increasing 
Efficiency  (ompieteci  by  L.  A.  Times 

Ten  New  Inter+ypes  installed  in  Ad  Room — New  Nickeling 
Plant  in  Use — Cameron  Rewinder  Saves  Paper 


Ptiilip  Chandler,  assistant  general  manager  and  production  manager  of  the  Los  Angeles 
Times,  right,  and  Cecil  Welch,  assistant  production  manager,  operating  the  Times'  new 
Camachine  rewinder.  This  picture  shows  how  the  web  lead-in  assembly  (right)  has 
b*an  raised  to  permit  rewinding  from  40-inch  diameter  rolls.  Trimmers  also  have  been 
located  on  this  assembly  so  that  cores  damaged  at  the  end  can  be  trimmed  to  a 

usable  size. 


Seven  of  the  ten  new  Intertypes  just  installed  in  the  Los  Angeles  Times'  ad  room.  The 
other  three  back  up  against  the  line  at  the  right.  Midway  down  the  left  line  is  the 
magazine  rack,  carrying  a  full  assortment  of  faces  ranging  from  Bodoni  to  Sans  Serif 
in  sizes  from  6  point  to  14  point.  A  few  faces  go  as  high  as  24  and  30  point  for 
machine  setting,  and  to  120  point  for  hand  set.  Standing,  left  to  right,  are  R.  O.  Nico- 
iay,  composing  room  superintendent,  and  E.  W.  (Blondie)  Stangland,  ad  foreman. 


A  THREIE-WAY  improvement  pro¬ 
gram,  increasing  efficiency  and 
economy  in  the  composing  room,  stere¬ 
otype  department  and  pressroom  has 
been  completed  by  the  Los  Angeles 
Times. 

The  major  point  of  improvement  is 
the  standardization  of  ad-room  equip¬ 
ment  with  the  installation  of  ten  new 
Intertypes,  replacing  13  old  machines. 
The  new  Intertypes  include  two  F's, 
two  G’s  and  six  C’s,  all  with  self-quad- 
ders.  The  machines  are  arranged  in 
three  lines,  with  a  magazine  rack  con¬ 
veniently  located  near  the  center. 

New  Nickeling  Plant 

A  new  nickeling  plant  has  been 
added  to  the  stereotype  department, 
just  off  the  job  stereotype  room,  for 
nickeling  some  400  plates  used  each 
Week  for  color  work.  The  nickeling 
Vat  handles  six  plates  in  a  batch,  and 
nuns  through  a  batch  in  about  45 
minutes.  Current  is  supplied  by  a 
Westinghouse  generator  set,  and  the 
room  is  partitioned  off  from  the  rest 
of  the  department,  and  equipped  with 
*ts  own  air-conditioning  conduits.  An 


easily  operated  overhead  crane  sim¬ 
plifies  the  handling  of  plates.  The 
nickeling  job  formerly  was  done  out¬ 
side  the  Times  plant. 

COMPLETE 

ARCHITECTURAL 

and 

ENGINEERING  SERVICE 
for  newspaper  publishers 

|F  you  are  contemplating 
■  building  a  new  plant  or  re¬ 
modeling  and  modernizing  an 
old  one,  write  us  for  descrip¬ 
tive  pamphlet  about  the  ser¬ 
vice  that  has  demonstrated  to 
publishers  that  we  are  quali¬ 
fied  in  this  specialized  field. 

KRUSE  &  PARISH  —  Architects 

910  Kohl  Bldg.,  Davenport,  la. 


A  Cameron  Machine  Company  re¬ 
winder,  which  it  is  estimated  h^  re¬ 
duced  core  waste  about  three-quar¬ 
ters,  has  been  placed  in  operation  in 
the  paper  storage  basement.  The 
Times  has  added  several  improve¬ 
ments  to  the  Camachine,  including  the 
adjustment  of  the  feed-roll  rollers  to 
permit  rewinding  from  a  40-inch  di¬ 
ameter  roll  instead  of  the  usual  18- 
inch  roll,  and  the  location  of  trimmers 
on  this  assembly  so  that  any  waste 
there  may  be  is  discarded  before  the 
web  reaches  the  splicer. 

When  cores  which  have  been  dam¬ 
aged  at  the  end  are  rewound  they  are 
trimmed  to  the  next  largest  size  roll 
the  Times  uses.  The  rewinder  is  op¬ 
erated  by  a  Sterling  variable  speed  ' 
drive,  which  is  located  overhead  to 
save  space.  Paper  is  rewound  to 
seamless  tubing  steel  cores,  a  feature 
which  is  not  necessary,  but  which 
makes  a  better  job.  The  Times  esti¬ 
mates  the  rewinder  will  pay  for  itself 
within  a  year. 

Install  Ludlow  Equipment 

Ludlows  have  been  installed  recent¬ 
ly  by  the  Roanoke  (Va.)  Times;  Van¬ 
couver  (B.  C.)  Daily  Province;  Reno 
(Nev.)  State  Journal;  Burlington 
(Iowa)  Post;  Edgartown  (Mass.) 
Vineyard  Gazette;  Pekin  (Ill.)  Times; 
Lake  Charles  (La.)  American  Press; 
Dorchester  (Mass.)  News;  Ramsey 
(N.  J.)  Journal;  Detroit  (Mich.)  Pol¬ 
ish  Daily  News;  and  by  the  Kingston 
(N.  Y.)  Daily  Freeman. 

New  Head  Style 

The  Topeka  Daily  Capital,  a  Capper 
Publication,  is  installing  a  new  model 
G  Intertype  Mixer  for  head  letter  use, 
and  for  heads  will  use  Vogue  Extra 
Bold  Condensed  and  Vogue  Bold  Con¬ 
densed.  For  body  type  the  Capital 
will  continue  to  use  Ideal  News  type. 


for 

Pictures 
with  SNAP 
and 

CONTRAST! 

MORLE Y 

MATS 


They  bring  out  details  exactly;  and 
produce  stereos  that  please  press¬ 
men;  editors;  publishers;  readers! 

Mill-conditioned  to  give  just  the 
required  shrink;  deep,  sharp  mould 
with  minimum  pressure;  quick 
scorching;  easy  release  without  use 
of  oil  or  powder. 

Get  acquainted  with  Morley  Mats 
...  a  word  from  you  will  bring 
samples. 

MORLEY  BUTTON 

Manufacturing  Company 

Portsmouth,  New  Hampshire 
New  York  Office,  46  East  11th  Street 


SPEED 

WITH 

CHEMCO 

PHOTOENGRAVING 

EQUIPMENT 

Chemco  revolutionized  photo-en- 
greving  with  the  ttripfilm  roll  camera 
.  .  .  offering  the  speediest  most 
satisfactory  method  of  making  nega¬ 
tives  ...  by  simplifying  and 
eliminating  operations. 


Whirbr  .  .  .  Sp««d  and 
whirling  periods  (with  or 
without  hoot)  can  be 
easily  regulated  .  •  - 
entirely  automatic  .  .  • 
watching  unnecessary 
.  .  .  operator  is  froo  to 
print  or  coat  another  flat. 


Model  10  etcher  .  .  . 
stainless  steel  con¬ 
struction  impervious  to 
add  .  .  .  high  speed 
Chemco  Multi-paddle 
.  .  .  fan  ventltated 
and  fumeless. 


Oven  and  cooler  unit 
.  .  .  gas  lights  auto¬ 
matically  when  plate  Is 
pushed  In  .  .  .  burning 
in  time  cen  be  reduced 
to  9  or  1 0  seconds  end 
cooled  instantly. 


Laver  control  etcher 
.  .  .  acid  action  con¬ 
trolled  by  lever  at  side 
...  filling  at  compart¬ 
ment  on  front . . .  high 
speed  multlblade  ped¬ 
dle  . . .  operator  worts 
erect  saving  many 
minutes  by  ease  of 
operation. 


Stripping  cabinet  6'x2' 
...  adjustable  lighted 
ground  glass  top  .  .  . 
sturdy  stainless  steel 
construction  .  .  .  stain¬ 
less  stool  "T"  squares 
fitted  to  runnners  top 
and  sides  .  .  •  com¬ 
fortable  room  for  two 
workmen  at  senna  time. 


Chemco  equipment  is  the  first 
choice  of  those  where  volume  is 
heavy  . . .  speed  paramount . . .  but 
no  letdown  in  quality  .  .  .  write 


co, 

230  W  41  '  ST.  •  NEW  YORK  CITY 
27  S  MARKET  ST  CHICAGO  ILL 
346  CAMP  ST  NEW  ORLEANS 

WORKS  ClENCOVt.NV 


VI 


Equipment  Review  of  Editor  &  Publisher,  August  13,  1938 


£diiotl&Lt  M.  E.  PAYS  TRIBUTE  TO  FOREMAN 


WE  CAN  THINK  of  no  better  way  to  fill  this 
space  this  month  than  to  reprint  the  following 
story  written  by  George  Olds,  managing  editor  of 
the  Springfield  (Mo.)  Leader  &  Press,  when  John 
M.  Myers  foreman  of  the  composing  room  died 
recently: 

Copy!” 

He  was  a  thin  little  fellow  with  a  funny  grin 
under  a  fierce  frown.  He’d  bash  open  the  swing¬ 
ing  doors,  and  he’d  yell,  “Copy!” 

And  we’d  say,  “Hush,  Johnnie,  you’ll  wake  up 
the  reporters.” 

And  he’d  say,  “They’d  better  get  awake — the 
hook’s  dry!” 

That  would  be  Johnnie  Myers  yelling — Johnnie 
Myers  telling  us  it  was  darn  near  press  hour,  and 
the  printers  didn’t  have  any  stories  to  set,  and 
we’d  better  get  the  lead  out  of  our  pants  if  we 
wanted  the  sheet  on  the  street  on  time. 

You  didn’t  know  Johnnie  Myers.  Not  many 
people  did.  On  the  payroll  he  was  quite  formally 
John  M.  Myers,  foreman  of  the  composing  room 
of  the  afternoon  Leader  and  Press.  But  to  us  he 
was  Johnnie — brass  collar  of  the  day  side — boss 
of  the  printers  who  set  and  make  up  the  afternoon 
issues — and,  if  you  want  to  know  the  truth,  about 
the  best  assistant  editor  a  man  could  ask. 

Johnnie  didn’t  know  he  was  an  editor — certainly 
he  didn’t  pretend  to  such  lofty  powers,  nor  boast 
the  awful  knowledge  that  editors  dream  they  own. 
Indeed,  he  was  politely  contemptuous  of  editors. 
They  never  would  put  out  enough  copy  to  keep 
his  machines  going,  they  never  were  satisfied  with 
the  space  he  allotted  for  news,  they  were  always 
after  him  to  juggle  ads  aroimd  so  they  could  make 


a  picture  fit,  they  always  were  hurling  copy  at  him 
after  the  deadline  was  passed — and  they  never 
knew  whether  they  were  going  to  have  an  editorial 
for  him  to  set. 

And  Johnnie  would  bark.  Because  Johnnie, 
after  all,  was  a  printer.  And  he  owned  a 
printer’s  ceaseless  amazement  at  the  strange 
ways  of  the  “brain  department.”  Editors  and  re¬ 
porters  write  their  copy,  and  advertising  men  pre¬ 
pare  their  material,  and  engravers  make  their  cuts, 
and  stereotypers  cast  the  flat  work — and  the  whole 
mess  is  dumped  on  the  printers  to  set  and  assem¬ 
ble  and  send  to  press. 

And  somehow  they  do  it,  and  the  paper  comes 
out,  and  it’s  a  good  paper,  and  the  Big  Boss  says, 
“Fine  paper  today.”  And  the  paper  comes  out  and 
there’s  a  bad  mistake,  and  the  Big  Boss  says, 
“What  damned  printer  balled  that  up!” 

And  over  the  printers  and  over  the  editors  is  a 
Johnnie  Myers.  A  Johnnie  Myers  to  bust  through 
the  swinging  doors  and  holler,  “Copy!”  To  come 
busting  back  and  holler,  “Copy!”  To  come  busting 
back  and  holler,  “Where’s  the  head  for  this  story? 
Where  do  you  get  South  Calhoun  Street?  You’ve 
put  this  story  out  twice  already!  You’ve  got  ten 
minutes  to  go  and  two  days’  copy  out  here!  How 
do  you  get  a  one-column  head  on  a  two-column 
cut?  That’s  a  swell  story,  aren’t  you  going  to 
have  any  more?” 

Oh,  the  big  stories  would  break,  all  right — they’d 
break  fast,  sometimes,  and  Johnnie  would  know 
it  first.  And  Johnnie  would  start  tearing  up  the 
forms  and  scheming  to  make  more  space  and 
maybe  laying  the  whole  paper  out  again  to  add  a 
couple  of  pages.  And  all  the  other  printers  would 


know  it,  too,  and  you  could  feci  the  high  tension— 
the  pulling  out,  the  printers  call  it,  the  pulling 
together,  really,  to  get  the  paper  on  the  street,  and 
get  it  there  quickly  and  right. 

And  there  would  be  Johnnie  everywhere  at  once 
Johnnie  telling  us  it  couldn’t  be  done,  and  know¬ 
ing  darned  well  he  was  going  to  do  it.  Johnnie 
cussing  back  at  nervous  editors.  Johnnie  watch¬ 
ing  the  type  dump  and  keeping  the  takes  straight. 
Johnnie  bashing  through  the  swinging  doors  and 
yelling  “Copy!” 

Johnnie  died  last  night!  We’ve  got  to  come  to 
saying  that.  Johnnie  died  very  quietly  under  an 
oxygen  tent,  far  from  the  click  of  the  Linotype 
keys,  the  scream  of  the  metal  saws,  the  clatter 
of  the  type  galleys,  the  triumphant  roar  of  the 
presses. 

We  used  to  jest,  in  the  queer  way  newspapermen 
have — O,  yes,  Johnnie  was  a  newspaper  man,  all 
right — about  the  day  we’d  both  be  done  with  make¬ 
up  rule  and  pencil,  and  Johnnie’d  be  editor  of  the 
Celestial  Herald,  and  we’d  be  foreman,  and  we’d 
come  stomping  in  to  Johnnie’s  desk  and  loudly 
holler,  “Copy!”. 

Perhaps  we  shall.  Who  knows?  But  now  John¬ 
nie  rests  a  little  while.  His  last  take  is  set,  his  last 
proof  corrected,  his  last  form  justified  and  rolled 
to  Dewey  the  stereotyper.  The  pressman  stands 
to  raise  his  finger  in  the  signal,  “Start  ’er!” 

Wipe  off  the  frown,  Johnnie.  Break  out  that 
funny  grin.  But  hold  it!  Hold  it,  Johnnie!  We 
forgot  to  tell  you — O,  damn  these  procrastinating 
editors — we  forgot  to  tell  you. 

There’ll  be  an  editorial  today,  Johnnie. 

Copy!  Copy  for  you,  Johnnie  Myers. 

How  many  pages  is  He  running  today,  Johnnie? 


"Streamlining' 
Reduced  Costs 


Intertype  Installations  Complete  WGN  Tower  Hoe  Improvement 


A  streamlined  Intertype,  equipped 
with  four-main  and  four  side  maga¬ 
zines.  automatic  quadding  and  center- 


Work  has  been  completed  on  the 
new  750-foot  transmitter  tower  for 
WGN,  Chicago  Tribune  radio  station. 


ing  device  and  a  Mohr  saw,  was  The  structure  is  located  on  Route  53, 
W.  S.  Kellogg  Reports  Page  recently  added  by  the  Bay  City  two  miles  north  of  Itasca,  HI.,  and  24 

Cost«  A  A  n  (Mich.)  Times,  published  by  the  miles  northwest  of  Chicago.  The  new 

r  own  oince  ^oth  Newspapers.  Another  stream-  tower,  together  with  the  previously 

Adopting  New  Format  lined  four-deck  Model  G  Intertype,  announced  building  program  for  WGN, 

Tj _ 1  f  11  •  .  1  equipped  with  automatic  quadding  will  increase  the  signal  strength  of  the 

Production  econonues  follow  instal-  centering  device,  is  being  added  50,000  watt  station  and  improve  recep- 

inaMcnir  t  Evening  Telegraph,  published  tion  in  many  areas.  The  tower,  which 

by  B.  F.  Shaw  Printing  Co.,  Dixon,  weighs  65  tons,  is  delicately  balanced 
/It-a  w  ir  G  V  Ill.  The  Evening  Telegraph  has  on  a  “pin-i)oint”  porcelain  insulator, 

dress,  William  S.  Kellogg,  pubhsher,  changed  its  news  dress  from  a  7  point 

^vnsed  m  a  report  to  Califorma  f^ce  to  8  point  Intertype  Ideal.  The  1 

Newspaper  Publishers  .^sociation  New  Mexico  Daily  Examiner,  pub-  VlQplilC  AllS  nCCpSflKC 

members  meetmg  at  Stanford  Uni-  jished  by  Larry  Bynon,  recently  Anr,r*;«l  kw  Warn,  I. 

ve^ty  recently.  ordered  a  streamlined  Intertype.  The  n  j  i  u  ? 


members  meeting  at  Stanford  Uni 
versity  recently. 


Previous  to  installation,  the  News-  Brooklyn  Daily  Citizen,  published  by  rrinted  by  Harold  Lauck 
Press  production  cost  per  page  was  David  J.  McLean,  recently  installed  “An  Appraisal  of  Graphic  Arts  Edu- 
around  $11.16  and  $11.17,  he  said,  a  streamlined  four-deck  Model  C  cation,”  which  is  described  as  “an  in- 
piointing  out  this  was  not  the  printed  Intertype.  Other  sales  to  newspiapers  formal  evaluation  of  several  educa- 
page  cost,  but  for  all  costs  up  to  press  reported  by  Intertype  include  ma-  tional  activities  in  terms  of  their  con- 


Graphic  Arb  Keepsake 

Appraisal  by  Harry  Gage  is 
Printed  by  Harold  Lauck 
“An  Appraisal  of  Graphic  Arts  Edu¬ 
cation,”  which  is  described  as  “an  in- 


page  cost,  but  for  all  costs  up  to  press  reported  by  Intertype  include  ma-  tional  activities  in  terms  of  their  con- 
work.  The  month  the  new  type  was  chines  to  the  following:  Lake  Worth  tribution  to  the  graphic  industries  and 
installed,  the  cost  jumped  to  $11.97.  (Fla.)  Tribune  &  Democrat;  Peoria  to  the  current  educational  program  of 
It  dipiied  to  $11.12  the  next  month  and  (Ill.)  Labor  Gazette;  Sacramento  the  United  States,”  has  been  written 
to  $10.90  a  page  two  months  later,  and  (Cal.)  Bee;  Sentinel-Echo,  London,  by  Harry  L.  Gage,  vice-president, 
in  the  intervening  months  has  re-  Ky.;  Johnstown  (Pa.)  Tribune;  Okla-  Mergenthaler  Linotyjie  Co.,  and  pub- 
mained  down.  homa  City  (Okla.)  News.  lished  by  the  Journalism  Laboratory 


space  $288  and  radio  $100.  duction  of  the  Daily  Transcript,  pio¬ 

neer-type  newspaper  which  will  be 
AflHc  7  I  oHor  Male  published  during  the  celebration  of 

"OUj  A'LCIICI  ImOIj  this  city’s  100th  anniversary  next  year. 

Intertype  Corporation  is  extending  Winners  of  five  regional  contests 
the  manufacture  of  two-letter  display  will  be  brought  to  Sacramento  for  the 
faces  to  include  the  30  point  size,  ac-  final  competition,  which  will  be  based 

cording  to  an  announcement  by  Capt.  on  age  plus  speed  and  accuracy  in  set- 

A.  T.  Mann,  Jr.,  vice-president  in  ting  one  stick  of  type. 


charge  of  sales.  He  says  that  two- 
letter  display  faces  are  a  natural  de- 


The  Daily  ’Transcript  will  be  printed 
by  an  old  hand  press  which  the  com- 


velopment  resulting  from  the  applica-  mittee  said  was  used  during  the  days 
tion  of  the  new  Intertype  six-mold  of  ’49  at  Sutter’s  Fort,  birthplace  of 
disk.  Sacramento. 


Journalism  Press. 

1  VAIITH 

1  YV  I  •  *  '  1  TOI>UQDtCU.TWrrBU>W 

I  - - -  oosr  PHOTO -EiotAvnia 

PLAHT 

FictarM  of  loctl  people  end  oev*  eeeiite  luo  aad  hold  local  read¬ 
er  latereet ..  .build  perauBCBtcircttlatioa.  Taaope'. the  enfuul 
OM-man  photo  eafravtaf  plaat  dow  etakaa  it  peaaiWe  to  feature 
all  the  plAuree  jou  want  at  iBaU  coat ...  All  at  om  low  price,  we 
faniafe  OUAJUUITBED  equipaent  and  "  ” 

Uaiaiad  bp  correepoBdence  er  ia  our  lab- 

oratory.  Ufa  tina  coaaultlBC  aervice  m- 

eluded  without  aztra  eoat.  WRITE  TO-  •  —  a  JWW 

DAT  FOR  DETAILS  ARD  EXFBR-  m\ 

net  or  OTHER  FDBUSHERS.  NO  I 

COST  OR  OBUOATION. 

TW  A«ir«fa  Sciieel  01  Pbeto-Eoqraviu^  « 
tkpt  88  Aofwra,  Mtttewn 


Micrometer  Impression  Adjust¬ 
ment  Gauge  Visible  on  Both  Sides 
R.  Hoe  &  Co.  recently  announced 
an  improvement  of  the  micrometer  im¬ 
pression  adjustment,  a  time  and  labor 
saver,  which  in  future  will  be  in¬ 
cluded  on  all  Hoe  arched-type  super¬ 
production  tmits. 

The  impression  gauge,  which  previ¬ 
ously  was  visible  only  from  the  out¬ 
side  of  the  press,  is  now  duplicated  on 
the  reverse  side  of  each  gauge  plate, 
making  it  possible  to  see  at  a  glance 
from  either  side  of  the  unit  the  im¬ 
pression  readings  of  the  amount  of 
impression  carried  at  both  ends  of  the 
printing  cylinders. 

If,  for  example,  a  pressman  is  ad¬ 
justing  the  impression  on  the  operat¬ 
ing  side  of  his  unit,  he  will  be  able 
to  glance  over  and  read  the  amount  of 
impression  on  the  drive  side.  It  will 
no  longer  be  necessary  to  walk  through 
the  press  and  read  the  adjustment  from 
the  opposite  side. 


mained  down.  homa  City  (Okla.)  News.  lished  by  the  Joiu-nalism  Laboratory 

“More  important,  circulation  and  Press,  Washington  and  Lee  University, 

advertising  increased,  while  most  im-  ,  Lexington,  Va. 

portant  of  all,  the  spirit  of  the  staff  $1,000  Prize  Contest  Eight  hundred  copies  have  been 

is  higher  than  ever,”  he  stated.  ^  *  printed  as  “keepsakes”  for  members 

The  actual  cost  on  installation,  in-  The  Sacramento  (Cal.)  Golden  Em-  of  the  National  Graphic  Arts  Educa- 
cluding  billboard  and  radio  promo-  pire  Centennial  committee  is  offering  tion  who  attended  the  seventeenth  an- 
tion  expenditures,  was  $3,198.18,  Mr.  a  $1,000  prize  to  the  man  adjudged  nual  conference  on  printing  education 
Kellogg  said.  Most  of  this  was  for  the  “the  oldest  old-time  printer”  in  the  in  Washington,  D.  C.,  June  29  to  July 


Kellogg  said.  Most  of  this  was  for  the  “the  oldest  old-time  printer”  in  the  in  Washington,  D.  C.,  June  29  to  July 
new  8-point  body  type — $2,182.  New  United  States.  The  winner  of  the  2.  The  booklet  was  designed  and 
Ludlow  matrices  cost  $231,  billboard  nationwide  contest  will  supervise  pro-  printed  by  G.  Harold  Lauck  of  the 


for 

Nowtpoper 
Mogoiino 
Wobb  and 
Hot  Bed 
Cylinder 
Prettet 


Write  for  samples  and  prices 

TINGUE,  BROWN  &  CO. 

NEW  YORK:  IIS  East  2Sfh  Street 
|CHICAGO:  1227  Wabash  Avenue 
I  LOS  ANGELES:  723  E.  Washington  Blvd. 


Quality  Wort 


|Operating  Cost 


los  Angeles  Dailies  Adopt  Strict 
Downstyle  With  Several  Innovations 


Hew  Type  Manual  Elimina'I'es  Hyphens,  Superfluous 
Commas,  Apostrophes;  Lists  Uniform  Name  Style 

ly  marc  WILKINSON 
Head  Proofreader 

A  new  style  manual,  which  empha-  there  is  no  such  word  as  St.  Marys, 
sizes  a  strict  downstyle  with  the  very  One  of  our  worst  former  inconsisten- 
minimum  of  exceptions,  and  which  cies,  and  true  likewise  on  most  papers, 
eliminates  hyphens,  has  been  ap-  is  the  absence  of  periods  on  AFL  and 
nroved  by  Manchester  Boddy,  editor  CIO  but  use  of  periods  and  thin 
and  publisher,  and  Robert  L.  Smith,  spaces  on  I.T.U.  and  S.W.O.C.  More 
general  manager,  for  use  by  the  Los  times  than  not,  both  instances  appear 
Angeles  Daily  News  and  Evening  in  the  same  story,  often  in  a  head. 

So  we  ousted  all  periods  in  the  sake 
Prior  to  a  year  ago  the  Evening  of  uniformity:  WCTU,  PTA,  and  all 
News  followed  a  strict  downstyle,  and  governmental  agencies.  In  line  with  a  program  advocated  by 

the  Daily  News  a  moderate  upstyle.  Proper  names  of  magazines  often  the  ANPA  Traffic  department  for  box 
But,  with  printers  on  one  paper  also  drive  copyreaders  and  proofreaders  cars  designed  primarily  for  the  trans¬ 
setting  type  for  the  other,  proofreaders  ragged.  We  merely  adopted  the  spell-  portation  of  newsprint,  the  Bangor  & 
likewise  working  on  both  papers  and  ing,  with  use  of  aposthrophe  or  not,  as  Aroostook  Railroad  serving  the  Great 
even  much  copy  of  the  Evening  News  it  appears  on  the  outside  page  which  Northern  Paper  Company  mills  at 
bulldog  edition  going  over  the  Daily  meets  the  public’s  eye  on  the  news-  Millinocket  and  East  Millinocket,  Me., 
News  copy  desk  at  night,  the  confusion  stand:  Readers  Digest,  Collier’s.  have  placed  an  order  with  the  Magor 

brought  about  much  waste  in  time,  Uniform  Name  Style  Car  Corporation  of  New  York,  at  its 

conflicts  in  style,  and  error.  newspaper  also  has  the  prob-  f f  N.  J  plant  for  500  of  the 

As  a  step  toward  uniformity  the  jeni  of  spelling  names  with  a  uni-  40-ton  steel  sheathed  wood- 

Daily  News’  style  was  adopted  as  formity  and  with  the  least  amoimt  of  box  cars.  ,  .  , 

standard  for  both  papers  but  was  not  squawks  from  the  party  involved.  features  of  the  Mr  which  will 

overly  satisfactory  because  of  the  many  ghall  we  make  it  “La  Guardia’’  and 

exceptions  which  seem  necessary  on  “LaFollette,”  thus  creating  a  discrep-  “5499  Series  according  to  R  A.  Cooke, 
a  moderate  upstyle.  In  other  words,  a^cy  which  must  be  remembered  by  of  the  ANPA  traffic  depart- 

there  was  always  a  question  as  to  just  ^opy  editor,  printer  and  proofreader?  ^^nt,  are  of  special  interest  to  pro- 
how  far  one  should  go  in  capitalizing  jf  t^y  to  follow  the  actual  spelling  ®  „  consumers  of  newsprint, 

or  lowercasing.  of  the  party  involved  then  we  have  the  generally  accepted 

Strict  Downstyle  Adopted  more  confusion.  In  fact,  many  spell,  an  all-steel  super-struc- 

It  was  apparent  that  for  the  highest  or  rather  space,  either  way  and  many  „a]vap j^gd  *^secUorm^^  roerf '  Its  irisfde 
efficiency  either  a  strict  downstyle  or  fail  to  ^ow  themselves  just  which  is  f^om  floor  to  roof  are 

a  strict  upstyle  must  be  adopted,  and  prelerred.  q  ow  • 

a  conference  of  editors,  superintendent  Many  attempts  to  sec^e  from  Mayor  and  9  ft.  1%  in  width 
and  head  proofreader  determined  on  LaGuardia  word  of  his  own  prefer-  n  fci  ei  i 

a  strict  downstyle  with  the  very  mini-  ence  have  failed;  most  wire  copy  uses  Double  Flooring 

mum  of  exceptions.  In  fact,  one  could  the  space  but  New  York  papers  run  it  The  interior  of  the  car  has  a  double 
almost  say  there  are  no  exceptions  to  together.  But  in  the  movie  colony  is  flooring  which  makes  the  car  floor 
the  completed  downstyle.  the  greatest  problem.  There  affecta-  unusually  rigid,  to  offset  damage  to 

Several  phases  of  the  new  style  man-  tions  run  riot.  A  star  whose  name  was  newsprint  paper  often  caused  by  weak 
ual  are  revolutionary,  but  they  seem  probably  “Susie  Shultz”  and  born  in  or  springy  floors.  The  sub-flooring 
to  be  working  out  nicely  and  efficient-  the  hillbilly  country  weeps  and  wails  consists  of  a  course  of  2%  in.  yellow 
ly.  The  principal  precedent  shatterer  when  a  space  is  used,  or  is  not  used,  Pine  laid  at  right  angles  to  the  car 
is  the  elimination  of  hyphens.  Too  or  a  cap  or  a  lowercase  is  followed,  and  bolted  in  place  with  water- 

much  time  had  been  lost  by  operators  We  decided  on  a  uniformity  by  run-  tight  bolts  and  sp^ial  lock  nuts.  The 
in  hand  spacing  lines  where  one  or  oing  the  names  without  a  space:  top  course  corisists  of  %  in.  kiln 
two  hyphens  were  used,  what  with  our  DiCicco,  LaGuardia,  DiMaggio,  and  dried  spruce  laid  parallel  to  the  car 
narrow  columns  and  jumbo  space  ®o  on.  The  editors  and  printers  can  axis  and  nailed  to  the  sub-flooring 
bands.  remember  it,  and  the  b^fs  are  not  with  cement  coated  barb  car  nails. 

Tv__  „  r  L  •  >  overly  serious.  sides  of  the  car  are  lined  with 

asDects’  it  was  nnl^  We  believe  the  time  will  come  for  yellow  pine  tongue  and  groove  siding, 

decreed  that  hwr>h  ^  t  Kq  /I  metropolitan  papers  to  adopt  some  invisibly  nailed  horizontally  to  four 
hv  form  Of  s^plificaU^  and  consistency,  corner  and  four  intermediate  side 

visit”  Tho^moanina  c  i  K  ^h  ^  f®*"*  regafdless  of  what  the  cynic  may  nailing  posts. The  end  lining  is  slight- 

was  clear  whethe^  nr  nn  h^lf average  reader  does  notice  thicker,  blind  nailed  to  five  upright 
were  TKa*  nnlv  when  a  newspaper  is  sloppy  and  s^ips  in  each  end.  A  special  feature 

make  is  vear  nlii'^  “1  ^  t^^  eiTorful  it  becomes  a  standing  joke  in  interior  is  the  steel  binding 

nwke  IS  3-year-old  or  15-month-  community  anchors,  each  of  which  is  welded  to 

old  because  there  might  be  some  ^  the  ends  and  side  posts  53%  in.  above 


To  Ship  Newsprint 
In  New  Type  of  Car 


Bangor  &  Aroostook  Railroad  Or¬ 
ders  500  40-Ton  Steel-Sheathed, 
Woodlined  Box  Cars 


Frazier  Processes,  Inc.,  New  York 
and  Chicago,  has  introduced  a  new  re¬ 
silient  packing  material  for  relief  or 
letterpress  printing,  knotvn  as  Fratex. 
According  to  its  makers,  Fratex  mate¬ 
rials  have  a  resilience  which  defies 
time  and  pounding  impressions,  and 
compensates  up  to  certain  limitations 
for  the  inequalities  and  irregularities 
in  the  surface  of  the  type  form.  For 
newspapier  printing,  Frazier  Processes 
has  introduced  the  Fratex  Resilient 
Blanket,  a  special  cloth  backed  mate¬ 
rial  used  for  newspaper  drawsheets. 
This  sheet  is  .022  of  an  inch  thick  and 
may  also  be  used  against  the  cylinder 
as  a  blanket  on  all  pres.ses. 


li  rd-lj- (  )  Sharp,  clean,  detailed 

I  I  AM  /  M  halftones. .  .or. .  .muddy, 

1/  1--L3  flat,  gray  reproductions 

**  ^  — that  is  the  difference 

between  good  newspaper  reproduction 

and  bad. 

Get  perfect  tonal  contrast  with  Wood 
Dry  Mats.  They’ll  bold  the  whitest 
highlight  and  blackest  shadow  with 
absolute  fidelity.  Does  it  make  a  differ¬ 
ence?  .Ask  any  mechanical  man  using 
Wood  Dry  Mats — or  write  for  a  sample 
batch  and  try  ’em  yourself. 


‘2i  Yrarg  Practical  Expcricnca* 


John  B.  Webendorfer,  vice-presi¬ 
dent,  Webendorfer-Wills  Co.,  Inc., 
manufacturers  of  printing  machinery, 
Mt.  Vernon,  N.  Y.,  announces  con¬ 
tribution  of  more  than  $50,000  by  the 
management  into  the  Webendorfer 
Pension  Fund,  an  old  age  security 
agreement  which  was  entered  into 
Dec.  31,  last,  between  the  corporation 
and  60  employes  who  have  served  the 
company  for  at  least  two  full  calendar 
years.  The  agreement  calls  for  af¬ 
fected  employes,  who  may  retire  at 
60,  to  contribute  2'c  of  their  salaries. 


Sfltrt  One  of  the  many  REBUILT  TYPE- 
SK'rriNG  MACHINES  stocked  by  us. 
There  are  any  niimfxjr  that  will  fit  your 
needs.  You’ll  find  that  nowhere  else 
will  you  iret  greater  value  for  the 
prieA.'  you  pay. 

Linotypes — Intertypes 

SINGLE  UNIT  OR  QUANTITY  INSTAL¬ 
LATIONS  FOR  NEWSPAPER 
OR  JOB  PLANTS 

Everything  for  the  Composing  Room 

Assignee  Sales  and  Plants  Bought 
CONFIDENTIAL  APPRAISALS 

Linotype  Maintenance  Co. 

CAnal  6-0241 

237  Lafayette  St.  New  York 


,4  ^0^1, 

iri;  *'  DRV  .  IN 


CORPORATION 
HOOSICK  FALLS 
NEW  yORK 


Equipment  Review  of  Editor  &  Publisher,  August  13,  1938 


“8.  Utilize  a  new  tyi>e  of  ‘time-copy’  plate  produced  on 

to  facilitate  product  layouts  in  harmony  with  - 

perfecting  press  methods,  to  the  end  that  plan¬ 
ographic  plates  will  hack  up  illustrative  copy 
appearing  on  first  impressions. 

Improve  Inking  Devices 

“9.  Impn^ve  inkiiiR  devices  on  newspaper 
presses,  so  that  ink  distribution  and  setting 
color  by  anticipation  are  readily  adjuste<l. 

“10.  Create  a  demand  for  fast  press  news 
inks  of  additional  tonal  values  that  will  have 
intensifying  (jualities  when  coming  in  conte'ict 
with  newsprint,  primarily  to  overcome  color 
setting  variations  and  deficiencies. 

“11.  Seek  a  new  relationship  between  news¬ 
print  .and  ink,  both  monotone  and  cc^or,  that 
will  more  thoroughly  combine  their  individual 
pro|)erties  into  f)ermanent  results,  to  eliminate 
offset,  ruh-off  and  excessive  ink  penetration 
through  the  use  of  a  thinner  film  of  ink. 

This  will  aid  in  establishing  premises  for  the 
practical  use  of  lighter  weight  newsprint  stock. 

“Perhaps  the  brevity  with  which 
these  vital  problems  have  been  men¬ 
tioned  surrounds  them  with  a  fantastic 
and  visionary  atmosphere,  something 
to  be  wished  for,  with  little  hope  of 
realization.  This  may  be  true  in  part,  „ 
but  I  have  faith  in  our  ingenuity  and  ° 
evolutionary  methods  to  make  great 
progress  with  them  in  the  near 
future.” 


this  one  measure  only, 
“No.  2  shows  the  filler  piece  at  its 
wide  point  while  No.  3  shows  the  piece 
at  an  inoperative  position. 

“There  is  nothing  for  the  operator 
to  think  of;  nothing  to  put  on  nothing 


Complacent  Attitude  in  Industry 
Is  Attacked  by  Coast  Expert 


to  take  off;  no  thin  spaces  to  remem¬ 
ber.  He  simply  goes  to  the  normal 
double  column  measure  and  there  you 
are.” 

Elmer  C.  Pratt  is  mechanical  super¬ 
intendent  of  the  Courier-Post  News¬ 
papers. 


A.  L.  Lengel  of  Oakland  Tribune  Calls  Newspapers 
"Painfully  Conservative" 


liaruoiiy  with  the  mechanical  principles  in¬ 
volved  and  secure  better  quality  of  print  at 
higher  spueds  and  lower  costs,  at  the  same 
lime  providing  optional  control  of  page  widths 
.111  1  margins  that  consistently  figure  in  news¬ 
print  conservation  activities. 

Printing  from  Original  Plates 

“5.  Increase  the  practical  range  of  finer 
scieens  in  newspatH*r  illustrations,  through  the 
Use  of  the  direct  i>rintiiig  of  original  plates, 
which  can  be  used  with  steretitype  plates  on 
the  >ame  cylinders  of  our  present  pres¬ 
ses.  or  exclusively  in  quality  print  supple* 
munis. 

*‘o.  Improve  printing  cylinder  and  form 
•oiler  design  to  eliminate  the  mechanical  ir- 
r,  gulariiies  existing  in  the  priiui  ig  functi  ms, 
that  are  detrimental  tfi  the  quality  of  ([iiantity 
printing  and  costly  in  many  ways. 

*’7.  ( )’  prc's  register  at  d  web  com* 

IK-nsatioii  requirements  in  r-o-p  color  work.  I.y 
rclucitig  the  number  of  plates  and  cyliinleis  in- 
volvtd. 


WHAT  HE  termed  “the  complacent,  ' 
self-sufficient  attitude  of  a  large 
portion  of  our  industry”  was  criticized 
by  Albert  L.  Lengel,  production  man¬ 
ager  of  Oakland  (Cal.)  Tribune  in  ad¬ 
dressing  the  annual  ANPA  Mechanical 
Conference  in  Toronto  recently.  He 
spoke  on  the  subject  of  “Improved 
Jointing  Methods.” 

This  complacency  has  made  progress 
“painfully  conservative,  peculiarly 
evolutionary  and  lacking  in  concerted 
effort,”  he  said. 

"Practical  requirements  of  to¬ 
day  usually  overshadow  tomorrow. 
Great  measures  of  skill  and  judgment 
are  necessarily  employed  in  the  ab¬ 
sence  of  simple,  automatic  means; 
essential  means  with  which  to  obtain 
similar  improvements  in  hundreds  of 
newspaper  plants  simultaneously.” 

Advanced,  Flexible  Means  Needed 

Continuing,  he  said; 

“Our  work  is  primarily  of  a  me¬ 
chanical  nature,  but  our  production 
responsibilities  do  not  end  there.  We 
are  more  conscious  today,  than  ever 
before,  of  the  necessity  for  directing 
printing  improvements  in  harmony 
with  the  needs  of  the  advertising  and 
editorial  branches  of  our  business,  to 
furnish  them  with  advanced  and 
more  flexible  means  of  meeting  rapid 
changes  in  economics  and  new  or 
improved  forms  of  competition. 

“Many  authorities  have  prophesied 
that  some  day  newspapers  will  be 
printed  by  the  offset  method.  If  we 
lazily  wait  for  that  day  to  come,  in¬ 
volving  as  it  does,  great  financial  and 
service  problems,  I  fear  that  inter¬ 
vening  economic  pressure  favorable 
to  the  newspapers’  competitors,  will 
force  the  newspapers  still  further 
out  of  the  exclusive  positions  they 
once  enjoyed. 

Rote,  Offset  Gaining  Favor 

“At  the  present  time  rotogravure, 
both  color  and  monotone,  as  well  as 
offset  printings  find  increasing  favor 
with  users,  indicating  a  substantial 
demand  for  better  quality  newspaper 
products.  However,  our  problem  is 
not  to  print  by  either  of  these  meth¬ 
ods,  but  to  secure  comparable  lustre 
and  contrast  values  in  our  own,  while 
retaining  all  the  facility  of  letter- 
press  make-up  and  fine  character  de¬ 
tains  of  relief  printing.  Not  merely 
to  produce  a  poor  imitation  of  a  more 
expensive  method  of  printing,  but  to 
perfect  a  distinctly  superior  product 
in  service  and  adaptability. 

“No  improvement  is  too  small  for 
full  consideration,  but  our  greatest 
progres  will  be  made  in  the  solution 
of  the  vital  problems  affecting  our 
future  and  general  usefulness,  all  of 
which  are  related  to  the  follow¬ 
ing  desirable  improvement  objec¬ 
tives; 

Fleven  Improvement  Objects 

“1.  .Simplific.'ition  of  advertisfr  copy  re¬ 
quirements  in  tile  interests  of  further  economy 
to  ailvertisers  and  to  place  the  newspapers  in 
a  comparable  copy  situation,  nationally,  with 
magazines  and  hroadcastiiif;. 

“2.  I’crfect  methcKis  of  reproduction  that 
overcome  page  size  differences,  lost  limage, 
shrinkage  and  other  (?eneraliiiR  losses  now  due 
to  many  sizes  and  kinds  of  copy  assembled  by 
devious  routes  into  one  newspaper  page. 

“.1.  Secure  a  broader  division  of  more  ac¬ 
curate  copy,  that  will  assure  ample  time  in 
which  to  pnxlnce  quality  results  from  ‘time- 
copy,’  while  clearing  the  way  for  the  speed 
requirements  of  ‘spot-copy’  only. 

“4.  Devise  printing  plates  for  our  present 
presses  that  can  be  fixed  on  the  cylinders  in 


Intrastate  Mechanical 
Transfer  Achieved  in  ... 

Complete  transfer  of  all  mechanical 
equipment  of  the  Elmpire  State  School 
of  Printing,  Ithaca,  N.  Y.,  to  the  Ro¬ 
chester  Athenaeum  and  Mechanics 
Institute,  Rochester,  N.  Y.,  was  ac- 
crmplished  in  10  days,  Joseph  F. 

Empire  State  instructor  of 
Composing  Machine  Operation  and 
Maintenance,  informed  Editor  &  Pub¬ 
lisher  this  week.  Mr.  Sorace,  whose 
only  aid  was  “a  husky  former  student 
of  18,”  said  “the  entire  school  was 
delivered  bodily  and  transferred  to 
the  laboratory  floor  at  Mechanics  In¬ 
stitute,  a  mere  100  miles  away,  in  10 
days.”  All  this  was  accomplished 
without  any  damage,  he  added. 

Mr.  Sorace  said  he  had  been  ordered 
to  complete  the  equipment  transfer 
within  a  month.  His  period  extended 
from  July  3  to  Aug.  1.  He  pointed 
out  he  and  his  helper  used  a  ton  of 
old  newspapers  for  packing  purposes. 
“This  was  quite  a  large  assignment,” 
he  said.  “Our  equipment  consisted  of 
nine  Linotypes  (five  model  fives,  three 
model  eights,  one  model  twenty-six), 
two  Intertypes  (model  C3 — 3  sjn., 
model  G2 — 4  s.m.),  a  Monotype  Mate¬ 
rial  Maker  Caster,  a  Monotype  Sorts 
Caster,  paper  cutter,  two  platen 
presses,  six  imposing  stones,  three 
newspaper  makeup  stones,  fifteen 
frames  full  of  type  cases,  complete  of¬ 
fice  equipment,  melting  pot,  six  tons 
of  linotype  metal,  machinist’s  work 
bench  and  tools,  six  metal  cabinets  3 
X  6,  forty  miscellaneous  magazines 
and  type  faces  and  sorts,  teletypesetter 
perforator  equipment,  type  and  fur¬ 
niture  racks  and  much  loose  material. 
Two  vans  did  the  hauling  and  mov- 
and  No.  4  the  screw  that  holds  this  in  ing,  each  van  alternating  each  day 
place.  and  every  third  day  doubling  up. 

“The  operation  is  shown  in  Photo-  “We  labored  from  7:30  to  5:30  each 
graphs  2  and  3,”  Mr.  Bieber  says,  day,”  he  said.  “We  managed  to  keep 
“Between  the  jaw  and  the  retaining  the  load  ready  just  ahead  of  each  van 
screw  is  always  inserted  the  thin  part  each  day.” 
of  this  filler  piece  which  will  produce  ^  1^  UI'M  UJ  f  IL 

standard  slugs  in  picas  and  half  picas.  MTSi  UCWltt  Wa  jlHYin 
When  24^  pica  measure  is  desired  ..  _  ,,,  1,  .,  , 

this  filler  piece  automaUcally  adds 

2  points  to  the  filler  piece  and  thus  representat.« 

reduces  the  measure  by  that  amount  ’ 

so  a  24-pi„  4-poi„.  slug  Is  S  ^ 


LYN  BIEBER,  head  machinist  on 
the  Courier-Post  Newspapers  of 
Camden,  N.  J.,  has  devised  a  simple 
device  to  produce  a  24-pica  4-point 


Photograph  No.  I 

slug  with  a  normal  24-pica  6-point 
jaw  set  for  application  on  Intertype 
machines.  It  is  understood  that  a 
24-pica  4-point  liner  must  be  used. 
Bieber  says  simply  go  to  double  mea¬ 
sure  and  without  thought  the  jaw  ad¬ 
mits  of  only  24-pica  4-point  line. 

Photograph  No.  1  shows  the  four 
simple  parts.  No.  1  is  the  cam  to  set 
filler  piece,  No.  2  the  screw  that  holds 
No.  1  in  place,  No.  3  the  filler  piece 
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Equipment  Review  of  Editor  &  Publisher,  August  13,  1938 


New  Hoe  Shipped 
lo  Times-PUayune 

Critica  of  Buenos  Aires  Orders 
Two  Units — Chicago  Firm 
Installing 

The  new  Hoe  super-production 
press,  recently  shipped  to  the  Ncte 
Orleans  Times-Picayune,  is  a  six-unit 
arched-type  equipped  with  a  Hoe 
double- former,  double-delivery  super¬ 
production  folder  which  has  a  double¬ 
upper  former,  bay  window  arrange¬ 
ment.  For  each  unit  there  is  a  Hoe 
three-arm  reel,  electrically-controlled, 
automatic  tensions  and  a  Hoe  full- 
speed  pasting  mechanism. 

Has  4-Color  Attaehmeat 
A  feature  of  the  new  press  is  its 
four-color  printing  attachment,  an  im¬ 
proved  design  situated  above  the  black 
units  in  front  of  the  folder.  Modern 
features  of  this  four-color  attachment 
include:  roller  bearings,  deep-groove 
thrust  bearings,  crankshaft-vibrated 
ink  distribution,  eccentric  micrometer 
impression  adjustment  and  oil-tight 
guards. 

The  press  also  includes  provision  for 
spot  color  printing  with  a  duo  ink  rail 
on  the  second  impression  of  the  unit 
in  front  of  the  folder. 

Critica,  of  Buenos  Aires,  which  for 
years  has  been  printed  on  Hoe  super¬ 
production  presses,  recently  exceeded 
the  capacity  of  its  present  equipment 
and  ordered  two  new  Hoe  vertical - 
type  units.  At  present,  Critica  oper¬ 
ates  eight  Hoe  vertical-type  units  and 
four  Hoe  super-production  folders  ar¬ 
ranged  as  two  double  quadruple 
presses. 

The  two  new  units  will  be  added  to 
one  of  the  double  quadruple  presses 
making  of  it  a  double  sextuple. 

The  Regensteiner  Corporation  of 
Chicago,  is  now  installing  its  new  Hoe 
super- production  64-page  rotary  mag¬ 
azine  web  perfecting  press,  recently 
shipped  from  R.  Hoe  &  Co.’s  plant  in 
New  York.  When  running  at  the 
Regensteiner  plant,  the  new  press  will 
be  used  chiefly  for  printing  Esquire. 


Eddie  Rack  Wins 


New  Products 


ATF  Vapor  Unit 


McKeesport,  Pa.,  Apprentice 
Golf  Champion 

Eddie  Rack,  youthful  apprentice 
printer  of  McKeesport,  Pa.  and  Joe 
Balestri,  Washington  bookbinder  car¬ 
ried  off  the  major  honors  in  the  Union 
Printers’  Golf  Assn,  tournament  which 
ended  Aug.  6  at  Edgewood  Country 
Club,  Pittsburgh. 

Rack  who  gained  his  experience  and 
first  taste  of  competitive  links  play 
as  a  member  of  the  high  school  golf 
team  in  his  home  town,  led  all  the 
way  to  win  possession  of  the  new 
Walter  Hagen  trophy,  emblematic  of 
supremacy  among  the  printer-golfers 
while  Balestri  romped  through  easily 
to  capture  the  Allied  Trades  trophy. 
Rack  carded  311  for  the  72  hole  play 
and  Balestri  scored  316. 

Rack  displaced  a  three-time  win¬ 
ner,  Eddie  Gabelman  of  Cincinnati 
and  was  under  pressure  up  to  the 
last  from  C.  E.  Schell  of  Reading,  Pa. 


Craftsmen  Machinery  Co.,  307  At¬ 
lantic  Ave.,  Boston,  has  announced 
two  new  products,  the  Superior  Miter¬ 
ing  Machine  and  the  Superior  Hand 


ATF  Changes 


Press  Building 


Ground  for  a  $50,000  press  building 
was  broken  recently  at  Treasure 
Island,  scene  of  the  Golden  Gate  In¬ 
ternational  Exposition.  Merriel  Cooley 
is  president  of  a  non-profit  group 
organized  to  operate  the  building  and 
extend  hospitality  to  the  press  dur¬ 
ing  the  exposition.  Bill  Leiser,  presi¬ 
dent,  San  Francisco  Press  Club  and 
Son  F rancisco  Chronicle  sports  writer, 
was  on  a  speakers'  list  that  included 
Gov.  F.  F.  Merriam  and  San  Fran¬ 
cisco  and  Oakland  mayors  at  the 
groundbreaking  exercises. 

Cuts  Cost  $1.80  a  (oi. 

On  page  IX  of  the  July  9  Equip¬ 
ment  Review  it  was  erroneously  stated 
that  the  cost  of  producing  cuts  in  the 
Turlock  (Cal.)  Journal  ’s  one-man 
engra.  ing  plant  over  a  year’s  period 
inch.  Jing  the  operator’s  pay  cost  $1.80 
per  column  inch.  This  should  have 
read  $1.80  per  column. 

Ideal  Changes  Branch 

Tl  ‘  Cleveland,  O.,  sales  branch  and 
serv  .-e  station  of  the  Ideal  Roller  & 
Manufacturing  Company  has  been 
movod  to  801  Caxton  Building,  where 
L.  Fussell  Burget  will  be  in  charge. 
Idea'  products  were  formerly  sold  in 
the  Cleveland  territory  by  M.  N. 
Stev  art  of  the  Bingham  &  Runge 
Con  pany. 


Announcement  has  been  made  of 
the  appointment  of  Harry  W.  Detlef 
as  manager  of  the  Minneapolis  office 
of  American  Type  Founders,  to  suc¬ 
ceed  Ansgar  Gydesen,  who  has  re¬ 
signed  after  being  associated  with 
ATF  since  1904.  Mr.  Detlef  has  been 
with  ATF  since  1923,  covering  the 
trade  out  of  Kansas  City.  Prior  to 
his  connection  with  ATF  he  was 
employed  by  Barnhart  Brothers  & 
Spindler,  Chicago.  J.  Gerald  Scales 
transfers  from  the  Buffalo,  N.  Y. 
office  of  ATF  to  take  over  Mr.  Det- 
lef’s  Kansas  City  territory.  “Jerry”, 
has  had  24  years  experience  in  the 
Graphic  Arts,  14  of  them  spent  in 
actual  work  in  printing  plants. 

ATF  Adds  Designer 

Frank  E.  Powers,  formerly  art  di¬ 
rector  and  typographer  of  Baker, 
Jones,  Hausauer,  Inc.,  has  joined 
American  Type  Founders  where  he 
will  work  on  type  promotion  with 
Gerry  Powell,  typographic  director. 
A  graduate  of  Carnegie  Tech  in  1925, 
and  student  in  fine  printing  under 
Porter  Garnett,  Mr.  Powers  has  been 
on  the  staffs  of  a  number  of  well- 
known  printing  organizations,  such  as 
Douglas  C.  McMurtrie,  Inc.  and  the 
Stillson  Press  in  New  York;  the  Leo 
Hart  Company  and  the  Du  Bois  Press 
in  Rochester,  N.  Y. 


New  mitering  machine 

Press,  which  will  be  introduced  this 
fall.  The  mitering  machine  has  a  new 
angle  bed  lock  with  a  visible  tilt  lever. 
The  holder  locks  in  11  different  posi¬ 
tions.  The  machine  also  has  a  new 
improved  gauge  bar,  which  takes  up 
to  88  picas,  a  new  precision  gauge, 
and  an  improved  knife  holder.  The 
new  hand  press  weighs  175  pounds, 
has  a  chase  6V^  x  10,  platen  714  x  1214, 
and  a  feedboard  814  x  614. 


Camera  Booklet 

The  Folmer  Graflex  Corporation  is 
offering  free  to  newspapers  a  booklet 
which  gives  the  complete  case  history 
of  a  newspaper — the  New  Era  of 
Riverton,  N.  J. — which  found  the  pur¬ 
chase  of  a  Speed  Graphic  camera  and 
limited  darkroom  equipment  the  suc¬ 
cessful  answer  to  the  problem  of  how 
to  meet  competition  from  one  other 
paid  circulation  paper  and  two  free 
papers.  It  reveals  how  this  publisher 
used  local  news  pictures  not  only  in 
his  editorial  department  but  in  his  ad¬ 
vertising  and  job  printing  departments 
as  well,  resulting  in  a  138%  profit  on 
his  original  photographic  investment 
during  the  first  year. 

Dramatizing  Type 

In  the  promotion  of  its  8  point  Regal 
News  Type,  the  Intertype  Corporation, 
Brooklyn,  has  issued  a  booklet  “Dram¬ 
atizing  a  New  Type  Installation,”  in 
which  it  incorporates  some  of  the  pro¬ 
motional  material  used  by  Buffalo 
Times  when  the  daily  installed  its  new 
type  dress.  The  daily’s  promotional 
material  used  alleviation  of  eye- strain 
as  its  main  point. 


Following  exhaustive  tests,  Ameri¬ 
can  Type  Founders’  vapor  unit,  a  de¬ 
vice  that  acts  as  a  local  humidifier,  is 
now  on  the  market.  Advantages 
claimed  for  it  are  that  it  lengthens 
the  life  of  rollers,  cuts  down  on  ex¬ 
cessive  ink  consumption,  increases 
press  production  by  fewer  stops,  and 
improves  the  quality  of  printing.  The 
vaporized  solution  sprayed  above  the 
rollers  is  a  mixture  of  glycerine  and 
water,  3  ounces  of  glycerine  in  a  quart 
of  water.  The  ATF  vapor  unit  is  en¬ 
tirely  air-operated  and  attaches  to  the 
side  of  the  press.  It  is  available  in 
three  models:  Model  1  operates  on  air 
from  the  press  plunger;  Model  2  from 
'a  central  air  line  or  compressor; 
Model  3  in  tandem  with  the  ATF  non¬ 
offset  gun.  The  vapor  unit  consumes 
only  one-quarter  cubic  foot  per  min¬ 
ute,  or  one-fourth  as  much  as  the 
ATF  gun. 

Adding  lo  Plant 

Construction  of  a  new  composing 
room  in  the  Brownsville  (Pa.)  Pub¬ 
lishing  Co.  plant  here  will  be  com¬ 
pleted  Sept.  1. 

The  addition,  a  one  story  brick  and 
tile  structure  at  the  rear  of  the  present 
plant,  will  increase  floor  space  by  ap¬ 
proximately  50%  and  enable  news¬ 
paper  and  commercial  printing  de¬ 
partments  to  operate  in  a  single  room. 

The  new  structure  will  provide  more 
convenient  arrangement  of  equipment, 
and  improved  correlation  of  mechan¬ 
ical,  stereotyping  and  pressroom  ac¬ 
tivity.  A  new  lighting  system  and  a 
complete  new  heating  system  for  the 
entire  plant  are  included. 

The  plant  produces  the  Brownsville 
Telegraph,  daily,  and  the  Belle  Vernon 
Enterprise  and  California  Sentinel, 
weekly  newspapers. 


Marks  SOIh  Year 

Joseph  P.  Carney,  for  21  years  a 
proofreader  with  the  Milwaukee  Sen¬ 
tinel,  recently  celebrated  his  50th  year 
as  a  member  of  the  typographical 
union.  His  career  began  as  a  copy  i 
boy  on  the  Milwaukee  Journal,  where  ; 
he  eventually  became  composing  room 
foreman.  He  then  went  to  the  Daily 
News,  forerunner  of  the  Milwaukee ; 
News,  as  head  of  the  composing  room, 
and  then  turned  to  proofreading.  Be¬ 
sides  his  newspaper  work,  Mr.  Carney 
has  held  the  office  of  alderman  and  | 
city  treasurer,  and  at  one  time  was  j 
candidate  for  mayor  of  Milwaukee. 

Issues  Duolone  Guide 

National  Process  Comoany,  litho¬ 
graphers,  New  York,  has  issued  a  j 
color  guide  for  offset  lithography  fea¬ 
turing  the  Napco  Duotone  process  I 
which  demonstrates  how  two  colors 
can  do  the  work  of  three.  The  book,  I 
which  credits  the  General  Printing  i 
Ink  Corporation,  New  York,  as  its  ink  j 
supplier,  suggests  a  wide  range  of  j 
effects  obtainable  with  two  colors  as ' 
solid  tints,  either  used  singly  or  in  \ 
combination. 


Air-Conditioned 


Composing  room  of  the  Austin 
(Tex.)  American-Statesman,  was  air- 
conditioned,  effective  the  last  week  in 
July. 
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DRY  MATS 

Keduce  pressure  in 
molding,  save  time  in 
scorching  and  oast  with 
less  heat.  Reliable  for 
every  dry  mat  need. 

CEBTiriBD  DBY  HAT  CUKf 
0  Bocketenar  Fkaa,  Dept,  r. 
New  Tark.  N.  T. 


MAse  m  TUE  v.t.*. 


1000  MITERS 
AN  HOUR... 

The  ROUSE  Vertical  Rotary 
Miterer  affords  the  fastest  method 
of  making  miters  direct  from 
strip  material  without  prelimi¬ 
nary  cutting  to  length. 

An  illustrated  circular  explains 
the  operation  of  the  ROUSE  Ver¬ 
tical  Rotary  Miterer,  and  tells  of 
the  patented  feature  which 
makes  it  possible  to  cut  1000 
miters  an  hour,  whether  the 
pieces  are  6  points  or  144  picas 
long.  Every  executive  and  com¬ 
positor  should  have  this  circular. 
SEND  FOR  IT  NOW.  There  is  no 
obligation  on  your  part. 


H.  B.  ROUSE  &  CO. 

22  1  2  N  Wayne  Ave.,  Chicago.  Ill 


ref.  stack  5 


UNLESS  the  machine  is  equipped  with 
Linotype  Self-Quadder.  Then  it  takes  no 
time  to  set  nuthin'  (white  space). 

UP  GOES  production  when  you  let  the  Self-Quadder  do 
the  centering,  quadding  and  fixed  indention  automatically. 

NERGENTHALER  LINOTYPE  COMPANY 

A  P-L  and  Linotype  Memphis  Family 
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